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NEW  YORK,  SATURDAY,  FEBRUARY  23,  1924 


No.  39 


atchel  -  Bearers  Bitterly  Denounced 
by  Nation*s  Working  Editors 


Representative  Men,  in  Statements  to  Editor  &  Publisher,  Express  Their  Contempt  for 

Unprofessional  Conduct  Revealed  at  Washington 


Ralph  Stout 


Caiper  S.  Yost 


liiiviiii;  Editor,  St.  Louis  Globe- 
D<mocrat 
Eiiitor  &  Pi  blishf.r: 

Vhatevir  may  be  the  facts  in  the  case 
he  newspapers  involved  in  the  oil  scan- 
and  I  condemn  no  one  on  mere  ap¬ 
pearances,  the  gen¬ 


eral  impression  it 
gives  should 
arouse  newspaper 
W  men  throughout 

■  the  country  to  the 

I  n  e  e  d  of  recog- 

■  nized  and  definite 

M  standards  of  news- 

paper  conduct  and 
the  need  of  main- 
t  a  i  n  i  n  g  such 
standards.  It  is 
essential  to  realize 
-  that  a  newspaper 

is  an  instrument 
of  public  service 
and  that  its  own- 
and  editors  are  under  obligations  to 
e  that  service  faithful.  It  cannot  be 
li  as  a  means  to  personal  ends  that  are 
trary  to  the  public  good  without  vio- 
in  of  these  obligations,  nor  without 
matt  disaster  to  itself. 

Moreover,  if  a  newspaper  is  to  main- 
n  public  confidence  in  its  integrity  it  is 
t'^ary  that  the  integrity  of  those  who 
responsible  for  its  creation  be  not  re- 
>Hclit<l.  They  cannot  separate  them- 
Ives  from  the  newspaper  they  control, 
hiir  private  conduct  if  wrong  inevitably 
‘flttt^  upon  the  paper  when  it  becomes 
iiittii.  Fidelity  to  the  newspaper  de- 
aiiiU  fidelity  to  self  and  to  the  public. 

St.  lx>uis.  Mo. 


Cashi  S.  Yost 


nn  HE  revelations  at  Washington,  in  the  naval  lease  scandal, 
'  have  stirred  newspaper  men  throughout  the  nation.  The 
indignant  sentiment  of  the  rank  and  file  of  working  editors, 
who  do  not  carry  satchels  for  any  special  interest,  is  indicated 
by  the  appended  symposium  of  statements  by  the  editorial  and 
news  chiefs  of  leading  dailies,  telegraphed  to  EDITOR  & 
PVBLISHER. 


George  E.  Miller 

Editor,  Detroit  News 
0  Editor  &  Pibuisher: 

The  whole  future  of  the  .\merican 
ew -.paper  rests  simply  on  the  preserva- 
ioii  of  its  integrity  in  the  popular  mind. 

This  is  the  sense 
of  the  substantial 
editors  of  the 
country  as  ex¬ 
pressed  through 
the  American  So¬ 
ciety  of  Newspa¬ 
per  Editors.  To 
make  this  effec¬ 
tive  it  is  essential 
that  the  newspa¬ 
pers  themselves 
note  those  in¬ 
stances  in  the 
profession  where 
E.  Millu  integrity  is 

lacking,  and  be 
jealously  first  to 
•ndemn  bad  faith  toward  the  public 
>wever  shocking  to  the  •\merican  people 
fe  such  revelations  as  those  in  connec- 
with  the  oil  scandal. 


The  resentment  is  far  more  intense 
among  the  newspaper  profession  because 
that  profession’s  entire  capital  stock  in 
trade  and  estate  consists  of  a  public  confi¬ 
dence  which  cannot  be  purchased  ami 
once  lost  is  almost  impossible  to  recap¬ 
ture.  The  prompt  repudiation  by  Ameri¬ 
can  editors  of  questionable  transactions 
anywhere  in  the  profession  is  the  guaran¬ 
tee  to  the  public  that  journalism  has  its 
ethics  and  has  the  courage  and  purpose 
to  maintain  them. 

Detroit,  Mich. 


C.  P.  J.  Mooney 

Editor,  Memphis  Commercial  Appeal 

To  Editor  &  Publisher: 

In  my  heart  and  mind  I  am  willing  to 
join  up  with  any  number  of  newspaper 
men  and  see  to  it,  if  possible,  that  men 
who  have  other 
interests  and  own 
newspapers  either 
give  up  thei.  in¬ 
terests  or  give  up 
their  papers. 

Some  newspapers 
in  the  United 
States  are  owned 
by  men  who  have 
no  conception  of 
the  decencies  of 
life  or  business. 

They  are  as  un¬ 
couth  owning  and 
directing  a  news-  ^  ^ 
paper  as  the  bum  I- 

or  crook  would 

be  in  occupying  a  pulpit  in  a  church. 

The  Associated  Press  should  withdraw 
membership  from  every  individual  who 
has  used  his  paper  as  a  means  of  bene¬ 
fiting  himself  as  shown  by  revelations  be¬ 
fore  the  Senate  Committee  investigating 
the  oil  scandals.  Newspapers  should  ^ 
owned  by  men  actively  engaged  in  their 
publication  and  these  men  should  be  inter- 
«ted  in  nothing  else.  If  they  have  other 
interests  then  they  should  publicly  place 
someone  in  charge  of  their  papers,  stat¬ 
ing  publicly  that  the  man  in  charge  has 
absolute  authority  over  policies.  Caliban 
would  be  a  more  graceful  publisher  than 
those  wretches  who  are  mixed  up  in  this 
oil  business.  Journalism  is  a  profession 
and  it  is  not  a  place  for  male  prostitutes 
and  high-jackers. 

Memphis,  Tenn. 


William  B.  Colver 

Editor-in-Chief,  Scripps-Howard 
Newspapers 

To  Editor  &  Pubusher: 

Teapot  Dome  reveals  to  the  public  the 
invisible  government  which  all  newspaper 
men  have  known  existed  and  many  news¬ 
papers  have  denied.  Its  symptoms  take 
varied  forms:  Graft  for  political  influ¬ 
ence;  blackmail  for  silence;  public  influ¬ 
ence  for  jobs  for  the  family;  perjury;  in¬ 
dolence  and  stupidity;  party  obligations 
paid  out  of  the  public  purse. 

The  whole  theory  of  appointing  bi- 
liartisan  prosecuting  counsel  is  wrong. 
The  bi-parti»nship  is  on  the  other  side 
of  the  trial  table,  as  both  political  parties 
are  on  trial. 

Newspapers  and  newspaper  men  have 
no[  escaped,  for  that  this  state  of  affairs 
should  have  flourished  in  secret  in  Wash¬ 
ington  is  itself  an  indictment  of  the  news¬ 
papers  of  the  country.  One  definite  les¬ 
sen!  is  that  when  a  newspaper  publisher 
substitutes  for  a  newspaper  editor  the 
result  is  deplorable. 

Washington,  D.  C. 

Frank  W.  Taylor,  Jr. 

Managing  EMitor,  St.  Louis  Star 
To  Editor  &  Publisher: 

The  public  should  see  to  it  that  a  news¬ 
paper  which  accepts  a  long  lease  in  an 
oil  field  gets  a  short  lease  in  the  journal¬ 
istic  field.  Ethical  .\merican  journalism 
disclaims  responsibility  for,  or  sympathy 
with,  the  editor  or  publisher  who  dips  his 
pen  in  a  “Teapot”  instead  of  an  ink  pot. 

St.  Louis,  Mo. 

Walter  M.  Harrison 

Managing  Fiditor,  Oklahoma  City  Daily 
Oklahoman  and  Times 

To  Editor  &  Publisher: 

I  have  the  utmost  contempt  for  these 
whited  sepulchres  of  journalism.  Everj- 
clean  newspaper '  shudders  at  the  slander 
that  is  cast  in  the  teeth  of  the  newspaper 
profession  as  a  whole  by  the  Judas  of 
Teapot  Dome.  Few  modem  newspapers 
tolerate  bribery  for  silence.  Publishers 
of  such  a  school  are  traitors  to  their 
country  and  their  profession.  How  pa¬ 
thetic  our  code  of  ethics  seems  in  the 
face  of  such  poverty  in  high  places.. 

Oklahoma  City,  Okla. 


Managing  Editor,  Kansas  City  Star 

To  Editor  &  Publisher: 

Everybody  in  the  newspaper  business 
knows  there  are  a  few  jackals  in  the  pro¬ 
fession,  men  commanding  editorial  col¬ 
umns  and  news  pages  whose  sole  thought 

is  the  dollar  for  _  , 

themselves,  who 
make  pretense  of 
working  in  the 
public  interest  a 
mask  for  their 
selfish  and  greedy 
purposes.  The 
T  e  a  p  o  t  Dome 
revelations  come 
as  no  surprise. 

The  only  surprise 
is  that  blackmail¬ 
ing  should  have 
been  long  prac¬ 
ticed  without  ex¬ 
posure  to  the  R.alph  Stout 
nation’s  view.  The 

vastly  preponderant  number  of  honest 
newspapers  owe  it  to  themselves  to  find 
a  way  to  brand  these  jackals  so  all  the 
people  may  know  them. 

Kansas  City,  Mo. 


A.  H.  Vandenberg 

Editor  and  Publisher,  Grand  Rapids 
(Mich.)  Herald 

To  Ehitor  &  Publisher  : 

The  .American  press  is  the  last  line  of 
defense  for  the  int^ity  of  American  in¬ 
stitutions.  Venal  journalism  betrays  not 
only  our  profession,  but  our  country. 
Like  Caesar’s 

wife,  journalism  - 

must  bold  itself 
above  reproach. 

The  present  scan¬ 
dalizing  disclos¬ 
ures  in  high  busi¬ 
ness  and  govern¬ 
ment  are  relative¬ 
ly  a  great  com¬ 
pliment  to  jour¬ 
nalism  because  the 
grease  spots  upon 
it  are  compara¬ 
tively  small  and 
few,  but  all  the 
more  reason  that 
any  proven  excep¬ 
tions  should  suffer  blackest  odium.  The 
new  -American  Society  of  Newspaper 
Editors  should  hold  a  grand  jury  on  the 
case  and  sit  in  professional  judgment  on 
any  offenders. 

Grand  Rapids.  Mich. 

J.  W.  Maynard 

Managing  Editor,  Newark  News 
To  Editor  &  Publisher: 

It  isn’t  worth  while  to  waste  time  or 
words  merely  denoimcing  the  un..h'cal 
practices  of  certain  newspaper  executives 
as  revealed  along  with  the  rest  of  the  rot¬ 
ten  mess  that  has  been  coming  to  the  sur¬ 
face  in  the  oil  investigation.  Humiliating 
as  it  is  to  the  respectable  newspaper 


4 


Editor  &  Publisher  for  February  23,  1924 


worker  and  damaging  as  it  may  be  to  the 
prestige  of  the  newspaper  profession,  it 
will  have  serve<l  a  useful  purpose  if,  as  a 
result,  we  all  come  to  a  quickened  recog¬ 
nition  of  the  fact  that  a  spirit  of  idealism 
is  as  essential  to  a  successful  newspaper — 
successful  in  the  hroad  sense — as  it  is  to 
successful  government. 

Xewark,  X.  J. 


E.  C.  Hopwood 

Editor,  Cleveland  Plain  Dealer 


distinctions  which  would  cover  such  de¬ 
basement  of  journalism  as  that  of  which 
they  are  guilty  by  their  own  confessions. 
It  is  beyond  the  pale,  of  either  honesty 
or  decency.  The  reputable  press  cannot 
too  promptly  remove  any  taint  that  may 
be  in  the  public  mind  regarding  journal¬ 
istic  standards  by  denouncing  and  con¬ 
demning  these  men  and  branding  them 
as  unfit  to  l)e  asscKiated  or  classed  with 
the  journalistic  profession. 

St.  Louis,  Mo. 


STACKELBECK,  GOOD  REPORTER,  WINS  FAME  I 
AS  OIL  PROBERS  USE  HIS  NOTES 


lAl 


ilor 


(Sjr  Telegrafli  to  Edito«  Sc  I’vblisher) 


t^n  turned  over  to  Senator  Walsh  nf. 

Senate  Invi^^tiaatinnr  _ ' 


rkEWER.  Col.,  Feb.  20.— D.  F.  Investigating  Conimittet“  , 

^  Stackellteck,  pn)minent  Denver  news-  wn'ch  had  n^  lH*en  made  public.  It  ^ I 

paper  man,  whose  investigation  of  the  been  intimated  from  several  quarters  tbl 

!  •  f  .1  .  1..  _  L  c-'  another  sensation  in  mnn.,..,: _  .:“*l 


To  Ekitor  &  Pi  bi.ishkr: 

I  see  no  reason  why  revelations  afitect- 
ing  a  few  newspapers  and  newspaper  men 
in  the  Course  of  the  Teapot  Dome  in¬ 
vest. gation  should 


F,.  C.  Ilopuc 


siiake  public  con- 
I  deuce  in  the  in¬ 
tegrity  of  Ameri¬ 
can  newspapers. 
Ij  e  n  e  r  a  1 1  y  the 
broad  publicity 
give  11  by  the 
n  c  w  s  p  a  pers  to 
every  phase  of 
ih.s  investigation 
should  Ik-  suffi¬ 
cient  to  counter¬ 
act  any  unfavor¬ 
able  irppres.,.on 
aused  by  the  con¬ 
duct  of  certain 
individuals.  Cer- 


B.  F.  Irvine 

Editor,  Oregon  Journal 
To  EtIlTOR  &  Pl  Bl.lSHER; 

A  great  incorruptible  press  is  still  an 
actuality  in  .\merica  in  spite  of  the  innu¬ 
endoes  and  some  testimony  compromising 
,  to  certain  news- 


leasing  of  the  Teapot  Dome  by  Sinclair  pother  sensation  in  connection  with  4 
has  won  for  him  national  attention  in  the  Dome  scandal  is  due  as  a  ro^i 


k UVERI 
A  2.500-1 


pre.ss.  following  the  airing  hy  the  Senate 


of  this  information. 


:,500-< 
pa^s  of  ' 

estimated 


tainly  this  desire  of  the  press  generally  to 
reveal  every  phase  of  the  Teapot  Dome 
manipulations,  irrespective  of  whom  it 
may  involve,  affords  a  high  example  of 
fidelity  to  the  principles  of  the  canons  of 
journalism  adopted  by  the  .American  So¬ 
ciety  of  Newspaper  Editors  at  Washing¬ 
ton  last  spring.  The  wise  citizen  will  not 
condemn  his  official  representatives  at 
Washington  as  a  whole  because  of  the  im¬ 
proper  conduct  of  a  few,  and  1  am  con¬ 
vinced  that  he  will  extend  to  the  news¬ 
paper  press  of  this  country  the  same  fair 
judgment. 

(.'leveland.  O. 


B.  K.  Irvine 


papers  in  the  oil 
scandal.  .A  high 
code  of  moral 
and  civic  ethics  is 
the  test  of  duty 
every  day  a  n  d 
every  hour  with 
the  great  bixly  of 
.American  news¬ 
papers  and  with 
the  working  edi¬ 
tors  and  writers 
w  ho  conduct 
them.  Journal¬ 
ism’s  sense  of  its 
responsibility  to 
the  faith  that 
-Americans  have  in  it,  con- 


11 0.tXKI.OfK) 
stantly  rises  higher  and  higher  and  is  a 
challenge  to  all  critics  and  their  implica¬ 
tions. 

Portland.  Ore. 


William  E.  Gonzales 

Editor,  Columbia  (S.  C.)  State 
To  Editor  &  Pi  bi.isher; 

I  am  thinking  the  revelation  of  Bonfil.-i’ 
attitude  toward  journalism  is  a  forecast 
of  what  may  be  common  with  the  devel¬ 
opment  of  a  “com- 


Frank  E.  Gannett 

Gannett’s  Empire  Stat;  Group 
To  Editor  &  Pibi.ishkr: 

Service  of  incalculable  value  has  been 
rendered  hy  the  exiRisures  made  by  the 
newsiiapers  in  connection  with  the  scan¬ 
dal  over  the  leas- 


committee.  has  been  on  the  editorial  staff  Stackelbwk  w-as  called  to  Washinn,MS*i«^46i 
of  the  Denver  Post  for  12  years.  early  in  XovemlK-r  and  remained 

Horn  and  educated  in  ( iermany,  Stackel-  weeks,  '’''h'*'-’,  there  he  a^Bj^bilitv 

lieck  came  to  .America  in  his  late  youth  ^  lengthy  repijrt  on  his  'rivestigaiKnj.B J[,;_utes' 

Senator  Walsh.  It  is  underst^  .l  1“  ■ 
that  he  provided  the  Senator  I 
lii-d  copies  of  deeds  and  assets 
t<)  reiiresent  Fall’s  hoklings  priori 
after  the  leasing  of  Teapot  Dome  ^ 

Gf  special  interest  to  new spaper 
IS  the  fact  that  he  has  been  besiegaf! 
all  sides  by  large  F.astcrn  dailies  w 
sonally  written  accounts  of  his  mv» 
gallons  in  connection  with  the  leasing  I 

Teapot  Dome  T„  all  the*.  hS  I  1 

has  consistently  turnc<l  a  deaf  earnn'iif*^  •  « 
ground  that  this  i.iforma  ion  H 
Mong  to  him  but  to  his  paper^  5  ■  “ 

Senate  Investigating  Committee. 


Editor  i 
on  the  kne 
ing  papers 

Sunday  p 
having  a 
Deuiled 
paper  the 


GEORGIA  EDITORS  MECT 


Asked  to  Back  $15,000,000  Suk  | 
for  Savannah 


Co-oj)eration  of  the  editors  of  Geom 
in  the  proposed  $15,000,000  state  porti 

^vaiinah,  was  asked  at  a  banquet  at  tk  ■  _ _ 

De  Soto  Hotel,  Feb.  14,  tended  ikl  space-bu: 
newspaper  mm  by  prominem  citizens « |  paper  at 


papers,  - 
day  pape 

populatioi 
N’o  sei 
this  desc 
cause  m 
adopted 

gating  S 
age.  Mi 
portunitii 
lull  info 


S^avannah.  Major  fkirdon  R.  Young,  «|  is  used 
{he  Corps  of  Engineers.  U.  S.  .Army.  on.  |  day  and 


lined  the  attitude  of  the  war  depaitan 
towards  the  ports  of  entry,  saving  fc 
the  Government  helped  those  ports  tk 
helped  themselves.  John  P.  SmalL 


i  a  1  i  z  e  d” 


m  e  r  c  1 
press. 

When  men  ac¬ 
quire  newspaiK-rs 
not  to  put  per¬ 
sonality  or  soul 
into  them,  hut  to 
employ  them  sole¬ 
ly  as  levers  to 
gain  money  or 
political  power, 
by  hook  or  by- 
crook,  they  are,  of 
course,  prostitut¬ 
ing  the  sacred 
functions  of  the 
press — the  func- 


\V.  E.  (tOXZALES 


tions  to  serve  and  protect  public  interests. 

Constitutional  rights  guaranteed  the 
press  were  not  intended  for  blackjackers 
or  pirates. 

Wliat  was  termed  “personal  journal¬ 


ing  of  the  oil  re- 
.serves.  The  Sen¬ 
ate  Investigating 
vJommittee  de- 
.serves  credit  for 
what  it  has  done, 
but  its  work 
w  o  u 1 d  have 
availed  little  if  it 
had  not  been  sup- 
imrted  by  aggres¬ 
sive  newspapers 
who  were  eager 
primarily  not  to 
attack  individuals, 
but  to  protect  the 
public  interests 
and  to  stop  corruption  in  government. 

The  public  conscience  has  been  aroused 
as  never  before  and  unlimited  gixid  will 
result  in  developing  a  higher  regard  for 
the  public’s  interest  and  contempt  for  ex¬ 
ploitation  and  exploiters.  The  develop¬ 
ments  are  a  great  victory  for  the  news¬ 
papers  of  the  country,  many  of  which  are 
friendly  to  the  Coolidge  .Administration, 
and  in  ordinary  circumstances  would  have 
been  slow  to  promote  any  effiirt  to  dis- 


D.  F.  Stack  ei.beck^—  . . 

and  settled  in  Ivouisville,  Ky..^where  he  ^^rth  Carolina,  president  of  the  Xj- 1 
cubbed  on  a  small  daily,  lie  now  is  politi-  hf'tial  Rivei^  and  Harbor  Congms I 
cal  writer  and  state  house  reporter  for 
the  Post  and  as  such  probably  has  a  more 
intimate  grasp  of  Western  and  state  poli¬ 
tics  than  any  other  news  writer  in 
Colorado. 


1  ^  .  -  Congms 

spoke  on  “Free  Zones  for  Amerior 
Ports.’  Mr.  Small  showed  that  it  t 
the  purpose  of  the  free  zones  to  pro¬ 
vide  a  place  where  raw  material  fn* 
abroad  can  lie  brought  in  without  datr 


Stackelbeck  was  married  in  1904  to  until  it  is  converted  into  mam- 


factored  articles.  P.  R.  Bomeister  ^ 
on  “Georgia.” 

The  banquet  at  Savannah  brought  to  i 
close  ‘the  mid-winter  meeting  of  tk 
Georgia  Press  .Association  which  liejjt 
in  Cairo,  Feb.  14,  and  at  which  a  nuinkr 


F*.  E.  (jAnnf.tt 


Miss  Minnie  E,  Fries,  formerly  of  Louis 
ville  and  has  one  son.  The  following 
year  he  located  in  Denver  and  joined  the 
staff  of  the  Denver  Post  as  i>olice  re¬ 
porter.  This  assignment  he  held  during 

the  two  years  following.  The  next  4  he  .  . . . 

spent  on  the  Denver  Times  and  the  next  of  matters  were  considered,  the  chief  oi 
year  on  the  old  Denver  Republican.  In  "’hich  was  the  inauguration  of  a  mow- 
1912  he  returned  to  the  Post  and  con-  to  erect  a  monument  to  the  lat 

tinued  covering  police  until  1914  when  Henry  VV.  Grady  in  VV’ashington.  Geor- 
he  went  over  to  the  political  side  of  news  Rt^ns  in  the  National  Capital  will  k 
writing.  asked  to  promote  the  idea.  About  ICO 

Outstanding  assignments  of  Stackel-  editors  attended  the  sessions,  headed  k 
beck’s  prior  to  his  investigations  into  the  president,  Charles  D.  .Rountree,  edhet 
Teapot  Dome  scandal  were  the  assassina-  Wrightsville  Headlijdit.  .A  reso- 

tion  of  (jovernor -elect  Goebel  of  Ken-  Eifton  was  adopted  endorsing  the  tm 
tucky  in  1900  and  subsequent  trials,  and  {”'’  *  AVoodrow  W  ilson  Memorial  Cd 
the  notorious  Colorado  coal  strike  and  **  Valdosta. 

Ludlow  massacre  in  1913  and  1914.  During  the  session  Charles  D.  Rota- 

His  activities  in  connection  with  the  *1”^'  Pfesident,  appoint^  a  committee  ei 
airing  of  the  Teaixit  Dome  scandal  con-  name  the  conditions  under  whidi 


credit  it.  Even  the  party  organs 


have  stitute  the  following:  Two  investigating  Sutliye  trophy’  shall  be  awarded  a 


lai  was  icrmeo  personal  journal-  .  ^  their  dutv  to  the  "countrv  before  trips,  on  assignment  from  his  newspaper. 

was  derided  by  the  lie w  school.  It  Texas.  OklahomTand  ‘J-«Phy 


the  annual  convention.  This  is  a  sibet 


has  passed,  but  with  it  has  gone  a  vast 
deal  of  individual  character. 

In  innumerable  instances  anonymous 
“editors"  are  serving  goods  as  directed, 
like  head  clerks  under  the  managers  of 
“chain"  stores.  How  may  a  man,  un¬ 
known  to  his  public  and  not  independent, 
either  revere  or  preach  ethics  of  journal¬ 
ism  which  he  cannot  practice,  when  the 
newspaper  he  works  for  is  conducted  on 
the  principles  of  a  factory? 

t'ommercialism  will  not  voluntarily 
turn  back.  .An  aroused  public  can  call  a 
halt. 

Columbia.  S.  C. 


partisan  interest. 
RiKhester,  X.  Y. 


Mexico.  These  were  made  in  June  and  Savannah  Press,  a  past  prwident  of  k 


C.  B.  Gillespie 

Managing  Editor,  Houston  Chronicle 
To  Editor  &  Publisher: 

The  vice  of  Teapot  Dome  is  that  it 
shakes  public  con- 


George  S.  Johns 

Editor,  Editorial  Page  St.  Louis  Post- 
Dispatch  __ 

To  Editor  &  Publisher: 

The  conduct  of  Bonfils  and  Schaffer  in 
the  oil  lease  scandal  suggests  the  ques¬ 
tion  of  criminality  rather  than  that  of 
newspaper  ethics.  There  are  no  ethical 


later  in  .August  and  September,  1922,  and 
were  of  seven  or  eight  weeks’  duration. 
They  were  made,  it  is  understood,  to  run 
down  rumors  that  the  Teapot  Dome  lease 
had  been  discussed  and  agreed  upon  dur¬ 
ing  a  visit  Ix-tween  Sinclair  and  Secretary 
Fall  on  the  latter’s  ranch  at  Three  Rivers, 
Xew  Mexico. 

Reports  are  that  Stackelbeck  established 


.Association,  to  the  Georgia  newsfa^ 
performing  the  greatest  public  serrio 
during  the  year.  The  trophy  will  k 
awarded  for  the  first  time  at  the  anniai 
meeting  in  Waycross 


DEALEY  HEADS  TEXAS  PRESS 


Named  Prezident  Pubitsheri’  Auock 
tion  at  Houston  Meet 


tidence  in  public 
affairs.  Politics 

has  been  faceti-  that  Sinclair  had  paid  Mr.  Fall  such  a 
ously  defined  as  visit  while  ascertaining  the  truth  of  falsity 
the  art  of  turning  of  persistent  rumors,  he  made  various  W’alter  Dealey,  assistant  general  «*• 
influence  into  af-  investigations  of  coui[t  records  and  inter-  ager  of  the  Dallas  Xews,  was  re-ekftd 
fluence.  Grover  viewed  a  number  of  public  officials  and  president  of  the  Texas  Publishers  .Assoc- 
Cleveland  said  neighbors  of  Mr.  Fall.  He  especially  ation  at  the  final  session  of  the  sos- 
that  public  busi-  pursued  rumors  that  Fall,  prior  to  Sin-  annual  meeting  in  Houston, 
ness  should  be  clair’s  visit  was  a  comparatively  poor  _  Frank  Huntress,  president  of  the  S» 


C.  B.  Gillespie 
Houston,  Tex. 


transacted  behind  man  and  that  he  subsequently  acquired  .Antonio  Express  and  Evening  Xews  W 

glass  window-s.  great  wealth  and  made  extensive  addi-  chosen  vice-president :  A.  Qarksoo,  Ins'- 

Honest  news-  tions  and  improvements  on  his  ranch  ness  manager  of  the  Houston  Post,  soot- 

papers  are  the  totaling  a  heavy  exjxnditure.  tary-treasurer,  and  G.  J.  Palmer,  Hoe- 

windows.  It  is  understood  that  Stackelbeck  col-  ton  Post,  was  reappointed  special  coe¬ 

lected  other  information  which  has  since  missioner  for  the  association. 
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LINDSAY  OF  INDIANA  WINS  ELECTION 
AS  PRESIDENT  OF  INLAND  PRESS 


to  do  the  same  work,  Mr.  Throop  said. 
C.  A.  Baumgart,  of  the  research  depart¬ 
ment  of  Successful  Farming,  Des  Moines, 
told  of  a  survey  made  in  4  Iowa  towns 
of  less  than  6,000  population  to  sound 


on  the  death  of  D.  M 
Mason  City  (la.)  Globe-Ca^S’  * 
Other  officers  besides  Mr 
Mr.  Tufford  elected  were:  • 


Publisher,  Marion  Chronicle,  Chosen  Head  at  Chicago  Meet—  out  the  opinion  of  the  readers  regarding 


Advertising  Development  Center  of  Discussion — 
Committees  Named 


(By  Tetegrath  to  Editok  &  Publishek) 


^HIC.\GO,  Feb.  21.— Delegates  from  ganization  and  told  of  the  results  which 
Indiana  achieved  their  ambition  of  have  been  obtained.  He  urged  the  In- 
placing  a  publisher  from  th<  ‘ 
at  the  head  of  the  Inland 


Vice-I'besidebtj 

.Irkansas.  George  H.  Adams,  Pin,  m.,, 
llltnou.  IL  J.  Lymond,  DeKalb 
Induina,  George  L  Saunders.  Elt^?? 
Iowa  S.  G.  Goldwaithe,  BooL^ 
publican.  •’"» 

Kansas,  Charles  F.  Scott.  lola 
Ki^ucky,  W.  B.  Ballhauser. 


Association,  when 
George  D.  Lind¬ 
say  of  the  Marion 
(Ind.)  Chronicle 
was  elected  presi¬ 
dent  at  the  associ¬ 
ation's  annual 
meeting  Feb.  19 
and  20. 

Lindsay  s  u  c  - 
ceeds  Frank  H. 

Burgess  of  the  La 
Cross  (Wis.) 

Tribune.  He  has 
just  completed  a 
term  as  president 
of  the  Indiana 
Republican  Press 

Association.  Will  V.  Tufford  of  Ginton, 
la.,  was  re-elected  secretary-treasurer. 


VII  aiiaLTiiiv/ii  V*  ii€»*v  lic  Ul^^CU  UK!  Ill- 

their  own  state  land  ^itors  to  join  the  national  organiza- 
nd  Daily  Press  tion  in  time  for  the  con'vention  to  be 


held  in_  May  in  Oklahoma. 

The  importance  of  the  “angle"  in  ad¬ 
vertising  was  emphasized  in  the  speech 
of  James  A.  Austin,  of  the  Omaha  Bee. 
Everybody  knows  that  the  chief  point 
of  one  talking  machine  company  is  the 
great  number  of  leading  artists  it  has 
under  contract,  he  pointed  out,  while  an- 


the  value  of  the  newspaper  as  a  news 
and  advertising  medium  and  to  learn  the 
attitude  of  the  newspaper  readers  and 
the  general  public  toward  the  business 
houses  of  the  towns.  The  survey  showed 

that  93.4  per  cent  of  the  readers  read  the  x  n  n  i.i  • 

advertisements  and  that  84.15  per  cent  Ylinnlsot'aJ't' 
believe  the  advertisements.  The  reports  Tribune.  _  ’ 

also  showed  that  reader  interest  ranks  as  '  “'''•'are,  Moberij  n, 

follows :  Local  news,  general  news,  edi-  .v<iTa”a,  Jennie  S 
torial,  farm  department,  country  depart 
ment,  features,  and  market. 


#1 


They  found  that  42.1  per  cent  claimed  a 
cause  for  complaint  because  of  treatment 
of  clerks  or  proprietors,  whereas  57.9 
per  cent  made  no  complaint. 


Jinirnal.  '  ’ 

Worth  Dakota,  E.  A.  To«te\-in,  JlindM  » 
Ohio,  F.  E.  Alvord,  Sandusky 
Pennsylvania,  J.  I.  Steinmon,  LancSv 
Journal.  \ 

Ontario,  II.  B.  Mims,  London  Adrmkr 
Dakota,  George  H.  BowoCk 


pers  in  « 
•hkh  was 

SHER  last 

fcwning  ail 
fcme  city  I 


-  The  Wednesday  afternoon  session  was 

a  P"®'  devoted  to  a  round-table  discussion  of 


South 

Huron  ite. 

H'isconsin,  C.  E.  Broughton,  Shrtoyp,  p., 


George  I).  Lindsay 


Develoiwnent  of  advertising  on  a  basis 
that  will  be  profitable  to  the  advertiser, 
the  reader  and  the  newspaper  was  the 
central  theme  of  discussion  at  the  two- 
day  convention.  Sessions  were  held  at 
the  Morrison  Hotel. 

Following  the  Convention  the  newly- 
elected  directors  met  and  tentatively  ap¬ 
proved  applications  for  the  association 
meeting  to  be  held  at  the  Morrison  Hote 
Chicago,  May  20  and  21. 

An  intensive  program  of  si»eches  by- 
leaders  in  publishing  and  advertising  fields 
and  round-table  discussions  occupied 
association  members  during  the  tw-o  day- 
session. 

“Never  before  has  the  Inland  held  a 
convention  at  which  so  much  knowledge 
was  gained  and  so  many  problems  were 
thought  out  and  fought  out,”  was  the 
statement  of  President  Burgess. 

Problems  of  national  advertising  w-ere 
discussed  by  D.  F.  MdMahan,  Western 
manager  of  national  advertising  for  the 
Chicago  Tribune. 

"One  of  the  greatest  assets  of  a  sales¬ 
man  of  national  advertising  is  a  thorough 
knowledge  of  the  prospect’s  business,  his 
product  and  his  market,”  he  said. 

There  are  six  principal  w-ays  in  which 
the  Tribune  helps  the  advertiser  in  plan¬ 
ning  his  campaign :  Mr.  McMahan  de¬ 
clared,  in  outlining  the  scope  of  the  mar¬ 
ket,  in  supplying  information  relative  to 
the  market,  in  suggesting  a  system  for 
efficiently  working  the  market ;  in  co¬ 
ordinating  sales  and  advertising,  in  giving 
advice  based  on  actual  contact  w-ith  sales 
problems,  and  in  building  trade  recogni- 


duced  by  its  machines,  but  other  manu¬ 
facturers  have  failed  to  make  such  a 
lasting  impression  on  the  public. 

Mr.  Austin  made  a  plea  for  truth  in 
advertising,  without  which,  he  said,  any 
campaign  is  sure  to  fail. 

G^rge  F.  Thayer,  of  the  Marshalltown 
(la.)  Times-Republican,  spoke  on  the 
farmer  as  “A  Patron  of  the  Daily  News¬ 
paper.” 

The  work  of  the  Iowa  dailies  in  “sell¬ 
ing”  their  state  to  manufacturers  as  a 
market  was  described  by  Frank  D. 
Throop,  of  the  Davenport  Democrat. 


new'spaper  problems.  These  included  the 
relationship  between  newspapers  and 
radio;  how  newspapers  can  get  their  just 
share  of  national  advertising;  the  cam¬ 
paign  of  the  Iowa  newspapers  in  adver¬ 
tising  their  state  as  a  market  for  national 
advertisers  and  the  applicability  of  the 
same  plan  to  other  states ;  and  churches 
and  church  advertising. 

Miss  Emily-  J.  Smith,  business  man¬ 
ager  of  the  Wausau  (Wis.)  Record- 
Herald,  read  a  paper  entitled,  “When  the 
Boss  Is  .^w-ay.”  and  talked  on  the  work 


Direc-tors  Re-Elected 
lotm,  Lee.  P.  Loomis.  Muscatine  Jonnai 
Frank.  H.  Burges*,  La- 

Tribune. 

Michigan,  A.  L.  Miller,  Battlecreek. 
News,  chairman. 

Illinois,  A.  O.  Lindsav,  Quinev  WhijT- 
South  Dakcta,  J.  ft.  McKeevei  Abr 
American-News.  ’ 

Ohio.  A.  Haswell,  Bowling  Green  y- 
Tribune. 


The  campaign  has  been  so  successful  that  of  women  in  the  newspaper  world, 
newspapers  of  other  states  are  planning  The  association  adopted  a  resolution 


New  Members  of  the  Board  or  Drn 
Michigan,  E.  J.  Ottawa}-,  Port  Huidd 
Herald,  3  years. 

Minnesota,  R.  Butler,  Mankato.  Frtt 
3  years. 

Illinois,  John  Fisher,  Cairo  Citizen,  3  ytft 


UNCOLN  STAR’S  NEW  HOME  ADDS  TO 
BEAUTY  OF  NEBRASKA’S  CAPITAL 


New  Duectois 

Homer  Card.  Hamilton,  (O.)  Journal. 
Carl  Davenport,  Creston  (la.)  Advertiser. 
Robert  O'LVien,  Council  Bluffs  (la.)  Ndh; 


Committees  Appointed  by  Ditinois 


Postal:  Urey  Woodson.  Onensbore  (i 
Messenger,  chairman;  James.  F.  I^vd. 
tumwa  (la.)  Courier. 

Cost-Finding :  C.  R.  Cutler,  Mankat*  (Mu 
Free  Press;  A.  L,  Miller,  Battlecr^  (MnL| 
En<iuirer*News;  E.  II.  Harris, 

(Ind.)  Fallidium,  chairman. 

Labor’  Will  Feudner,  Rushrille  (lai) 
f>ub]ican;  W.  J.  Parrett,  Daordle, 
Commercial-News, 

Paper:  E.  P.  Adler,  (re-elected), 

(la.)  Times. 

Publicity:  C.  A.  Beal.  I^porte  (Ind.) 


LETZLER  JOINS  MUNCIE  PRESS 
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tion  of  the  newspaper  as  an  advertising  'J'HE  Lincoln  (Neb.)  Star  moved  into  storage  places  for  paper  and  ink  and  va-  Lockwood. 


Becomes  General  Manager  SaccM4g| 
Walter  S.  Steele 

Muncie,  Ind.,  Feb.  21.— Wahtr  .tl 
Letzlcr,  formerly  busine.ss  manager  gf{ 
the  Terre  Haute  (Ind.)  Post,  a  Scrjips 
Howard  newspaper,  has  been  appoiaet 
general  manager  of  the  Muncie  Pres. 
He  succeeds  Walter  S.  Steele,  who  id  j 
signeel  to  become  advertising  manager  «j 
the  National  Republican,  the  party  nap- 
zine  published  at  Washington,  D.  C 
Both  the  National  Republican  and  ik 
Muncie  Press  arc  managed  and  laigeh 
owned  by  (ieorge  B.  Lockwood.  secD 
tary-  of  the  Republican  National  C» 
mittee.  Mrs.  Letzler  is  the  sister  of  It- 


medium. 

The  value  of  advertising  and  of  the 
service  an  advertising  department  gave 
in  building  up  a  chain  of  16  candy  stores 
in  Chicago  was  related  by  W.  E.  Donohue, 
manager  of  local  display-  advertising  of 
the  Chicago  Tribune. 

Harry  Bliss  of  Janesville,  Wis..  renre- 
senting  the  third  generation  of  the  Bliss 
family-  in  the  operation  of  the  Janesville 
(iazette,  told  how  enterprise  of  the 
(iazette  recently  brought  gcKid  business 
to  the  newspaper  and  to  the  Janesville 
merchants.  When  the  roads  in  the  sur¬ 
rounding  territory  became  impassable  and 


its  new  home  at  Twelfth  and  M  rious  utility-  rooms, 
streets,  Lincoln,  recently.  The  new  build-  All  equipment  is  operated  by-  electricity. 

ing  is  of  reinforced  concrete  with  an  ex-  Plates  for  the  press  arc  carried  from  the  Anti-Bonu*  Propaganda  CluwH 
terior  of  light  cream-colored  terra  cotta,  .stereotype  nxim  by-  an  electric  elevator.  x-  l 

It  has  a  frontage  of  90  feet  on  Twelfth  Bundles  of  papers  from  the  mail-room  ,  niaOer  is  hemg  ^nt  out 

street  and  112)4  feet  on  M  street,  is  two  are  sent  to  the  loading  platform  on  the  JO. 

stories  in  height  with  a  full  basement,  street  by  an  electric  conveyor.  Washington 

The  Star’s  new  home  is  one  of  the  most  The  entrance  to  the  business  offices  "iR  'wisely  that  there  can  be  no 
beautiful  business  buildings  in  the  Ne-  and  editorial  rooms  of  the  new  building  ^  soldier  bonus 

braska  capital.  It  is  a  modern  and  com-  is  iiarticularly-  attractive.  It  leads  first  national  commander^^^ 

plete  newspaper  plant.  into  a  large  vestibule,  then  through  glass  -^niencan  legion,  charged  in  a 

“  d.x.rs  into  the  main  Ifibhv.  A  romfortahle  -‘^ent  Feb.  17.  to  John  T.  Adams,  Rep«fr 


The  main  floor  is  devoted  to  business  d<x>rs  into  the  main  lobby.  A  comfortable 


offices,  the  main  lobby-  and  waiting  room, 
circulation  and  advertising  departments. 
The  second  floor  contains  the  news  and 
editorial  rooms  and  the  offices  of  the 


farmers  stopped  going  to  Janep-ille.  the  vice-president  and  general  manager  and 


merchants  cut  down  on  the  advertising. 

The  Gazette  employed  a  crew  of  12  men 
to  make  the  principal  roads  of  the  Janes¬ 
ville  trade  territory  iiassahle  and  caused 
purchasers  to  come  into  the  citv  to  such 
an  extent  that  the  next  weekend  brought 
a  record-breaking  business,  increased  ad- 
vertisinsr  and  the  gratitude  of  the  farming 
communities  and  of  the  Janesville  ad¬ 
vertisers. 

Wallace  Odell,  of  Tarrvtown.  N.  Y., 
president  of  the  National  Editorial  .\sso-  newspapers 
ciation,  explained  the  work  of  that  or-  located  the 


presidi-nt  of  the  company,  the  comjiosing 
room  and  stereotype  r<x>ms.  The  main 
stairway  leads  from  the  lobby-  to  the  lo¬ 
cal  news  room  which  is  separated,  hv 
glass  partitions,  from  the  art  department, 
sports  editor’s  room,  library,  managing 
editor’s  office  and  the  offices  of  the  .Asso¬ 
ciated  Press. 

In  the  ba.sement  is  located  the  new  Hoe 
Superspeed  Octuple  press,  capable  of 
printing  and  folding  80,000  sixteen-page 
I  one  hour.  Here  also  is 
mail-room,  heating  plant. 


waiting  room  is  provided  there,  as  well 
as  an  information  Ixxith.  The  lobby  is 
floored  with  marble,  the  other  floors  be¬ 
ing  hardwood  laid  over  concrete. 

No  pains  w-ere  spared  to  make  the  new 
plant  attractive,  as  w-ell  as  practical. 
The  exterior  is  finished  with  light  cream- 
colored  terra  cotta,  w-ith  a  base  trimming 
and  foundation  of  Carthage  stone.  TIk 
interior  is  finished  throughout  w-ith  buff 


can  national  chairman.  He  rtqwsK 
that  the  practice  be  discontinued. 


Editors  Visit  Porto  Rico 

-Accepting  the  invitation  of 
Governor  Coats,  the  150  editors  atiiF 
lishers.  guests  of  the  United  StatnW 
imviiui  IS  iiiiisiicu  uiruugMuui  wiiii  ouii-  Spent  Friday  and  Saturday  this  «« 
colored  walls  and  walnut  woodw-ork.  Porto  Rico,  observing  at  hfs 
.All  stairwavs  are  of  fireproof  construe-'  internal  conditions  and  dcvelopniw 
tion.  '  *hc  Inland.  The  newspaper  men 

The  w-indow-s  arc  large,  lighting  the  recently  for  Southern 
building  with  shadowless  light.  Charleston  on  board  the  S.  S.  Hendr>» 

H.  E.  Gooch  is  president  of  the  com-  One  hundred  and  thirty-four  dafe 
pany-  and  L.  B.  Tobin,  vice-president  and  the  United  States  publish  merchamW 
general  manager.  papers  for  the  benefit  of  their  advciW® 
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morning-evening  groups  control  212  DAILIES 

i^ombined  Ownerships  by  Individuals  and  Corporations  in  Single  Cities  Total  105,  Elditor  &  Publisher 
I  Year  Book  Analysis  Shows — 8  of  14  Maryland  Dailies  So  Owned 


IfATCHlNCi  in  interest  to  ne\vspai)er-  By  ARTHUR  T.  ROBB,  Jr.  manaiter,  Richard  Hooker,  publisher,  and 

M  makers,  space-buyers,  and  readers,  Waldo  L.  Cook,  editor  of  the  twain, 

he  subject  of  group  ownership  of  news-  J.  Pyle  as  chief  executives  of  the  News-  Gleaner,  evening  Journal,  and  Sunday  Their  neighbor,  the  Union,  also  pub- 
aMer>  in  different  cities,  a  summary  of  Journal  Company.  Gleaner-Journal  are  operated  by  Leigh  lishing  morning,  evening  and  Sunday  edi- 


manager,  Richard  Hooker,  publisher,  and 
Waldo  L.  Cook,  editor  of  the  twain. 


thich  was  presented  by  Editor  &  Pub-  Washington,  I).  C.,  is  another  city  with  Harris.  tions,  is  owned  by  a  company,  of  which 

iisHfs  last  week,  is  that  of  control  of  a  William  R.  Hearst  team — the  evening  East  on  the  Chesapeake,  Baltimore  is  tieorge  von  L.  Meyer,  Jr.,  son  of  Roose- 

P-^nins  and  evening  newspapers  in  the  Times  and  the  morning  and  Sunday  Her-  a  scene  of  battle  between  two  giants,  velt’s  Secretary  of  the  Navy,  is  presi- 


tions,  is  owned  by  a  company,  of  which 


city  by  an  individual  or  corporate  aid 


The  “Sunpapers,”  morning,  evening  and  dent. 


•  pp  Florida  Georgia  and  Idaho  voting  Sunday,  are  owned  by  a  local  company,  Waltham  lately  became  the  field  of  an- 

®  As  might  be  expected,  there  are  m^y  ‘present,  the  next  pair  encountered  is  of  which  Van  I^ar  Black  is  chairman,  ether  Massachusetts  conAination  wh^ 
e.xamples  of  this  kind  of  operation  another  of  Mr.  Hearst’s— the  Evening  Paul  Patterson,  president  of  the  Ameri-  the  Evening  Free  Press-Tribune  ^d  the 
than  of  the  group  spreading  over  several  .American  and  the  morning  and  Sunday  can  Newspaper  Publishers’  Association,  Hvening  News  passed  to  the  ownership 
citx'  or  states.  Analysis  of  the  r«ords  Herald  &  Examiner  in  Chicago.  is  president  of  the  company  and  pub-  i>t  *\.  1’  Langtry  formerly  owner  of  the 

prcsentid  in  Editor  &  PuBUSira  Inter-  .Mso.  in  Illinois  is  Peoria,  where  Henry  lisher  of  the  Sun.  Springfield  Union’ and  active  in  Bay  State 

yuiox.si.  YE.VR  E^k  for  1924  show;s  M.  Pindell  owns  and  publishes  the  Eve-  William  R.  Hearst  owns  the  .American,  politics.  ^ 

that  there  are  105  ownerships  of  this  ning  Journal,  the  Morning  Transcript  morning  and  Surulay,  and  the  News,  eve-  r  *i,  -r  t 

r'a-s  controlling  212  daily  newspapers  in  and  the  Sunday  Journal-Transcript.  ning,  having  purchased  Aem  in  1923  ^  fi  mommg 

^  United  States.  In  Canada  there  are  Across  the  line  in  Indiana,  the  Evans-  from  Frank  Allmsey. 

12  morning  and  evening  combinations,  ville  ^Toming  Courier,  Evening  Journal  Frederick  has  the  Morning  Post  and  ^  oaore  i.  c.uis. 

controlling  24  dailies.  and  Sunday  Courier-Journal  are  pub-  the  Evening  News,  owned  and  operated  Michigan  has  no  entries,  the  trend  in 


AN  ISSUE  OF  FACT 

'J'  HAT’S  what  a  legalist  might  call  this  issue  of  EDITOR  & 
PUBLISHER  if  he  comhined  a  tendency  to  pun  with  his 
lawyer’s  glossary. 

The  only  defect  in  the  pun  is  that  the  last  word  should  be 
plural.  For  this  issue  is  unnsnaUy  replete  with  facts — ^vital 
information  about  the  newspaper  profession  and  newspaper 
business — what  it  strives  to  do  and  what  it  does. 

Standards  of  truth  and  honor  are  borne  high  on  Pages  3  and  4 
by  editors  and  managing  editors  whose  sole  endeavor  is  the 
honest  service  of  the  public  weal. 

Ownership  and  business  operation  methods  of  over  200  daily 
newspapers  are  described  on  this  and  the  succeeding  pages.  This 
is  the  second  of  the  series  of  articles  which  started  last  week. 
Others  will  appear  in  early  issues. 

.Advertising  volume  and  the  revenue  it  brought  newspapers 
last  year  are  analyzed  in  detail  on  Pages  7  and  28-34,  inclusive. 
This  is  a  regular  semi-annual  feature  of  EDITOR  &  PUB¬ 
LISHER,  which  is  pre.>*ented  in  smaller  compass  for  the  more 
important  newspapers  every  month. 

Facts — ^the  information  that  is  a  fundamental  necessity  to  the 
newspaper  executive  and  advertiser  who  wishes  to  keep  in  touch 
with  the  constantly  moving  procession — appear  in 
EDITOR  &  PUBLISHER  EVERY  WEEK 


i controlling  24  dailies.  and  Sunday  Courier-Journal  are  pub-  the  Evening  News,  owned  and  operated  Michigan  has  no  entries,  the  trend  in 

Maryland,  for  its  size,  has  the  largest _ the  VV  olverine  state  the  past  few  years 

jr^rtional  nuiiAer  of  morning  and  eve-  having  been  toward  one-newspaper  towns, 

ning  combinations,  8  of  its  14  dailies  be-  icoi  if  f\T7  irAr-’T  Minnesota  ^vanMs  with  Min^polis. 

ing  so  owned.  AN  ISSUE  OF  FACT  St.  Paul  and  Red  Wing.  The  Minneapo- 

.Massachusetts  numbers  10  such  com-  u  .  i  i-  .  •  u.  ii  .u-  •  f  irniTnn  A-  'A*  ^  power  by  the  late 

binations.  4  of  them  in  Boston.  X  HAT  S  what  a  legalist  might  call  this  issue  of  EDITOR  &  VU  1 .  Murphy,  and  now  controlled  by 

New  York  State  exceeds  Massachu-  PUBLISHER  if  he  combined  a  tendency  to  pun  with  his  his  brother,  Frederick  E.,  issues  morn- 

setts  by  1,  its  II  including  5  in  New'  York  lawyer’s  glossary.  ing.  evening  and  Sunday  editions. 

^Ohio  furnishes  6,  Pennsylvania  10.  /he  only  defect  in  the  pun  is  that  the  last  word  should  be  a J‘suSay^“!!id^J^‘DisS. 

Texas  S.  Virginia  5,  and  Washington  5.  plural.  For  this  issue  is  annsuaUy  replete  with  facts— vital  are  owned  by  Mrs.  George  Thompson. 

Taking  the  states  in  alphabetical  or-  information  about  the  newspaper  profession  and  newspaper  widowr  of  the  editor  and  publisher  who 

der,  .Alabama  has  only  one  city — Mobile  business — what  it  strives  to  do  and  what  it  does.  died  in  1917,  and  C.  K.  Blandin,  now 

-in  which  morning  and  evening  ne^-  Standards  of  truth  and  honor  are  borne  high  on  Pages  3  and  4  wimr  the^RMYnKiJra  ^ 

naoers  are  owned  bv  one  man — the  Reg-  ii.  ,  i.  i  i  Wing,  the  Republican,  owned 

Sct,  morning  and  Sunday,  and  the  by  editors  and  managing  editors  whose  sole  endeavor  is  the  by  J^s  K.  Grondahl,  issues  morning  and 

N«s-Item.  evening,  owned  and  pub-  honest  service  of  the  public  weal.  evening  editions. 

lished  by  Frederick  I.  Thompson,  Demo-  Ownership  and  business  operation  methods  of  over  200  daily  Passing  over  Mississippi,  where  one- 

ait  and  mer.iber  of  the  U.  S.  Shipping  newspapers  are  described  on  this  and  the  succeeding  pages.  This 

Board  for  several  years  past.  .  j  r  .i  •  r  i  u-  i.:  .  i  .  i  found  in  Missouri. 

.Arizona  supplies  no  example,  and  **  seTOUd  of  tiie  series  of  articles  which  started  last  week.  Joplin’s  morning  and  Sunday  Globe 

.\rkansas  had  none  until  a  few  months  Others  will  appear  in  early  issues.  and  Evening  News-Herald  are  locally 

ago,  when  the  evening  Fort  Smith  Times-  .Advertising  volume  and  the  revenue  it  brought  newspapers  owi^,  edited  by  ^il  Coldren  and  man- 

Record  ow-ners,  headed  by  John  S.  last  year  are  analyzed  in  detail  on  Pages  7  and  28-34,  inclusive. 

acmiired  the  morning  and  Sunday  South-  ^  .  i  r  .  r  ivansas  <_ity  s  Star,  mommg,  evenmg 

»Tst  .American  from  Col.  W.  E.  Decker.  This  is  a  regular  semi-annual  feature  of  EDITOR  &  PLB-  and  Sunday — the  morning  edition  known 

Los  Angeles,  Cal.,  has  the  Examiner,  LISHER,  which  is  presented  in  smaller  compass  for  the  more  locally  as  the  Times— is  owned  by  the 

J  morning  and  Sunday,  and  the  Herald,  important  newspapers  every  month.  estate  of  the  late  VVilliam  Rockhill  Nel- 

tvoiing,  owned  by  \V.  R.  Hearst,  who  Facts — ^the  information  that  is  a  fundamental  necessity  to  the 

likewise  owns  the  Examiner,  morning  ..  •  i  o*  ‘he  lounder,  and  managed  by  A. 

ind  Sunday,  and  the  Call-Post,  evening.  newspaper  executive  and  advertiser  who  wishes  to  keep  in  touch  F.  Seested. 

in  San  Francisco,  as  well  as  the  Post-  with  the  constantly  moving  procession — appear  in  The  Kwsas  City  Journal,  morning; 

Enquirer  across  the  bay  in  Oakland.  EDITOR  &  PUBLISHER  EVERY  WEEK  Post,  evening,  and  JournM-Post,  Sunday, 

In  San  Diego,  the  Union,  morning  and  ^  are  owned  by  \V.  L.  EHckey,  prominent 

Sunday,  and  the  Tribune,  evening,  are  Republican,  ^ited  by  Walter  S.  Dickey 

ouned  bv-  a  company  of  which  James  and  managed  by  El.  O.  Syman. 

MacMullen  is  chief.  lished  by  the  Evansville  Courier,  Inc.,  of  by  R.  E.  and  W.  T.  Delaplaine,  and  near-  Sedalia’s  morning  Capital  and  Evening 

The  Sun  Company  in  San  Bernardino  which  W.  H.  Robertson  is  chief.  by  Hagerstown  has  the  Morning  Herald  Democrat  are  own^  by  the  Sedalia  Denw 

puhlishes  the  Sun,  morning  and  Sunday,  In  Lafayette,  a  Courier  and  a  Journal  and  the  Evening  Mail,  owned  by  a  local  ocrat  Company,  with  Col.  George  H. 

and  the  Telegram,  evening.  are  joined  with  ampersand,  morning  and  corporation  and  managed  t>y  S.  E.  Scruton  as  chief  executive. 

The  group  of  dailies  in  and  near  l.os  evening  editions  being  issued  by  a  com-  Phillips.  _  Montana,  a  state  where  the  morning 

■Angeles,  controlled  by  F.  W.  Kellogg  pany  headed  by  Henry  VV.  Marshall.  Mr.  Hearst’s  name  again  comes  to  the  newspaper  predominates  in  numbers,  has 

and  E.  .A.  Dickson,  were  mentioned  in  J.  M.  Stephenson  is  p'ablisher,  and  fore  in  Massachusetts,  where  he  owns  the  morning  and  evening  combinations  in 

the  previous  article.  Boyd  Gurley,  editor,  of  the  South  Bend  Boston  Morning  and  Sunday  Advertiser  Billings  and  Missoula.  In  the  former 

Colorado  Springs  has  the  Gazette.  News-Times,  which  puts  out  morning,  and  the  Evening  American.  the  Gazette  _  has  morning,  evening  and 

inoming;  Telegraph,  evening,  and  Ga-  evening,  and  Sunday  editions.  W.  O.  and  Charles  H.  Taylor,  sons  of  Sunday  editions,  publish^  by  the  Ga¬ 
zette-Telegraph,  Sunday,  controlled  hv  In  Iowa,  the  Dies  Moines  Register,  the  late  Gen.  Charles  H.  Taylor,  con-  zette  Printing  Company,  with  P.  B.  Snel- 

C.  C.  Hamlin,  morning  and  Sunday,  and  the  Evening  trol  and  operate  the  Boston  Globe,  mom-  son  as  editor  and  Leon  Shaw  as  manager. 

In  Denver,  the  Rocky  Mountain  News,  Tribune  are  owned  and  published  by  ing,  evening  and  Sunday.  _  The  Missoulian,  morning  and  Sunday, 

morning  and  Sunday,  and  the  Denver  Gardner  Cowles  and  edited  by  Harvey  Another  Boston  duo  is  the  Herald,  and  the  Sentinel,  evening,  are  printed  in 

Times,  evening,  are  the  farthest  west  Ingham.  morning  and  Sunday,  and  the  Traveler,  Missoula  by  the  Missoulian  Publishing 

members  of  the  Shaffer  Group,  owned  by  Sioux  City  has  the  Journal,  morning,  evening,  owned  by  local  capital,  pub-  Company,  with  Martin  J.  Hutchens  as 

John  C.  Shaffer,  of  Chicago.  evening  and  Sunday,  owned  by  the  Per-  lished  by  _E.  \V.  Preston  and  edited  by  editor  and  publisher. 

George  C.  McCormick  owns  and  edits  kins  Brothers  Company,  Inc. ;  and  the  Robert  Lincoln  O’Brien.  Nebraska  has  douhle-enders  in  Lincoln 

the  Evening  Courier  and  the  morning  and  Tribune,  morning  and  evening,  owned  by  The  Boston  News  Bureau,  a  financial  and  Omaha.  The  Nebraska  State  Jour- 

Sunday  Express  in  Fort  Collins.  the  Tribune  Company,  edited  by  John  H.  paper  owned  by  C  VV.  Barron,  also  of  nal  is  published  morning,  evening  and 

The  Tribune-Republican  in  Grce'ey,  Kelly  and  managed  by  Eugene  Kelly.  the  Wall  Street  Journal,  of  New  York,  Sunday  at  the  capital  by  J.  C.  Scacrest. 

controlled  by  a  company,  with  F.  E.  Mer-  Kansas  offers  the  metropolitan  name  of  issues  morning  and  evening  editions.  In  Omaha,  the  Bee,  owned  by  Nels  B. 

rill  as  editor  and  Charles  Hansen  as  gen-  Manhattan — 1920  census  population  7.989  The  Hildreth  &  Refers  Company  owns  Updike,  and  the  World-HeraW.  property 

eral  manager,  publishes  morning  and  eve-  — with  the  morning  and  Sunday  Chroni-  tlw  Lawrence  Morning  _  Eagle  and  Eve-  of  former  Senator  Gilbert  N.  Hitchcock 

ning  editions,  cle  and  Ae  evening  Mercury  owned  by  ning  Tribune,  and.  in  neighboring  Lowell,  compete  in  the  morning,  evening  and 

In  Bridgeport,  Conn.,  a  corporation.  Fay  N.  Seaton.  the  Morning  Courier-Citizen  and  Evening  Sunday  fields, 

wth  George  C.  Waldo,  as  editor  and  EM  Rentucky  has  its  Louisville,  with  two  1-eader  are  conducted  by  P.  S.  Marden  New  Hampshire,  formerly  the  scene  of 

Flicker  as  general  manager,  controls  the  groups  dominating  its  four  newspapers,  as  editor  and  W.  G.  Spence_  as  manager,  several  such  combinations,  now  lus  only 

evening  and  Sunday  Post  and  the  morn-  Of  long  standing  is  the  common  be-  R.  H.  .Anthony  is  the  directing  head  the  Manchester  Union,  morning,  and  the 

•ng  Telegram.  tween  the  Courier- Journal,  morning  and  and  chief  owner  of  E.  Anthony  &  Sons.  Leader,  evening,  control  of  which  is 

VVaterbury’s  evening  American  and  Sunday,  and  the  Louisville  Times,  eve-  Inc.,  publishers  of  the  New  Bedford  owned  by  Major  Frank  Knox. 

Homing  and  Sunday  Republican  are  also  ning.  now  under  the  ownership  of  Judge  Standard,  evening  and  Sunday,  and  the  Only  one  is  found  in  New  Jersey — the 

owned  by  a  corporation,  with  William  Robert  Bingham.  Alliance  hrtween  the  Morning  Mercmry,  of  which  Zephaniah  Press,  morning,  and  the  Union,  evening, 

J-  Pape,  former  puMisher  of  the  Re-  Herald,  morning  and  Sunday,  and  the  VV.  Peace  is  editor.  in  Atlantic  City,  owned  and  publish^ 

PuWican,  as  directing  head.  Post,  evening,  is  of  1924  vintage,  with  In  Springfield,  the  nanK  of  Bowles  by  F.  E.  Croasdale  and  Albert  J.  Feyl. 

Little  Delaware’s  one  big  city — ^Wil-  James  B.  Brown,  local  banker,  as  con-  continues  to  be  prominent  in  the  owner-  New  York  shows  results  from  the  top 
mington— has  the  Morning  News  and  the  trolling  owner ;  Richard  G.  Knott  as  ^b-  ship  and  conduct  of  the  Republican,  of  the  list  down. 

Evening  Journal  under  common  owner-  lisher,  and  Lewis  C.  Humphrey,  editor,  morning  and  Sunday,  and  the  Evening  .Albany’s  Knickerbocker  Press,  mom- 

*'P.  with  George  Carter  and  Garence  In  Hendersonville,  Ky..  the  morning  News.  Sherman  H.  Bowles  being  general  ing  and  Sunday,  and  the  News,  evening. 


are  under  the  direction  of  Lynn  J.  Ar¬ 
nold.  Jr. 

In  Auburn,  the  Citizen  (Independent- 
Democratic)  and  the  Advertiser -Journal 
4  Republican),  Iwth  evening  papers,  are 
issued  by  tlK-  Auburn  Publishing  Com¬ 
pany.  of  which  William  O.  Dapping  and 
Charles  D.  Osliorne  are  principals. 

lluffalo  has  the  Courier,  morning  and 
Suixlay.  and  the  Enquirer,  evening,  the 
proiKTty  of  William  J.  Conners,  Jr.,  who 
has  succeeded  his  father  as  Uieir  active 
head. 

Frank  E.  Gannett  owns  all  the  F,lmira 
newspapers — the  Advertiser,  morning,  the 
Star-Gazette,  evening,  and  the  Sunday 
Telegram. 

Mr.  Hearst  appears  again  in  New 
York  City,  with  the  American,  morning 
and  Sunday,  and  the  Journal,  evening, 
bearing  his  eagles. 

The  Press  Publishing  Company,  in 
which  Ralph  Pulitzer  is  the  dominajit 
factor,  has  the  World,  morning,  evening 
atid  Sunday. 

Then,  Mr.  Munsey,  by  his  processes 
of  purchase  and  consolidation,  stands 
forth  with  three  great  properties — the 
Herald,  morning  and  Sunday;  the  Sun 
and  the  Globe,  evening,  and  the  New 
York  Telegram  and  Evening  ^Iail,  eve¬ 
ning  and  Sunday. 

F'or  the  financial  district,  the  Wall 
Street  Journal’s  moniing  and  evening 
editions  are  publislied  every  business  day 
by  l>>w,  Jones  &  Co.,  with  C.  W.  Bar¬ 
ron,  met  before  in  Boston,  as  a  large 
factor  in  the  ownership. 

The  te.xtile  field  has  the  Daily  News 
Record,  morning,  and  Women's  Wear, 
evening,  owned  by  E.  W.,  A.  E.,  and 
L.  E.  F'airchild. 

In  Troy  the  Record  is  issued  morning 
and  evening  with  Dwight  Marvin  as  ed¬ 
itor  and  D.  B.  Plum  as  general  manager. 

Skipping  North  Carolina  and  passing 
to  North  Dakota,  Grand  Forks  .gets  its 
daily  news  from  the  Herald,  morning, 
evening  and  Sunday,  under  the  direction 
of  W.  P.  Davies  as  editor  and  J.  F.  I^^ger, 

Bacon  as  manager. 

Ohio,  a  great  newspaper  state,  has  rel¬ 
atively  few  double-enders,  though  a  num¬ 
ber  of  groups  control  newspapers  in  dif¬ 
ferent  cities,  as  was  shown  last  week. 

The  Circleville  Herald,  morning 
evening,  is  owned  by  Walter  C.  Darst. 

Dayton's  Journal,  morning  and  Sunday, 
and  Herald,  evening,  are  owned  by  the 

Burkam-Herrick  Publishing  Company,  aftc!  _ 

in  which  E.  G.  Burkam,  the  editor,  and  banker  wIk)  owned  tliem,  in 
Ambassador  Myron  T.  Herrick  are  chief  ■  — •  •  — 
owners.  . 

In  Columbus,  Hie  Dispatch,  evening  noteworthy  title  of  Morning  Papei 
and  Sunday,  and  the  Ohio  State  Journal,  '  ‘  ‘  , 

morning  and  Sunday,  are  owned  by  Rob-  Joseph  H.  Zerbey  and  Joseph  H.  Zerbey 
ert  T.  Wolfe,  but  operated  independently  Jr.,  known  and  feared  locally  by  coal- 
of  each  other  and  wi  '  ’ 

financial  and  editorial  organizations  and 
policies. 

Louis  H.  Brush,  with  Roy  D.  Moore,  turers. 
owner  of  the  Marion  Star,  has  for  some 
years  owned  and  published  the  East  Liv¬ 
erpool  Tribune  and  Review,  morning  and  by  the  Fayette  Publishing  Company  with 
evening.  He  also  owns  the  Salem  News,  H.  G.  Sturgis  as  editor, 
evening.  Warren’s  Times,  evening,  and  Mirror, 

Harry  E.  and  (jeorge  M.  Taylor  are  morning,  are  owned  by  the  Times  Pub-  by  M.  M.  Flarris. 

the  chief  owners  of  the  Portsmouth  Sun.  lis'hing  Company.  Inc.,  with  S.  Ff.  Walk-  Utah  and  Verm 

morning.  Times,  evening,  and  Sunday  er  as  managing  editor  and  general  man-  this  test,  but  Virg 

Sun-Times.  3ger.  plies  an  abundanc 


Hwa.d,  evening,  are  owned  by 
Sefrit,  editor  and  general 

At  the  capital  city,  the  Olyi^fv 
plan,  morning  and  Sunday  and  til 
corder,  evening,  are  under’  the 
of  Richard  Hatton,  editor,  and  F 
E.  Mayol,  general  manager.  ^ 

W.  H.  Cowles  is  the  publish^ 
Spokane  Spokesman- Review 
and  Sunday,  and  the  principal  o»l 
that  paper  as  well  as  of  the  U 
Chronicle,  which  is  operated  under 
arate  management  and  as  a  distinp 
stitution. 

In  Tacoma,  Frank  S.  Baker  <« 
Elbert  H.  Baker,  publisher  of  the  i 
land  Plain  Dealer,  owns  and 
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Roy  D.  ICoore  and  Louis  H.  Brush  wore  smiles  as  they  faced  the  photographers  after  telling 
the  Senate  s  oil  committee  how  they  bought  the  late  Pnsiotr.t  ii-ruius  s  :  ewipai.(r  i  * 
$3fi0.CC0  of  their  own  money.  Mr.  Brush  is  mentiored  in  a  ad’ci  inff  column  as  also  the 
owi.er  of  the  East  LiveriK>ol  (Ohio)  Tribune  and  Review,  ard  the  Sal-m  (Ohio)  Newt. 


W  anainakcr  owns  both  the  North  Amcri-  Ter.nessce  added  a  double  two  weeks  Wyoming  has  no  double-enders. 
can,  moniing  and  Sunday,  and  the  Rec-  ago  when  the  Johnson  City  Chronicle,  a  practice  in  that  state  in  recent  years 
ord.  morning  and  Sunday.  The  former  two-year-old  morning  and  Sunday  jiaper,  t>een  to  combine  two  existing  papers- 
is  operated  and  completely  controlled  by  purcba.sed  from  E.  Munsey  S.ack  the  one,  u.sually  with  a  hyphen  pn-t- , 
E.  A.  Van  \  alkenburg,  editor  and  pub-  Johnson  City  Staff,  which  has  been  op-  the  old  identities.  For  instance,  thor i 
lisher,  under  a  lease.  The  Record  is  op-  crating  evening  and  Sunday.  The  eve-  the  Wyoming  State  Tribune-Leadtr. 
crated  by  the  owners,  with  John  P.  mng  edition  continues,  and  the  Suiiday  Cheyenne ;  the  Republican  and  R  - 
Dwyer  as  editor  and  Rowe  Stewart  as  erlitions  are  combined.  Guy  L.  Smith  erang  in  Laramie,  and  tlie  Post-Ejt 
manager.  is  editor  and  manager  of  the  combination,  prise  in  Sheridan,  each  a 

Cyrus  H.  K.  Curtis  has  the  Public  The  largest  comliination  in  Tenneesee  of  properties  that  were  separate  uni;  r 

r,  morning  and  Sunday,  and  the  is  Col.  Luke  Lea's  Tennesseean,  which  is-  few  years  ago.  The  only  Wyoming 

Evening  Public  Ledger.  sues  morning,  evening  and  Sunday  edi-  with  two  daily  newspapers  is  Cnej 

Pittsburgh  also  has  two  imponant  turns.  where  the  Herald  has  tlW  morning.  J 

iiewspajutr  spans.  The  Gazette-Times.  Texas  also  notes  several  combinations.  Tribune  the  evening  field,  and  both  pij 

moniing  and  Sunday,  and  the  Chronicle-  The  most  recent  is  that  in  Amarillo,  lish  Sunday  papers.  i 

Telegraph,  evening,  are  the  property  of  where  J.  E.  and  J.  L.  Nunn,  owners  of  Canada  has  several  operations  of  tis 
and  George  S.  and  .V.  K.  Oliver.  the  morning  and  Sunday  News,  started  class. 

The  Post,  morning  and  Sunday,  and  the  Evening  Post  on  Nov.  1,  1923.  None  exist  in  Alberta  or  Brhisli  t 

the  Sun,  evening,  are  conducted  by  A.  E.  Beaumont  for  three  years  has  had  the  lumbia. 

Braun,  who  succeeded  to  their  control  F-iiterprise,  morning  and  Sunday,  and  the  Manitoba  has  the  Winnipeg  Fret  Pwi 

the  death  of  T.  Hart  Given,  tlu-  Journal,  evening,  conducted  under  the  morning,  and  F'ree  Press  evening  fe- 

1919.  owmersbip  and  management  of  former  letin,  of  which  E,  H.  Macklin  is  pro- 

Pottsville’s  Evening  Republican  in  1922  Ciov.  W.  P.  Hobby  and  J.  L.  Mapes.  dent  and  J.  \\^  Dafoe  is  editor, 
established  a  inoniing  partne^  under  the  A.  H.  Belo  &  Co.,  Inc.,  in  Dallas  liave  New  Brunswick  furnishes  theSt.  kh 
'  Both  the  Morning  and  Sunday  News,  and  the  Telegraph-Joumal.  morning,  and  th 

arc  owned  and  personally  conducted  by  F' veiling  Journal,  with  George  B.  Dealey  Times-Star,  evening,  with  E.  \V,  5k- 

■’  president  and  general  manager,  Alonzo  Cready  as  editor  and  T.  \V.  Dnmnwa 

Wasson  ctlitor  of  the  News,  and  Tom  general  manager. 

’ith  entirely  different  mine  operators  for  the  vigor  of  their  ed-  F'inty,  Jr.,  editor  of  the  Journal.  This  In  Halifa.x,  W.  H.  Dennis  ovms  ri 
itorial  policies,  and  nationally  regarded  company  in  1923  sold  its  Galveston  News  operates  the  Herald,  morning,  Mii 
in  similar  fashion  by  paper  manufac-  to  a  Galveston  g;roup.  evening,  and  Sunday  Leader.  Htblwl 

In  Houston,  Roy  G.  Watson  owns,  edits  known  in  the  Unit^  States  as  thtwt-i 
Hilly  Uniontown  has  the  Herald,  and  publishes  the  Post,  morning,  evening  der  and  trophy  giver  in  the  annual  fcj 
morning  and  the  Genius,  evening,  owned  and  Sunday.  ermen’s  sailing  contest  between  Ncnj 

. .  ‘  ‘  "  -  •  Ex'Press,  morning  Scotia  and  Gloucester  fleets. 

and  the  News,  evening.  Also  in  Halifax  is  the  Chronictenior 


PHILADELPHIA  INQUIRER’S  NEW  PLANT 
IS  SKYSCRAPER  BUILT  ON  STILTS 


l;1<x.rs  of  the  tower  building  will  be  RECEIVEIR  TO  BE  NAMED 

entirely  ticcupied  by  the  executive  offices  >7^0  watkimtc  a  IC  CT  A  D 
to  and  including  the  sixth  floor.  I*Ulx  iVllINWII*ArvyU^  S 1  AiV 

Above  this,  rentaWe  office  space  will  be  - 

available  to  such  extent  as  may  prove  to  Faction*  Warring  for  Pos*es*ion  Will 
be  in  the  interest  of  the  owner.  Daily— 

“’I  Townley  Admit.  He  Would 

building  IS  simple.  The  building  is  of  ’  n  t 

structural  steel  frame  sheatlwd  in  con-  Welcome  Control  * 

Crete.  FUxirs  are  of  heavy  reinforced  - 

-EMINENCE  as  the  largest  news-  presses  of  12  units,  each  160  feet  long,  ctmerete.  The  frame  is  enclosed  in  the  Minneapolis,  Minn.,  Feb.  19. — Mem- 
raner  olant  in  the  world  is  claimed  and  two  Ixitteries  of  Hoc  presses,  of  12  ^‘^ar  or  plant  huiUhng  with  brick  and  factions  who  recently  carried 

-  KIverson  Building,  new  home  of  units  each,  140  feet  long,  comprise  the  t<^*'ra  cotta,  and  in  the  tower  buildirvg  the  battle  for  control  of  the  Minnesota 
Philadelphia  Inquirer,  now  under  equipment.  covering  consists  ot  a  j^anite  and  lime-  ijlai|y  star  to  Hennepin  County  District 

uction  and  to  be  occupied  in  part  Space  is  provided  for  the  future  in-  ba.se  wuh  white  glazed  terra  cotta  (jourt,  Feb.  16,  agreed  that  a  receiver 

stallation  of  two  additional  batteries,  for  facing  above  the  second  floor.  No  appointed  to  save  the  paper, 

new  building  is  to  be  21  stories  The  \\<x)d  presses  are  driven  by  eight  all  windows,  d<x»rs  and  in-  agreement  came  at  a  court  hearing 

and  covers  a  block,  lx)unded  by  2(X)-horsepower  Reliance  motors,  and  the  tenor  partitions  being  of  steel.  continued  from  Feb.  14,  which  was 

I  and  15th  streets  and  Callowhill  Hoe  presses  are  driven  by  eight  120-  .\s  to  architecture,  strong  vertical  brought  about  through  disagreement  oi 

and  Pennsylvania  avenue,  in  which  horsejxiwer  Reliance  motors.  lines  mark  the  upright  supports,  ti.xed  in  several  directors  with  the  present  man- 


emplovees  is  guarded  in  all  the  planning  ‘ 

of  the'  structure.  E'eattires  include  rest 

and  recreation  rooms,  a  itxxlern  restau-  M  t-;  ■  jgil 

rant.^^a  barber  shop  and  an  emergency  ^ d  t  ^  ‘  - 

tower  building,  facing  ^Brirad^street.  |  W  ^  ^ 

ing  vahie  of  this  build^  ,Jj  i|^! 

The  site  was  chosen  by  Col.  James  MrSfl  W 

Hverson.  Jr.,  president  and  publisher  of  S  p  1 1  {1  IIhSh 

the  I^^uirer,^^after^conside|ati^ii  ^ 

from'  the  mills  arrive  on  the  tracks  under  .  B  W  XISII  Rpj 

^  building  and  alongside  a  freight  plat-  ^  H 

room  the 

a^roximately  TOOo'  tons,  or  40  ca  Hoads. 
the  fourth  floor  of  the  plant.  News  de- 

Oartments  of  the  naner  are  ran  the  fnnrth  Towering  21  (tories  above  the  itreet,  the  tower  of  the  now  FhiUdolphi*  Inquirer  plant  wlU 
flnnr  The  1  1  [  1  '  i5  ho  an  ouUUnding  footnro  of  the  Quaker  City  akyUno.  The  pUnt,  when  completed,  will  be 

tloor.  Ihe  local  and  telegraph  news-  one  of  the  largeat  newtpepor  homo,  over  huUt. 

rooms  will  e.xtend  along  one  side  of  the 

building,  with  the  composing  room  and  Papers  are  carried  from  the  presses  one  direction  by  the  spacing  of  the  rail- 
its  banks  of  typesetting  machines  across  by  overhead  conveyors  and  dropped  to  road  tracks  and  in  the  other  by  the 
a  corridor.  The  photographic  staff,  the  the  wrapping  tables  at  the  rear  of  the  height  requirements  of  the  presses.  The 
“^Hment  and  the  engraving  section  pressroom,  and  passed  to  other  convey-  tower  building  recedes  in  artistically  di- 
^’’^Sunday  colored  section  are  all  lo-  ors,  and  by  conveyor  chutes  to  the  load-  minished  mass  at  the  sixth,  twelfth  and 
catM  on  this  floor.  ing  platform  in  the  rear  of  the  building  fourteenth  stories  as  required  in  many 

!>•  presses  are  kxrated  on  the  on  15th  street.  cities  by  zoning  laws,  though  there  are 

third  floor.  The  height  of  this  floor  is  The  Inquirer  will  continue  its  offices  none  as  yet  in  Philadelphia. 

double  that  of  the  other  stories  in  the  for  the  receipt  of  want  ads  and  subscrip-  - - 

tions  in  the  present  building  at  1109  Mar-  Simona’  Application  Denied 

Matrices  are  sent  down  from  the  steam  ket  street,  making  this  location  its 
tables  by  gravity  to  the  pressroom  floor,  •‘downtown”  office.  .  ,  "  A- T 

wJiw  the  stereotyping  is  done  by  five  In  the  new  building  there  is  a  mag-  ^  Prpccinan  ’  A®' 

oiAle  autoplate  machines  located  close  nificent  floor  on  the  Broad  street  front  it,,:™  *0  rnmnel  iininn  nffirpr® 

to  the  presses.  for  public  offices.  In  the  two-story  s'i>tants  Union,  to  compel  union  officer 

Newsprint  rolls  are  lifted  by  the  ele-  counting  room  will  be  counters  for  direct 
vators  to  the  first  floor  paper  storage,  receipt  of  want  ads.  On  a  mezzanine 

^PP''*’^'ff'3tely  22  feet  above  gallery  around  these  will  be  batteries  of  ^  -fl-p  t  nr«4:cfnon  •  M  V  v 
‘he  ra,lri«d  tracks  and  is  directlv  ac-  telepl^e  want  ad  takers.  rVTit  Tt,  ^  ^  a 

cf^le  from  15th  street  and  Broad  On  the  next  floor  of  the  tower  build-  T  a  n  ^  ^  v  f 

«reet.  It  has  a  storage  capacity  of  S.OOO  ing,  facing  Broad  street,  will  be  the  of-  f’^hausted  all  his  opportunities  for 
•  fi^  of  the  business  manager  and  the  dis-  reinstatement  within  the  union  before 

this  floor  the  newsprint  rolls  are  play  advertising  offices.  Above  are  the  to  e  ou  .  _ 

reel  room  beneath  the  offices  of  the  publisher  and  his  staff,  with  •  u  n.:i- 

P  sses.  Li^er  each  of  the  four  lines  of  the  bookkeeping  and  accounting  forces  rming  m  y 

^  T^  reels.  and  the  circulation  department.  The  next  Birmingham  (.\la.)  News  will  issue  an 

ne  pressrtwm  is  26  feet  in  height  and  two  floors  are  dqvoted  to  the  editor-in  eight  page  gravure  section,  beginning 
nf  tfirw-fourths  of  the  entire  area  chief,  the  managing  editor  and  the  edi-  March  16.  It  has  joined  the  Gravure 
ue  building.  Two  batteries  of  Wood  torial  staff.  '•  Service  Group. 
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STONE  TELUS  A.  P.  IDEALS 
TO  MINNESOTA  EDITORS 

S«y»  a  Free  Press  Made  Country  Free 
— McGowan  of  Appleton  Press 
Elected  President  at  Minne¬ 
apolis  Meet 


Associated  Press  history  and  the  ideals 
of  that  news-gathering  association  were 
detailed  hy  Melville  E.  Stone,  for  25 
years  general  manager  of  the  A.  P.,  now 
counselor,  when  he  spoke  before  mem¬ 
bers  of  the  -Minnesota  Editorial  Asso¬ 
ciation,  Feb.  15,  at  Minneapolis. 

The  Minnesota  editors  gathered  for  a 
two-day  convention,  discussed  farm  prob¬ 
lems  and  elected  officers  for  1924. 

M.  J.  McGowan,  of  the  -Appleton 
Press,  was  chosen  president  at  the  closing 
session  Feb.  16.  Other  officers  elected 
were  H.  Z.  Mitchell,  Bemidji  Sentinel, 
first  vice-president ;  Carl  Eastwood,  Le 
Sueur  Herald,  second  vice-president ;  J.  V. 
Weber,  Murray  County  Herald,  third 
vice-president;  H.  C.  Hotaling,  Mapleton 
Enterprise,  treasurer. 

Mr.  Stone’s  address  was  delivered  at 
a  dinner  given  by  the  Minneaptjlis  Jour¬ 
nal.  He  termed  the  action  of  Western 
editors  in  forming  the  co-oi)erative  news¬ 
gathering  association  as  “the  revolution 
of  1893,”  and  told  how  all  through  its 
history  the  -Associated  Press  had  striven 
to  present  accurate,  unbiased  news. 

“When,  in  this  country,  we  speak  of 
the  Revolution,”  Mr.  Stone  said,  “of 
course  we  refer  to  the  contest  which  be¬ 
gan  at  Concord  Bridge  and  ended  at 
Yorktown.  Little  more  than  a  century 
later  there  was  another  revolution  in  our 
land,  which  seems  to  me  to  have  been 
also  of  distinct  consequence. 

“Government  control  of  the  press  was 
universal  throughout  the  world  for  many 
centuries,  and  though  the  first  clause  in 
our  bill  of  rights  was  broken  down  in 
this  country,  we  did  not  appreciate  that 
private  control  was  no  less  malign  than 
government  control. 

“In  the  late  forties,  a  few  of  the  New 
York  journals  organized  a  little  company 
calle<l  the  Associated  Press,  and  its  news 
they  sold  to  the  papers  in  the  hinterland 
as  the.se  papers  developed.  It  was  a  close 
corporation. 

“This  was  the  immediate  cause  of  the 
revolution  of  1893.  The  newspapermen 
served  by  the  Western  Associated  Press, 
mindful  as  well  of  our  public  duty  as  of 
our  private  duty,  revolted  against  this 
sort  of  control.  There  followed  a  strug¬ 
gle  of  four  years’  duration.  It  was  a 
bloodless  contest,  yet  none  the  less  'revo¬ 
lutionary. 

“The  Western  men  set  out  to  form  a 
national  organization  and  place  it  in  the 
hands  of  a  purely  co-operative  organiza¬ 
tion — an  organization  that  should  sell  no 
news,  make  no  profits,  declare  no  divi¬ 
dends,  but  should  be  the  agent  or  joint 
reporter  of  its  members. 

“The  privately  owned  organization 
went  down  in  defeat  and  in  bankruptcy  in 
1897.” 

Mr.  Stone  next  turned  to  the  present 
activities  of  the  Associated  Press,  which 
he  said  were  carried  on  “in  the  daylight, 
under  a  blazing  sun.”  One  interesting 
point  he  brought  out,  was  that  in  the  30 
years  since  the  association  was  founded 
the  total  cost  of  lawyers’  fees  and  all 
other  payments  incidental  to  libel  suits 
has  been  less  than  the  cost  of  lead  pen¬ 
cils  used  in  the  service. 

“This  must  be  some  proof  that  accu¬ 
racy  is  earnestly  sought,”  hs  declared. 

“I  do  not  pretend  that  the  Associated 
Press  is  perfect.”  he  added  in  conclu¬ 
sion.  “absolute  inerrancy  is  impossible. 
The  frailties  of  human  nature  attach  to 
its  w  ork  as  they  do  to  others ;  but  this 
much  is  certain,  that  it  is  not  intentionally 
untruthful.” 

The  Minnesota  editors  adopted  a  reso¬ 
lution  urging  passage  of  the  McNary- 
Haugen  bill  in  Congress  providing  for 
the  creation  of  a  government  export 
agency  to  help  bolster  the  price  of  wheat 
and  other  farm  commodities.  M.  L. 
Countryman,  vice-president  of  the  Great 
Northern  Railway,  said  in  an  address 
that  improvement  of  journalists  and  edi¬ 
torial  standards  during  the  pas  generation 


Editor  &  Publisher  / 

is  one  of  the  surest  signs  of  human  prog¬ 
ress.  Other  speakers  were  Theodore 
CTiristianson,  chairman  of  the  Minnesota 
House  Committee  on  -Appropriations  and 
editor  of  the  Dawson  Sentinel;  Frank  W. 
Murphy,  of  Wheaton,  and  Charles  F. 
Collison,  agricultural  editor,  Minneapolis 
Tribune. 

The  latter’s  topic  was  “Golden  Butter 
and  Golden  Dollars,”  in  conjunction  with 
which  he  explained  functions  of  the  $50,- 
000,000  Norbeck-Burgess  livestock  loan 
bill  and  the  $10,000,000  .Agricultural 
Service  Corporation  and  the  improvement 
they  would  bring  to  the  Northwest  credit 
situation. 

Two  hundred  fifty  members  and  wives 
were  guests  of  Herschel  V.  Jones,  pub¬ 
lisher,  Minneapolis  Journal,  at  the  annual 
dinner  Feb.  15,  at  which  Melville  Stone 
was  the  principal  speaker.  Mrs.  Thomas 
G.  Winter,  president.  General  Federation 
of  Women’s  Clubs,  and  Rev.  Thomas  E. 
Culeen,  president,  St.  Thomas  College. 
St.  Paul,  were  also  speakers. 


Ad  Pioneer  Leavee  $1,043,459 

Samuel  Pratt,  late  president  of  the 
United  Advertising  Corporation  and 
chairman  of  the  United  -Advertising 
agency,  who  died  Feb.  23,  1922,  left  a 
gross  estate  of  $1,043,459,  according  to  an 
appraisal  filed  by  the  New  York  State 
Tax  Commissioner  last  week. 


or  February  23,  1924 

SPHINX  CLUB  SEES  BIG  YEAR 

Switchboard  Demonstration  Features 
168th  Dinner,  February  19 

-A  bigger  and  better  year,  indicated  by 
sound  economic  signs,  and  a  general  at¬ 
mosphere  of  optimism,  characterized  the’ 
Sphinx  Club  dinner  on  the  roof  of  the 
Waldorf,  Tuesday  night,  while  a  wintry 
blast  rattled  the  timbers  without.  It  was 
the  168th  event  of  the  sort  in  the  history 
of  this  famous  organization. 

The  talk  was  of  first-class  buying,  in 
many  important  industries,  automobiles 
being  particularly  stressed  as  significant, 
and  excellent  economic  reasons  given  for 
a  satisfactory  year  in  advertising.  E.  J. 
Cattell  dropped  in  from  Philadelphia  to 
report  a  nation-wide  tour  and  to  assure 
b.s  auditors  that  things  in  this  country 
were  “all  right,”  with  all  signs  pointing 
ti>  speedy  restoration  of  order  in  Europe. 

It  was  “telephone  night”  and  the  New 
York  Telephone  Cimipany  officials  gave 
a  demonstration  of  the  activities  that  lie 
leyond  the  point  of  vision  in  that  huge 
public  service,  while  pretty,  smiling  hello 
girls  revealed  how  utterly  fatuous  is  a 
rattling  of  the  telephone  hook  to  attract 
attention,  when  one  should  only  hold  it 
down  for  a  moment,  and  how  unkind 
and  thou'^htless  is  he  who  jumps  on  cen¬ 
tral  for  being  cut  off,  when  the  poor  girl 
couldn’t  possibly  be  the  guilty  party. 


NEWSPAPERS  AND  OIL 

By  WILLIAM  T.  ELUS 


'T’HERE  is  a  journalistic  aspect  of  the 
Washington  scandals  that  should 
.send  every  newspaper  publisher,  editor 
and  writer  apart  with  himself  for  a 
sea.son  of  soul-searching.  Ours  is  a 
calling  that  naturally  sits  in  the  scorners’ 
seat,  rather  than  at  the  mourners’  bench. 
It  thrives  on  the  failings  of  other  men: 
and  consequently  is  not  prone  to  self- 
examination. 

This  ugly  situation  at  the  National 
Capital  is  fraught  with  grave  and  far- 
reaching  consequences  to  more  interest 
than  those  of  the  politicians  and  capital¬ 
ists.  It  may  even  be  the  occasion  for 
ihe  inauguration  of  a  more  fearless  and 
aggressive  conception  of  the  newspaper’s 
mission. 

-Aside  from  a  few  certain  nasty  in¬ 
cidental  jounialistic  aspects  of  the  great 
e.xposures,  the  press  of  the  country  has 
not  been  implicated.  But  the  conscience 
of  the  profession  is  aroused. 

The  press  boasts  of  its  mission  as  the 
watchman  of  the  welfare  of  the  people. 
WTiere,  then,  were  our  eyes  when  these 
gigantic  frauds  against  the  public  were 
being  perpetrated? 

wispers,  rumors,  suspicions,  and  at 
least  half-knowledge  of  these  crimes, 
have  long  been  current  among  corre¬ 
spondents  and  reporters.  Did  the  press 
lack  ability  or  courage  or  desire  to  fol¬ 
low  these  trails  to  the  bringing  down  of 
the  quarry?  A  more  militant  journalis¬ 
tic  policy  would  have  bequeathed  the 
profession  today  greater  honor  and 
IKDwer  than  comes  from  mere  innocence ; 
which,  after  all,  although  cardinal,  is 
only  a  passive  virtue.  The  great  part 
that  the  newspapers  are  now  playing  in 
following  hot  after  the  story  of  the 
scandals  is  not  to  be  compared  to  the 
distinction  that  would  have  been  won  by 
initiating  the  itivestigations  and  ex¬ 
posures.  These  were  not  private  offenses, 
but  public  crimes ;  and  clearly  within 
the  proper  province  of  the  newspaper 
press. 

-A  nationally-known  American  tells  me 
that  he  personally  called  upon  certain 
eminent  editors  and  publishers,  long 
months  ago,  and  urged  them  to  look 
into  the  Teapot  Dome  leases  and  expose 
the  inwardness  of  the  thing.  That  he 
got  no  adequate  response  or  co-operation 
is  manifest.  “Muck-raking”  had  rather 
gone  out  of  fashion :  and  the  average 
newspaper  is  a  veritable  flapper  for  fol¬ 
lowing  fashions. 

The  criticism  that  lies  fairly  at  the 
door  of  the  press  is  the  charge  of  lack 
of  zeal,  of  initiative,  of  vigilance,  and  of 


a  sense  of  public  responsibility.  That 
indictment  for  it  is  such  as  can  hardly  be 
escaped. 

What  is  the  moral?  Simply  this;  the 
press  must  more  zealously  safeguard  the 
highest  ideals  and  traditions  of  its  mis¬ 
sion,  if  it  is  to  retain  the  confidence  of 
the  public.  All  sensitive  men  in  news¬ 
paper  work  are  aware  of  the  growing 
popular  distrust  of  the  full  freedom  and 
fearlessness  and  fairness  of  the  press, 
even  though  most  of  this  suspicion  is 
unfounded. 

How  much  greater  distinction  it  is  for 
a  newspaper  to  have  exposed  and  over¬ 
thrown  Boss  Tweed,  or  to  have  ferreted 
out  the  German  spy  system  in  America 
during  the  war,  than  to  have  secured  a 
larger  advertising  lineage  than  its  com¬ 
petitors  !  -A  zest  for  great  and  auda¬ 
cious  and  public -serving  exploits  is  need¬ 
ed  in  all  our  offices. 

Allied  to  this  ol>servation  is  the  other 
obvious  one  that  editors  and  publishers 
need  to  show  more  foot-power  in  kick¬ 
ing  out  of  their  offices  the  men  who  try 
to  suppress  or  censor  or  color  a  paper’s 
news  and  editorials.  Usually,  these  of¬ 
fenders  against  the  chastity  of  our  call¬ 
ing  are  advertisers ;  or  representatives 
of  some  racial  group,  or  of  other  special 
interests.  Every  editor  can  tell  tales  of 
the  arrog;ance  of  these  intimidators  and 
entreators.  Some  of  them  really  are 
able  measurably  to  fulfill  their  hardly 
veiled  threats. 

But  it  is  better  to  lose  our  advertising 
than  to  lose  our  soul.  Character  is 
still  more  desirable  than  advertising  con¬ 
tracts. 

Frank  A.  Munsey  is  chiefly  disting¬ 
uished  in  the  minds  of  some  persons 
for  the  priceless  advice  which  he  gave, 
long  years  ago,  to  ambitious  young  men; 
“So  live,  _  that  every  day  you  can  look 
any  man  in  the  eye  and  tell  him  to  go  to 
hell!” 

As  a  specialist  in  religion,  I  would 
like  to  subscribe  to  that  creed. 

Out  of  all  the  shame  and  shatter  of 
current  revelations  in  W'ashington  there 
should  emerge  for  the  makers  of  news¬ 
papers  a  new  .sense  of  public  service ; 
a  new  zeal  for  utter  courage  and  unspot¬ 
tedness  :  and  a  new  passion  for  freedom 
and  righteousness.  And  these  are  es¬ 
sential  equipment  for  the  new  era  of  civi¬ 
lization  into  which  the  world  has  en¬ 
tered. 

If  this  does  not  follow,  we  shall  have 
missed,  for  our  profession,  the  moral 
meaning  of  a  national  epoch,  which  is 
also  a  national  opportunity. 
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Hay*  Say*  Producer*  Do  Not  Wak  i. 
Standard*  Lowered — Detroit  N*,/ 
Ban*  “Rottenne**”  :> 


Critical 


Local  Copy 


“The  members  of  this  association 
tion  Picture  Producers  and  DistriiLZ 
of  America,  Inc.,  do  not  expect  ^ 
not  want  any  newspaper  to  lower  7 J 
vertismg  standard  for  anv  motion 
advertisement.” 


For  the  /’>>■ 
Berlin 
Press 
turned  to  t 

present  a 

'»  y! 


This  was  the  statement  of  Will 
when  Editor  &  Plblishrr  this^ 
called  his  attention  to  vulgarity  and  o 
decency  in  moving  picture  advertise 
reaching  such  a  depth  of  “rottenn^ 

that  the  Detroit  News  revolted  and  banoBi 

it  from  its  columns.  ^ 


Action  of  the  Detroit  News  was  i 
rected  against  the  local  theater  manaiKr. 

In  a  letter  addressed  to  them,  H  ^ 
Scott,  general  manager,  stated  the  SeaJ 
had  the  best  interests  of  the  managers  i 
mind  in  refusing  to  publish  such  ‘rotto. 
ness,”  as  shown  by  cut  lines  he  quoted 
Moving  picture  advertising  writers  sees 
to  lie  a  law  unto  themselves,  Scott  4. 
dared  in  his  ultimatum. 

The  suggestiveness  of  their  coj?,  h 
pointed  out,  is  only  exceeded  by  its  ^ 
vulgarity.  Pictures  of  partially  nakd 
women  accompany  the  text,  he  charged 

Censors  stand  l^tween  the  exhibitor  anj 
the  public,  but  the  advertising  cop>-  • 
newspapers,  telling  of  “betrayed  womai!. 
hood,”  the  “girl  who  gave  blindly  at  ds 
altar  of  love,”  the  “kiss,  which  was  de 
beginning — and  the  end”  goes  into  homes 
and  is  read  by  men,  women  and  chikha 
everyday,  the  News  maintained. 

“Here?s  the  sensational  story  of  a 
pretty  woman  who  sold  herself  to  a 
wrinkled  old  fossil,”  screams  only  on 
part  of  one  advertisement  quotd  b; 
Scott. 

“She  wanted  to  marry  and  becotne  a 
mother — but  HOW?  Her  past  illicit 
love  orgies  stood  revealed — and  so  sir 
did  the  next  best  thing,”  is  one  more 
(|uotation  which  led  Scott  to  place  the 
ban. 

“Whether  it  is  competition  or  the  tie 
sire  to  appeal  to  the  public  with  the  bm 
jffice  wholly  in  mind,  or  just  plain  intfc- 
cency  on  the  part  of  those  who  prepare 
the  copy,  we  are  not  prepared  to  say,’ 
Scott,  of  the  Detroit  News,  wrote  to  the 
theater  managers. 

“The  News  is  decided  on  one  poiat 
however,  which  is  that  if  it  has  to  forego 
the  advertising  of  the  motion  picture 
houses  of  Detroit,  it  will  gladly  do  so.  k 
preference  to  continuing  the  publiatiot 
of  advertisements  containing  pictures  of 
all  or  partially  naked  women,  many  times 
in  the  most  suggestive  poses,  and  accom¬ 
panied  by  cut  lines  that  equally  aim  to 
direct  the  mind  of  the  reacler  along  so 
lines  or  convey  the  idea  of  rottenness, 
which  we  find  never  is  borne  out  on  the 
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Intertype  Official*  On  Tour 

G.  C  Willings,  vice-president  in  char? 
of  sales  of  the  Intertype  CorporatWi 
Rr(X)klyn,  N.  Y.,  and  C.  W.  Gaskdl,  rtt- 
president  in  charge  of  productioa  w 
Feb.  2  for  a  trip  to  the  branch  offices  b 
the  corporation  throughout  the  cooi^- 
Salesmen  in  each  territory  will  come 
their  branch  offices  for  get-together  in^ 
ings.  At  these  meetings,  honor  awaro 
will  be  made  to  the  leading  salesman  W 
1923  in  each  territory.  E.  H.  Hortetw 
led  the  Pacific  Coast  Territory,  L  *• 
Holly  the  Middle  Western  territoq 
Albert  Sterling  the  Eastern  terntofj. 
and  C.  C.  Chad,wick  the  Southern 
tory.  Meetings  will  be  held  at 
offices  in  Memphis,  •  Chicago  and 
Francisco. 


Employee*  Hurt  in  $50,000  Fir* 

Fire  recently  wrecked  the  plant  of  d< 
Huber  Publications,  Inc.,  at 
N.  Y..  causing  a  loss  of  t*'ore  tW 
$5O,0TO.  Eight  employees  suffered  buns 
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Pgr  the  past  two  years,  Gus  Ochm  has 

^  Rz-Wm  Staff  correspondent  for  the  .  ... 

s  p  Vis  Associations..  He  has  just  costs,  just  because  he  w-as  a  foreigner,  writers  of  German  newspapers  are  called  Every  paper  has  its  own  axe  to 
^ucdi-ress  ^  ^igjg  (This  tax  has  now  been  reduced  slight-  into  a  conference  in  the  foreign  office  grind— either  politically,  religiously,  finan- 

lumea  ty  f^i„re  of  newspaper  con-  ■>•)  The  foreigner  was  bounded  and  press  bureau.  Here  the  wheels  of  propa-  cially  or  whatnot— and  they  grind  it 

heretofore  confused  followed  and  found  it  next  to  impossible  ganda  turn.  The  government  spell-  openly.  The  Deutsche  Allgemeine 

”  hit  anything  done  or  even  obtain  the  binders,  from  the  foreign  minister  on  Zeitiing,  for  instance,  is  a  Stinnes  owned 

censorsn  p- _  normal  civil  courtesies.  There  is  no  down,  talk  for  hours  filling  these  writers  newspaper,  and  it  shows  it.  Its  policies 

IioRFnnM  of  the  press  in  Germany,  malice  in  this  statement ;  merely  the  cold  full  of  things  they  want  printed  and  be-  are  those  favoring  big  business,  especially 

“  u  h  nominallv  guaranteed  under  '^cts  gained  from  actual  experience  in  httling  the  things  they  believe  are  detri-  big  Stinnes  business.  Telegraphic  Union, 

thougn  nw  nothing  more  ''''”8  m  Berlin  during  these  times.  And  mental  to  Germany  or  at  least  to  the  the  press  agency  most  nearly  approach- 


WSIDE  STORY  OF  GERMANY’S  MUDDLED  PRESS 


Critical  Dailiea  Promptly  Suppressed,  Elditions  Confiscated — Vicious  Propag^anda  Distorts  Newi 
Censorship  Prevails — Foreign  Correspondents  Face  Difficult  Task 


-Strict 


By  GUS  M.  OEHM 


dent  takes  what  is  given  with  a  grain  of 
salt. 


-  nothing  more  “'mg  in  ceriin  curing  inese  iimes.  /vna  mentai  to  uermany 

he  **  ,  before  the  government  said  not  a  word  against  existing  government.  „,g  the  Wolff  agency,  is  another  Stinnes 

tor  lew  tnim  a  j  document  drawn  up  '*  >  government  would  do  nothing  to  All  foreign  correspondents  in  Germany  subsidized  concern  and  spreads  its  in- 
^wjiat  Q  .  ...eJuallv  rati-  foreign  journalists  gam  a  good  im-  have  in  their  employ  one  or  two  of  these  fluence  to  many  hundreds  of  newspapers 


jews  was  largely  inspired  and  full  of 
Keiuus  propaganda.  ,  .  ,  , 

The  chief  weapon  used  by  the  central 
nemment  at  Berlin  and  the  govem- 
_,ert  of  Bavaria  at  Munich  is  the  pro- 
B^tion  or  suspension  of  newspapers  for 


[  U  •  ,n  1919  and  eventually  rati-  loreign  journalists  gam  a  gooa  im-  nave  in  tneir  employ  one  or  two  ot  tnese  fluence  to  many  hundreds  of  newspapers 
^  Weimar  so-called  of  the  country.  It  appeared  German  writers  who  sit  in  these  con-  not  only  in  Germany  but  through  its 

“  hlir  was  to  all  intents  and  pur-  wanted  these  gross  injustices  ferences.  The  best  stories  that  come  foreign  connections  to  all  the  world- 

tow  reiwDiic,  as  dictatorial  powers  con‘mued  so  that  foreigners  would  be  from  them  are  never  printed  in  the  Ger-  especially  North  and  South  America 

^*Jpr«ident  Ebert  and  his  cabinet  "anied  by  the  newspaper  dispatches  to  man  press— though  the  German  press  is  where  news  based  on  its  disnatches  form 

“Hirfator”  German  foreign  correspon-  the  first  to  be  informed.  The  govern-  a  considerable  portion  of  the  German 

dents  living  in  Berlin,  who  themselves  meiit  uses  the  so-called  “voluntary  report  of  one  of  the  biggest  American 

were  subject  to  daily  insults  of  the  most  censorship,”  upon  which  Editor  &  Pub-  press  agencies.  The  Wolff  agency,  with 

open  nature,  granted  their  wish.  The  LiSHtR  recently  opened  a  fight  in  the  its  government  inspired  news,  forms  the 

newspapers  of  the  world  were  full  of  United  States.  The  writers  are  pledged  basis  of  much  of  the  German  news  of 

stories  of  mistreatment  of  visitors  in  to  secrecy  and  will  not  break  their  another  big  American  agency.  And  so  all 

Germany.  Their  dispatches  did  the  pledge.  However,  they  usually  pass  the  papers  from  the  S^ialist  Vorwacrts 

time  as'  the  result  of  some  article  a*  home,  reading  these  their  information  along  to  their  colleagues  to  the  monarchist  group  on  the  other  end, 

Bi*^able  to  the  “dictators”  of  one  or  •'e'used  to  come  to  Germany.  Busi-  of  the  foreign  press  and  the  news  later  .see  things  only  in  the  light  of  their 

governments  Von  Kahr  the  worse.  Of  a  usually  leaks  back  into  Germany  under  political  leanings  and  they  color  their 

feva^i  ^dictator,  countenances  no  the  people  began  to  realize  their  a  Paris,  Ixindon  or  New  York  date  news  to  conform. 

Laical  which  even  so  much  as  criti-  ""stake.  Big  hotels,  bathing  and  health  But  in  general,  news  is  simply  suppressed  The  German  knows  the  value  of  the 
him  or  his  policies.  No  more  do  taxicab  lines  and  even  the  gov-  by  means  of  pledging  the  correspondents  interview  though  he  does  not  know  how 

Bw  leaders  in  Berlin  Under  the  “em-  ^rnment  owned  railroads  began  to  see  the  who  attend  the  conferences  to  secrecy,  to  put  his  ideas  into  such  form  as  to 

Mverinc  bill”  and  the  modified  “state  '’**■*"  bad  permitted  to  be  done  in  The  foreign  correspondents  scarcely  make  a  good  story.  This  popular  “stunt" 

siege”  in  Germanv  General  von  *  .  Germany.  They  brought  ever  are  called  into  conference  and  when  of  American  newspapers  and  press 

^ckt  head  of  the  German  army  and  pressure  to  bear  upon  the  govern-  they  are  the  information  given  out  is  agencies  is  a  most  dangerous  weapon  in 

fecentl'y  named  dictator  of  all  Germany,  7  V^rman  newspaperman,  a  usually  of  no  spot  news  value— merely  the  hands  of  a  clever  propagandist, 

imolv  orders  anv  unfriendly  newspaper  recently  told  me  the  a  speech  or  handout.  Foreign  correspon-  Every  German  interviewed  gives  the 

“verboten”  As  'a  matter  of  fact  the  ‘“reign  office  had  instructed  the  German  dents,  especially  .American  and  English,  correspondent  material  which  helps  swell 
issue  of  any  newspaper  carrying  an  un-  newspapers  to  cease  their  attacks  against  are  much  freer  from  the  pressure  of  the  wave  of  German  propaganda  spread- 
favorable  article  is  never  permitted  to  be  foreigners— that  Germany  was  being  propaganda  than  the  Geiman  press,  ing  over  the  world.  Though  the  Ger- 
sold— it  is  prohibited  and  copies  confis-  too  much  outside.  And  im-  However,  when  a  big  story  is  running,  man’s  views  and  statements  are  usually 

rated  before  it  becomes  generally  circu-  mco'ately  the  subservient  anel  obedient  such  as  the  Kuestrin  putsch,  the  Hitler  full  of  whine  and  complaint,  the  clever 
ht^  Recently  the  government  announced  P’’.®?®  changed  its  tune  according  to  the  burlesque  and  such,  an  unannounced  cen-  newspaperman  rounds  out  the  story  so 
that  any  paper  printing  any  article  tend-  'y'fbes  of  their  government.  Long  ar-  sorship  is  placed  not  only  on  German  that  it  is  printed  in  his  paper  or  his 
me  to  discredit  the  present  stable  cur-  appear  arguing  for  papers  but  on  dispatches  filed  to  papers  papers  and  the  interview  has  its  effect, 

rencj-retitenmarks— would  be  suspended  courtesy  and  fair  treatment  of  visitors  abroad.  But  in  normal  times  the  Ameri-  The  result  is  a  story  filled  with  material 

and  the  writer  of  the  article  put  into  jail  abroad.  correspondent  stationed  in  Berlin  mostly  to  the  credit  of  Germany  or  her 

for  6  months.  Though  for  several  days  .  -ynolber  methi^  of  curtailing  the  press  digs  up  much  of  his  own  news.  He  has  causes,  and  to  the  discredit  of  her  rivals, 
before  the  whole  press  was  filled  with  'f®  freedom  of  thought  and  publication  his  own  sources,  to  some  extent  free  And  so,  German  newspapers,  both 

imis^vings  and  warnings  atl  straightway  news  is  thi^ugh  the  government  press  from  propaganda  but  still  somewhat  voluntarily  and  involuntarily,  throup^h 

rooting  for  the  wonderful  stable  conference.  This  is  not  open  to  foreign  dependent  upon  the  usual  sources  of  coercion  and  through  lack  of  enterprise 
correspondents.  Every  day  the  chief  propaganda.  The  American  correspon- 


currency  which  the  government  had 
caused  to  be  created.  Regardless  of  the 
personal  opinion  of  financial  experts  to 
the  contrary,  the  public  was  fed  with 
inspired  propaganda  upholding  the  ren- 
ienmark.  This_  is  but  an  isolated  ex¬ 
ample.  One  might  pick  out  dozens  upon 
dozens. 

The  Communist  “Rote  Fahne”  has 
been  a^iearing,  disappearing  and  then 
appearing  again  for  years.  Now  it  has 


DEMAND  FOR  TRAINED  WRITERS  GROWS 
AS  RADIO  SECTIONS  INCREASE 


lyflLLIONS  of  words  are  written 
daily  about  radio  for  newspaper 


more  and  better  writers  are  needed. 


and  originality,  are  far  from  free.  And 
because  of  them  and  the  other  sources 
of  inspired  propaganda  much  news  sent 
to  America  regarding  Germany  is,  to  a 
more  or  less  degree,  unwittingly  colored 
and  twisted  and  made  to  reflect  favorably 
on  German  institutions.  Editors  and 
press  agency  officials  may  reply  that  they 
have  their  own  men  on  the  ground  to 
avoid  this  very  danger,  but  they  must 


To  fill  the  weekly  tabloid  sections  of  admit  that  most  of  the  dispatches  these 


finally  been  completely  suppressed  and  reader  consumption  by  a  smaler  army  ‘be  Sun  &  Globe  appearing  Saturday,  and  very  capable  men  send  are  based  on  ma- 


will  undoubtedly  continue  to  be  until  con-  ‘>f  experts,  ac- 
dhions  are  more  nearly  normal.  Perhaps  cording  to  E.  L. 
there  is  some  justification  in  this  suspen-  Bragdon,  radio 
sion,  though  for  the  most  part  the  tirades  editor.  New  York 
of  the  paper  were  taken  for  what  they  Herald  and  Sun 
are  worth.  &  Globe,  who 

But  the  suspension  of  newspapers  and  tbis  week  told 
threats  against  writers  are  not  the  only  Editor  &  Pub- 
weapons.  The  German  propaganda  ma-  lisher  splendid 
chine  works  wonderfully  despite  its  in-  o^>portunities  are 
herfflt  clumsiness.  It  is  effective  in  waiting  in  the 
^ing  results— and  that  is  what  counts,  field  for  those 
•\n  e-rample  of  how  government  inspired  "lio  could  write 
Mws  successfully  brought  about  a  na-  interestingly  as 

twnal  movement,  which  much  to  the  sur-  well  as  authorita- 
P"5e  of  its  originators  resulted  in  the  tively  on  the  la- 
•ong  run  in  reacting  most  unfavorably  test  indoor  sport, 
tgamst  Germany,  may  be  seen  in  the  Bragdon  is  a 
JWi-foreigner  movement  in  Germany,  pioneer  ii^  radio  editorship. 


E.  L.  Bkagoon 


the  Herald,  printed  Sundays,  Bragdon  terial  gained  from  sources  whose  interest 
must  find  a|)pro.ximately  1^,000  words  it  is  to  spread  German  propaganda.  They 
eac+i  week,  written  in  sequence,  enter-  are  about  the  only  sources  available — 
taiiiiiigly  and  authoritatively  on  the  radio  outside  of  a  few  whose  information  is 
.subject.  Where?  _  usually  valueless  in  building  a  story.  But 

“In  the  United  States,”  he  estimated,  be  it  said  in  fairness  to  the  American 
“there  are  only  250  radio  exp^s  capable  correspondents  in  Germany  they  have  a 
of  wTiting  in  a  way  entertaining  as  well  difficult  task  in  trying  to  pick  the  good 
as  instructive  to  the  broadcast  list.  from  the  bad.  That  they  often  fail  is 

“There  are  of  course  thousands  of  no  fault  of  theirs.  Working  under  the 
radio  engineers  who  could  write  for  a  ever-present  urge  of  beating  their  com- 
publk  of  radio  engineers.  Their  copy  is  petitors,  even  if  by  only  a  few  minutes, 
far  t(»  technical  for  newspaper  use.  The  and  of  filing  so-called  "exclusive’'  stories, 
combination  of  radio  expert  and  news-  they  are  bound  to  be  victimized  occa- 
paper  writer,  which  is  what  we  need,  is  sionally. 

difficult  to  find.  Our  Berlin  correspemdents  are  in  the 

“The  best  radio  writer  is  the  man  who  midst  of  a  boiling,  vicious  propaganda, 
has  been  a  licensed  amateur.  He  knows  idle  gossip,  political  intrigue  and  bicker- 
the  mechanics  of  the  game  and  in  ex-  ings.  It  is  no  small  task  to  pick  the 


Last  summer  when  Germany  was  going  staff  of  Popular  Science  Monthly,  he  pression  is  apt  to  ^  not  too  te^nical  bits  of  truth  from  this  whirling  sea  of 
through  its  financial  gyrations  and  was  went  to  the  old  New  York  Globe,  which  for  the  average  fan.  news  filth.  I  can  frankly  say,  after  two 

owrun  with  foreigners  who  came  from  in  February,  1924,  put  out  tlie  first  weekly  “Real  sources  of  radio  news  are  pri-  years  as  an  American  correspondent  in 

*11  over  the  world  on  tourist  trips,  there  tabloid  section  devoted  to  radio  appear-  vate  laboratories  and  the  manufacturers  Berlin,  that  if  the  boys  sending  our  news 

**s  an  organized  fight  against  the  visitor  '"R  >n  the  United  States.  of  raclio  equipment.”  back  to  us  from  Germany  are  more  or 

'Hthin  German  borders  and  everything  At  present  nearly  1,000  newspapers  Of  the  total  number  of  radio  tabloids,  less  successful  it  is  due  entirely  to  their 

»as  done  to  make  it  uncomfortable  and  have  dailv  radio  sections  and  at  least  a  4  are  in  New  York,  Bragdon  pointed  out.  own  ability.  They  need  the  encourage- 
oiscouraging  for  him.  Every  day  the  score  print  weekly  tabloids  giving  the  Besides  the  two  he  edits,  there  is  that  of  ment,  not  the  attacks  of  partisan  editors 
™tire  press  carried  articles,  evidently  news  of  the  air.  The  tabloid  is  the  latest  the  Tek-gram  &  Evening  Mail,  published  or  readers  back  home.  Added  to  their 
Inspired  from  one  central  source,  scath-  and  largest  medium  of  expression  offered  Saturdays,  and  of  the  World,  also  pub-  professional  difficulties  are  the  difficulties 
“JRly  criticizing  foreign  visitors— regard-  the  radio  “expert,”  Bragdon  pointed  out.  lished  Saturdays.  of  actually  living  in  the  country.  These 

<«s  of  mission  or  standing.  The  German  These  tabloids  are  gaining  in  popu-  Others  in  the  tabloid  list  include  those  together  form  a  situation  which  requires 

wvfmment  let  it  be  known  publicly  that  larity,  he  said,  and  this  month,  the  height  published  by  the  Giicago  Daily  News,  the  best  there  is  in  a  man.  Since  I  have 
«  wanted  the  foreigners  to  leave  Ger-  of  the  “radio  season,”  because  the  cool,  the  Chicago  Evening  Post,  Philadelphia  returned  to  the  land  of  Volstead  I  can 


^ny  to  Germans.  Berlin  alone  taxed  crisp  air  of  these  days  makes  transmis-  Public  ledger.  Buffalo  Tim«,  Boston  only  propose  the  following- 
>ery  foreigner  80  per  cent  of  his  living  sion  easier,  interest  is  increasing  and  Traveler,  and  lujs  Angeles  Times.  “Hats  off  to  the  boys  I  left 


behind.” 
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CLASSIHED  ADVERTISING 


The  New  Public  Service 


was  ill  at  the  time  and  counsel  repre¬ 
sented  him  at  the  trial.  It  was  agreed 
that  Mayfield  would  publish  a  retraction 
and  an  apology. 


BOND  NAMED  N.  Y.pfi 
MANAGING  EDITOR 


VII— MAKE  EVERY  ADVERTISER  in  YOUR  MEDIUM 
AN  ADVERTISER  of  YOUR  MEDIUM 


By  BASIL  L.  SMITH 


^ONSIDER  the  significance  of  these 
national  advertising  slogans: 

“.^sk  the  man  who  owns  one.” 

“Let  Fatima  smokers  tell  you.” 

“One  man  tells  another.” 

“.Ask  Dad — ^he  knows.” 

They  mean  just  one  thing;  in  the  an¬ 
alysis,  the  best  advertising  that  a  product 
can  have  is  the  good  word  alx)ut  it  that 
is  passed  from  mouth  to  mouth  by  its 
satisfied  users. 

We  are  constantly  hearing  of  the  cig¬ 
arettes  cUid  alarm  ck*cks  and  confections 
that  are  “put  over"  by  their  advertising. 
We  are  likely  to  conclude  that  if  enough 
magazine  pages.  ncwspai)er  “double 
trucks”  and  Inllboards  bloom  with  the 
name  and  merits  of  any  pnxluct — that  its 
success  is  assured.  Hut  it  is  not.  .And 
the  metst  e.xtensivc  advertising  campaign 
that  ha.s  ever  been  attempted  wasn't 
enough — by  itself— to  “put  over"  the 
product  it  was  pushing. 

The  truth  is  that  what  we  can  actually 
see  of  an  advertising  campaign  is  only  a 
fraction  of  the  advertising  that  a  pnxluct 
needs  to  be  successful.  The  real  volume 
of  advertising  that  an  article  or  a  service 
must  have  is  that  which  comes — not  from 
the  comparatively  few  public  recom¬ 
mendations  in  display  ads-^>ut  from  the 
daily  recommendations  and  omversations 
of  millions  of  people. 

Henry  Ford  was  voted  the  Ix'st  adver¬ 
tised  man  in  the  world  at  the  recent  con¬ 
vention  of  the  Ass<Kiated  .Advertising 
Clubs.  And  at  the  same  time,  it  was 
pointed  out  that  only  the  merest  fraction 
of  the  advertising  that  Ford  gets  is  paid 
for.  The  richest  man  in  the  world  is 
the  man  most  adv*tise<l — by  other  people 

If  these  things  are  true  of  the  adver¬ 
tising  of  products  in  general,  how  much 
more  true  are  they  of  an  individual 
service  like  that  given  by  a  classified  ad¬ 
vertising  medium?  If  automobiles  and 
cigarettes  are  so  largely  deiKndent  on  the 
friends  they  make,  how  much  more  bound 
up  with  public  favor  arc  classified  ads, 
which  satisfy  intimate,  personal  needs? 

The  final  goal  of  a  medium  is,  of 
course,  to  win  the  patronage  of  the  great¬ 
est  possible  number  of  advertisers.  To 
accomplish  this,  the  newspaper  directs  its 
efforts  to  winning  the  greatest  possible 
number  of  readers  for  its  classified  pages, 
with  the  assurance  that  abundant  reader- 
interest  means  results  for  advertisers,  and 
hence,  an  ever-increasing  number  of  users 
of  classifierl  space.  So  it  is  that  reader- 
interest  and  advertiser  patronage  are  for¬ 
ever  closely  linked  in  successful  classified 
development. 

The  first  st^,  then,  in  a  newspaper’s 
advertising  of  its  classified  advertising  is 
to  use  reader-educational  publicity  that 
will  turn  the  attention  of  a  larger  and 
larger  percentage  of  its  circulation  to  the 
classified  section  every  day.  This  pro¬ 
motion  publicity  corresponds  to  the  dis¬ 
play  advertising  that  any  large  manufac¬ 
turing  company  does  to  popularize  its 
soap  or  its  sewing  machinv.s.  It  can  ac¬ 
complish,  in  proportion,  just  as  much  as 
the  advertising  of  the  merchandising  con¬ 
cern.  If  national  advertising  is  profitable, 
the  advertising  of  a  classified  medium  is 
no  less  so.  But,  like  any  national  ad¬ 
vertiser,  the  newspaper  cannot  depend  on 
its  promotion  matter  as  anything  more 
than  the  first  step  in  popularizing  its 
merlium.  The  real  success  of  Ford  auto- 
mfibiles  or  Fatima  cigarettes,  depends  cm 
the  number  of  people  to  whom  they  have 
given  satisfaction  and  who  are  willing 
and  anxious  to  recommend  them  to  their 
friends. 

National  advertising  and  classified  pro¬ 
motion  publicity  do  one  thing  well — they 
give  the  public  the  idea  that  the  adver¬ 
tiser  would  like  them  to  have  of  the  thing 
advertised.  By  doing  this  persistently, 
intelligently  and  attractively,  they  give 
the  product  or  the  service  a  running  start 
in  public  favor.  .After  that,  the  success 
of  the  automobile  or  the  classified  medium 


depends  on  what  .sort  of  automobile  or 
classified  medium  it  really  is.  And  here 
we  are — right  Ixick  on  the  familiar  but  all- 
important  subject  of  genuine  service! 

We  have  referred  to  the  fact  that 
reader-interest  always  means  advertiser- 
patronage.  .And  by  the  same  token,  ser¬ 
vice  to  the  advertisers,  i.e.,  full  descrip¬ 
tion  ads,  perfectly  indexed  and  catalogue, 
means  the  best  possible  service  to  read- 


La  Nacion  Fete*  Martin 

Frederick  Roy  Martin,  general  man¬ 
ager  of  the  Associated  Press,  who  is  on 
a  visit  to  South  America  and  who  is  now 
in  Buenos  Aires,  was  entertained  at  a 
luiKheon  Feb.  15,  by  Jorge  Mitre,  pub- 
li.sher  of  La  Nacion.  The  entire  diplo¬ 
matic  corps,  including  Hon.  John  W. 


Former  Public  Ledger  J 
Succeeds  Puckette— Mor*.  ilT 
Editor,  and  Haywood,  Ttk. 
graph  Editor  Oat 


Merritt  Bond,  who  was  junior 
ing  editor  of  the  Philadelphij^ 

inatic  corps,  inciuaing  non.  jonn  v\.  Ledger,  became  managing  editor 
Kiddle,  United  States  Ambassador;  Hon.  New  York  Evening  Post,  Feb  II 
Romulo  Naon,  former  .Argentine  .Ambas  ceeding  Charles  McD.  Puckette.  kI 
sador  to  the  United  States,  and  repre-  pointment  was  made  by  David  S 
sentatives  from  the  Brazilian,  Peruvian  editor  of  the  Post  and  the  Publk  l  J 
and  Chilean  Embassies  and  Legations,  as  both  newspapers  owned  by  Cynu  h 
well  as  journalists  of  Buenos  .Aires  were  Curtis  ^ 

present. 


SCALED  RATES— AND  ADDED  VOLUME 
FOR  THE  CLASSIFIED  MEDIUM 


The  selling  of  multiple-insertion  ads  is  one  of  the  big  steps 
in  building  lineage  for  a  classified  medium. 

And  the  secret  of  promoting  multiple  insertions,  Mr.  Smith 
believes,  is  in  the  correct  scaling  of  the  newspaper’s  rates  for 
three  ami  seven  time  orders  an«l  for  daily  lineage  contracts 
throughout  the  year. 

"‘  llie  Rate's  the  Thing — In  Selling  Multiple  Insertions,”  is 
the  title  of  his  article  for  next  week.  In  it  he  brings  out  some 
highly  important  points  of  successful  classified  promotion. 


Samuel  Morse,  news  editor,  and  n  i 
B.  Haywood,  telegraph  editw  al«'' 
the  Post  this  week.  Their  sucre,' 
have  not  yet  been  named. 

Bond’s  new  New  York  position , 
fir.st  outside  of  Philadelidiia, 
commenced  as  reporter  on  the  P!; 
phia  Evening  Bulletin,  in  1905 
after  leaving  the  University  of  ' 
ware.  He  is  38  years  of  age. 
whom  he  replaces,  has  as^ 
with  the  Evening  Post  since  1%^ 
was  managing  editor  since  Jan.  1 
He  has  no  plans  for  the  future. 

.After  a  short  time  on  the  stree 
the  F.vening  Bulletin,  Bond  went  | 
copy  desk  of  that  newspaper.  In 


he  went  over  to  the  Evening 
LHger.  becoming  assistant  city 


ers.  The  "product"  a  newspaper  has  to 
sell  in  its  classified  advertising  is  this 
coir  billed  service-to-readers-aud-advertis- 
ers.  -And.  just  as  this  is  kept  up  to  a 
standard  of  convenience  and  all-around 
osefulness.  it  will  give  the  sort  of  service 
to  the  circulation  of  the  newspaper  that 
will  bui  d  lasting  goixl  will  and  i>atronage 
for  it. 

The  reader  who  turns  to  the  classified 
section  to  satisfy  a  need  and  finds  it  ‘easy 
to  kxrate  the  offers  he  wants,  who  linds 
the  various  pn.ixisitions  well  and  truth¬ 
fully  dcscrilx;d.  and  w'ho  is  able  to  get 
what  he  wants  through  the  ad  that  most 
apix-als  to  him.  that  reader  is  going  to 
turn  more  and  more  fre-ituently  to  these 
classifierl  adumns  as  different  needs  arise. 
And,  more  than  that,  he  is  going  to  tell 
his  friends  aliout  the  satisfaction  and  econ¬ 
omy  he  has  found  throu.gh  reading  these 
classified  ads.  Multiply  this  instance  by 
five  hundrtxl  or  a  thousand  and  then 
keep  on  multiplying  it  as  more  and  more 
readers  begin  to  pass  the  word  along  to 
their  friends,  and  we  get  an  idea  of  the 
power  of  genuine  classified  advertising 
service  to  build  the  sure  dominance  of  a 
medium  in  the  minds  of  a  community. 

The  same  thing  is  true,  perhaps  even 
more  so.  of  classifierl  advertisers.  Results 
obtained  for  them  mean  recommendations 
given  by  them  to  their  friends.  A  printea 
result  story  each  day  is  a  splendid  means 
of  promoting  advertiser-patronage,  but 
in  addition  to  that,  there  is  the  possibility 
of  having  hundreds  and  hundreds  of  un¬ 
printed  stories  of  results  told  by  adver¬ 
tisers  to  other  people  of  the  city,  who,  in 
turn,  will  become  advertisers  in  the  med¬ 
ium  on  the  strength  of  these  good  words. 

The  service  given  by  solicitors  and  ad- 
takers  in  selling  the  right  kind  of  classi¬ 
fied  ads  is  the  real  source  of  the  finest  ad¬ 
vertising  that  a  medium  can  have.  When 
the  claims  and  the  standards  set  forth 
in  the  newspaper’s  promotion  publicit’’  are 
backed  up  by  the  actual  service  that 
readers  find  when  they  turn  to  the  class- 
ifieil  columns,  then  the  newspjiper  \s  suc¬ 
cessfully  advertising  ard  successfully  pro¬ 
moting  its  medium  as  a  public  utility  in 
its  citv. 


UBEL  BILL  INTRODUCED 


This  tiosition  he  held  4  years,  and 
was  appointed  city  editor,  ivte: 
year  the  morning  and  evening  ec 
of  the  Public  Ledger  were  malt 
newspaper.  Bond  was  promoted  to¬ 
managing  editor,  with  supervision 


Virginia  Legislature  Considering  New  the  E\ ening  Public  Ledger.  I 

hniToR  &  Publisher  mterviewnd 

Drastic  Regulation*  „„  ,,is  ,,ay  ^ew  York.  51*1 

Richmond,  V'a.,  Feb.  21. — -Delegate  build,  with  mild  blue  eyes,  light 
Charles  Henry  Smith,  of  Alexandria,  has  3  plea.sant  smile,  he  is  a  gena! 
introduced  in  the  House  of  Delegates  of  To  him  the  change  to  New  York  is 
N’irginia  a  drastic  bill  concerning  the  ”iuch  an  experiment, 
publication  in  newspapers,  magazines  or  has  pleased  me  to  find  out  a  , . 

periixlieals  of  criminal  libel.  The  bill  several  of  New  York’s  m-'S’J 
provides :  wereii’t  bom  in  this  city,"  ht  ■ 

That  any  publisher,  editor,  reporter  or  "'hh  a  smile.  “Perhaps  a  man  from  ■ 
otixr  person  in  connection  with  or  writing  make  a  success  heit 

for  any  newspaper,  magazine,  or  other  -After  all.  newspapering  is  about 
ixrirxlical,  who  publishes  or  causes  to  be  everywhere.  What  we  want  to : 

published,  a  malicious  libel,  shall  be  guilty  *hc  news  accurately.  But  stiHt 

of  a  misdemeanor,  and  on  conviction  to  be  quite  an  exneriraent  for  • 

thereof  shall  be  punished  by  a  fine  not  experiment  w'hich.  I  think,  I  am  rJ 

exceeding  $5,000,  or  imprisonment  in  jail  enjoy  very  much.”  I 

for  a  period  not  exceeding  one  year,  or  L^pite  the  experimental  aspect  of 
by  both  fine  and  imprisonment.  sudden  shift  ^orn  the  O'ty  of 

In  case  of  a  corporation,  punishment  I-ove  to  tiay  Gotham  (he  had  no  iila 
sliall  be  by  fine,  but  the  prosecution  or  slat^  for  Bie  New  York 

conviction  of  any  such  corporation  here-  ®  j  ^  ‘A),  Bond  bass 

under  shall  in  no  wise  affect  the  prosecu-  ocnnite  ideas  in  mind, 
tion  or  conviction,  upon  a  charge  arising  ,  "i-l^ds  to  pay  more  attentioc 
out  of  the  same  publication,  of  any  natu-  H  not  at  the  exp 

ral  person  who  writes  for  or  is  an  em-  vvashington  or  foreign  copy.  .< 
ploye  of  the  said  corporation,  or  who  X^^kers,  the  same  as  natives  of 
procures  the  publication  of  said  libel  by  thinks,  must  like  to  see ; : 

it  selves  and  their  neighbors  tn  the 

_  Puckette  came  to  New  York  Or 

Franklin  Statue  to  Vassar  Sewanw.  Teim. 

graduated  from  the  L  niversity  o! 
The  statue  of  Benjamin_  Franklin,  for-  5knith,  Sewanee,  in  1908,  with  A.  B 


merly  on  the  Harper  Building.  New  M.  A.  degrees.  He  represents  the  ■ 
York,  has  been  presented  to  Burgess  generation  of  a  family  of  crusading  joe 
Johnson,  associate  professor  of  English  nalists. 

at  Vassar  College,  who  announced  this  -Starting  as  reporter  on  the  E-r 
week  it  would  be  placed  in  the  publica-  Post.  Puckette  was,  for  a  while,  on 
tion  office  of  the  institution.  This  office  sporting  staff  of  that  newspaper.  ' 
also  contains  2  old  hand  presses,  one  of  ing  one  summer  he  held  the  positw 
which,  used  to  publish  an  account  of  assistant  editor  of  the  Nation,  fc 
Lincoln’s  death,  was  presented  Professor  he  was  appointed  assistant  city  editot 
Johnson  by  the  Albany  (N.  Y.)  .Argus,  the  Evening  Post,  which  position  he ■ 

one  week,  being  immediately  prnmntfl 


city  crlitor.  After  a  vear  as  citv  t<' 


Abbott  Hits  Yellow  Preu 

'dvertisers  are  turning  more  to  : 


Mayfield  Pleads  Guilty  to  Libel 

Col.  Billie  Mayfield,  publisher  of 


weekly  paper  at  Houston,  Tex.,  an  un¬ 
successful  candidate  for  lieutenant  gover¬ 
nor  in  the  last  Texas  election,  recently 
pleailcd  guilty  at  Columbus,  T-  to  a 
charge  of  libel  in  connection  with  ati 
article  about  State  Representative  Joseph 
Frnka.  Mayfield  was  fined  $500.  He 


New  Daily  for  Ind'anapolis 

Indianapolis  will  liave  a  new  morning  ';<*  became  assistant  tnanaging  editor, 
iicwspapcT  not  later  than  March  15,  is  ^  ’918  managing  editor, 
was  announced  Feb.  20.  Milton  kilrod 
has  resi.gned  as  licad  of  the  Bureau  of 
Education  of  the  Ku  Klux  Klan  to  be¬ 
come  its  managing  editor.  It  will  be  readers  and  less  to  "mass"  readers,  W 

indepindcnt  in  pijlitics,  and  is  said  to  j  Al.lxit  editor  of  the  Christian  Sc> 
be  financed  for  its  first  year.  Monitor  declared,  addressing  the 

"T;  77“  Angeles  (Cal.)  Citv  Club  recently 

Itaban  Newspaper  Man  Shot  speech  he  decried  vellow  jouma. 

Nicolas  Buonservici,  correspondent  of  and  maintained  circulation  gained 
Mussolini’s  newspaper,  Popolo  D’ltalia,  sensationalism  at  tremendous  cost  ' 
was  shot  in  the  head  bv  an  Anarchist  not  pay  in  the  long  run.  He  said 
Txising  as  a  waiter  in  a  Paris  r'-'taurant,  vertising  columns  arc  infinitely  cler<| 
Feb.  20.  than  they  were  IS  years  ago. 
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L  YEAR  AGO  almost* 4,000 
%  readers  of  the  Coloroto 
Magazine  Section  of  the 
Chicago  Sunday  Tribune 
told  us  what  they  thought  of  it. 
From  them  we  learned  that  the 
news  photo  surpasses  all  other  fea< 
tures  in  popular  interest.  There¬ 
fore,  we  are  going  to  publish 
more  and  better  news  photos  in 


Picture  Section 

On  April  6th  the  Coloroto  Maga¬ 
zine  Section  of  The  Sunday 
Tribune  will  be  discontinued  and 
its  place  taken  by  The  Picture 
Section,  to  consist  entirely  of 
news  photos  and  advertisements, 
printed  in  rotogravure.  Its  page 
size  will  be  about  double  the  size 
of  the  present  page. 

Lower  ^^tes 

On  a  Milline  basis,  the  page  rate 
of  the  new  Picture  Section  of 
The  Sunday  Tribune  is  exceed¬ 
ingly  low.  For  one-color  roto¬ 
gravure,  the  cost  per  Milline  is 
$2.06.  The  New  York  Times 
rotogravure  costs,  per  Milline, 


For  Coloroto  (four-color 
rotogravure)  the  cost  per  Mil* 
line  for  the  new  Picture  Sectioa 
is  ^2.64.  Compare  this  with 
Ladies’  Home  Journal  color—- 
which  is  ^8.08  per  Milline! 

Better  Printing 

The  new  Picture  Section  will  be 
printed  on  high  finish  paper,  which 
combined  with  The  Tribune’s 
perfected  process  for  printing  four 
colors  from  copper  rotogravure 
cylinders,  will  make  available  the 
finest  color  presentation  ever  of¬ 
fered  to  advertisers  in  a  newspaper. 

'  qA  Remarkable  Buy! 

Here  b  unprecedented  oppor¬ 
tunity  for  smashing,  dominating 
color  copy — an  opportunity  to 
buy  newspaper  advertising— 
with  high  retum-velocity — with 
magazine  color  presentation— 
with  assured  position  in  the  most 
eagerly  read  part  of  The  Chicago 
Sunday  Tribune! 

Market  and  Medium 

The  Chicago  Territory,  Zone!  7, 
overshadows  every  other  zone  in 
point  of  desirability  as  a  market. 
And  The  Chicago  Sunday  Tribune 
overshadows  every  other  medium 
— weekly  or  monthly— as  a  sell¬ 
ing  influence  in  this  market.  Its 
900,000  circulation  performs  an 
unparalleled  feat.  Consider: 

168  cities  of  more  than  5,000  pop¬ 
ulation,  334  towns  of  1,000  to 
5,000  population,  562  villages 
of  less  than  1,000  population  — 

In  these  villages,  towns,  cities,  total- 
ing  1,064  communities,  from  oni- 
fifth  to  four-fifths  of  the  families 
read  The  Chicago  Sunday  Tribune 
regularly  ! 

And  investigation  has  shown  that 
practically  every  member  of  every 
family  makes  a  special  point  of 
reading  the  rotogravure  section. 


Uitximm  I 


L\s  Greatest  ye-sejpap  er» 


SERVICE  DEPARTMENT 
The  Chieega  TrihiM  immIm*’ 
«  fprcMi  $enriet  department  fw 
Coloroto  odroertitert.  Infeay 
it  invited  from  edvertiier  ar 


14 


Editor  &  Publisher  for  February  23,  1924 


f 


NEWSPAPER  MAKERS  AT  WORK 

-  By  PHIUP  SCHUYLER  _ 


Exctusiz'e  Editor  Publisher  Photo 
**Oet  Oood  Men  and  Leave  Them  Alone.*' — KEATS  SPEED. 


sentiments  expressed  by  the  proprietor  of 
his  newspaper. 

His  advice  to  the  younger  generation 
of  newspaper  men,  whom  he  admires  so 
much,  is  “keep  away  from  New  York.” 

“You  can  get  the  best  experience  in 
newspaper  work  on  the  small  town  news¬ 
paper,”  he  declared.  “I  came  to  New 
York  after  the  grind  in  Louisville,  and, 
let  me  remind  you,  newspaper  work  in 
New  York  in  18W  was  small  town  stuff.” 

IMBER  TO  CHANGE  CHRONICLE 

Will  Sell  London  Daily’s  Front  Page 
to  Advertisers 

By  Herbert  C.  Ridout 

iLondon  Editor,  Editor  &  Pi'bt.isher) 

Horace  S.  Imbcr  had  only  been  in  ac¬ 
tive  control  of  the  London  Daily  Chron¬ 
icle  for  18  hours  when  I  met  him  to  ask 
what  his  plans  were  for  the  paper. 

He  told  me  that  it  had  already  been 
arranged  for  the  paper  to  be  changed  in 
style.  The  front  page,  at  present  devoted 
to  news,  will  be  given  over  to  display 
adv'ertisements,  Monday  and  Tuesday  for 
drapery  and  store  advertising,  and  the 
other  days  of  the  week  for  commercial 
advertising.  The  hack  page  will  be  a  pic¬ 
ture  page. 

The  rate  for  the  front  page  will  be 
$2,500,  normal  exchange;  the  existing 
rate  card  will  stand  for  the  present.  The 
size  of  the  page  will  be  enlarged  to  pro¬ 
vide  better  displav  areas. 

The  changes  here  announced  become 
effective  from  March  17  and,  although 
not  officially  made  known,  they  have  b  ;en 
welcomed  by  space-users  to  such  an  ex¬ 
tent  that  Mr.  Imber  tells  me  he  has  al¬ 
ready  booked  over  a  hundred  whole  f n  -nt 
pages  for  advertisers. 


ET  a  lot  of  good  men  around  you 
and  keep  out  of  their  way.” 

Keats  Speed,  managing  editor,  New 
York  Herald,  thus  summed  up  his  posi¬ 
tion. 

“This  is  particularly  true  of  managing 
editors  for  metropolitan  evening  news¬ 
papers,”  he  qualihed.  “On  a  morning 
newspaper,  where  the  game  is  not  so  fast, 
there  is,  of  course,  more  detail  to  be  at¬ 
tended  to.” 

Speed,  who  will  be  45  next  September 
and  looks  much  younger,  is  a  real  news¬ 
paper  man.  He  is  no  believer  in  the 
after-dinner  horn  blower.  He  doesn’t  sit 
back  and  talk  of  the  “good  old  days.” 

“The  newspaper  game  today  is  just 
filled  with  good  men.”  he  continued.  “It 
isn’t  a  hard  job  to  pick  them.  The  trouble 
lies  in  getting  the  best.  In  fact,  there 
are  so  many  good  newspaper  men  around 
that  the  question  is  one  of  elimination, 
not  choice. 

“People  are  always  talking  about  the 
old  days,  when,  they  say,  times  were  so 
much  better.  I  don’t  agree  with  them. 

“Prize  fighters,  baseball  players,  and 
newspaper  men  are  better  today  than 
they  were  one  year  or  twenty-five  years 
ago.” 

And  members  of  the  Herald  staff  will 
tell  you  a  certain  Keats  Speed  is  one  of 
the  best,  when  reference  is  to  the  news¬ 
paper  men. 

Speed  bases  his  optimism  on  the  im¬ 
provement  in  news-gathering  and  news 
writers  on  25  years’  experience.  After 
attending  the  University  of  Virginia  and 
the  Central  University  of  Kentucky  he 
decided  newspapering  would  be  his  pro¬ 
fession. 

In  those  “good  old  days”  to  get  a  start, 
he  had  to  work  6  months  on  the  Louis¬ 
ville  (Ky.)  Post,  with  a  pay  envelope 
which  contained  a  flock  of  zeros.  After 
this  test,  he  was  given  $10  a  week. 
Irvin  Cobb,  who  was  on  the  same  paper 
at  the  same  time,  went  Speed  $2  better. 

Such  was  journalism  in  the  South  in 
1899.  Speed  decided  to  move  to  a  cooler 
climate,  and  first  picked  Philadelphia, 
where  he  became  a  reporter  for  the 
Philadelphia  North  American. 

Then  he  came  to  New  York,  working 
first  for  the  World  and  then  for  the 
Morning  Teleg^raph.  On  the  latter  news¬ 
paper,  he  won  his  first  desk  position,  that 
of  city  editor. 

For  a  while  he  was  dramatic  editor  of 
the  old  Daily  News,  then  owned  by  Frank 


The  Daily  Chronicle  circulaHn.  •  1 
under  1,000,000  at  present, 
lation  boosting  plans  are  now  k 
of  formation. 

Account*  Short,  Editor  1 

.\lbert  Whitney,  editor  of  the  t  » 
(CoL)  Tribune  and  town  clerk 
ley,  committed  suicide  recently  {”  '"x 
disclosure  of  an  $850  shortage  in  u 
counts.  Whitney  bought  the  T'i-  ‘  I 
few  months  ago  from  R.  p  u:.:  yJ 
now  editor  of  the  Weldona  (Coll 
une.  The  deceased  is  survived h.,' T 
and  two  children. 

"Thirty”  for  Utica  Qoli* 

The  Utica  Saturday  Globe  haj 
publication,  and  “30”  has  been 
on  the  career  of  an  illustrated 
newspaper  that  was  famous  as  »d 
prosperous  in  its  best  days.  At  ^ 
time,  in  the  early  90’s  its  cirKS 
attained  300,(XX)  and  it  sold  in 
and  various  other  parts  of  the 
It  was  a  5-cent  paper  conUminjS 
tures,  news  and  pictures;  editions  b 
printed  nearly  every  day  of  the  » 
for  various  sections  of  the  conntn  ■ 
was  founded  in  1881  by  two  brn;;. 
Thomas  F.  and  William  T.  Baker,  ^ 
dents  of  Utica,  one  a  printer,  the  -- 
a  marble  cutter. 


N.  Y.  New*  Open*  Engraviaf  PIm 

New  York  Daily  News  has  opened  s 
is  now  operating  its  own  photo-cr,gr;  ^ 
plant  on  the  fifth  floor  of  the  News  hi 
ing.  Thomas  S.  Fuller,  formerlv 
nected  with  the  photo-engravii^ 
ment  of  the  Chicago  Tribune,  is  forex 


Munsey.  In  1904,  Hear.st  took  him  away 
from  Munsey  and  put  him  to  work  on  his 
Evening  Journal,  of  which,  after  3  years, 
he  was  appointed  managing  editor. 
Speed’s  Ilearst  association  lasted  alto¬ 
gether  10  years,  the  last  2  of  which  saw 
him  editor  in  charge  of  the  Atlanta  (Ga.) 
Georgian. 

In  1914,  Mr.  Munsey  brought  Mr. 
Speed  back  to  New  York  and  made  him 
managing  editor  of  the  New  York  Press. 

These  last  10  years  have  been  for  Keats 
Speed  one  newspaper  merger  after  an¬ 
other.  He  has  directed  the  merging  of 
the  editorial  departments  on  4  different 
occasions,  the  last  being  that  of  the  New 
York  Telegram  and  Evening  Mail,  the 
work  of  which  he  completed  this  week. 
His  first  was  when  Mr.  Munsey  merged 
the  New  York  Press  with  the  Sun.  Next 
came  in  1920  the  Sun  and  Herald  deal, 
from  which  he  emerged  as  managing 
editor  of  the  Herald.  He  played  an  im¬ 
portant  part  also  in  the  merger  of  the 
Sun  and  Globe  in  1923. 

After  having  so  long  been  a  cog  in  the 
machinery  of  Munsey  invention,  which 
makes  strong  newspapers  out  of  weak 
ones.  Speed  is  a  firm  believer  in  the 
system. 

“New  York’s  evening  newspapers  are 
in  better  shape  now  than  they  have  ever 
been,”  was  his  comment,  an  echo  of  the 


242,607 

That  was  the  average  net 
paid  daily  circulation  of  The 
Baltimore  Sun  (morning 
and  evening)  for  the  month 
of  January,  1924 — a  gain  of 
13,497  average  net  paid 
dail}'  over  January,  1923. 

Everything  in  Baltimore 
Revolves  Around 


Morning 


Evening  Sunday 


Forty  Wholesale  Grocers 
and  One  Newspaper ! 

What  does  it  cost  you  to  get  one  efficient  whole¬ 
sale  grocer  to  stock  and  push  your  line,  Mr.  Food 
Product  Manufacturer? 

Multiply  it  by  forty. 

Then  consider  that  Cincinnati  offers  you  the  ser¬ 
vices  of  forty  of  the  strongest  wholesale  dis¬ 
tributing  organizations  in  the  country,  with  blanket 
service  over  a  market  that  comprises  the  richest 
industrial,  agricultural  and  mining  region  in  the 
United  States. 

Better  than  that!  Cincinnati  offers  you  access  to 
these  forty  through  one  medium  that  controls  the 
buying  habits  of  the  retailers  as  well  as  the  con¬ 
sumers  who  set  the  pace  for  this  market. 

Where  will  you  find  another  trading  center  in  which 
your  advertising  and  selling  appropriation  can 
accomplish  so  much  with  so  little  waste? 

That  The  Times-Star  is  bought  for  its  advertising 
information  as  well  as  for  its  editorial  and  news 
features  is  attested  by  the  fact  that,  for  sixteen 
consecutive  years  it  has  carried  more  local  and 
national  display  advertising  than  any  other  news¬ 
paper  in  its  field.  In  1923  this  paper  published 
4,852,337  lines  of  display  advertising  more  than  both 
morning  papers  combined  carried  during  the  same 
days,  and  4,481,358  lines  more  than  the  second 
evening  paper. 

Write  for  market  information  relative  to  your 
product. 

QNCINNATl  TIMESSIAR 

CHARLES  P.  TAFT,  Pubtithn  C.  H.  RBMBOLD,  Manafr 

Member  of  Audit  Bureau  of  Circulations 
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—you  can  theorize  ad  lib. 

— but 

— eventually  you  will  come  back 
to  the  simple  truth  that  con¬ 
sumer  advertising  mediums 
should  be  so  selected  as  to 
reach  the  greatest  number  of 
prospects  in  territories  where 
your  goods  are  on  sale. 


Invest  in  Newspaper  Advertising 


E.  Katz  Special  Advertising  Agency 

Established  1188 

Publishers*  Representarives 

Chicago  Atlanta 

Kansas  San  Francisco 


Serial  Advertisement  No.  74. 


Among  the  tests  giiftn  all  data  recehed 
and  issued  from  our  offices  are:  Is 
accurate?  Is  it  complete?  What 
the  authority?  What  is  the  date? 


E.  Katz  Special  Advertising  Agency 
58  West  40th  Street,  New  York  City 
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AT  26  JOHNSTON  IS  SPACE  BUYER  AND 
SECRETARY,  PHILIP  RITTER  COMPANY 

-  By  ROSALIE  ARMISTEAD  HIGGINS  _ 


John  Hmold  Johnston 


JOHN  HAROLD  JOHNSTON,  secre- 
tary  and  space  buyer  of  the  Philip 
Ritter  Company,  New  York,  began  as- 
_  suming  responsi¬ 
bilities  at  an  early 
age,  and  that  is 
probably  the  rea¬ 
son  why  at  the 
age  of  26  he 
holds  his  present 
position.  Mr. 
Johnston  was 
bom  in  Brook¬ 
lyn,  N.  Y.,  Aug. 
2,  1898,  and  at 
the  age  of  10 
moved  with  his 
parents  to  Ridge¬ 
wood,  N.  J.  He 
attended  pifblic 
school.  It  was 
his  ambition  to  go  to  college,  but  if  lie 
went,  it  was  necessary  for  him  to  work 
his  way  through.  But  that  did  not  dis¬ 
courage  him,  and  he  found  numerous 
ways  in  which  to  earn  expenses.  For 
more  than  a  year  he  worked  every  night 
from  7  to  1 1  and  one  night  a  week  from 
7  in  the  evening  to  7  o’clock  the  next 
morning,  for  the  sum  of  20  cents  an 
hour.  This  position  was  in  a  large  plant 
where  surgic^  dressings  were  manufac¬ 
tured  and  shipped.  Not  very  interesting 
work,  one  might  suppose,  but  according 
to  Mr.  Johnston  it  taught  him  many  les¬ 
sons  which  have  since  been  valuable  to 
him,  and  more  than  that,  it  gave  him 
the  money  to  pursue  his  favorite  study  of 
chemistry,  in  which  he  was  specializing. 
He  was  graduated  from  Rutgers  College, 
New  Brunswick,  N.  J.,  in  1920  and  from 
the  standpoint  of  scholarship,  was  sixth 
in  a  class  of  206.  Wiien  asked  how  he 
accomplished  such  a  record,  and  when 
he  studied,  when  he  worked  every  night, 
Mr.  Johnston  replied  he  lived  entirely 
by  schedule  and  never  wasted  a  minute. 

“When  I  knew  1  had  a  French  lesson 
to  learn  and  liad  but  half  an  hour  to 
do  it,  I  learned  it.  Every  night,  after 
J  finished  work,  I  made  out  a  written 
program  for  the  next  day.  I  found  it  a 
system  that  worked  splendidly.  It  is 
surprising  how  much  one  can  do  in  a 
short  space  of  tiriK-.  if  he  knows  he 
has  to.” 

In  the  summer  of  1920,  Mr.  Johnston 
entered  tlie  Philip  Ritter  Company. 

While  in  college.  Mr.  Johnston  had 
formed  a  warm  friendship  with  Philip 
Ritter,  Jr.,  son  of  the  founder  of  the 
Philip  Ritter  .\gcncy.  Young  Ritter  saw 
in  his  friend  gocNl  material  for  an  ad¬ 
vertising  man.  Due  to  his  interest  and 
persuasion.  Mr.  Johnston  consented  to 
lay  aside  his  clu-mistry  for  a  time  any¬ 
way,  and  try  the  advertising  profession. 
In  the  summer  of  1920  he  entered  the 
Pliilip  Ritter  Company  as  assistant  to 
John  S.  Norton,  secretary  of  the  com¬ 
pany.  In  1921,  Mr.  Norton  and  Mr. 
Jolmston  established  a  space  huying  de¬ 
partment.  and  in  Se-ptembeT,  1922,  Mr. 


Johnston  succeeded  him  as  space  buyer 
and  secretary  of  the  comiiany. 

\\  hen  his  youth  was  commented  upon, 
.Mr.  Johnston  smilingly  remarked  that  it 
was  resiKnisible  for  some  amusing  ex- 
lieriences. 

"The  first  year  I  was  space  buyer  a 
representative  of  a  large  Southern  news- 
ixilier  came  into  our  office  and  asked  for 
the  sjwce  buyer.  1  remarked  1  was  tlK 
man  he  was  looking  for,  and  lie  chatted 
with  me  for  a  few  moments,  and  then 
said  1k‘  would  like  to  see  one  of  the  men 
in  cliarge.  1  persuaded  him  that  such 
was  the  case,  and  we  had  a  very  satis¬ 
factory  conversation.” 

Mr.  Johnston  lias  some  very  definite 
views  on  tlie  relation  between  the  agency 
and  tlie  publisher,  and  thinks  it  should  lie 
on  a  different  basis  than  exists  at  the 
present  time,  since  each  is  depaident  on 
tlie  other  for  his  existence. 

“Publishers'  representatives  do  not 
appreciate  the  agency  problems.”  said 
Mr.  Johnston,  “too  many  representatives 
arc  simply  order  takers.  They  have  no 
constructive  plan  to  offer.  They  know 
a  list  is  being  made  up  and  all  they  arc 
interested  in  is  getting  the’  business  for 
their  publishers.  They  do  not  have  the 
interest  of  tlK‘  client  in  mind.  Or,  after 
the  list  is  made  up,  they  see  the  copy  in 
a  newspaper  in  some  nearby  city,  and 
think  they-  should  have  the  copy  too, 
again  failing  to  take  into  consideration 
the  general  plan  of  tlie  client.” 

“\Vhat  kind  of  representatives  do  you 
like  to  see?”  Mr.  John.ston  was  asked. 

“The  agency  studies  the  product  or 
service  in  order  to  determine  the  advan¬ 
tages  and  disadvantages  inherent  in  the 
.product  itself,  its  relation  to  competition, 
its  present  and  potential  market,  distribu¬ 
tion,  sales,  etc.  \  definite  plan  is  then 
made.  .Xfter  it  has  been  adopted,  tlw 
Iiublisher’s  representative  comes  into  the 
picture.  The  agency  welcomes  a  repre¬ 
sentative  who  can  appreciate  the  adver¬ 
tising  and  sales  policy  of  the  client  from 
the  national  viewpiint  and  who  can  con¬ 
tribute  something  definite  and  worth  while 
to  the  solution.  We  like  to  talk  to  con¬ 
structive  advertising  men,  rather  than 
lightweight  order  takers. 

“There  are  men  selling  advertising  to¬ 
day  who  are  destructive  influences  in  the 
lieid.  They  may  think  they  arc  not  treat¬ 
ed  fairly  in  some.iagenc'  with  the  result 
that  tlvy  .suggest  *to  some  oUier  agency 
that  tlie  account  is  not  Ix-ing  handled 
■proiierly,  and  that  an  agency  solicitation 
is  in  order.  All  they  arc  interested  in  is 
increased  lineage  and  the  best  welfare  of 
tlie  manufacturer  is  not  considered.  Some 
of  these  men  cannot  be  trusted  with  more 
or  less  confidential  information.  A  1^ 
of  irre.sponsible  and  destructive  gossip 
could  be  nipped  in  the  bud  if  the  rt^re^- 
sentatives"  would  not  give  it  cirailation.’” 

“Wliat  can  tlie  agency  do  to  improve 
its  contact  with  publishers.''”  Mr.  lolin- 
ston  was  aske<l. 

“The  space  buyer  is  interested  in  learn¬ 


ing  of  anything  that  will  help  his  client. 
This  means  that  he  should  always  be 
ready  to  listen  to  a  worth-while  solicita¬ 
tion.  It  is  foolish  for  any  man  to  Ix-- 
lieve  that  he  knows  everything  aliout  any 
given  local  situation.  He  should  always 
he  available,  within  reasonable  limits  of 
cour.se,  for  consultation  with  representa¬ 
tives. 

"The-  space  buyer  should  be  a  man  in 
authority.  Tliat  is,  Ik  should  actually 
make  up  lists  and  not  merely  be  a  buffer 
■  for  the  account  executive  or  some  one 
else  in  the  agency.  This  man’s  sole  duty 
slKiuld  Ik  to  keep  in  touch  with  pub¬ 
lishers’  representatives  and  publication 
values,  for  in  this  way  fhe  publi.shers’ 
represe“ntatives  would  know  that  he  is 
not  wasting  his  time,  and  the  agency 
woukl  seKure  the  best  results  because 
they  would  not  Ik  deiH-mding  upon  per¬ 
sonal  preferences  of  men  for  publications, 
lior  would  they  Ik  depending  on  hunches 
or  per.sonal  friendships. 

“The  space  buyer  should  be  fair  and 
imiiartial  and  he  should  have  patience. 
-■Ml  the  representative  can  liojK  for  is  the 
opportunity  to  present  his  story.  He  is 
entitled  to  a  fair  hearing  and  he  should 
know  that  his  story  will  receive  honest 
and  impartial  consideration. 

"If  publishers'  represi-ntatives  would 
make  a  bigger  effort  to  understand  the 
problems  of  tlK  agency,  and  if  the  agen¬ 
cies  would  likewise  make  a  greater  ef¬ 
fort  to  treat  publisher.s'  repre'sentatives 
more  fairly  and  courteously,  we  believe 
that  the  resultant  good  for  the  profes- 
si(«i  in  general  will  Ik  worth  the  effort.” 

In  addition  to  his  work.  Mr.  Johnston 
is  very  loyal  to  his  .Alma  Mater  and  to 
his  fraternity.  Pi  Kappa  .Alpha. 


FtIRESHADOWED  EVENTS ! 

Feb.  23— Women’s  Press  Club  ^ 
New  York,  luncheon,  Hotel 
.Astor,  New  York. 

Feb.  25-New  York  Employis, 
Printers'  Dinner,  Hotel  .^^or 
New  Y’ork. 

March  3— Pittsburgh  .Advettiibi|  ij 
Club  celebration  and  enlertab.  1 
merit,  Pittsburgh  Athletic  Qub, 


World  Wide  Corporation  Eletli  ■ 

W'orjd  Wide  Advertising  Corpontoi 
New  \ork,  has  elected  the  followi^ 
rectors  :  hmil  Maurice  StAolz,  S.  R 
Somerton.  Miss  E.  M.  Majer,  E.  kivl 
eron.  S.  P.  Booth.  W.  G.  Fallon  ^ : 
Miss  N.  1).  Prendergast.  The  direoml,, 
elected  the  following  officers:  EmilJl^k 
rice  Scholz.  president;  S.  H.  Sontngf 
senior  vice-president;  W.  G.  Fallon, us i 
president ;  H.  W.  Moore,  vice-presidit;| 
vj.  W.  Kennedy,  treasurer;  Miss  nj 
Majer.  assistant  treasurer  and  assistal 
secretary ;  J.  W.  Dickey,  secretary. 


Seidman  Launches  Own  A|escy 

Nathan  H.  Seidman,  who  recently*! 
signed  as  president  of  the  .Americanist' 
sociation  of  Foreign  I,anguage  N’nvj 
jrapers,  has  formed  a  new  foreign  l»l 
guage  special  advertising  agenq, 
Inter-Racial  Press  of  .America,  Inc. 


A  New 
Service ! 


DAILY 


Big  Step 
Forward! 


RADIO  PROGRAMS 

from  ONE  central  source  can  now  be  obtained  by  newspapers. 

Set  in  galley  forn?,  with  late  <laily  telcgrai>hed  changes  from  all 
popular  broadcasting  stations,  ready  for  you  to  linotype. 

■And, on  Fridays,  a  complete  program  of  over  .SO  .American 
stations  curd  several  foreign  for  the  full  zveek  in  advance,  classi¬ 
fied  by  liidirs— the  most  approved  system ;  authentic,  absolutely 
complete. 

.And,  in  addition,  the  latest  and  most  comidete  Tabulated 
Directory  of  (rOO  broadcasting  stations,  in  matrix  form.  Gives 
full  data  of  capacity  and  programs.  .A  useful,  handy  reference 
chart  fttriyour,  readers. 

COMPLETE  SERVICE  $1.00  PER  DAILY 
No  rubteription  for  less  than  three  months 
($1.50  if  Over  50,000  Circulation) 

SA'nSFACnON  GUARANTEED 

RADIO  PROGRAMS  ASSOCIATION  Gotham  National  Bank  Building 

The  Broadcasters*  Clearing  House  Columbus  Circle,  NEW  YORK 


Who’s  Who  in  the 
CONSOLIDATED  PRESS 


JOHN  B.  FOSTER 


OHN  B.  FOSTER,  who 

writes  a  daily  baseball  dis¬ 
patch  for  the  newspapers  re 
ceiving  the  Consolidated  Press  service, 
is  god-father  to  hundreds  of  amateur 
teams  scattered  over  America. 

He  not  only  helped  to  compile  the 
rules  of  the  game  when  professional 
sport  was  in  its  infancy  hut  he  has  also 
been  sought  as  advisor  and  counsellor. 
From  big  leagues  to  corner  lots  John 
Foster’s  name  is  known  as  that  of  a 
final  authority. 

John  B.  Foster  ^noxvs  baseball 
statistics — the  record,  fitness  and  possi¬ 
bilities  of  every  player  of  note  in 
America. 

He  tells  his  millions  of  readers  what 
the  shifting  of  players  means,  why  the 
umpire  was  right  or  wrong,  why  the 
team’s  chances  are  lessened  or  increased 
by  the  addition  or  dropping  of  a  player. 

His  dispatches  from  the  camps  last 
year  were  voted  by  sporting  editors  as 
containing  a  most  complete  and  correct 
forecast  of  the  1923  season.  John  B. 
Foster  will  write  from  the  Southern 
training  camps  of  the  big  leagues 
during  March. 


The  Consolidated  Press  Association 

Executive  Offices.  Evening  Star  Building,  Washington,  D.  C 
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ONE  OF  THE  HNEST  AND  BEST  EQUIPPED  NEWSPAPER  PLANTS  OF  ITS  SIZE  IN  AMERICA 

DANVILLE,  VIRGINIA 

i  REGISTER  AND  BEE 

•I  (Founded  1847)  MORNING— CV1M1IIG--SUNDAY  (Founded  1899) 

I  Member  Associated  Press  Member  Audit  Bureau  of  Circulations 

I  METROPOLITAN  FEATURES 

Consolidated  Press,  N.  E.  A.  Service,  Chicago  Tribune  Fiction  and  Fea¬ 
tures,  N.  Y.  World  Features,  "The  Gumps,”  "Bringing  Up  Father,” 

"Barney  Google,"  "Polly  and  Her  Pals,”  "Gasoline  Alley,"  "Mutt  &  Jeff,” 
and  twelve  other  leading  comics. 

Leaders  in  Circulation  and  Advertising 

Circulation 

Register  and  Bee  .  .  .  12,869 

Sunday  Register  .  .  .  8,300 

!  (A.B.C.  Audit  f  mos.  ending  Sept.  M,  1123) 

10.62%  INCREASE  over  1922 

ADVERTISING  RATE  5c  per  agate  line  flat 

Combination  rate  coTering  morning  and  evening  or  evening  and  Sunday 

Trade  Survey!  MERCHANDISING  SERVICE  DEPARTMENT  Efficient  CoKtperation 

DANVILLE  REGISTER  and  BEE  , 

Rorer  A.  James,  Jr.,  Owner  and  Publisher  H.  B.  Trundle,  Business  Manager 

NATIONAL  ADVERTISING  REPRESENTATIVES  * 

Chat.  H.  Eddy  Co.,  New  York — Boston — Chicago  Geo.  M;  Kobn,  Inc.,  Atlanta  ,  . 


Advertising  Lineage 

Local  Foevian 

1923.. .  5,274,970  1,554,742 

1922..  ._4,907,^6  1,262,296 

'367^214  292,446 

INCREASE  7.28%— 23.16%, 
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Obituary 

^HARLES  W.  BOVARD,  82,  father 
of  O.  K.  Bovard,  managing  editor  of 
the  St.  Louis  Post-Dispatch,  died  at  his 
home  in  St.  Louis  recently.  The  elder 
Bovard  was  connected  with  the  Post- 
Dispatch  for  many  years,  holding  the  post 
of  telegraph  editor  at  the  time  of  his  re¬ 
tirement  at  the  age  of  60. 

D.  Howard  O’Shea,  reporter  for  the 
Hackensack  (N.  J.)  Record  and  the 
Rutherford  (N.  J.)  Republican,  died 
Feb.  13,  in  Hackensack. 

William  A.  Glimpse,  50,  associate  edi¬ 
tor,  Bloomington  (Ill.)  Pantagraph,  died 
Feb.  8,  after  a  week’s  illness.  He  had 
been  with  the  Pantagraph  a  third  of  a 
century,  as  reporter,  telegraph  editor  and 
finally  head  of  the  corps  of  rural  corre¬ 
spondents. 

John  A.  Rule,  67,  a  resident  of  Cin¬ 
cinnati,  O.,  a  Democratic  leader  in  that 
state  and  for  years  a  political  writer  for 
the  Cincinnati  Enquirer,  died  Feb.  11,  at 
the  home  of  his  son  in  Aurora,  Ill. 

W.  G.  Bennecg,  70,  a  Rockford,  Ill., 
newspaperman  for  many  years,  died  Feb. 
14,  at  his  home  in  Austin,  Ill. 

James  F.  Frost,  39,  employed  in  the 
mechanical  department,  San  Francisco 
Elxaminer,  died  suddenly  Feb.  8.  He  was 
gassed  in  the  World  War. 

George  Dietrich,  first  pressman  of  the 
Buffalo  (N.  Y.)  News,  when  it  was  es¬ 
tablished  in  18^,  died  recently  at  his 
home  in  Buffalo. 

Dr.  Franklin  C.  Gram,  former  city 
editor,  Buffalo  (N.  Y.)  Times,  and  more 
recently  registrar  of  vital  statistics  of  the 
Buffalo  health  department,  died  recently. 

Francis  L.  Baldwin,  60,  editor  and 
publisher  of  the  Escanaba  (Mich.)  Jour¬ 
nal,  a  weekly  newspaper,  died  suddenly 
while  walking  to  his  office. 

Thomas  Hedge,  49,  of  the  Burlington 


“Singularly 

Complete’ 

The  New  York  Times  is 
in  my  personal  judgment 
America’s  greatest  news¬ 
paper  for  the  following 
reasons : 

It  has  no  comics,  those 
inane  and  sad  attempts  at 
humor. 

It  prints  the  full  text  of 
almost  all  important  docu¬ 
ments  and  utterances  of 
public  men  both  here  and 
abroad.  It  does  not  sat¬ 
isfy  itself  with  mere  ex¬ 
cerpts  or  inadequate  and 
partial  summaries. 

It  covers  in  a  singularly 
complete  way  all  of  the 
important  news  of  the 
world  and  apportions  its 
space  usually  on  the  basis 
of  the  intrinsic  importance 
of  the  news.  For  example, 
during  the  last  two  or 
three  years  its  Russian 
correspondent,  Mr.  Duranty, 
has  given  the  most  illumi¬ 
nating  accounts  of  all  phases 
of  Russian  developments. 

In  short.  The  New  York 
Times  is  “file  copy”  for  all 
those  who  wish  to  follow 
intelligently  the  news  of  the 
world. 

James  G.  McDonald, 
Chairman  of  the  Foreign 
Policy  Association,  Hotel 
Astor,  Saturday,  Febru¬ 
ary  2,  1924 


(la.)  Gazette  staff,  died  Feb.  11.  He 
was  taken  to  the  hospital  suffering  from 
pneumonia  and  while  delirious  plunged 
through  an  open  window  and  fell  25  feet. 
He  was  a  veteran  of  the  Spanish-Ameri- 
can  War. 

George  Lane  Maurer,  33,  vice  presi¬ 
dent  of  the  Charles  W.  Ho^  (Company, 
Inc.,  advertising  agency,  died  in  New 
York,  Feb.  18. 

Frederick  F.  Houghton,  66,  proof¬ 
reader,  New  York  Telegram  and  Eve¬ 
ning  Mail,  died  at  Delmar,  N.  Y.,  Feb.  18. 
He  has  been  employed  as  a  proofreader 
by  the  Evening  Mail  for  25  years  and 
when  that  newspaper  was  consolidatnl 
with  the  Evening  Telegram  he  retained 
his  old  position. 

Hay  Strafford  Stead,  49,  telegraph 
editor,  Montreal  Star,  died  Feb.  19,  at 
Montreal  General  Hospital,  after  several 
months’  illness. 

Norman  Walker  Penfield,  66,  pro¬ 
prietor  Pictorial  News  Company,  New 
York,  and  former  newspaper  man,  died 
Feb.  20  in  Stamford,  (^nn. 


BIG  YEAR  FOR  INTERTYPE 

Annual  Report  Shows  $966,190  Net 
Profits  Made  in  1923 

Annual  report  of  the  Intertype  Corpo¬ 
ration  for  1923  shows  a  net  income  of 
$1,956,098  and  net  profits  of  $966,190,  after 
depreciation  interest  and  other  deductions. 

"More  machines,  matrices  and  supplies 
were  manufactured  and  shipped  to  cus¬ 
tomers  during  1923  than  in  any  previous 
year,”  H.  R.  Swartz,  president  of  the 
company  said  in  a  statement  to  stock¬ 
holders. 

The  general  balance  sheet  on  Dec.  31, 
1923,  shows  net  current  and  working  as¬ 
sets  of  $5,628,550,  against  net  current  lia¬ 
bilities  of  $606,373.  There  was  a  general 
surplus  of  $2,087,264. 

Pearson  Before  Trade  Commission 

A.  C.  Pearson,  publisher  of  the  Dry 
Goods  Econcknist,  took  the  stand  this 
week  before  the  Federal  Trade  Cbmmis- 


complaint  of  alleged  unfairDrJ^ 
the  photo-engraving  industry 
started  February  18  and  werf 
progress  when  Editor  &  Pu^,, 
to  press  It  is  expected  union  leZ"  I 
be  called  next  week.  ' 

Kwapil  to  New  York  Eveni^y^ 

Joseph  F.  Kwapil,  librarian  of  tli.i 
adelphia  Public  Ledger,  came  J? 
York  this  week  to  take  charze V 
library  and  files  of  the  New  YoA  ■ 
ning  Post.  He  will  spend 
time  m  New  York  and  part  in  oii 
delphia. 

Offers  to  Fight  TubsrenkM 

Lord  Atholstan,  publisher  of  fl*  v 
treal  (Quebec)  Star  has  offered  mi 
vide  $500,(X)0  to  fight  tulw^’’ 
Montreal  if  the  Quebec  govemWi 
thoroughly  clean  up”  the  present  ti 
culosis  situation. 


ARE  TRAINED  TO  A  DEGREE 
BEYOND  WHICH  IT  WOULD 
BE  DIFFICULT  FOR  ANY 
GROUP  OF  MECHANICS  TO 
GO  *  A  MAJORITY  OF  OUR 
MECHANICS  HAVE  BEEN 
WITH  US  FROM  FIVE  TO 
FIFTEEN  YEARS  -  ^  SOME 
TWENTY  •  SOME  TWENTY 
FIVE  <•  AND  QUITE  A  NUMBER 
THIRTY  YEARS  *  *  <•  THE 
GOSS  PRINTING  PRESS 
COMPANY  “  CHICAGO,  ILL. 


THEIR  DAILY  TASKS  ARE  SUCH  AS  TO  DEVELOP 
THE  HIGHEST  DEGREE  OF  SKILL  AND  PRIDE 
IN  THEIR  CRAFTMANSHIP  •  THE  HARMONIOUS 
CONDITIONS  WHICH  HAVE  ALWAYS 
PREVAILED  SERVE  TO  DRAW  AND  HOLD  THE 
BEST  MECHANICS  IN  THE  COUNTRY 


r.,t  >  >  »  t  » 
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The  Herald-Post  Company 

of  Louisville,  Kentucky 


Announces 


The  Louisville  Herald 

Continued  as  a  Morning  Newspaper 

The  LouisviDe  Post 

Continued  as  an  Evening  Newspaper 

The  Sunday  Herald-Post 

A  Combined  Sunday  Newspaper 


Contract  rate  for  each  of  the  three  papers 

separately  . . . . 

Combination  contract  rate  for  the  Louisville 
Herald  and  the  Louisville  Post . . . 

Combination  contract  rate  for  the  Sunday 
Herald-Post  and  the  Louisville  Post . . . 


9c 
14c 
15c 


The  rate  on  the  two  dailies 

Based  on  86,000 

is  Ve  of  a  cent  per  1000  circulation,  the  lowest  rate  for  any 

Louisville  Newspapers 


Sunday  Circulation  60,000 


THE  KELLY-SMITH  COMPANY 
NEW  YORK  CHICAGO 

Has  Been  Appointed  NATIONAL  ADVERTISING  REPRESENTATIVES. 
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WILEY  AND  VANDERBILT 
ON  LONDON  PROGRAM 


DENBY  BREAKS  THE  NEWS  TO  THE  NATION 


New  York  Timet  Manager  to  Talk  on 
American  Newspaper  Develop¬ 
ment — Pacific  Coast  Owner 
on  Tabloid 


Louis  Wiley 


St.  Ijduis,  Feb.  19. — Louis  Wiley, 
business  manager  of  the  New  York 
Times,  and  Cornelius  Vanderbilt,  Jr.,  of 
Los  .\ngeies.  Cal., 
president  of  Van¬ 
derbilt  Newspa¬ 
pers,  Inc.,  will  be 
two  of  the  princi¬ 
pal  speakers  on 
the  program  of 
the  convention  of 
the  Associated 
.Advertising  Clubs 
of  the  World,  to 
be  held  in  London. 
Englaml,  July  16- 
17,  1924.  An¬ 

nouncement  of  the 
acceptances  of 
Messrs.  Wiley 
and  Vanderbilt 
was  made  in  St.  Louis  by  George  M. 
Burbach,  chairman  of  the  program  com¬ 
mittee  of  the  Newspaper  Departmental, 
A.  A.  C.  W. 

Mr.  Burbach,  who  is  advertising  man¬ 
ager  of  the  St.  Louis  Post-Dispatch,  said 
he  is  in  correspondence  with  other  distin¬ 
guished  representatives  of  American  jour¬ 
nalism,  as  well  as  prominent  advertisers, 
who  have  been  chosen  to  address  the 
London  meeting.  British  and  other  for¬ 
eign  representatives  on  the  program  will 
be  chosen  by  the  European  committee  and 
will  include,  it  is  understoixl,  several  ti¬ 
tled  personages. 

“We  desire  to  have  as  .American  repre¬ 
sentatives  on  this  program  outstanding 
men,  who  will  not 
only  have  a  mes¬ 
sage  to  deliver, 
but  who  will  be  a 
credit  to  our 
country,’’  M  r. 

Burbach  said  to¬ 
day.  “Every  man 
on  the  program 
must  be  an  ace, 
for  he  will  come 
up  for  compari¬ 
son  with  distin¬ 
guished  British 
and  French  jour¬ 
nalists  and  other 
public  men  who 
will  speak. 

“I  want  to  say  the  London  convention 
will  be  the  greatest  gathering  of  adver¬ 
tising  men  and  those  interested  in  adver¬ 
tising  ever  held  in  the  world.  Lord 
Burnham  says  it  will  be  the  greatest  as¬ 
sembly  of  business  men  that  has  ever  met 
in  Great  Britain. 

“In  every  sense  the  convention  will  be 
international  in  its  scope.  Speakers  of 
world-wide  prominence  from  America, 
England,  France  and  other  parts  of  the 
continent  will  be  on  the  programs  of  the 
general  sessions  and  the  departmentals. 

“We  hope,  on  account  of  the  promi¬ 
nence  of  the  speakers  and  the  importance 
of  their  messages,  to  arrange  for  the  pub¬ 


Wtihington  oorp*  rather*  in  Secretary's  offlee  to  hear  him  read  annoimoement  that  he  will  leave  the  Cabinet.  Carter  Field,  New  Tnk  Titw. 
correspondent  at  Mr,  Oenby's  right,  expresses  disapproval  of  Sashlight  photorrsphs  by  gently  lowering  his  eyehdi. 


lication  of  their  addresses,  so  the  world 
may  preserve  in  permanent  form  the 
knowledge  and  experience  thus  recorded. 

"It  is  estimated  that  more  than  1.51)0 
delegates,  representing  all  branches  of 
the  newspaper  indu.stry,  will  attend  the 
convention  from  the  United  States.  In 
addition  to  the  .American  contingent,  dele¬ 
gates  from  all  parts  of  the  civilized  world 
will  be  present. 

“The  trip  affords  an  unusual  occasion 
to  combine  business  with  pleasure.  It  is 
an  opportunity  to  take  on  ocean  voyage 
and  see  Euroiie  under  most  favorable 
conditions,  as  the  London  committee  has 
well  under  way  a  splendid  program  of 
social  entertainment.” 

Mr.  Burbach  said  the  subjects  had  not 
been  definitely  assigned,  but  in  view  of 
Mr.  W’iley’s  extensive  and  .successful  ex¬ 
perience  in  all  branches  of  newspaper 
making,  he  would  probably  lie  asked  to 
speak  upon  the  development  of  the  .Ameri¬ 
can  newspaper.  Mr.  Vanderbilt  will  dis¬ 
cuss  the  tabloid  or  illustrated  newsjwper, 
its  origin,  growth  and  possibilities.  Other 
subjects  of  interest  to  the  entire  industry 
will  be  handled  by  men  who  are  at  the 
head  of  their  class. 

Mr.  Burbach’s  committee  is  planning 
to  have  an  .American  advertiser  who  has 
made  a  big  success  in  Europe  tell  how  he 
did  it.  while  an  English  advertiser  who  is 
“putting  it  over”  in  this  country,  will  also 
speak. 


C.  Vandbsbilt,  Jg. 


.ADDRESSES  WANTED 

Letters  addressed  to  the  following 
names  are  being  held  at  the  oilire  of 
EDITOR  &  PUBLISHER;  Wallace 
Piper,  F.  J.  Young,  Regina  Roth, 
Sam  Little, 


L. 


Tlie  Chippewa  Herald  is  tlie  new 
pajier  this  week. 

Furnished  full  page  matrices,  black  alone,  black 
and  red,  and  black  and  three  colors;  or,  as 
part  of  a  printed  comic  section. 

HFRAl  D.SUN  SYNDICATE.  280  B’way.  New  York  City 


Chicago  Printers’  Pay  Raised 

Agreement  was  reached  last  week  be¬ 
tween  Chicago  newsp;ii)er  publishers  and 
newspaper  printers,  increasing  the  lat¬ 
ter's  basic  pay  $3  jK'r  week  and  reiluc- 
ing  the  work-week  three  hours.  Hours 
are  now  45  per  week,  with  a  scale  of 
$.58.20  days  and  $63  nights  per  week. 

Honor  for  Hambidge 

The  NewsiwjK’r  Club  of  New  York 
will  give  a  testimonial  dinner  early  in 
.\l)ril  to  Charles  G.  Hambidge,  New 
York  Times,  who  retires  on  May  1  from 


the  presidency  of  the  club,  which  Ik k 
held  since  its  organization  two  years* 
The  dinner  will  be  in  recognition  of  )b 
Hamhidge’s  share  in  developing  a ,. 
ganization  which  now  numbers  more  th  ^ 
1,000  members.  j 

Editor  Killed  by  Son 

J.  M.  .McDowell,  who  was  killed  li' 
his  wife  by  their  son  Frank  Feb.  30a 
St.  Petersburg.  Fla.,  had  been  for ) 
years  a  f  korgia  and  Florida  newspagi 
man,  at  one  time  owning  the  De  Kal 
(Ga.)  New  Era. 


Vanderbilt  Appoints  Ad  Chief 

F.  J.  Reilley.  for  the  past  4  years  as¬ 
sistant  advertising  manager  of  the  San 
Francisco  Examiner,  has  been  appointed 
advertising  manager  of  the  San  Fran¬ 
cisco  Illustrated  Daily  Herald,  recently 
established  by  Vanderbilt  Newspapers, 
Inc. 


Radio  Advertisers 

will  find  Rhode  Island  a  live,  powerful 
buying  market  for  Radio  sets  and 
accessories. 

Much  of  the  interest  shown  here  is  due  to  the 
support  of  Rhode  Island’s  Great  Newspapers, 

THE  PROVIDENCE  JOURNAL  and  THE 
EVENING  BULLETIN,  which  publish  live  in¬ 
formation  and  detailed  programmes  daily — and 
on  Sundays  a  complete  up-to-the-minute  Radio 
section. 

During  January,  these  papers  carried 

78,693  Lines  of  Radio  Advertising 

— sufficient  proof  that  Rhode  Island  people  are 
interested  in  this  absorbing  subject. 

Advertisers  who  place  their  selling  messages  in 
these  newspapers  will  be  assured  of  the  interested 
attention  of  the  Rhode  Island  reading  public. 


Providence  Journal  Company 

Providence,  R.  /. 


BOSTON 


Representative* 

CHAS.  H.  EDDY  CO. 

NEW  YORK 


CHICAGO 


Francisco 


R.  J.  BIDWELL  CO. 


Los  Anceles 
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Now  Offering  the  Best 


Tabloid 


Magazine 


— and  it  won’t  cost  you  a  cent 


We  selected  the  best  weekly  radio  tabloid  magazine  in  New  York  City, — the  supple¬ 
ment  issued  by  one  of  the  great  New  York  City  newspapers. 

Then  we  arranged  with  this  newspaper  to  syndicate  that  magazine. 

It  is  now  available. 

Complete  proofs  of  the  text  contents  of  this  magazine  —  six  tabloid  pages  weekly  — 
with  mats  of  all  illustrations,  shipped  once  a  week  for  publication  Saturday  or  Sunday. 

You  can  use  this  material  either  in  a  separate  tabloid  or  as  part  of  your  regular  news¬ 
paper. 

This  particular  magazine  added  30,000  to  the  Saturday  circulation  of  the  New  York 
City  paper  publishing  it  and  is  bringing  in  pages  of  Radio  advertising  each  week.  Here’s 
a  feature  that  will  make  money  for  your  newspaper. 

The  articles  are  written  by  the  highest  priced  experts  in  America  and  are  paid  for  at 
a  figure  many  times  the  cost  at  which  this  material  can  be  delivered  to  you.  This  material 
is  the  last  word  in  authoritative,  instructive  and  entertaining  Radio  Comment. 

Don't  delay  in  hooking  up  to  this  new  source  of  newspaper  revenue. 


Territories  Now  Closing 
Wire  for  Samples  and  Rate 


Here's  a  feature  that  won't  i-ost  you 
a  rent  because,  in  adtiition  to  build¬ 
ing  and  holding  rirrulation,  it  will 
artually  net  you  a  profit  from  the 
increased  advertising  revenue. 


One  upstate  N.  Y.  publisher  writea: 
‘H'his  feature  clinched  the  radio  cir¬ 
culation  we  already  had,  added  5,000 
more  and  gave  us  a  profit  on  the 
whole  proposition  in  increased  ad¬ 
vertising  revenue.  Why  shouldn't  we 
want  it?” 


NORRIS  A.  HIJSE 

General  Manager 

^  orM  Btiiltliii"  New  \ork  City 
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THE  MAJOR  MARKETS  OF  AMERICA 


blocks,  one  must  explain  that  a  block  in 
San  Jose  is,  as  Abe  Potash  would  put 
it — “Something  else  again,  Mawruss.” 

A  New  and  Exclusive  EDITOR  &  PUBLISHER  Service  A  block  is  not  a  block  unless  intersect- 

>ng  streets  meet,  and  mjimr  of  them  fail 
to  apace  Buyers  meet,  thus  making  blocks  as  l^ng  or 

/  —  longer  than  blocks  in  Salt  Lake  City. 

XVII.— SAN  JOSE— Where  King  Fruit  Reigns  First  street  for  3  blocks;  Santa  Clara 

*  street  for  3  blocks  and  San  Fernando 

By  HARRY  R.  DRUMMOND  street  for  3  blocks — equaling  some  20 

New  York  City  blocks — together  with 

/*\NE  of  the  great  drawbacks  which,  about  one-third  of  the  foreign  born” — and  quite  a  number  of  intersecting  streets 

unfortunately  cramps  the  style  of  Italians  are  famous  for  high  birth  rate.  form  the  downtown  trading  district  of 

statisticians  along  the  Pacific  Coast  is  the  There  are  approximately  12,000  dwell-  San  Jose.  The  San  Jose  street  cars 


OREGON  EDITORS  SCORE 
P.O.  CIRCULATION 


XVII. — SAN  JOSE — Where  King  Fruit  Reigns 


By  HARRY  R.  DRUMMOND 


ets  meet,  and  m^ny  of  them  fail  qM  Present  Statute  “Ridicnlo«»  .  i 
,  thus  making  blocks  as  long  or  m  ■»  i.  ..  '■'“wi* 

than  blocks  in  Salt  Lake  City.  ceuse  o  Penalty  ProridM]  ' 

street  for  3  blocks;  Santa  Clara  False  Statements — McDaniel 

ior  3  blocks  and  San  Fernando  President 


The  present  law  covering  post  q&. 
atements  of  ownership  and  cirn,i^ 


the  downtown  trading  district  of  statemaits  of  ownership  and  circulat*, 
fose.  The  San  Jose  street  cars 


proximity  of  the  Pacific  Ocean. 


ings  in  San  Jose,  and  it  is  a  race  between  run  into  and  through  Santa  Clara,  and  ^  Newspaper  Con^. 


Were  it  not  for  this  great  body  of  11,900  of  them  which  is  the  prettiest.  The  the  stranger 


water  the  “immediate  vicinity”  of  Pacific  bungalow  order  of  architecture  is,  of  is  in,  or  go  ignorantly 


Coast  cities  might  be  widened  consider-  course,  the  most  popular. 


I  LiiiuuKii  sjaiiici  a.  dim  ’a.^  aI.  *  •  ^-vum*  ' 

must  inquire  which  city  one  Or#.  « 

ignorantly  forward.  Santa  <l« 


ably,  and  it  is  unfortunate  that  the  Either  the  city  authorities,  or  local  in  San  Jose.  •  ;  -T' 

matter  of  “trading  territory”  must  be  pride,  or  some  other  well  organized  rea-  There  are  85,000  people  in  the  shop-  r  r  i  -f  .>s 


a,,,  no  Ihopping'  diaric.,  bn.  bny, 


The  editors  believe  that  the  statemea 


iiktiicr  ui  irauiiii^  iciriioiy  iiiuDi  luc,  ouitic  uiii^i  wcii  uijgdiu^cu  icd-  xiicic  die  pcuyic  iii  me  5iiup*  fr^r  falcifvtncr  *\y  * — i  • 

north,  south  and  east,  with  no  western  son  keeps  these  homes  in  splendid  repair,  ping  district  of  San  Jose,  and  darn  few  j  ct^alrAr  ^  ^ 


area  to  rave  over. 


cd  lu  idvc  uvci.  and  the  city  itself  with  its  palm  trees,  poor  folks — remember  that.  ■  j 

The  perusal  of  dope  furnished  by  civic  spacious  yards,  beautiful  lawns  and  O.  A.  Hale  &  Co.  is  the  big  department  t  n  u  f  *u 

.j: _ : I- _ a.1 : _ _ _  _ _ _ j  c— .  t ^  ^i _ L-ce  uraKe  oi  tuc  Astoric 


ures  and  speakers  expressed  the  opii5 


Aii^  yci  U5ai  \js  uv/yc  xuixuaiicvi  \iy  viviv  v/v,ouiiAUi  lawiia  aiivi  •v.r,  .<1.  ut  10  iiic  ‘1x15  vx^pai  tiiitiix  t  T^rolrA  /\f  ♦!!*»  A  *  D  j 

bodies  reminds  one  of  the  immortal  quo-  artistic  homes  looks  very  pleasing  and  store  of  San  Jose,  and  the  classiest.  -i„_^  *1.-^  ^ 

lations  ascribed  to  the  late  lamented  restful.  Hart’s  is  big,  too,  but  catering  more  to  i 


IdllUilD  dDV.!  lUCU  lU  llic  Idle  IcUIlClllCll  ivoiiu*.  X  Xdl  I  5  15  U1J5,  lUVl,  UUl  \.dlCl  111^  IIHJIC  lU  lofinn  cfafAlTlAnt  Jc  rirl'  1  L 

Charles  A.  Dana,  who  is  reported  to  have  Being  a  rich,  home  city,  San  Jose  is  the  cheaper  trade.  Together  they  do  some  .  taW..n  tn  r..n.  “ 


l^ndrics  rw.  Lydlld,  WIIU  is  rcpuricu  lU  IldVC  xicinis  d  lieil,  liuilie  eiiy,  OdII  JUSC  1>  UlC  eilCdyci  lldUC.  AU^Cllier  Uicy  UU  SUlllC  faUpn  ♦rw  rtsns  '  kr  L 

said :  “There  arc  three  kinds  of  lies ;  lies,  not  much  given  over  to  excitement  or  $3,500,000  annually,  and  the  retail  turn-  r*»i;aKU  publishcn  to 


damned  lies  and  statistics."  high  life,  but  rather  is  consei 

This  thought  is  brought  forward  after  refined  in  its  social  activities, 
a  more  or  less  careful  perusal  of  a  couple  This  does  not  mean  that  it 


iivfL  iiiuv.li  {^ivcii  UVCI  lu  CAkliCliiClll  1/1  diiiiudiiy,  diiu  UlC  iCldll  lUlll-  oivd  rp1iaKti»  fio-iirdc  TU  -  w 

high  life,  but  rather  is  conservative  and  over  for  the  entire  city  is  somewhere  be-  wnferoa 

relinefl  in  it^  Qnriat  arf.vb.Vc  tween  $19,000,000  and  $20,000,000.  Congress  the  mc* 


of  booklets  furnished  by  the  San  Jose  one,  anything  but! 


iiiicu  111  iis  buciai  aciiviucs.  iwccii  ana  2^,uuu,uuo.  t,  — .  ^ 

T^is  does  not  mean  that  it  is  a  dead  There  are  a  number  of  smart  specialty  mUctatpiTipnt  * 


California  Chamber  of  Commerce,  and 


1  iicrc  arc  a  iiumucr  or  smart  specialty  _  ... _ _  u-  •  “ 

shops,  and  San  Jose  is  a  well  Messed  ^  ownership  is  alread, 


ic,  diijrxiiiii^  uuii  5iiuy5,  diiu  odii  JU5C  15  d  wcii  urcsscu  nenalized  — 

Social  life,  however,  is  developed  along  city,  good  taste  for  the  most  part,  con-  ^ 

ime  life  lines.  Home  life,  as  envisioned  servative  but  smart,  if  vou  know  what  I  t-. _ P^whIoI 


issued  to  give  “A  Brief  Summary  of  the  home  life  lines.  Home  life,  as  envisioned  servative  but  smart,  if  you  know  what  I  p-j™.,. 

Industrial  Situation  in  San  Jose  and  by  San  Joseans,  means  social,  life  at  mean. 

Vicinity.”  home,  entertaining  and  being  entertained.  Industrially  the  city  proper  has  some  -u_,Vm,r,  /.f  rv.,.  Un'versitj 

The  “vicinity"  of  San  Jose,  according  Distance,  particularly  in  the  Santa  73  purely  industrial  concerns,  represent-  Pr^f-cc.-  rg-nrirJ 

to  these  broklets,  extends  no  further  Qara  Valley,  is  something  of  very  small  ing  an  investment  of  $21,891,980;  employ-  a  HU«-iiQe!nn^r.f  ^ 


lO  incse  OOOKICIS,  CXICIIU5  nil  lUlliici  v..iaxa  vcxiic^,  15  auiiiciiililg  Ui  very  Mlldll  nig  dii  iiivedliiiciil  Ul  employ-  A  rltei-ncci'nn  rvf  fVva 

north  than  the  Canadian  line;  no  further  consequence,  for  there  are  lots  of  ideal  ing  3,717  people  and  having  a  payroll  of  nnotbpr  bmb  licrtii  ',n  thl 


norm  man  me  c.anauiaii  iiiic,  iiu  luimci  .,uiiac4ucin.c,  lui  mcic  aic  luis  cii  lucai  it  pcopic  aiiu  iiaviiiii  a  payroll  oi  ,u.  ”r 

south  than  the  Mexican  line,  and  no  fur-  roads,  11,842  good  automobiles,  pretty  W.580,000,  with  an  output  valued  at  $25,-  p  Tjansimr  Hi.r/f 

xsQcf  fVian  PiffcKiirtrli  Pa.,  and  we  irirls  and  mllant  izentlemen.  and  “Iet’5  czn  255.000.  In  the  rmintv  the  arncQ  annual  ®  .  .  J  ®  vOrviIIi 


thcr  east  than  Pittsburgh.  Pa.,  and  we  girls  and  gallant  gentlemen,  and  “let’s  go  255.000.  In  the  county  the  gross  annual  Gazette-Times  contended  that 

wonder  why  the  compiler  did  not  include  over  to  Nellie’s”  may  mean  round  the  manufacturing  business  runs  to  $50,000,-  c,_j 

vT-  "^xT _ I.  T _ nil...  Ki,...!,  on  _ j  ...u-  fwi  _ _ ii7wv\’  ‘es  nno  It  ttard  to  reject  press  am 


New  York,' Newark  and  Jersey  City.  block  or  a  spin  of  20  miles— and  who  000,  with  an  employees  list  of  17,000  peo-  Itories  brnneb^tr. 

These  booklets  list  lumber,  oil,  silver,  cares  which!  pie  and  a  payroll  of  $10,517,000.  v  ew  of  the  oractir^  nf 

gold,  oranges,  raisins,  wheat  and  various  One  of  the  big  annual  affairs  of  San  With  these  facts,  divorced  from  and  nanpre  to  nee  enrb  artirU. 
other  natural  resources  contained  within  Jose,  and  one  which  gives  a  distinct  thrill  uncontaminated  by  local  pride,  it  is  not  Ixp  .  lm  -p-tinn  ’  ^ 
the  United  States,  and  having  no  more  to  one  and  all,  is  the  Blossom  Festival,  herd  to  see  that  San  Jose  as  it  stands,  a  proun  of  PortlanH  ivJbnr.  i- 
to  do  with  San  Jose  than  with  Lima,  O.,  held  when  millions  of  fruit-bearing  trees  unadorned  by  any  extra  trimmings,  is  a  pHoar  R  *^P.n/.r  nf  *b.  -  ^ 

or  Providence,  R.  I.  are  in  bloom,  furnishing  a  scene  never  market  worthy  of  friendly  interest  on  the  pijed  that' the  *w)sition  of  citv 

In  comparing  distances  between  San  to  be  forgotten.  part  of  any  manufacturer  who  wishes  to  on  press  aeent  ^terial  is  much 

Jose  and  “The  Great  Foreign  Markets”  Beauty  lovers  see  this  as  a  wonderfully  further  extend  the  scope  of  his  activities,  -to^  and^that  such  articles  are 

with  the  distance  between  New  York  and  pretty  sight,  and  the  more  sordid  humans  and  as  such  is  hereby  commended  to  the  ctrictlv  on  a  news  basis  even  in 

the  same  great  foreign  markets,  the  see  in  it  a  prediction  of  a  crop  of  ripened  careful  consideration  of  such.  Sk  section  ’  ■" 

“Great  Foreign  Markets”  listed  are  fruit  which,  in  due  time  will  be  packed _ Favorable  mnsideration  u.-as  <riv»n  .. 

Vladivostok,  Shanghai,  Hongkong,  Man-  and  shipped  to  the  east  where  hungry  ^  plan  to  gain  more  foreien  adveiSi^ 

ila,  Batavia,  Java  and  Sydney,  Australia,  hearts— no,  hungry  stomachs,  will  be  TRUTH  WEEK  OBSERVED  for^  the  OrcKon  dailies  out^de  PortS 

all  of  which  are  closer  to  San  Jose  than  waiting  with  open  arms  and  open  pocket-  u!!,*!.® 

they  .are  to  New  York-but,  through  ^ks  to  w^come  the  visitors  from  Santa  ^.A.C.W.  MemT;;rFe.po„d  to  S.  T.  of  "hi  Oretn  jou^alL 

oversight,  perhaps,  no  mention  was  made  Clara  Valley.  .  ,  .i  out  an  aHverti«!ncr  scrviVc  nroaram 

of  Liverpool,  London  Paris.  Bremen  or  While  it  is  well,  ^rha^,  to  discount  U.ming  .  Idea  newspapers  Ld  then  endeLw  to  iiLr«* 

Havre^r,  perhaps  by  comparison  they  any  statements  regarding  lun^r  miner-  TRUTH  went  into  the  upper  case  this  ,he  animmt  of  foreign  space.  DeUib  o< 
arc  only  minor  markets.  als  or  oils  as  enriching  the  Santa  Clara  week,  in  honor  of  George  Washington,  ,he  nroicct  were  turned  over  to  th.  Sta* 

The  writer,  however,  has  no  quarrel  Valley;  while  dairy  products,  hay,  alfalfa  and  at  the  suggestion  of  the  Associated  Editorial  Association 

with  reports  of  this  kind  for,  if  there  was  and  oranges  are  merely  local,  and  con-  .^dvcrtising  Clubs  of  the  World,  which  !„  mniideratinn  of  tbe  bein  oiv«.  th 

any  degree  of  accuracy  in  them  this  sumed  locally,  it  is  safe  to  give  strict  urged  that  during  the  week  special  atten-  St.ite  press  by  the  University^ of  Orowi 

series  of  letters  home  would  have.no  attention  to  statements  regarding  prunes,  tion  .slwuld  be  paid  to  its  slogan,  “Truth-  in  fatherine  the  annual  conferences  & 

value  whatever,  except,  perhaps  to  “yes”  apricots  and  many  other  things.  For  in-  in-Advertising.”  organization  voted  to  carry  on  a  State- 

the  ravings  of  paid  ravers  who,  whatever  stance:  Several  weeks  ago,  Earle  Pearson,  di-  wide  crusade  for  the  nift  ramuaiim  of  tie 


...........  _ _  _  ^  'o  K^in  more  foreign  advertisM 

TRUTH  WEEK  OBSERVED  for  the  Oregon  dailies  outside  Portland. 

-  It  was  decided  to  have  W.  F.  G.  ThaclB 

i.A.C.W.  Members  Respond  to  S.  T.  of  the  Oregon  j'ournalism  faculty  work 
Learning’s  Idea  ^  advertising  service  program  forth 

Tum-u  •  .  .u  L-  newspapers  and  then  endeavor  to  inertate 

•Zl  '?  r  ‘‘’e  amount  of  foreign  space.  Details  of 


A.A.C.W.  Members  Respond  to  S. 
Learning’s  Idea 


In  consideration  of  the  help  given  the 
State  press  by  the  University  of  Oregon 
in  fathering  the  annual  conferences  the 
organization  voted  to  carry  on  a  State- 


they  receive  in  remuneration  are  over¬ 
paid  for  overplaying  good  things. 

San  Jose,  like  many  other  Pacific  coast 
cities,  strikes  the  tourist,  commercial  or 
otherwise,  as  being  so  good,  so  self-sus¬ 
taining,  and  so  alt^ether  satisfactory  as 
it  really  is,  that  it  needs  none  of  this 
bunk  and  bombast  to  put  it  over. 

Situated  50  miles  south  of  San  Fran¬ 
cisco  in  the  very  heart  of  the  Santa  Gara 
Valley,  which  begins  some  30  miles  south 
of  San  Francisco  and  extends  60  .miles, 
and  is  20  miles  mide,  San  Jose  is  the 
largest  city  and  metropolis  of  one  of  the 
richest  valleys  in  the  world,  and  is  a  city 
overrun  with  money. 

In  substantiation  of  this  statement  the 
banks  of  San  Jose  must  go  outside  of 


DENVER  WANTS  A.A.C.W.  MEET 


I 


ricots  and  many  other  things.  For  in-  in-Advertising  ”  organization  voted  to  carry  on  a  State- 

Several  IV Mks  ago,  ^rle  Pearson,  di-  wide  crusade  for  the  gift  campaign  of  thi 
Santa  Clara  Valley  annually  produces  Educational  department.  University. 

A-  A.  C.  W sent  out  to  affiliated  clubs  _  _  .  _  _ 

lonml'’"'  ^  suggested  program  for  “Truth  Week”  DENVER  WANTS  A.A.C.W.  MEET 

apples  celebration,  and  this  week,  he  told  Editor 

25,000  tons  of  apricots  o.  o. .....x  •j  •  - 

10,000  tons  of  cherries  "  BLISHER,  there  WaS  Widespread  re-  1095  Ini^rn^HnnAl  Pnnv<»ffiriaii  D» 

40,000  tons  of  grapes  sponse.  and  observances  were  held  in  lnterimbon.1  Conwenhon  D»- 

2'^  “''''h  many  sections  of  the  country.  cu»»ed  at  lltb  District  Gathermi 

ssiood  tons  of  pears”  “Silas  T.  Laming,  manager  of  the  Bet-  Ernestly  advocating  that  Better  Bus- 

J,7oo  tons  of  plums  tcr  Buriness.  Bureau  of  Providence,  R.  I.,  ness  Bureaus  be  founded  in  Denver  lof 

***’500  •*  originator  of  the  Truth  Week  in  Colorado  Springs  and  expressing  devirt 

iS0,o(X)  tons  of  sugar  beets  Eearson  explained.  that  the  next  international  convention  of 

son  tons  of  beans  “When  Mr.  Learning  was  manager  of  advertising  men  be  held  in  the  R«kf 

moon  *""*  X  Better  Business  Bureau  of  Richmond,  Mountain  region  with  its  wealth  of  o- 

6o[ooo  tons  of  tomatoes  '  ®  ’  years  ago,  he  conducted  tertainment  facilities  and  central  locztioi 

a^soo  tons  of  p<4atoes  a  loeal  Truth  Week  at  Richmond  with  between  the  Atlantic  and  Pacific  coasa 

2.500  Ions  of  other  vegetables  Considerable  success,  and  later,  when  he  Carl  Hunt,  general  manager  of  the  .^s- 

.  .  became  manager  of  the  Better  Business  sociated  Advertising  Gubs  of  the  Work 

There  are  40  canneries  in  .Santa  Clara  Bureau  of  Providence,  the  Providence  brought  the  annual  convention  of  tl* 


their  own  territory  to  find  investments  County,  and  these  40  canneries  pack  and  bureau  carried  on  a  more  elaborate  plan  Eleventh  District  to  a  close  Feb.  12. 
for  savings  deposits,  said  savings  de-  ship  one-third  of  the  entire  canned  fruit  for  Truth  Week  in  co-operation  with  the  The  last  morning  session,  devoted  to 
posits  being  far  greater  than  the  demand  output  of  California.  .  Town  Criers  of  Rhode  Island,  the  public  retail  advertising,  was  featured  by  tl* 


for  money  for  local  use, 


To  get  an  idea  of  the  value  of  this  schools,  churches,  newspapers,  and  vari-  address  of  John  Rice,  advertising 

'Pa-L-  An^l  _  _ _ _  •  .1  ••  _  t  .  T,  ^  ^  _  TW 


The  Santa  Gara.  Valley  is  literally  pr^uct  step  into  Park  &.Tilford’s  and  ous  other  organizations  in  the  city.  ager,  Joslin  Dry  Goods  Company,  Dea- 


“fuli  of  prunes,”  shipping  some  150,000,-  price  these  canned  goods  in  1/12  dozen 


000  pounds  of  prunes  annually. 

The  city  of  San  Jose  in  the  1920  cen 


lots.  Oh,  Boy  1 


“The  week  was  so  successful  the  Town  ver,  who  called  attention  to  the  fact  tto 
Criers  of  Rhode  Island  recommended  to  unless  the  fast  ebbing  confidence  in  ad- 


All  of  which  is  by  way  of  saying  that  the  executive  committee  of  the  Asso-  vertising  is  restored,  the  future  of  advtf- 


sus  mustered  up  39,604  people,  and  local  San  Jose  as  it  is  is  a  pretty  good  place,  ciated  Advertising  Clubs  at  their  meeting  tising  is  threatened.  He  placed  the  blaa* 


estimators  in  1924  boost  this  figure  to 
67,000— shades  of  Charles  A.  Dana! 


San  Jose  enj'ciys  a  very  heavy  and  in  .^tlantic  City  in  June  that  the  idea  of  on  the  habit  of  over-emphasis,  and  said: 
very  profitable  tourist  business,  and  en-  Truth  W'eek  be  carried  out  by  all  of  the  “Perhaps  the  effort  after  volume  has 


This  heavy  increase,  however,  may  be  joys  it  profitably.  A  most  excellent  hotel,  clubs  and  Better  Business  Bureaus  caused  us  to  lose  sight  of  some  of  the 


explained  by  the  statement  made  by  the  the  Vendome,  set  in  a  wonderful  yard  of  throughout  the  association.  The  sugges-  e.ssentials  of  advertising.  i 
Chamber  of  Commerce. . I  quote — “Nearly  palm  ai^  other  trees,  extends  charming  tion  met  with  the  hearty  approval  of  the  today  is  news,  as  much  as  it 


Advertisnf 
t  ever  »**• 


half  the  total  population  of  San  Jose  hospitality  and  at  the  same  time  furnishes  executive  committee  and  thus  became  an  but  in  our  tendency  to  hip  hurrah,  the 
are  native  whites  of  native  parentage.  The  a  smart  social  center  for  the  elite  of  the  official  activity  of  the  association.”  valuable  essential  of  news  has  been  lotf 

addition  of  the  native  whites  of  foreign  city,  and  a  perfectly  legitimate  and  L  _  sight  of. 

parentage  brings  this  up  to  three-fourths  praiseworthy  place  for  the  fair  residents  “Shouting  in  advertising  is  usually  » 

of  the  total.  Thus  the  entire  foreign  of  San  Jose  to  vie  with  visitors  in  wear-  Rate  per  line  per  million  circulation  of  futile  attempt  to  be  emphatic.  The  sim- 
bom  population  is  only  one- fourth  of.  the  ing  smart  clothes  in  a  smart  way.  U.  S.  daily  newspapers — morning  and  pier  the  wording,  the  greater  the  po^ 


U.  S.  daily  newspapers — morning  and  pier  the  wording,  the  greater  the  po^ 


total.  The  largest  single  foreign  nation-  In  menti^ing  the  retail  part  of  San  evening  combined — was  $3.09,  Jan.  1,  bility  to  use  worfs  in  their  realmeaiuM 


ality  represented  is  Italian,  numbering  Jose,  and  in  measuring  it  in  terms  ot 


without  recourse  to  superlatives." 
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San  Jose,  Calif. 

j 

A  City  of  50,000  with  a  Trading  Territory  of 
100,000  People — The  Metropolis  of 
The  Santa  Clara  Valley 

Where  1/3  of  the  entire  fruit  pack  of  California  comes  from 

San  Jose,  fifty-one  miles  south  of  San  Francisco — the  market  for  150,- 
000,000  pounds  of  prunes  annually;  headquarters  for  farmers  who 
market  $50,000,000  worth  of  produce  each  year,  is  a  city  of  distinctive 
•  personality. 

A  Tourist  Resort  An  Agricultural  Headquarters 

A  College  City  of  Parts 

Leland  Stanford  Jr.  University  College  of  the  Pacific 
University  of  Santa  Clara  State  Normal  School 

All  in  the  immediate  vicinity  of  San  Jose 

12,000  Homes  in  the  City — 28,000  Homes  in  the  County 
11,842  Automobiles  in  San  Jose 

San  Jose  Mercury  Herald 

Member  A.  B.  C. 

Circulation,  Daily  16,020.  Sunday,  16,820 

Delivered  by  carrier  every  morning  in  the  year  into  every  English  speaking  home  in  Santa 
Clara  County. 

The  San  Jose  Mercury  Herald  reaches  these  people  with  local  news,  holds  undisputed  pre¬ 
dominance  in  a  city  and  county  rich  in  natural  resources,  money,  culture  and  health  —  a 
city  of  beautiful  homes,  pretty  progressive  stores  and  refinement. 


La  Coste  &  Maxwell 
R.  Heath  Davia 
Marquette  Building 
Chicago 


M.  C.  Mogensen  &  Co. 
San  Francisco 
Lo«  Angeles 
Seattle 


H.  D.  La  Coste 
45  West  34th  St. 
New  York 
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UR  OVN  VORl£> 

or  Letters 


By  JAMES  MELVIN  LEE 


CUI'V  of  "Sfciiix  tlic  Sun  "  by  Henry  increase  or  decrease.  While  there  has 
Edward  \\  arner  has  just  reached  my  l)een  a  very  material  decrease  in  the  num- 
desk.  Rriefly,  the  lxH)klet  is  a  descrip-  her  of  tK’wspapers,  the  circulation  figures 
tion  of  the  making  of  a  newspaper  as  show  a  remarkable  increase  in  the  num- 
illustrated  in  the  publication  of  the  Sun,  Ur  of  papers  printed.  Quotations  from 
the  Evening  Sun  and  the  Sunday  Sun.  the  pamiihlet  are  not  necessary,  as  a  copy 
The  Suns  of  Baltimore  have  always  been  may  lie  <^tained  from  the  Government 
unusually  courteous  to  visitors — especially  Printing  Office  at  W'ashingtCHi. 
to  the  students  and  teachers  of  the  public  ♦  ♦  ♦ 

schools.  A  systematic  visitation  was  be-  *  \\ .  HOFFMAN  of  the  Freeman  of 
^n  by  the  latter  in  November,  1922.  .  Kingston,  New  York,  has  published 

Uter  other  organizatioii^s  wanted  to  see  3,,  i,„eresting  circular  about  the  issue  of 
^  The  Ulster  County  Gazette  for  Jan.  4, 

^  f  This  issue  of  The  Gazette  has 

a  special  de-  probably  tieen  reprinted  more  frequently 
partmeiit  called  Seeing  the  Sun.  {'^an  anv  other  issue  of  an  American 

The  Uxiklet  IS  remarkaWe  for  >ts  c  ear-  fhe  reason  may  be  found  in 

ness.  Mr.  Warner  IS  to  be  congratulated  report  of  the  death  of 

upon  the  way  in  which  he  has  inter-  Washington.  The  original  was 

pretea  the  editing  and  making  of  a  news-  -  ®  . 


*  *u  I  1  u  i  interesting  from  a  typographical  point  of 

paper  to  the  lay  reader.  He  has  wn  ten  ^^e  column  rules  li^  lieen 

.something  that  every  visitor  will  want  to  -^.^^ted  to  give  the  appearance  of  mourn- 
preserve  as  a  permanent  record  of  the 

trip  through  the  Sun's  plant.  Other  frequently  sees  reference  to  this 

,iews,«pers  might  well  follow  the  ex-  Such  notices,  however,  are  usually 

ample  set  by  the  Sun  and  publish  ^m,lar  impression  that  the  copy 

Jiooklets.  A  perusal  of  such  a  booklet  J,,  not  a  reprint 

convinces  the  reader  that  a  newspaper  is  (jnly  a  few  copies  of  the  original  are 
something  more  than  a  mere  printed  The  circular  mentions  s^citicallv 

shwt:  that  It  IS  an  insti  ution  designed  was  for  many  years 

to  be  of  public  service  to  the  community.  „„  ^den  Musee,  long  lo- 

*  *  *  cated  on  Twenty -third  street,  New  York 

<-'■“‘^1’  ^'The  Freeman  has  to  answer  on  the 
u  (Cltarles  Scribners  Sons)  of  150  letters  a  vear  about  this 

has  probably  been  quoted  more  frctiueiitly  yister  County  Gazette-a 

which  explains  why  the  circular 
has  been  printed.  At  the  time  of  the 
with  Not  Wanted  (Charles  Scribners  Centennial  Exposition  in  Philadelphia  in 
Sons).  The  wondertiil  success  ot  this  5^75  Xew  York  printer  made  a 

t^e  so  far  as  ^es  are  wticerned,  shows  facsimile  edition  of  more  than  a  million 
that  the  American  reading  public  is  not  copies.  Visitors  bought  them  at  live  cents 


^^i'T^HFi_  Stolen  Story"  by  Jesse  Lynch 
Williams  (Cltarles  Scribner's  Sons) 


so  much  interested  in  sex  stuff  as  it  is  in 


apiece  to  take  back  home.  Consequently, 


important  facts  may  be  obtained  at  a 
glance.  -• 


genuine  affection  of  a  father  toward  his  j^ere  is  usually  considerable  truth  in  the 
son.  Some  of  the  contributing  incidents  assertion  of  individuals  that  the  paper  has 
in  Not  W  anted  deal  with  printer  s  ink,  jjj  family  for  a  good  many 

and  therefore,  should  appeal  to  reporters.  ..gars.  Just  what  w'ould  be  the  value  in 

*  *  *  dollars  and  cents  of  an  original  copy  is 

I-  <<  ,<  somewhat  problematical.  t)nly  an  auc- 

.•\SHIN(jTON  S  farewell  address  gale  could  settle  the  matter, 
was  not  delivered  before  Congress,  »  «  « 

but  it  was  given  to  the  nation  through  r  ,  _  .  . 

publication  in  Claypoole’s  Daily  .\dver-  Brief  Survey  of  Printing  History 

tiser  of  Philadelphia.  ClayiKKife  kept  anti  Practice  ’  by  Stanley  Morrison 
the  original  manuscript.  It  is  now  in  and  Holbrook  Jackson  (Alfred  A. 

the  possession  of  the  New  York  Public  Knopf),  one  finds  an  elaboration  of  an 

Library.  earlier  contribution  on  the  same  subject 

*  *  ♦  ju  the  columns  of  The  Manchester  Guar- 

miii.-  r-u  •  x-  c  •  \i  dian.  The  subject  matter  of  this  book 

THh-  Christian  Science  Monitor  lor  ^pg„  criticism’ as  the  mode 

I  1-  '  \  ^  of  treatment.  Because  the  authors  jump 

spewh  (khvered  at  Edinburgdi  Lniversity  g^gjiy  f^om  one  phase  of  the  subject 
by  Dr.  George  Kitchin  on  The  f re^s  a:>  another,  the  reader  is  not  alwavs  quite 

a  Means  to  International  Solidarity.  vvhrrp  hr  hrino-  led 

According  to  Dr.  Kitchin,  English  news-  jf  j,^g  ^jg^g^a,  ^heme 

papers  are  just  trade  and  family  circii-  jj  ^^g  relation  between  handwriting  and 
lars  with  a  httle  well  directed  snippet  ot  priming.  On  this  subject,  the  authors 
news,  doped  and  dodged.  Of  criticiMu  to  be  most  at  home.  The  book 

of  the  press,  there  seems  to  be  enough  and  ^jQg^^  however,  treat  of  the  more  im- 
to  spare  in  all  countries.  portant  personages  in  the  history  of 

*  *  *  printing.  What  it  says  about  names  of 

Editors  of  house  organs  and  em-  t.vpes  is  well  worth  reading.  Its  glossary 
ployees’  magazines  find  their  special  of.P/'nting  terms  ,s  rather  jejune  Its 
needs  discusse.l  in  Direct  Reflections,  a  ° 

monthly  publication  edited  by  Robert  E.  ‘o 

Ramsay,  and  issi^  by  J.  I-'.  Newcomb  P^P^^ts.  *  *  * 

Companv,  229  West  28th  street.  New  , 

York  City.  ^LMF-R  D.W  IS,  for  many  years  an 

♦  ♦  *  wlitorial  writer  on  the  New  York 

A  T  a  time  when  so  much  matter  comes  Tuii^  publishes  in  the  February  number 
^  to  the  editor's  desk,  warning  .«  P'ece  of  copy  of 

should  be  given  lest  the  Government  than  passing  interest  to  newspaper 

pamphlet.  “Printing  and  Publishing  and  l.'^P'f-  The  title  of  the  ar  ic  e  is  suf- 
Alli^  Industries,”  finds  its  way  into  the  >’  descriptive.  ‘  Thrnu.gh  the  Look- 

waste  basket.  Frankly,  this  pamphlet  is  -ng-Glass  at  Washington, 
dull  reading,  but  with  its  statistical  ta-  *  *  t-t  o 

hies,  it  has  Ixiiled  the  news  down  so  that  TTARPER  &  BROTHERS  announce 

* .—A A.  _ _  V.,..  M  Tm  .>-#1  n  ^  rvn 


for  Spring  publication  a  book  on 
advertising  copy  by  George  Burton 


Of  the  numerous  tables  tabulated  in  Hotchkiss,  chairman  of  the  courses  in 
the  pamphlet,  those  dealing  directly  with  advertising  at  New  York  University, 
newspapers  and  periodicals  start  on  page  Those  who  have  seen  the  manuscript  sav 
23.  Figures  are  given  for  1914,  1919  and  that  it  is  one  of  the  Ix-st  things  Professor 
1921,  with  columns  for  the  percentage  of  Hotchkiss  has  yet  done. 


Bank  Deposits  in 

INDIANA 


Nearly  Seven  Hundred  Million 

Bank  deposits  in  Indiana  total  $673,61 7,000  and 
the  average  j)er  capita  savings  is  $229.87. 

The  population  of  Indiana  Is  2,930,390,  ranking 
it  eleventh  in  the  United  States. 

In  manufacturing,  Indiana  ranks  ninth.  The 
growth  has  been  largely  dependent  upon  natural 
resources,  consisting  of  an  abundant  supply  of  tim¬ 
ber,  important  agricultural  products  and  a  large 
output  of  petroleum  and  natural  gas.  Its  geograph¬ 
ical  location  and  excellent  transportation  facilities 
have  also  been  responsible  for  making  Indiana  one 
of  the  nation’s  manufacturing  centers. 

Indiana,  as  a  state,  presents  many  attractive 
points  worthy  of  consideration  on  the  part  of 
National  Advertisers. 

These  daily  newspapers  exert  a  community  in¬ 
fluence  valuable  to  any  manufacturer  who  wants 
to  intensively  cultivate  an  exceptional  territory. 


Democrat  . (E) 

**Evan»ville  Courier  and  Journal  11  *402 

**  Evansville  Courier  and  Journal . (S) 

**Fort  Wayne  Journal-Gazette . (M) 

**Fort  Wayne  Journal-Gazette . (S) 

**Fort  Wayne  News-Sentinel  . (E) 

•*Gary  Evening  Post-Tribune . (E) 

**Indianapolis  News  . (E) 

**Lafayette  Journal  &  Courier  12'360  ( 

tfl-a  Porte  Herald . (E) 

**Newcastle  Courier . (E) 

**South  Bend  News-Times.  .  .  11*987  j 

••South  Bend  News-Times . (S) 

••South  Bend  Tribune  .  .  (S)  19,107  .  .  .  (E) 

••Terre  Haute  Tribune  . (EAcS) 


••A.  B.  C.  Statement,  Sept.  30,  1923. 
fJ-Govemment  Statement,  Sept.  30,  1923. 


3,186 
I  38,274 
33,443 
26,812 
32,729 
39,16S 
11,292 
127,361 

19,975 
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the  linotype  user  is  kept  ahead  of  the  procession 


-"LINOTYPE- 

Three  main  magazines 
and  a  u'ide  auxiliary 
all  operated  from 
one  power-driven 
keyboard. 


A  Single  Keyboard 

for  Main  and  Auxiliary  Magazines 

To  build  a  Linotype  that  will  do  more  kinds  of  work 
and  do  more  of  it  in  a  day. 

Linotype  engineers  solved  this  problem  by  increas¬ 
ing  the  size  of  the  auxiliary  magazine  and  controlling 
it  from  the  same  power-driven  keyboard  that  operates 
the  main  magazines. 

The  prosperity  of  the  Linotype  depends  insepara¬ 
bly  on  the  prosperity  of  its  users.  The  Linotype  Com¬ 
pany  has  no  use  for  ‘‘improvements”  that  are  only  for 
tlie  purpose  of  selling  more  machines.  It  seeks  every 
improvement  that  will  pay  the  user. 

Mergenthaler  Linotype  Company 


29  Ryerson  Street,  Brooklyn,  iV.  Y. 
SAN  FRANCISCO  CHICAGO  N1 


NEW  ORLEANS 


CANADIAN  UNOTYPE  LIMITED,  TORONTO 

Agencies  in  the  Principal  Cities  of  the  World 


Some  of  the  time-and- 
nioney -saving  inventions 
that  have  been  given  the 
printing  ivorld  through 
Linotype  Initiative: 


The  Circulating  Matrix 
The  Slug  (Complete  line  of 
Type) 

The  Spaceband 
The  Power-Driven  Keyboard 
The -Two-Letter  Matrix 
The  Quick  Change  Magazine 
The  Auxiliary  Magazine 
The  Split  Magazine 
The  Front  Removal  of 
Magazines 

The  Multiple  Magazine 
Machine 

The  Seventy-two  Channel 
Magazine 

The  Display  Machine 
The  Text-and-Display  Machine 
The  Multiple  Distributor 
The  Two-Pitch  Distributor 
Screw 

The  Universal  Mold 
The  Four-Mold  Disk 
The  Recessed  Mold 
The  Automatic  Font 
Distinguisher 

The  Universal  Knife  Block 
The  Universal  Ejector 
The  Sorts  Stacker  and 
Multiple  Sorts  Stacker 
The  Forty-two-Pica  Measure 
Machine  (1897) 

Linotype  Typography 

AND 

The  Text-and-Display  Machine 
with  Main  and  Auxiliary  Maga¬ 
zines  Operated  from  One 
Power-Driven  Keyboard 


Composed  entirely  on  the  Linotype  in  the  Bodoni  Series 
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8jIRPO  has  never  been  understood  by  the  public  because 
!  are  so  peculiar  as  to  seem  almost  incomprehensible.  Al 
j  twenty-five  articles  describing  Firpo’s  American  expei 
dian  a  year  and  traveled  with  him  in  the  United  States,  in 
Spanish  and  was  correspondent  throughout  Firpo’s  tour  fori 
Firpo’s  early  life  was  a  complete  failure — a  failure  which 
27  walked  across  the  Andes  because  he  did  not  have  railroad 


smiled  on  him  he  earned  morel 
year. 

How  has  prosperity  af fectei 
made  a  precarious  living  sel 
What  effect  will  his  peculiar 
future  championship  fights? 

Firpo  is  returning  to  the  \ 
March  to  try  again  for  the  he8| 
Publication  of  this  series  of  aiil 
of  this  man  who  will  commas  1 
pages  for  many  months  to  con  I 
several  of  the  photographs  ha^  I 


TELEGRAPH  FOR  ANiTI 
BE  FORWARDED  MED 
BEGINS  IRC 


Qurrerrt  /V( 


William  E.  Yelverton 

Managing  Director 


Editor  &  Publisher  for  February  23,  1  924 


27 


actions  in  and  out  or  the  nng 
i  Mayer,  author  of  a  series  of 
Ices,  lived  with  Firpo  for  more 
0  and  in  Cuba.  Mayer  speaks 
mth  American  newspaper, 
sisted  until  Firpo  at  the  age  of 
re  in  order  to  fight  for  a  purse 
the  United  States  he  could  not 
iromoters,  but  when  fortune 

one 


$400,000  in  less  than 


le  man  who  tor  several  years 
r  knickknacks  to  children? 
raining  methods  have  upon 


*|Pn0N.  COPY  WILL 
■EDIATELY.  SERIES 

sIrCH  10 


Evening  Star  Building 

Washington,  D.  C. 


NEWSPAPER  LINEAGE  IN  1923— TOTAL,  DISPLAY,  AND  CLASSIFIED 


TOTAL  DISPLAY 

City  Newspaper  LINEAGE  National  Local  Qassified 

Oklahoma  City . .  Oklahoman- 

Timcs  . (b) 

Sunday  ed  ...(i) 

Total  . (h) 

Des  Moines . Register  . (b) 

Sunday  ed . (i) 

Every  morning  (a) 

Tribune  . (f) 

Total  . (h) 

Springfield 

(■Mass)  Union  . (h)  16,611,938  3,463,208  9,137,814  4,010W 

Tribune  . (£)  11,776,800  1,345,708  6,901,594  3S294QR 

Sunday  ed . (i)  4,730,670  170,590  3,157,784  l’402!a6 

Total  . Ck)  16,507,470  2,516,298  10,059,378  <93^^ 

New  Orleans _ Times- 

Picayune  . . .  (b) 

Sunday  ed . (i) 

Every  morning  (a) 

Dayton . News  . (k) 

Brooklyn  . Eagle  . (f) 

Sunday  ed . 0) 

Total  . (k) 

San  Antonio . Express  & 

News . ( 

Peoria  . Journal  . 

Transcript  . .. .  i 
Sunday  Journal- 
Transcript  . . 

Total  . I 

Birmingham  ....  News  . 

Waterbury  . Republican  ... 

Sunday  ed . 

Total  . 

American . 

Total  . 

Los  Angeles . Express  . 

Wilkes-Barre  ...Record  . ,  ,  _  ,  _ _ _ 

$  Includes  443,870  lines  suburban  advertising. 

Minneapolis  . Journal  . (f)  11,305,502  2,111,603  7,470,337  1,723562 

Sunday  ed . (i)  3,634,753  639,087  2,065,970  929,696 

Total  . (k)  14,940,255  2,750,690  9,536,307  2,6532* 

Commercial- 

Appeal  . (b)  9,744,882  1,917,286  6,056,792  1,7705M 

Sunday  ed . (i)  5,161,366  767,200  3,500,112  894,054 

Total  . (a)  14,906,248  2,684,486  9,556,904  2,664358 

Press  . (f)  14,855,806  1,732,836  9,718,114  3338,664 

Telegram  . (f)  11,429,554  1,125,586  6,877,682  3,392,074 

Sunday  ed . (i)  3,351,432  211,708  2,359,518  814,406 

Total  . (k)  14,780,976  1,237,294  9,237,200  4,206,482 

Tribune  . (g)  10,408,262  1,921,283  5,966,543  2,520,436 

Sunday  ed . (i)  4,355,930  1,023,506  2,157,106  1,175318 

Total  . (h)  14,764,192  2,944,789  8,123,649  3,695;S4 

.Oregon  Journalii)  11,303,439  1,460,158  6,870,878  2,972,4« 

Sunday  ed . (i)  3,395,910  250,810  2,134,804  1,010396 

Total  . (k)  14,699,349  1,710,968  9,005,682  3,982,699 

.Free  Press....  (b)  8,394,036  2,297,204  4,066,944  2,029,888 

Sunday  ed . (i)  6,092,268  1,198,470  3,516,114  1,377, 681 

Every  morning  (a)  14,486,304  3,495,674  7,583,058  3,407,572 

Courier  . (b)  7,044.244  1,332,214  5,097,265  614,67} 

Journal  . (f)  3,921,781  614,455  2,777,582  529;i4 

Sunday  ed  ...(i)  3,473,319  499,096  2,675.932  298391 

Total  . (h)  14.439,344  2,445,765  10,550,779  1,442300 

.Blade  . (f)  14,316,095  2,309.793  9,825,606  2,180,696 

.Times-Uerald  (f;  9,683,655  1,516,331  6,950,097  12173^ 

Sundav  ed  ...(i)  4,602,269  288,029  3,808,062  506,178 

Total  . (k)  14,295,924  1,804,360  10,758,159  1323,« 

.Repository  ....(f)  10,713,556  1,458,436  7,160,678  2,094,442 

Sunday  ed . (i)  3,436,846  184,716  2,654,932  597,198 

Total . (k)  14,150,402  1,643,152  9,815,610  2,691, 6« 

■  Post  . (k)  14,132,636  2,676,996  8,614,284  2,841354 

(Continued  on  page  30) 


TOT.\L  DISPL.^Y 

Ncwsjwper  L1NE.\GE  National  Local  Classified 

,.Sun  . (b)  8,562,292  2,052,272  1,595,691  4,914,329 

Sundav  ed  ...(i)  7,579,254  561,468  5,369,943  1,647,843 

Every 'morn...  (a)  16,141,546  2,613.740  6,%5,634  6,662,172 

Sun' . (f)  15,950,752  2,041,313  9,387,304  4,522,135 

Total  . (h)  32,092,298  4,655,053  16,352,938  11,184,307 

.Times  . (b)  17,127,138  2,072,280  8,032,794  7,022,064 

Sundav  ed . (i)  12,393,710  1,331,330  7,868,252  3,194,128 

Total  . (a)  29,530,898  3,403,610  15,901,046  10,216,192 

..News  . (f)  21.444,850  2,720,214  14,518,462  *4,206,174 

Sunday  ed . (i)  7,622,860  1,393,140  3,897,880  *2,331,840 

Total  . (k)  29,067,710  4,113,354  18,416,342  *6,558,014 

'Qassified  includes  legal,  11,214  daily;  1,750  Sunday.  Oakland 

.Tribune  . (b)  17,392,981  3,434,304  8,239,740  5,545,937 

Sundav  ed  ...(i)  11,178,854  1,468,129  6,607,209  3,103,516 

Total  . (a)  28,571,835  4,902,433  14,846,949  8,649,453 

..Public  I.edger.(a)  13,859,793  *3,547,463  6,928,741  3,383,589 

Public  Ledger,  (i)  13,140,358  *2,863,834  7,514,996  2,761,528 

Total  . (h)  27,000,151  *6,411,297  14,443,737  6,145,117 

:  and  educational — Public  Ledger  (a)  549,862  lines;  Evening  Ledger 
(f)  545,935  lines.  ;r  - 

..Star  . (b)  9,477,297  1,763,102  4,659,504  3,054,691 

Sunday  ed . (i)  5,586,872  560,381  3,507,856  1,518,635 

Every  morning  (a)  15,064,169  2,323,483  8,167,360  4,573,326 

Star  . (f)  11,402,994  1,772,153  6,521,201  3,109,640 

Total  . (h)  26,467,163  4,095,636  14,688,561  7,682,966 

..World  . (b)  10,019,782'  1,350,150  3,032,084  5,637,548 

Sunday  ed . (i)  7,351,056  1,136,432  4,221,330  1,993,294 

Every  morn.,  (a)  17,370,838  2,486,582  7,253.414  7,630,842 

IfWd  . (f)  8,258,736  1,504,964  6,732,770  21,002 

Total  . (h)  25,629,574  3,991,546  13,986,184  7,651,844 

..Pre.ss  . (f)  17,001,852  2,019,920  11,418,218  3,563,714 

Sunday  ed . (i)  7,271,152  851,774  4,112,514  2^06,864 

Total  . (k)  24,273,004  2,871,694  15,530,732  5,870,578 

..Times  . (b)  14,567,646  3,046,818  8.211,314  3,309,514 

Sundav  ed . (i)  9,483,580  2,577,540  4,812,600  2,003,440 

Total  . (a)  24,101,226  5,624,358  13,023,914  5,402,954 

..Star  . (f)  17,781,906  1,878,601  11,842,172  4,061,133 

Sunday  ed . (i)  6,064,852  458,828  4,559,128  1,046,896 

ToUl  . (k)  23,846,758  2,337,429  16,401,300  5,108,029 

..Examiner . (b)  13,698,216  1,798,090  5,688,774  6,211,352 

Sunday  ed . (i)  10,058,972  1,785,840  6,049,540  2,223,592 

Total  . (a)  23,757,188  3,583,930  11.738,314  8,434,944  „ 

..Gazette-  Memphis... 

Times  . (b)  6,446,370  1,626,240  3,837,848  982,282 

Sunday  ed  ...(f)  4,249.916  846,118  2,549,414  853,384 

Total  Morn,  (a)  10,696,286  2,472,358  6,387,262  1,835,666 

Chronicle-  Cleveland  .. 

Telegraph  ..(f)  12,205,676  2,155,244  9,235,716  814,716  Long  Beach, 

Total  . (h)  22,901,962  4,627.602  15.,622.978  2,650,382 

...Post-Dispatch  .(1)  14,236,880  2,177,280  9,722,440  2,337,160 

Sunday  ed . (i)  8,279,880  1,176,000  4.633,160  2,470,720  Minneapolis 

Total  . (k)  22,516,760  3,353,280  14,355,600  4,807,860 

...Journal  . (b)  5,649,163  824,746  2,330,415  2,494,002 

Sunday  ed . (i).  3,859,877  721,000  2,525,977  3,859,877  Portland  ... 

Every  morning  (a)  9,509,040  1,545,746  4,856,392  6,353,879 

Bulletin  . (f)  12,464,092  1,%7,159  8,035,985  2,460,948 

Total  . (h)  21,973,132  3,512,905  12,892,377  5,567,850  Detroit  .... 

...Dispatch  . (f)  21,242,341  2,613,701  14,139,349  4,417,076 

, . .  Courier- 

Journal  . (b)  5,238,986  1,675,854  1,922,989  1,640,143  Evansville  , 

•Sunday  ed . (i)  5,360,710  659,118  4,020,328  681,264 

Every  morning  (a)  10,599,696  2,335,972  5,943,317  2,321,407 

Times  . (f)  9,730,443  1,630,150  6,453,006  1,647,287 

Total . (h)  20,330,139  3,966,122  12,396,323  3,968,694 

...Daily  News...  a)  20,090,663  2,403,132  12,528.332  5,159,199 

...Post . (b)  5.808,588  1,064,562  3,189,998  1,554,028 

Sunday  ed . (i)  3,763,956  607,348  2,376.416  780,192 

Every  morning  (a)  9,572,544  1,671,910  5,566,414  2,334,220  Canton 

Sun  . (f)  10,410,232  1.086,624  7,908,460  1,415,148 

Total  . (h)  19,982,776  2.758,534  13,474,874  3,749,368 

...Herald  . (f)  19.834,010  2,074,576  13.075,776  4,683,658 

....Inquirer . (a)  19,586.400  12,844, 200t  6,742,200 

fNational  and  local  display  not  separated. 

...Bulletin  . (f)  19,378,761  3,930,306  10.990,314  4,458.141 

....Plain  Dealer... (b)  12,257,714  2,369,038  5,893,748  t3,365,928 

Sunday  ed . (i)  6,954,080  1,604,778  3,548,188  tl,801,114 

Every  morning  (a)  19.211,794  3,973.816  9,441,936  $5,167,042 

tincludes  legal — 74,  788  morning;  1,218  Sunday. 

....Journal  . (f)  13.514,274  2,394,116  8,369,697  2,750,461 

Sunday  ed . (i)  4.840,039  798,107  2,887,365  1,154,567 

Total . (k)  18.354.313  3.192,223  11,257,062  3,905,028 

j... Examiner  . (b)  10.104,948  2,144,002  3,875,424  4,085,522 

Sunday  ed . (i)  8,096,307  1,414,554  4,469,188  2,212,565 

Total  . (a)  8201,255  3, ’558,556  8,344,612  6,298,087 

....Journal  . (b)  4.401.390  626,136  2,659244  1,115,960 

Sunday  ed . (i)  3,917,060  190,932  3,030,664  695,464 

Every  morning  (a)  8,318,450  817,068  5,689,908  1,811,424 

Herald  . (f)  9,484,510  983,136  7.221,466  1,279,908 

Total  . (h)  17,802,960  1.800,204  12,911,374  3,091,332 

....News  . (f)  17,710,428  3,019,422  11,008,749  3,682,257 

. . .  .Telegram- 

Gasette  . (h)  17,169,416  3.866.806  10,259,488  3,043,122 

....News  . (f)  17,131,219  3,637,992  9,029,153  4,464,074 


City 

Jialtimore 


13.995,232  3,246,432  6,416,102 

3,128,118  648,606  1,826,482 

17,123,350  3,895,038  8,242,584 

4,383,344  1,629,544  1,290,660 

3,311,826  767,578  1,835,792 

7,695,170  2,397,122  3,126,452 

9,316,048  1,776,558  5,974,682 

17,012,218  4,173,780  9,101,134 


3,232,698 

653,030 

3,885,728 

1.463,140 

708,456 

2,171596 

1,564,806 

3,736,404 


Lus  .\ngeles 


Detroit 


6,365,096  2,617,121 

3,109,844  1886,175 

9,474,940  4,5032% 
10,986,990  2,656,386 
4,409,140  4,342,772 
2,962,552  1,336,^ 

7,731,692  5,679254 

(h)  15,703,227  3,172,152  8,754,539  3,776536 

,(f)  7,498,764  1,383,732  5,053,048  1,061984 

(b)  5,440,932  1,340,836  3,062,192  1,037904 

.(i)  2,743,706  230,776  2,148,062 

(h)  15,683,402  2,955,344  10,263,302 

,(k)  15,350,986  2,671,004  11,065,180 

,(b)  5,101,451  1,229,736  3,078,235 

.(i)  2,161,817  270,163  1,707,192 

.(a)  7,263,268  1,499,899  4,785,427 

.(f)  7,864,458  1,358,958  5,696,368 

,(h)  15,128,726  2,858,857  10,481,795 

.(f)  15,084,818  1,418,390  11,362,960 

,(b)  15,048,199  1,398,187  $12,111,923 


Kansas  City 


364568 

2,464;S6 

1,614502 

793,480 

184,462 

977,942 

809,132 

1,787,074 

2,302,468 

1,538,089 


■Pittsburgh 


Washington 


'Los  Angeles 


Pittsburgh 


St.  Louis 


Providence 


Columbus 

Louisville 


Toledo 

Dallas 


Chicago  .. 
Pittsburgh 


Denver 


Los  Angeles. 
Philadelphia 

Philadelphia 
■  Qeveland  . . 


«omo 


1,612,702  LINES 

The  Columbus  Dispatch  starts  another 
year  of  leadership  in  Ohio  by  publishing 
150,412  lines  paid  advertising  more  than 
the  next  Ohio  newspaper  (Cleveland). 
Dispatch  exceeded  other  Columbus 
papers  combined  during  January  by 
178,731  lines. 

Largest  Circulation  in  Central  Ohio 


Indianapolis 
Worcester  . 


Newark 


Ohio*s  Gpeatest  Home  Daily 


(Meaning  of  Key  Letters  on  Pare  41) 


Editor  &  Publisher  for  February 


The  unequalled  combination  of  leadership  in  diversified  industry  and  in 
value  of  dairy  products  has  given  the  3,000,000  people  in  Wisconsin  and 
upper  Michigan,  the  most  stable  prosperity  of  any  market  in  America. 


What  Are  You  Going 
To  Do  About'  It? 


•I  You  have  realized  the  neces¬ 
sity  for  eliminating  guess-work 
from  1924  sales  and  advertising 
plans. 

?[You  have  determined  to  con¬ 
centrate  on  the  markets  where 
satisfactory  results  are  certain. 

^  You  know  that  the  Milwau- 
kee-Wisconsin  market  is  per¬ 
haps  the  most  desirable  in 
America  for  1924  sales  effort 
because  of  its  rare  combination 
of  stability  and  prosperity  . 

^Your  advertising  cost  will  be 
lower  here  because  you  can  con¬ 
centrate  in  o/ie  newspaper  at 
o»e  /ow  rate  —  and  cover  the 
market  effectively. 


^lYour  selling  expense  should 
be  less  in  Milwaukee  because 
The  JournaFs  thorough,  con¬ 
centrated  coverage  will  make 
your  advertising  far  more  pro¬ 
ductive  than  in  average 
markets.  ^ 

flYou  have  complete  advertis¬ 
ing  service  from  which  to  choose 
— ROTO,  Black  and  White,  or 
Color  —  whichever  suits  your 
needs  best. 

^  Your  sales  possibilities  in  this 
market  will  be  presented  in  a 
dependable  survey  —  on  your 
request.  Write  or  wire  today. 


— Read  by  more  Milwaukee  and 
IFisconsin  people  than  any  other 
publication  in  the  world. 


— the  choice  of  four  out  of  five 
newspaper  readers  in  Greater 
Milwaukee. 
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Editor  &  Publisher  for  February  23,  1924 


LINEAGE  OF  AMERICAN  NEWSPAPERS  IN  1923 

(Continued  from  ('age  28) 


TOTAL 

DISPI 

^\Y 

City 

Newspaper 

L1NE.\GE 

National 

Local 

Classified 

Buffalo  . 

...News  . 

,(f) 

(h) 

(b) 

13.967.880 

13.858.740 

2,585,713 

7,984,754 

3,397,413 

. .  Oregonian  . . . 

4.105.270 

3,167,514 

1.732,934 

Sunday  . . 

.(i) 

^,252.184 

Total  . 

Ya) 

13.782.073 

6.357.454 

4.900.448 

Cincinnati  . . . . 

, .  .Times-Star  . . . 

.(t) 

13.624.093 

2.300,137 

9.410,002 

1.913.954 

Atlanta  . 

...Journal  . . 

.0) 

9.599.092 

1.815,660 

6,255,914 

1.526,518 

Sunday  cd . . . . 

.(i) 

3.859.282 

753.312 

2,322,156 

793,814 

Total  . 

.(k) 

13.458.374 

2.568.972 

8.578.070 

2.320,332 

Grand  Rapids  . 

, . .  Press  . 

.(0 

13.432.706 

2,080.386 

9,589,874 

1.762,446 

New  York.... 

, . .  American  . 

(b) 

5.094  948 

1.221.542 

2.548,916 

1,314,490 

Sunday  ed.... 

.(1) 

8.225.410 

2.5.12.304 

5,278.038 

415.068 

Total  . 

(a) 

13,310.358 

3.753,846 

7.826.954 

1.729.558 

Cleveland  . . . . 

...N cws  . 

.(t) 

10.133466 

1,567.916 

7,633,360 

932,190 

News-I..eader  . 

.(0 

3.147.400 

623,900 

2.106.172 

417,328 

Total . 

(k) 

13.280.866 

2.191.816 

9.739.532 

1,349.518 

Sacramento  . . 

.  ..Bee  . 

.(t) 

13.259.694 

1,442.056 

9.470,846 

2.346,792 

Flint  . 

, .  .Journal  . 

.(1) 

11.398.982 

1,432.270 

8.653.694 

1,313.018 

Sunday  ed. . . . 

.(I) 

1.773.898 

79.800 

1.518.720 

175.378 

Totsil . 

(k) 

13.172.880. 

1.512.070 

10.172.414 

1.488.396 

Scranton  . . . . . 

, . .  Times  . 

.(D 

13.100.360 

2.001.356 

10.255.035 

843,969 

Houston  . 

St.  Louis _ 

...Chronicle  _ 

. .  .Globe- 

(k) 

13.099.601 

2.492.154 

7.878.626 

2.728.824 

Democrat  . . 

.(b) 

8.482.545 

2.422.041 

4.184.568 

1.875,936 

Sunday  ed . . . . 

.(1) 

4.596.393 

837.795 

2.254.977 

1..5ai.621 

Every  morning  (a) 

13.078.938 

.3.259.836 

6.439..545 

3.389.557 

New  York.... 

Journal  . 

.(f) 

13.011.766 

2.241.048 

10.458  200 

312.518 

Seattle  . 

, . .  Times  . 

.(f) 

9.035.306 

1.656.312 

5.360.0.54 

2.018.940 

Sunday  ed  . . 

.(i) 

4001.802 

469.574 

2.086.266 

1,445.962 

Total  . 

(k) 

13.037.108 

2.125  886 

7.446.320 

3.464.902 

Sprinfrfield  . . . 

...Republican  ... 

.(a) 

6.653.990 

1.705.704 

3.386.838 

1,561.448 

Sews  . 

.(f) 

6..343.960 

1.193  304 

3.816,876 

1.333.780 

Akron . 

Total . 

. .  .Beacon- 

(h) 

12.997.950 

2.899.008 

7.203.714 

2.895,228 

Journal  . . . 

.(f) 

12.897.234 

1.577.366 

8,925  000 

2.394.868 

Reading  . 

Eagle . 

(k) 

12.730.682 

2,172.688 

9..501.960 

1.056,034 

Indianapolis  . . 

Star . 

.(b) 

7.172.490 

1.. 387.821 

3..5.36.814 

2,247,855 

Sunday  ed . . . . 

.(«) 

5.347.392 

1.083.831 

3.197.151 

1.066.410 

Every  moniing  (a) 

12.519.882 

2.471.652 

6.733.965 

3.314.265 

Youngstown  . 

^^yxmtcator  ... 

.(f) 

9.991.951 

1.317  799 

7.3.54.647 

1.317..505 

Sunday  cd . . . . 

.(i) 

2.402.817 

152.600 

1.808.201 

442.016 

Total . 

.(k) 

12.394.768 

1,470.399 

9.162.848 

1.759  421 

Roanoke  . 

1  imes . 

.(b) 

3.385.706 

1.026,830 

2.549.246 

259.630 

Sunday  e<l . . . . 

.(i) 

2.599.464 

1.58.382 

2.257.626 

183.456 

Every  tnonnng  (a) 

5.985.170 

1,185.212 

4.806.872 

443.086 

n  orld-X,-ws  . 

.(f) 

6.366,03.8 

1.102.906 

4.689.104 

574.028 

1  otal . 

.(h) 

12.351  208 

2.288.118 

9.495.976 

1.017.114 

Wilkes-Barre 

Titnes-I.eader 

<f) 

12.251.204 

1.299..564 

10.383.324 

.568.316 

Dallas  . 

News  . 

.(b) 

6.970.6.80 

1.699.553 

3.410.029 

1.861.098 

Sunday  cd.... 

.(i) 

5.2.58  7.58 

777.897 

3.328.195 

1.152.666 

Tntal  morning  (a) 

12.229.438 

2.477.450 

6.738.224 

3.013.764 

tournol  . 

.(f) 

5..S97.690 

651.7.54 

3.082.861 

1.863.075 

Hartford . 

_ Time.:  . 

.(f) 

12.1.3Q863 

2,116,.591 

9.109.623 

913.649 

Rochester  . . . 
Chicago  . 

. .  .Times-l 'niiin  . 
.Herald- 

.ff) 

12.067.314 

1.677.970 

7.963.116 

1.026.228 

Examiner  .. 

.(b) 

6,264.555 

1.355.424 

.3.217.740 

1.691.391 

Sunday  cd  . . 

.(i) 

5  789.451 

1.531.416 

.3,714,444 

.543.591 

Every  morning  (a) 

12.054.006 

2.886.840 

6.932.184 

2,234.982 

San  Diego. . . 

Union . 

.(a) 

6.695.052 

982.996 

4.046,182 

1.665.874 

7  ribunc  . 

.(f) 

5.316.920 

880.460 

3.722.642 

713.818 

Total . 

Sews . 

.(h) 

12.011,972 

1,863.456 

7.768.824 

2.379.692 

Springfield  . . 

.(k) 

11.941.440 

1.623.74S 

9.303,322 

1.014  370 

Boston  . 

Herald  . 

.(b) 

8.429.450 

3.217.308 

4.125.265 

1,086.877 

Sunday  ed  . . 

.(i) 

3.5.56.095 

954.436 

1.483.582 

1.118.077 

Total  . 

.(a) 

11.985  545 

4.171.744 

5.608.847 

2,204,954 

Trenton  . 

Times  . 

.(f) 

9.141,800 

1.516.872 

6.127.141 

1,358.949 

Sunday  cd . . . 

..(i) 

2.642.165 

221.349 

2.037.605 

378.291 

San  Jo.se  . . . . 

Total . 

. . .  Mercury- 

.(k) 

11.783.965 

1,738.221 

8.164.746 

1,737,240 

Herald  . . . 

.(b) 

11.764..592 

1,450.162 

8.774.318 

1.540.112 

Baltimore  . . . 

....Sews  . 

.(f) 

9.945..564 

1,360,845 

6.386,654 

2,198,065 

Sunday  ev’g  .. 

.(j) 

1,788,566 

119.378 

1,339,588 

329.600 

Total  . (1)  11.734.130  1,480,223 

(Note — Sunday  edition  discontinued  October  1, 

7.726,242 
,  1923.) 

2,527,665 

Peoria  . 

....Star  . 

,.(f) 

8.937.163 

1,261.483 

5,249,469 

2,436.211 

Sunday  ed . . . 

..(i) 

2,509,931 

237,214 

1,970.110 

383,607 

Total . 

.(k) 

11,528,094 

1,498,697 

7.219.579 

2,809,818 

San  Francisco 

. .  Chronicle  . . . 

.(a) 

11,473.622 

1,793,498 

6,583.248 

3.096.876 

Omaha  . 

. .  .World-Herald 

(ft) 

7,687.778 

1,567,489 

4,371.927 

1.748.362 

Sunday  ed  . 

..(i) 

3.667.034 

476.686 

2,135,945 

1,054,403 

Utica  . 

Total  . 

—  Ohsen-er- 

.(h) 

11,354.812 

2.044,175 

6,507.872 

2,802.765 

Dispatch  . . 

..(f) 

9.577.200 

1,385,025 

7.516.885 

675,290 

Sunday  ed . . . 

..(i) 

1,778,378 

117,082 

1.549,688 

111,608 

Total . 

.(k) 

11.355.578 

1,502,107 

9,066,573 

786,898 

Miami  . 

....Herald  . 

.(a) 

11.335,290 

1,355.843 

8,120.688 

1,858,759 

New  Haven  . 

. . .  Register  _ 

.(f) 

8.575,643 

1.959.615 

5,165,929 

1,450,099 

Sunday  ed  . 

..(i) 

2,756.338 

486,914 

1,934,495 

334,929 

T otal  . 

.(k) 

11,331.981 

2,446,529 

7,100,424 

1.785,028 

Hartford  . . . . 

...  Oourant  _ 

.(a) 

11,152,960 

1,889.897 

7,949,199 

1,315,864 

New  York..., 

_ Herald  _ _ . 

..(b) 

6,610.922 

1,295,128 

4,325,042 

990,752 

Sunday  cd... 

..(i) 

4,456.288 

1,076,574 

2,850.802 

598,912 

Total  . 

..(a) 

11,067,210 

2,371.702 

6,205,844 

1,589,664 

Richmond  . . . 

_ Sews-I.eader  . .  (f) 

(Meaning  of 

11,010,412 

Key  Letter!  on 

1,885,926 

Fege  41) 

7,529,004 

1,595,482 

City 

Newspaper 

TOTAL 

LINEAGE 

DIS 

National 

Detroit  . 

..Times  . 

(f) 

8,289,117 

1,077,567 

Sunday  ed. . . . 

.(i) 

2.674,909 

583,967 

Total . 

(k) 

10,964,026 

1,661,534 

New  Orleans . . 

.  .Item  . . 

.(f) 

7,351,136 

1,063,176 

Sunday  ed . . . . 

.(i) 

3.589,575 

284.369 

Total . 

(k) 

10.940,711 

1,347,545 

Beaumont  . 

.  .Enterprise _ 

(a) 

6.390,293 

1,417,479 

Journal . . 

4.472.562 

798,735 

Total . 

10,862,865 

2,216,214 

T2unpa  . 

..Tribune  . 

(a) 

10,805,704 

1,747.970 

Binghamton  . .. 

...Press  . 

.(f) 

10,691.599 

1.609,539 

New  York . 

.  .Sun  and  Globe 

10,669,292 

2,368,588 

Chicago  . 

../American  .... 

10.544.658 

1,963,647 

South  Bend . . . 

...Tribune  . 

(k) 

10,480,383 

1,570,596 

Altoona . 

...Mirror  . 

.ff) 

10,410,533 

1,129,107 

Spokane . 

..Chronicle  _ 

.(f) 

10,365,751 

1,230,631 

Buffalo  . 

...Times  . 

(k) 

10,333,554 

1.536,584 

Buffalo  . 

..  .Courier . 

.(b) 

3,814,962 

752.236 

Sunday  ed.... 

.(i) 

3,964,534 

968,571 

Every  morning  (a) 

7.779,496 

1,720.807 

Enquirer  .... 

.(f) 

2,522,487 

513,231 

Total . 

(h) 

10,302,983 

2,234,038 

(Continued  on  page  32) 
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New  Ludlow 
Century  Expanded 

(No.  S-E) 

COMl^NER 
Debates  Issue 

42  POINT 

THINK  RIGHT 
You  Cannot  Fail 

36  POINT 

DIFFICULT  TASK 
Easily  Overcome  By 

30  POINT 

ART  IN  DECORATION 
Carefully  Planned  Style 

24  POINT 

MEN  WHO  HAVE  TRAVELED 
Relate  Stories  of  Adventure  and 

16  POINT 


SUCCESS  IN  THE  WORLD  DEPENDS 
Upon  How  You  Accepted  Opportunities 


Ludlow  Typograph  Company 


2032  Clybourn  Avenue 


San  Francisco ; 
Hrarst  Itidg. 


CHICAGO 


New  York: 
World  Bldg. 


LUDLOW  SLUG  COMPOSITION 


Editor  &  Publisher  for  February  23,  1924 
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1923  Honor  Roll 


The  iic\v!>|)atirr»  carryinK  the  most  advertising  in  t 
cities  fur  with  volume  in  agate  lines' 


LOS  ANGELES  TIMES  .... 

Letroit  News  . 

Chicago  Tribune  . 

Pittsburgh  Press  . 

New  York  Times  . 

Washington  Star  . 

Baltimore  Sun  . 

St.  lamis  Post  Dispatch  . 

Columbus  Dispatch  . . . 

Cleveland  Plain  Dealer  . 

.Milwaukee  Journal  . 

San  Francisco  Examiner  . 

Oakland  Tribune  . 

New  Orleans  Times  Picayune 

Dayton  News  . 

lasig  Beach  Telegram  . 

Toledo  Blade  . . 

Dallas  Times  Herald  . 

Portland  Oregonian  . 

Boston  Glolie  . 

Cincinnati  Times  Star  . 

St.  I^iul  Dispatch  . 

Houston  Chrmiicle  ..  . 

Seattle  Times  . 

Des  Moines  Register  Tribune 

.hnaha  World  Herald  . 

Lmisville  Courier- Journal  . . . 


29.067,696 

28,041,477 

24.272,004 

24,101,226 

23,846.758 

23..530,a)6 

22,516,760 

21,242,341 

19,211,640 

18,354,313 

18.3)1,255 

16,507,470 

16.341.282 

15.807.232 
14,778,456 
14,330,119 
14,257.801 
13,782.076 
13.682.102 
13,624,373 

13.259.232 
13.038,228 
13,037,108 
12.627374 
11,996,904 
10.599,696 


* — Where  newspapers  publish  both 
morning  and  evening  editions,  they 
are  credited  with  whichever  edition 
carried  the  most  advertising. 


UNEAGE  OF  AMERICAN  NEWSPAPERS  IN 


rk«  CarritM-tFagner 
PrisUimt  Company,  St. 
Louia,  Vset  HOYT  Typo 
MotaU. 


(Continued  from  page  30) 


TOTAL  DISPLAY  ’ 

[Miper  lineage!  National  Local  Clajsij 

1  ...(a)  10,292,016  1,643,110  6,724,886  Uij* 

. (b)  5,064,556  790,776  2,853,354  m 

. (f)  1,947,386  255,038  1,675,296  n 

ition  (!)  3,126,102  297,038  2,351,916  in, 

. (h)  10,138,044  1,332,852  6,879,566  loii 

. (a)  10,105,074  2,012,724  *5,857,838  2M 

Local  includes  138,586  Legal. 

(f)  10,093,384  801,206  7,498,036  l»i' 

6,951,952  2,079,994 

(i)  3,176,222  642,446 

'  '  10,128,174  2,722,440 

,(f)  10,083,010  2,072,350 

(f)  10,065,328  1,213,604 

,(f)  6,761,930  1,203,230 

.  (!)  3,231,592  316,106 

(k)  9,993,522  1,519,336 

(a)  9,963,660  1,682,940 

.(f)  9,921,156  1,591,562 

.  (f)  9,888,844  1,299,970 

(b)  9,849,182  1,374,422 

9,829,994  1,115,086 

9,824,876  2,024,069 


Fresno  . 
Houston 


RichmoiK 


DOVT 


Journal  _  .  . 

Pioneer  Press.. (b) 

•Sunday  ed  _ !’! 

Total  morning  (a) 

Dispatch  . . 

.  Citiscn  . . . 

.News  .... 

Sunday  ed 
Total  .. . 

.World  .... 

.  Ledger- 
Dispatch 

.Times  _ 

.Gazette  . . _ ,  , 

.News- Bee  ....(f) 

.Titnes-Uninn  .(f) 

.. Arkansas  Gaz¬ 
ette  . (b) 

Sunday  e<l . (!) 

Every 

Morning  ....(a) 

.Tribune  . (k) 

.  Press  . (b) 

.Sentinel  . (k) 

.Times  . (f) 

.Tribune  .’ . (b) 

Sunday  ed  ...(!) 

Total  . (a) 

.Gasette  . (f) 

Sunday  ed  ...(!) 

Total  . (k) 

...‘itate  Journal  (f) 

, .  Post- 

Intelligencer  (b) 

"Sunday  e<l  ...(!) 

Total . (a) 

Portsmouth,  O...Sun  . (a) 

Times  . (f) 

Total  . (h) 

Call-Post  . (f) 

Sun  . (f) 

Post  . (f) 

Republican  . . .  (bl 
Sunday  ed  . . . .  (i) 

Total  . (a) 

Camden  . Courier  . (f) 

Knoxville  . Journal  & 

Tribune  ....(a)  9,118,713  1.106,825 

Springfield,  Ill. . .State  Journal  .(a)  8,998,696  1,364,608 

flncludes  743,372  legal 

■Mlentown  . Call  . (b)  8,218,910 

Sunday  ed  ...(i) 

Total  . (a)  9,034,550 

Portage,  Me . Express  . (f)  6,975.206 

Sunday  Tele¬ 
gram  .... 

Total  .... 

St.  Petersburg. .  .Times  . 

New  Orleans. ..  .5fa/c.t  . 

Nashville . Banner  _ 

Greensboro  . News  . 

.\.sheville  . Citizen  . 

Memphis  . News-Scimitar  (f^ 

Sunday  ed  . 

Total  . 

Baltimore . American  ... 

Sunday  ed  . . 

Total  .... 

Joliet  . flerald-Netes 

Evansville  . Press  . 

Charlotte,  N.  C.  .AVter  . 

Wichita  . Eiagle  . 

Spartanburg _ Herald  . 

Sunday  ed  . . 

Total  Morn,  (a) 

Journal  . . 

Total  . . . 

Paterson  . Nercs  . 

Des  Moines  _ Capital  . . 

Sunday  e<l 
Total  . . . 

Yakima  . Herald  ... 

Sunday  ed 
Total  . . 

Republic  . 

Total  . . 


Elizabeth 
St.  Paul  , 


1,746,766  TSni 
5,025,398  2,180* 
6,437,298  \Sl^\ 
7,126,252  i;4iSi 
5,116,874  4418}’ 

2,766,386  145, u 

7,883,260  5900' 


Paterson 


Columbus 

WTieeling 


Shrevepo 


TT’S  the  careful  attention  to  points  that  other  manu¬ 
facturers  so  often  overlook  which  distinguishes  the 
HOYT  products  as  type  metal  of  high  inherent  worth. 
Every  pound  is  backed  by  an  institution  with  a  quality 
ideal,  which  has  grown  in  fifty  years  to  ^  one  of  the 
largest  manufacturers  of  type  metal  in  the  country — 
HOYT  Quality  Type  Metal  gives  the  right  start  for  pro¬ 
ducing  quality  printing: 

HOYT  Faultibss  Linotype  Metal 
HOYT  AX  Monotype  Metal 
HOYT  N.P.  Stereotype  Metal 
HOYT  Standard  Electrotype  Metal 
HOYT  Combination  Linotype  &  Stereotype 
Metal 


Tulsa  . 
Norfolk 


Paterson 
.\sbury  I 
Saanton 
Erie  .... 
Nashville 
Spokane 


7,601,328  ^ 

6.878,767  l,18»j| 
6,7%,878  1,9181» 
6,650,837  U45Ji 

6,331,934  1,547,560  3,863,580  50031 

3,403,988  583,296  2,471,980  mz 

9,735,922  1,931,856 

9,723,126  1,346,044 

9,707,250  1,212,792 

9,650,067  1,456,728 

9.601.112  1,276,182 

6,066,634  53^,980 

3,523,766  986,582 

9,590,400  1,519,562 

7,237,959  1.387,620 

2,326,100  252,596 

9,564,059  1.639,216 

9,471,693  1,652,644 

5,517,872  1.293,600 

3,857,472  1.271.228 

9,375,344  2,564,828 

3.358.166  980,938 

6,002,374  828,002 

9.360,540  -  1.808,940 

9.330.166  1,705,358 

9.279.112  957.944 

9,265,718  1,473,332 

7,122,512  1,133.776 

2,133.642  248,514 

9,256,154  1,382.290 

9.200.422  1.049.524 


Davenport  . 
Schenectady 
Toledo  . . . . 
Albany  . . . . 
Little  Rock 


7,460,684  916J( 

8,494,458  .... 
6,844,110  13«I5 

7,439,626  m\ 

4,116,148  360;4t; 

2,403,616  124> 

6,519,864  4S;.;yi 

5,271,869  573.<» 

1,882,803  IM 

7.154,672  766.1' 

6,360,816  13»3f 


Terre  Haute 

Utica  . 

Knoxville  . . 
Pawtucket  . . 
New  York  . 


Decatur 


♦C 
Mt.  Vern 
Huntingt 
Va.  .. 


Lat  UM  tend  you  a  trial  order  —  teet  it  in  your  own  shop — 
compare  it  with  the  metal  you  have  been  using.  Addrett 
Dept.  E. 


Kalamazoo 


I.ansing 

Seattle 


wnni  METAL  COMPANY 

•T.LOUXS  >  CHICAGO  -  OETBOZT  >  KEW^VOHK# 


2,879,506  1354;« 
1,794.338  187, « 

4,673.844  2,iG6:: 
2,147,782  229, « 

4,853,380  320«: 

7,001,162  550,4s 

6,301,633  \m 
6,707,192  I.OIK' 
5,684,000  2,10821 
4,036,662  18353(1 
1,498,028  X:P 
5,534,790  2m 
6,965.826  I.IK 


Milwauki 


,  Niagara 
N.  Y., 
Terre  Ha 
[Columbu 


San  Francisco 
San  Diego  . . 
Cincinnati  . . . 
Phoenix  . 


To  oAdvertising  SMen 

attending 

the  London  Convention 


6,394,764  l,617,Ut 
5,845,602 

23,240  readers. 

'■  1.455,132  5,682,334  1,0614* 

815.640  163,128  546,476  106*! 

1,618.260  6,228,810  1,18741 

1.692,432  5,282,774  901* 

.(i)  1.900.696  269,220  1,631,476  Z313 

(k)  8,875,902  1,961,652  6,914.250  1,11* 

(a)  8,854,516  .  8,281,146  . ^ 

(k)  8,821.121  932,851  6,720,471  1.167* 

(k)  8,793,448  1.676,402  5,872,888  1264* 

,(a)  8,763,384  1,482,376 

,(a)  8.755,950  1,115,912 

6.907,082  968,870 

.(i)  1.923,474  110.082 

(k)  8,830,556  1,078,952 

(b)  4,651,742  1,158,995 

.(i)  4.051.108  243,038 

(a)  8.702.850  1,402,033 

(k)  8,630.720  933,982 

.(f)  8,601,614  870,044 

(k)  8,487,120  799.048 

(a)  8.484.518  1,549,040 

,  (b)  3.276,728  850.444 

.(i)  1.437,562  147.252 

■  '  4.714.290  997,656 

..'(f)  3.768.688  987.448 

. .  (hJ  8.482.978  1,985,104 

...(f)  '8,424.859  909,598 

..(f)  7,574.161  1,201.758 

.  ..(i)  8.38,594  24.559 

..(k)  8.412.755  1,226,317 

. .  (b)  2,610.944  480,074 

...(i)  1.228.990  223.174 

, . .  (a)  3.839,934  703,248 

...(f)  4.367.048  783.860 

,..(h)  8,206.982  1,487,108 

(Continued  on  page  33) 


r.irmiiigli 

[Easton  . 
[Jamestow 
!  Boston  . 

'  Lnuisvilli 


A  trip  to  Europe  on  a  Cunarder  is  like  a  restful,  yet  invigorating 
few  days  sojourn  at  a  luxurious  modem  hotel.  For  four  genera¬ 
tions  Cunard  Liners  have  typified  the  highest  development  in  ship 
building  and  the  business  of  ship  managing. 

Whether  you  intend  to  travel  to  England  alone— going  at  the  time 
which  is  most  convenient  for  you — or  journey  with  your  family,  or 
with  friends-  -you  will  find  on  Cunard  Ships  the  unsurpassable — in 
comfort,  luxury,  cuisine — in  efficient,  experienced  and  unobtrusive 
service. 

The  World* s  Fastest  Passenger 
Service  De  Luxe 

From  New  York  to  Southampton  via  Cherbourg 
AQUITANIA  MAURETANIA  BERENGARIA 


fersty  C 


From  New  York — (Boston)  to  Liverpool  via 
Cobh  (Queenstown)  by  new  oil-burning 
FRANCONIA,  SAMARIA.  LACONIA,  SCYTHIA. 
From  New  York  direct  to  Glasgow  via 
Londonderry  by  new  oil-burning  CALIFORNIA, 
TUSCANIA,  CAMERONIA. 

Also  exceptionally  well-equipped  Cabin 
Steamers  TYRRHENIA,  CARONIA,  CARMANIA 
at  lower  rates. 


'is^aic 

!anipa 


1,214.514 

3.466,064 

2.572.038 

6.038,102 

7,042,990 

5.728,971 

602,365 

6,331,336 

1,941.436 

884.030 

2,825,466 

3.252.620 

6,078,086 


CUNARD 


ANCHOR 

■TEAM  UUP  Lint 

25  Broadway"  New  York 
or 

Branches  and  Agencies 


lineage  of  AMERICAN  NEWSPAPERS  IN  1923 
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TOTAL 

DISPLAY 

City 

Newspaper 

LINEAGE 

National 

Local 

GassiAed 

Jackson,  Mkh. 

.  .Citisen- 

Patriot . 

(f) 

8,414,320 

1,440,204 

5,990,380 

983,736 

Richmond . 

.  .Tiines- 

Dispatch  .... 
Sunday  ed . . . . 
Total  . 

(b) 

.(i) 

(k) 

4,343,920 

4,043.620 

8,387,540 

790,594 

406,784 

1,197,378 

2,414,398 

2,857,932 

5,272,330 

1,138,928 

778,904 

1,917,832 

Battle  Creek... 

..Enquirer- 

News  . 

Sunday  ed . . . . 
Total . 

.(f) 

.(i) 

(k) 

7,001,384 

1,350,720 

8,352,104 

1,047,856 

141,106 

1,188,962 

4,735,626 

930,692 

5,666,318 

1,217,902 

278,922 

1,496,824 

Shreveport 


^*‘*'^*^  . ^ Gmrdian  ...(i)  6,650,661  955,362  4.960,914  734, 38o 

•Sunday  ed . (i)  1.698.551  343,402  1,202,596  142,553 

Total  . (k)  8,349,212  13'8.764  6,163,510  876,938 

Times . (b)  5,265,664  1,325.383  3,182,073  768,208 

Sunday  ed . (i)  3.057.816  491,045  2,134,341  419,430 

Total . (a)  8.323,580  1,819,428  5,316,414  1,187,638 

P.ter«rn  Call  . (b)  8,240,039  962,727  6,601,130  676,182 

Park'"../’r<’«  . (k)  8.224.873  639,044  6,716,779  869,050 

Son....' . Republican  ...(b)  8,188,629  814,691  6,824,424  549,514 

OTon..  . 8.102.555  1,528,881  5,497,641  1,076,031 

Neville 'V.V.V. Tennessean  ..(h)  8.067,808  1,120,504  5,297,824  1,649,480 

. ^’Revi^^"....(a)  8,(W9.823  1,848,601  3,882,374  2,358,848 

r™  . Dispatch-  , 

■'  ..Herald  .....(f)  5,471,942  473,771  4,291,974  706,197 

Sunday  ed  ....(i)  2,525,917  324.163  1,925,176  276,578 

Total  . (k)  7,997,859  797.934  6,217,150  982,775 

Decatur  ....Rcficto  . (f)  5.686.338  1,005,494  3,793,020  *887,824 

■■■  Sunday  ed  .... (i)  2,299,822  127,078  1,995,686  *177,058 

Total  . (k)  7.986,160  1,132,572  5,788,706  *1,064,882 

♦□assified  includes  legal  and  local  notices,  94,766  daily,  6,986  Sunday. 


Mt.  Vernon,  N.  Yyl  rg  . ( f  ) 

Huntington,  W. 

Va.  . Herald-  Dis¬ 
patch  . (a) 

Joplin . Globe  . (b) 

Sunday  ed  . . . .  (t) 
i  Total  Mom.  (a) 
Scws-Hcrald  .({) 

Total  . (h) 

Milwaukee  . Wisconsin 

Xews  . (f) 

Sun-Telegram  .  (i) 
Total  . (k) 

Niagara  Falls, 

N.  Y . Gacette  . (f) 

Terre  Haute . .Star  . (a) 

Columbus  . Ohio  State 

Journal  ....(a) 

Aurora  . Beacon-News  (k) 

St.  Paul . f>aily  News  ..(f) 

-Sunday  ed  . . . .  (i) 

Total  . (k) 

Birmingham  .....Age-Herald  ..(a) 

Eaiiton  . express  . (f) 

Jjamestown,  N.  Y.Moniing  Post  (b) 

Boston . Transcript  ....(f) 

Louisville  . Herakl  . (a) 

Brooklyn  . Standard 

Union  . (f) 

Sunday  ed  . . . .  (i) 

Total  . (k) 

Louis . .Star  . (f) 

[Davenport . Democrat  and 

Leatler  . (f) 

Sunday  ed  . . . .  (i) 

Total  . (k) 

ersey  City . Journal  . (f) 


7.911.932  713,216  6,664,756  533,960 


7.875.462 

3,058.755 

1.646,442 

4,705.197 

3.117.375 

7,822,572 

5,337,685 

2,457.392 

7,795,077 

7.771,446 

7,767,515 

7.761.750 

7.755,146 

6,234,970 

1,493,464 

7,728,414 

7,722.960 

7,649,964 

7.642,833 

7,598,495 

7,571.700 

5.719,238 

1,762,072 

7,481.310 

7,362,381 

5,556,460 

1.777,908 

7,334,368 

7,314,473 


1.055,040 

921,046 

158,130 

1,079,176 

889,584 

1.968.760 

915.794 
363,136 
1 278.930 

851,968 

1,190,566 

694,150 

1,005,494 

1.004,584 

100.422 

1,105,006 

1,290,772 

1,091,678 

978,763 

2,063,354 

1,069,800 

1,136.432 

251,502 

1.387,934 

1,009,080 

464.002 

141,358 

605,360 

1,850,370 


*Included  in  local  display  advertising. 


®pringfield.  Mo.. /.coder  . (k)  7,203,910  1,211,644 

'Juncie . Star  . (b)  5.583,7(M  1,093,204 

, Sunday  ed  ....(i)  1,584,240  172.480 

,  Total  . (a)  7,167,944  1.265.684 

mroln.  Neb . .Star  . (f)  4,968,152  1,125,936 

Sunday  ed  ....(i)  2.181,074  194,404 

Total  . (k)  7.149,226  1,320,340 

reenville.  S.C.News  . (a)  7.146,600  1,301,528 

tamford,  Ct. ..  ..Advocate  . (f)  7,144,914  1.138.116 

•'ashmgton  ....Times  . (f)  7,122,484  *6,372.002 


5,765,256 

1,641,885 

1,256,035 

2,897,920 

1.625,142 

4,522,962 

3,835,175 

1,754,748 

5,589,923 

6,372,679 

5,678,371 

5,312,400 

5,518,940 

4,382,574 

1,028.832 

5,411,406 

5,375,552 

5,617.542 

6,018,906 

2,448,002 

5,247,600 

3,135,300 

1,375,772 

4.511,072 

5,153.763 

4,714,010 

1,427,286 

6,141,296 

5,464,103 

4,987,864 

3,799,040 

1,122,240 

4,921,280 

3,035,424 

1,679,146 

4.714.570 

5.008,482 

4,949,182 


‘Total  display,  national  and  local  combined. 


assaic 

ampa 


A: 


lattannoga 


Nen's  . 

.(f) 

7.089.659 

1,139,575 

5,241,916 

rimes  . 

..(f) 

*7,059.882 

977,382 

4,582.802 

*liu'liMles  ! 

legal  184,912  lines. 

Rcfitstcr  . 

..(f) 

7.018,466 

671,062 

5.152,308 

.Journal  . 

..(f) 

+6,960.634 

503.428 

5,797,640 

tincliules  legal  and  official  advertising. 

.Times  . 

.(a) 

6,824,501 

1,204,961 

4,701,214 

.  Leader  . 

..(f) 

4,665.860 

860,440 

3,452,260 

Sundav  ed  . 

..(il 

2.14.1064 

181.510 

1.844.150 

Total  . 

:(k) 

6.8T8.924 

1.041, 9.10 

5,296.410 

■  Chronicle  ... 

..(f) 

6,780.270 

1,154.797 

5,228,902 

.  'ournaJ  _ 

..(f) 

6,763,831 

1.383.761 

4.609,450 

.'>atl\'  News  . 

..(k) 

6,738.452 

1.506,771 

4,352.397 

.  Record  .... 

..h) 

.  .  6,729,226 

543.732 

5,686,254 

(Continued  on  page  34) 


1,055,166 

495,824 

231,980 

727,804 

603,050 

1.330,854 

586,716 

339,408 

926,124 

546,796 

898,578 

1,755,200 

1,078,210 

847,812 

364,210 

1,212,022 

1,056,636 

940,744 

645,064 

3,087,139 

1,254,300 

61,092 

1,521.212 

1,582,304 

657,618 

378,448 

209,264 

587.712 


1,004,402 

691,460 

289.520 

980,980 

806,792 

307,524 

1,113,316 

836.590 

1,057,616 

750,482 

708,168 

1.329,874 

1,195,096 

367,178 

918,326 

363,160 

117,404 

480,564 

396,571 

866,630 

879,284 

499,240 


The  Things  in 
"Motoring 

WRITTEN  IN  A  BIG  WAY 

That’s  what  you  are  offered  in  the  William  Ullman 
and  Frederick  C.  Russell  special  automotive  eurticles 
now  app>earing  in  more  than  1 00  of  the  country  s 
better  newspjajjers. 

Nothing  Quite  Like  Them 

Now  please  don’t  turn  aside  from  this  advertisement 
with  the  thought  that  you  already  have  a  service  like 
this,  for  there  is  nothing  just  like  it. 

We  had  to  produce  something  bigger  and  better  and 
“different”  to  win  out  against  hard  competition. 

And  we  have  won  out — without  capital,  without  ex¬ 
perience  in  syndication — ^without  everything  except 
two  typewriters,  two  heads  full  of  safe  and  sane 
automotive  ideas  and  the  ability  to  write  interestingly, 
sensibly  and  cleanly  about  everything  pertaining  to 
motoring. 

We  Appear  in  the  Best 

The  Ullman  and  Russell  articles  appear  in  leading 
motor  magazines  and  newspapers  throughout  the 
United  States  and  Canada.  You’ll  find  us  in  Motor, 
Motor  Life,  Motor  Land,  New  York  Times,  Brooklyn 
Eagle,  Washington  Star,  Louisville  Courier-Journal, 
Pittsburgh  Press,  Oakland  Tribune,  Philadelphia  Rec¬ 
ord,  Milwaukee  Journal,  Fort  Worth  Star-Telegram, 
Providence  Journal,  Cincinnati  Enquirer,  Spokane 
Spokesman-Review,  Montreal  Star  and  more  than 
100  other  well-known  newspapers. 

We  also  appear  in  the  automotive  sections  of  a  num¬ 
ber  of  big  newspapers  that  are  too  proud  to  notice  us, 
too  busy  to  buy,  and  too  smart  to  overlook  us  when 
using  their  scissors. 

Need  a  Lead  Story? 

If  you  feel  that  your  automobile  section  needs  a  lead 
story  each  week  that  would  do  a  big  part  toward  getting 
and  holding  the  attention  of  all  classes  of  motorists — 

if  you  feel  the  need  of  a  lead  story  that  would  cause  j 

more  motorists  to  read  your  auto  section  regularly —  i 

If  you  are  in  need  of  a  weekly  article  that  would  deal 
with  the  newest  thoughts  and  trends  in  motoring  in  an  | 

interesting,  informative  and  uncolored  manner — 

Then  write  to 

THE  ULLMAN  FEATURE  SERVICE 

Home  Life  Bldg.,  Washington,  D.  C. 

THE  BIG  THINGS  IN  MOTORING  WRITTEN  IN  A  BIG  WAY 
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1924 

The  Year  Before  Us 


Promises  business  on  an  unprecedented  scale  for  the 
American  salesman  in  Japan.  His  products,  always 
welcome  in  our  country,  have  become  imperative  neces¬ 
sities  for  which  our  need  is  great  and  immediate. 

Reconstruction  of  the  unfortunate  cities  of  Tokyo  and 
Yokohama  is  proceeding  rapidly,  a  fact  which  lends 
stability  to  business  throughout  Japan  and  encourages 
our  people  in  their  task  of  rebuilding  all  that  was 
destroyed. 

Japan  was  never  a  more  eager  customer  than  now.  She 
requires  immediately  materials  of  every  description  for 
restoring  her  fire-ravaged  cities,  and  has  placed  thus  far 
only  a  small  part  of  the  orders  which  must  be  filled  in 
foreign  lands  before  her  pressing  needs  are  met. 

American  manufacturers,  so  well  equipped  to  supply  us, 
will  forfeit  the  orders  yet  to  come  only  by  their  failure 
to  act  at  the  present  vital  moment.  They  need  only  to 
offer  their  wares ;  Japan  needs  today  what  America  has 
to  sell. 

There  is  one  supremely  effective  method  whereby 
American  manufacturers  introduce  their  products  in 
Japan.  The  Jiji  Shimpo,  Tokyo’s  leading  newspaper, 
carries  the  messages  of  its  advertisers  to  the  nation’s 
wealthiest  and  most  influential  leaders  and  to  that  great 
class  of  progressive  Japanese  who  are  the  first  and  most 
consistent  users  of  Western  things.  The  character  of 
its  circulation  makes  The  Jiji  Shimpo  the  foreign  im¬ 
porter’s  most  valuable  assistant,  his  star  salesman — the 
means  by  which  he  may  talk  every  day  with  his  best 
customers,  wide-awake  Japanese  demanding  the  best 
America  can  produce. 

r- 

In  the  American  field  The  Jiji  Shimpo  is  represented  by 
the  foreign  organization  of  The  Japan  Advertiser.  All 
the  facilities  of  this  organization  and  of  our  large  staff 
in  Japan  are  constantly  at  the  service  of  American  manu¬ 
facturers  and  importers  interested  in  the  Japanese 
market. 


American  Headquartera: 

JAPAN  ADVERTISER  SUITE 


342  Madicon  Avenue 


New  York  Citj 


THE  JIJI  SHIMPO 

Tokyo,  Japan 

**ln  Japan,  the  Buyera  Read  The  JijP* 


UNEAGE  OF  AMERICAN  NEWSPAPERS  IN 


(Continued  from  page  33) 


TOTAL  DISPL.\Y 

City  Newsuaper  LINEAGE  National  Local  rb 

Harrisburg  . Telegraph  - (f)  6,697,866  1,186,388  4,755374  ** 

Bridgeport  . Post  . (f)  6,696,328  1,418,687  4,412003 

Sunday  ed  _ (i)  1,105,038  138,800  775685 

Total  . (k)  7,801,366  1,557,487  5,187’688  iS? 

Telegram  - (b)  6,696,328  1,418,687  4,412,003  ’^j 

San  Francisco  ..Daily  News...(i)  6,692,714  545,076  5,177144  jm» 

Wichita  . Beacon  . (k)  6,657,742  926,184  4,564*700  1^' 

Madison . ITisconsin  State  ...  ’ 

Journal  _ (k)  6.652,086  1,212,868  4,149,614  lljj:* 

Rochester,  N.  Y..  Herald  . (a)  6,640,237  467,894  4,924,668  \2iir. 

Bloomington,  Ill.  F’antagraph  ..(b)  6,626,574  1,309,532  4,831,865  ik- 

Chattanooga  - News  . (f)  6,601,262  1,223,166  4,636,576  ^ 

Cumberland,  Md.rimf 5  . (f)  6,572,472  765,720  5,664708 

Schenectady  ....Union-Star  ...(f)  6,554,590  877,249  4,872,626  ift': 

Portland.  Me - Prc.s.s-Herald  .(b)  6,551,831  957,216  4,9^,410  Mil 

Milwaukee  . Sentinel  . (g)  4,357,132  1,108,317  2,689,117  ^ 

Sunday  ed  _ (i)  2,193,847  414,268  1,469,7M 

Total  . (h)  6.550,979  1,522,585  4,158,868 

Rockford . Morning  Star  (a)  6,529,598  778,456  4.560,540  119(i« 

Perth  Amlxjy. ..  .ATcti'f  . (f)  6,493,2^  659,736  15,201,644  tMij 

tLocal  includes  424,340  lines  Newark  and  30,380  lines  New  York  advertse 
tClassified  included  149,362  lines  legal  advertising.  ^ 


East  St.  Louis. .  ./oMirKo/  . (k)  6,456,826 

Macon . Telegraph  _ (b)  4,224,560 

Sunday  ed  ....(i)  2,229,916 

Total  ......(a)  6,454,476 

Wichita  Falls. ..  Timer  . (k)  6,454,392 


5,250,814 


flncludes  classified  advertising. 


1,248,212  4,412,338 

990,514  15,463,878 


Little  Rock... 

...Democrat  .. 

.(k) 

6,453.034 

843,556 

4,756,486 

New  Bedford. 

...Standard  ... 

.(f) 

6,444.774 

1,403,990 

4,432,428 

Sunday  ed.. 

.(i) 

1,714,846 

176,582 

1,416,590 

Total  .... 

.(k) 

8,159,620 

1,580,572 

5,849.018 

Mercury  . . . 

.(b) 

6,444,774 

1,403,990 

4,432,428 

T  roy . 

...Record  . 

.(g) 

6,439,405 

1,471,001 

4,310,269 

Moline  . 

. . .  Dispatch  . . . 

.(f) 

6,431,754 

821,240 

5,610,514 

Fall  River  . . . 

...  H erald  .... 

.(f) 

6,427.876 

1,268,354 

4,876,991 

Seattle  . 

...Star  . 

(0. 

6,375,782 

1,258,964 

4,482,982 

St.  Joseph,  Mo.  .News-Press  . 

.(f) 

6,298,684 

1,556,128 

4,011,798 

Danville . 

...Commercial- 
News  . 

.(0 

6,278,898 

1,512,738 

4.766,160 

tNot  lineage,  but  number  of  classified  advertisements. 

Port  Huron.. 

. . .  Times-Herald 

(f) 

6,276,690 

1,081,780 

5,034,764 

New  York.... 

...Telegram  6* 
ning  Mail  . 

Eve- 

..(1) 

6,236,114 

210,429 

3,358,762 

Duluth  . News-Tribune  (a)  6,187,818  . 

I^exington,  Ky... Herald  . (b)  4,119,8M  586,768 

Sunday  ed  ....(i)  2,067,312  225,064 

Total  . (a)  6,187,176  811,832 

Santa  Barbara  ..News  . (b)  6,162,072  790,748 

Shreveport  . Journal  . (f)  6,141,716  6^,254 

Massillon,  <D . Independent  ..(f)  6,115,590  605,074 

Fairmont,  W.  Va.Times  ...,....(b)  4,568,690  . 

Sunday  ed  ....(i)  1,545,180  . 

Total  . (a)  6,113,870  . 

Sioux  City . Journal  . (h)  6,094,270  1,460,313 

Williamsport  ....Sun  . (f)  6,072,122  1,293,950 

tClassihed  included  in  local  advertising. 

l.ancaster  . Intelligencer  & 

News-Jour- 


3,092,474 

1,701,070 

4,793,544 

4,229,372 

4,839,814 

5,140,758 


1,460,313 

1,293,950 


3,608,710  1,(I2JI| 
4,778,172  t . -I 


nal  . 

.(R) 

6,063.302 

1,161,244 

4,046,924 

Durham . 

. . .  Herald  . 

.(a) 

5.970.330 

866,670 

5,057748 

Lancaster _ 

..  .Examiner  & 
New  Era 

..(f) 

5,965,546 

928376 

3,977,309 

Ann  .\rbor . . . 

. . .  Tintes-News 

..(f) 

.(b) 

5,890,276 

704,186 

4,766,678 

Washington  . . 

...Herald  . 

2,954,747 

*2,206,412 

Sunday  ed  . . 

..(i) 

2.899.533 

*2,582,253 

Total  . 

.(a) 

5,854300 

*4,786,674 

*Total  display,  national  and  local  combined. 


Ottumwa 


.  News-Tribune 

(a) 

5,836.068 

1,148,238 

.Democrat  ... 

M) 

5,799.825 

475,180 

.  S ews-Gazette 

.(f) 

3,813,499 

596,727 

.Sunday  ed  . . . 

.(i) 

1,901,749 

298,363 

Total  . . 

.(k) 

5,715,248 

895.090 

.Tribune  . . 

.(g) 

5,688,928 

1,423,870 

.Telegram  ... 

.(k) 

5,630,828 

945,280 

.  Globe-Gasette 

&  Times  . . 

.(f) 

5,609,508 

955,430 

.Free  Press  .. 

.(b) 

5,597,200 

887,805 

.  Record  . 

.(f) 

5,581,548 

255,878 

.Times -.Recorder 
&  Signal  ...(g) 

5,562,802 

1,109,724 

.Express  . 

.(b) 

3,402,740 

742,672 

Sunday  ed  . . . 

,.(i) 

2,116,227 

513.947 

Every  Mom  . 

.(k) 

5,518.967 

1,256,619 

.Tribune  . 

.(b) 

4,057,886 

792,624 

Sunday  ed  . . . 

..(0 

1,458,632 

241,388 

Total  . 

.(a) 

5,516,518 

1,034,012 

..Sentinel  . 

.(f) 

5,500,279 

874,846 

..News  . 

‘  (0 

5,474,282 

716,364 

, .  Courier  . 

.(f) 

5,461,652 

820,134 

.  .Journal- 

Courier  . . . 

.(g) 

5,432,804 

1,052,288 

. .  Republican- 

Gazette  . . . 

.(k) 

5,416,096 

359,800 

3,792,180 

4,799,478 

2,878,364 

1,434,182 

4,312.546 

3,600,912 

4,167,758 

4,353396 

4,266,869 

4,690,322 

3,790,724 

2,317,533 

1,515,596 

3.833,129 

2,965,004 

1,125,516 

4,090.520 

4,312,952 

4,158,416 

4,275,012 

3,739,806 

4,253,984 
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The  BO  WATER 
PAPER  CO.,  Inc. 


NQIIRIES  SOLICITED 
C  FOR  NEWSPRINT,  HALF¬ 
TONE  NEWSPRINT,  ROTA- 
CRAVELR  AND  ALL  CLASSES 
OF  BOOK  PAPER. 


Sole  distributors  in  the  United  States  for 


THE  NEWFOUNDLAND 
POWER  &  PAPER  CO. 


(under  construction  capacity  400  tons  daily) 


342  Madison  Avenue, 
NEW’  YORK,  N.  Y. 

Telephone  Vanderbilt  7186 


Get  and  Hold 

CIRCULATION^ 


A  dignified,  simple,  successful,  business-like  plan  with 
scores  of  increased  circulations  and  highly  satisfied  pub¬ 
lishers  to  recommend  it  and  us. 


We  are  specialists  in  building  Circula¬ 
tion  that  stays.  We  have  studied  cir¬ 
culation  problems  and  have  met  every 
test  successfully  with  Insurance 
Protection. 

Our  Plan  will  build  Maximum  circula¬ 
tion  at  Minimum  cost — and  the  circu¬ 
lation  will  lie  permanent. 

Its  simplicity  of  oi<ration,  its  universal 
record  of  success  have  resulted  in  the 
omiorsement  of  all  newspapers  using  it. 


No  Cash  inaettment — No 
Risks — No  Contests  —  No 
Schemes  or  Trickery^ 


li'rite  or  zvire  for  information,  without 
obligation  on  your  part.  IVe  serve  only 
onr  nczvspapcr  i«  a  territory. 


HICKEY-MITCHELL  CO. 

(Builds  and  Holds  Circulation) 

PIERCE  BUILDING  ST.  LOUIS,  MO. 


Sound  Strength 


The  >trong  man  on  ihe  stage  calmly  stoops  ami  lifts 
the  thousand-pound  weight  that  a  half-<lozen  volunteers 
from  the  audience  had  a  minute  before  failed  to  budge. 

He  does  it  easily — because  be  has  trained  up  to  it. 

And  the  scientifically  promoted,  public  service  type  of 
classified  medium  readily  attains  a  dominating  volume  of 
ads  that  its  competitors,  even  by  means  of  the  most  violent 
''stunts,"  are  unable  to  approach. 

We  spe<'ialize  in  the  training  of  strong  classified  me¬ 
diums.  It's  easy- -and  sure  -to  build  on  the  National 
Standard  plan! 


THE  BASIL  L.  SMITH  SYSTEM,  INC. 

International  Classified  Advertising  Counsellors 
Otis  Building  Philadelphia 


LINEAGE  OF  AMERICAN  NEWSPAPERS  InI^ 


(Continued  from  page  34) 


TOTAL 


City 

Newspaper 

LINEAGE 

National 

Columbia,  S.  C. 

.  State  . 

(b) 

3,465,588 

1,123,486 

Sunday  ed  . . . 

.(1) 

1,948,92^ 

369,124 

Total  . 

(a) 

5,414,514 

1,492,610 

Raleigh  . 

.  7  iwes  . 

.(f) 

5,405,582 

247,494 

.Appleton  . 

.  Posl-C  rescent 

(1) 

5,396,510 

86,550 

Sioux  balls  .... 

..Irgus-Leader 

(f) 

5,391,864 

1257.300 

I'argi)  . 

.I'oruin  . 

.(1) 

5,383,494 

821,048 

Paducah . 

.Sun  . 

.(f) 

5254,000 

717,164 

Dubuque  . 

.  Telegraph- 
Herald  .... 

(k) 

5,350,622 

1,045,422 

\\  aterloo . 

.Courier  . 

(f) 

5,244,540 

1,249,416 

Worcester  . 

.Post  . 

■M 

5,261.690 

889,437 

I'indlav  . 

.  .Republican  . . 

5,187,065 

746,643 

Chester.  Pa . 

.  /  imes  . 

5,185,126 

830,071 

Staten  Island... 

.  .-Idtwtce  .... 

.(f) 

5,182,925 

255,701 

Rochester  . 

.Journal  & 
Post-lix- 
press  . 

.(f) 

3.428,645 

196,115 

Sunday  Amer. 

(i) 

1,736,193 

99.138 

DISPLAY 
Local 
1.991,878 
1.334,144 
3,326,022 
4,582,424 
4,105,024 
3,517,024 
3,765.098 
4,162,481 


Gauiy 

350,3 

345ji 

5953 

475i 

61750 

551i 

<74S 


3,731,854 

3,566,668 

3.871.046 

4,021.094 

3,920,388 

4.115,336 


Total  . (k) 

Kansas  City . Kansan  . (k) 

Providence  . Tribune  . (f) 

Sunday  ed _ (i) 

T(»tal  . (k) 

llutcliinson  . (f) 

Akron . Press  . (f) 

(ialesburg  . Kepubliean- 

kegisler  ....(f) 

Santa  Monica  ..Outlook  . O) 

Racine . Journal-Sews  (  f ) 

Cas|)er,  \Vyo . Tribune  . (k) 

Nfcmpliis  . Press  .... 

Montgomery  ....  .Advertiser 
Santa  Barbara. . .  Press  .... 
lackson  ( -Miss. )  ..Weu'S  .... 

Marion  ( Ind. ) . . .  Chronicle 

[.a  Crosse  . Tribune  6r 

Leader  Press  (f) 
Sunday  ed  ....(i) 

Total  . (k) 

Albany,  Y . founial  . (f) 

vTiarlcston,  S.  C.Post  . ff) 

\\  heeling . Intelligencer  . .  (b) 

W'ausau  . Kecord-Herald 

Providence . .Wtw  . 

Houston  . Pre.ss  . 

Kingston  . Preeman 


5,164,838 

5,104,687 

4,141.499 

1,022,664 

5,164,163 

5,103,028 

5,095,342 


295,253 

1,053,248 


2.421.485 
1.434,786 
3.856,271 

2.676.485 


891,940 

420,700 


3,534,356 

3,875.564 


(f) 

.(a) 

.(d) 

.(k) 

.(f) 


5,074,216 

5,059,586 

5,040,672 

5,039,594 

5,014,534 

4,991,080 

4,960,788 

4,934,496 

4,898,372 


833,546 

360,444 

1,032,500 

671,594 

590,604 

1,303,116 

372,988 

932,106 

703,095 


4.240.670 

3,480,008 

3,423,118 

3.689,924 

3,901,702 

3,214.974 

3.500,784 

3,375,064 

3,784,389 


.S!! 


.(f) 

.(f) 


3,782,814 

1,092,616 

4,875.430 

4,802,938 

4,794,692 

4,780.818 

4,772,802 

4,772,417 

4,751,908 

4,751,012 


953,548 

101,822 

1,055,370 

473,088 

1,202,964 

972,566 

543,310 

812,204 

458,010 

754,922 


.(f) 
. ..(f) 


Parkersburg 


(ialesburg . Mail 

Aberdeen  . I  World 

i-’airmont  . I  West 

Virginian  ...(f) 

(ialveston  \ . News  . (b) 

(Sunday  ed  . . . .  (i) 

Total  . (a) 

. .  News  . (b) 

Sunday  ed  ....(i) 

Total  . (a) 

KIkbart  . Truth  . (f) 

.Augusta,  (ia . Herald  . (f) 

'Sunday  ed  . . . .  (i) 

Total  . (k) 

Clean  . Times  .  (f) 

Jacksonville.  l  \ii .  .1  ournal  . (f) 

Salt  I.akc  City .  .f)cseret  Ncws.  ff) 

Newark  . Sunday  Call  . .  (i) 

Modesto . Xeu’s  . (f) 

Paducah . News- 

Democrat  ..(d) 


+ Includes  128,072  lines  legal  advertising 


2.467,010 

923,608 

3,390.618 

3,617,348 

3,217,004 

3,684,338 

3,882,292 

3,205,111 

3,948,336 

3,491,698 


4.735,598 

4,731,314 


641,396 

680,680 


3,712,282 

3,560,648 


4,695,922 

2,999,480 

1,662.270 

4,661,750 

3,220,958 

1,437,212 

4,658,170 

4,648,420 

3,141,748 

1,496,978 

4,638,726 

4,614,564 

4,589,424 

4.561,928 

4,553,830 

4,549,524 


390,502 

773,742 

267,380 

1,041,122 

217,826 

131,180 

349,006 

794248 

1,077,944 

154,938 

1,232,882 

593,558 

698,894 

991,354 


509,558  2,384,762 


^  Tribune  ... 

.(b) 

3,429,671 

412,048 

2.788,471 

Sunday  ed  . . . 

.(i) 

1,079,260 

126,350 

878,115 

C'edar  Rapids.. 

Total  . 

.(a) 

4.508.931 

538,398 

3,666,586 

. .  Republican  . . 

.(k) 

4,497.493 

697,156 

3,310,951 

Topeka . 

. .  .State  Journal 

.(f) 

4,49.5,498 

660,758 

3,115,854 

Texarkana  .... 

..  Four  States 
Press 

.(a) 

4,490,948 

632,520 

3.858,428 

42&« 

419J1 

434* 

8111 


811* 

202* 

11)13* 

DOOUf 


m 


U19* 

m 

628*1 

522* 

4PJ|| 

1.123* 

627*^ 

370* 


267* 

67.H 

334* 

712* 

374* 

123* 

m 

753* 

345* 

+50** 


381* 

489* 


4,128,852 

1.460.428 
■i  1,189,280 
\  2,649,708 
2,451,386 

1.191.428 
3,642,814 
3217.648 

1, MS,406 
1,152,312 

2, m,7m 
3,5^,246 
3,132,906 
3,065,720 


176* 

m 

206* 

970* 

550* 

114* 

6^* 

636* 

419* 

189* 

609* 

442* 

737* 

.504* 


4,537.540  521,486  3,633,000 


633* 

302.* 


■>ri 


t Included  in  local. 


Richmond,  Ind.. 

.  Palladium  . . . 

.(f) 

4,488,736 

843.(V40 

3,056,144 

4?:* 

Superior  . 

.  Telegram  _ 

.(f) 

4.482.716 

1,154,006 

2.908,220 

4.’0,l 

bresno  . 

.  Pee  . 

.(f) 

4,469,136 

619.626 

3,114,034 

7.^4 

Quinev,  HI . 

.  IVhig-J ournal 

(k) 

4.466.518 

988,568 

2,938,866 

Sharon  . 

.  Herald  . 

.(f) 

4,448,444 

691,180 

3,216,374 

4,+f,4 

Amarillo  . 

.  News  . . 

.(b) 

.(f) 

4,432.444 

4,424,480 

3,016,588 

707,462 

3,195,332 

5104 

New  A'ork . 

.  Daily  News* 

.(b) 

674,662 

1,862.480 

47)4 

Sunday  ed  . . . 

.(i) 

1.375,446 

553246 

726.828 

T otal  . 

*  Tabloid 

.(a) 

4,392,034 

1,228,008 

2,589,308 

."4.1 

(Ireeiiville,  S.  C.. 

. Piedmont  .... 

.(f) 

4,372,550 

402,192 

3,402,952 

5ff.< 

Dubuque  . 

.  Tiiiie.s- Journal 

(f) 

3,027,850 

444,248 

2.331.966 

I'li 

SundaV  ed  . . . 

.(i) 

1,243,900 

106,904 

1,050,336 

M 

Total  . 

.(k) 

4,371,750 

551,152 

3,382.302 

Anderson . 

Minneapolis  .... 

.  Herald  . 

.  .Minnesota 

.(b) 

4  362.976 

639,016 

3,286.500 

4^ 

Star  . 

.(H 

4.358.017 

553.955 

3.387.807 

4I&1 

(Continued  on  page  38) 
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Circa-  2,500  10,000 

latioa  lines  Unas 


.12  .11 

.0225  .0225 

.025  .025 

.0179  .0179 

.014  .014 


“OHIO  FIRST” 


There  is  much  valuable  business  waiting  for  the  outstretched 
hand  among  Ohio’s  1,439,345  families  who  last  year  had  a  total 
membership  in  Building  and  Loan  Associations  of 

1,169,828 

Ohio  ranks  second  in  the  country,  among  Building  and  Loan 
Associations,  with  total  assets  of 

$564,348,517.00 

Ohio’s  total  wealth  is  in  excess  of  seven  biUion  dollars ;  per  capita 
wealth  is  about  $1,500.00  and  the  banking  resources  show  a  per 
capita  wealth  of  S208.00. 

By  reaching  out  through  newspapers  you  can  hold  Ohio  in  your 
hand,  which  is  one  of  the  most  valuable  States  in  the  Middle 
West  for  national  advertising. 

It  is  being  proved  every  day  that  these  Ohio .  newspapers  are 


winners. 


They  create  demand,  increase  demand  and  sustain  it  in  propor¬ 
tion  to  the  enterprise  of  the  advertiser. 


**Akron  Beacon  Journal . (E)  39,177 

•*Alcron  Time*  . (E)  24,591 

**Akron  Suntlay  Time* . (S)  23,415 

ttBellefontaine  Examiner  (E)  4,631 

ttCincinnati  Enquirer  . (MAS)  75,017 

Columbu*,  Ohio  State  Journal.  (M)  50,147 

Columbu*,  Ohio  State  Journal..  (S)  33,124 

tConneaut  New*  Herald . (E)  3,040 

+  TDover  Daily  Reporter . (E)  4,771 

ttironton  Irontonian . (M)  3,400 

Kenton  Democrat . (E)  2,500 

tfLima  New*  and  Time*-Dem. .  (EAS)  16,970 
**Lima  Republican-Gaxette  .  .  (EAS)  10,545 

Lorain  Journal  . (E)  4,866 

ttMiddletown  Journal  .  . . (E)  5,279 


ttNewark  American-Tribune  ....  (E) 

New  Pbiladelpbia  Time* . (E) 

Piqua  Call 'And  Pre**  Di*patck.(E) 
ttPort*moatli  Sun  and  Time*.  (MAE) 

ttPort*moutb  Sun-Time* .  (S) 

* 'Springfield  Sun . (M) 

ttSteubeneiUe  Gaxette . (E) 

••Toledo  Blade . (E) 

••Young*town  Vindicator  . (E) 

••Young*town  Vindicator . (S) 


Circu-  2,500 
lation  line* 

.  7,643  .025 

6,780  .025 

6,071  .03 

17,746  .06 

12,575  .04 

14,022  .035 

8,546  .03 

107,009  .27 

27,856  .07 

26,559  .07 


■{■Government  Statement,  April  1,  1923. 
••A.  B.  C.  SUtement,  Sept.  30,  1923. 

■{  ■f'GoTernment  Statement,  Sept.  30,  1923. 
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The  Business  Men 

of  your  community  will  value  the 
authentic  statements  of 

Roger  W.  babson 

on  the  business  and  financial  situation,  above 
any  other  single  piece  of  news  that  you  can  print. 

Supplied  weekly  through  the  Babson  News  Service, 
Division  of  BABSON  INSTITUTE,  Babson  Park,  Mass. 

SPECIMEN  RELEASES  AND  RATES  ON  REQUEST 


r- 


FOR  PROMPT  SERVICE 


TYPE  •  BORDERS  •  ORNAMENTS 
BRASS  RULE 

Printen*  Supplies  *  Presses  *  Paper  Cutters 


Hamilton  Wood  &  Steel  Equipment 

tncludinf  out 

AMERICAN  CUT-COST  EQUIPMENT 

Carried  in  Stock  for  Prompt  Shipment 

AmericanType  Founders  Company 


Boeton  Baltimore  Buffalo  Detroit  St.  Louta  Denver  Portland 

KewYork  Richmond  Pittsburgh  Chicago  Minneapolis  LosAngeles  Spokane 

Philadelphia  Atlanta  Cleveland  Cincinnati  iCansasCity  San  Francisco  Winnipeg 


COLUMBIA  DRY  MATS 

Eure  used  by  leading  newspapers. 

Their  superior  quality  guarantees  satisfaction. 

None  better  made.  Lowest  prices. 

Immediate  shipment  from  stock. 


Write  for  Samples 


COLUMBIA  OVERSEAS  CORPORATION 

12  East  12th  Street  New  York,  N.  Y. 

PHtWE:  STUYVESiANT  SNS 


Circulation  Structure 

Ask  the  Publisher  who 
has  taken  my  service. 

Lee  Loomis 

THE  MUSCATINE  JOURNAL 

Muscatine,  la. 

knows  and  will  tell 

^AB.AAiLo>IOOM.ENO.“cRAi|NOIAMA) 

ACCOUNTANT  a  AUDITOR 
33  WEST  A2“PSTREET 
NEW  YORK  CITY 


Income  Tax 


System 


Auditing 


LINEAGE  OF  AMERICAN  NEWSPAPERS  IN 

{Continued  from  page  36) 


TOTAL 

DISPLAY 

City 

Newspaper 

LINEAGE 

National 

Local 

Sandusky  . . . . 

...Star- Journal  . 

.(f) 

4,356,627 

770,358 

3,142,286 

Anderson  . . . . 

. . .  Bulletin  . 

.(f) 

4,353,972 

761,026 

3,336^ 

Madison . 

. . .  Capital  Times 

(f) 

4,341,999 

578,694 

3,111,437 

Sheboygan  .. 

....Press- 

Telegram  . . 

.(f) 

4,334,918 

1,031,240 

2.798,404 

tClassiBed  includes  279,328  lines  lefiral,  readers, 

,  etc. 

Owensboro  . . 

...Messenger  .... 

.(d) 

4,309,802 

804,006 

3,176,782 

Boise  . 

...Idaho 

Statesman  .. 

.(a) 

4,308,640 

1,016,554 

2,462,936 

Richmond,  Ind...  Item  . . 

.(a) 

4,279,576 

487,900 

3,276,784 

Walla  Walla. 

....Bulletin  . 

.(f) 

3,155,222 

897,694 

2,051,868 

Sunday  ed  ... 

.(i) 

1,113,462 

166,040 

903,434 

Total  . . 

.(k) 

4,268,684 

1,063,734 

2.955,302 

Ogden . 

. . .  .Standard- 

Examiner  . . 

(k) 

4,263,215 

740,842 

2,664,474 

Waukegan  ... 

...Sun  . 

.(f) 

4,200,000 

350,000 

3,320,000 

Charleston  . . . 

. . . .  News  & 

t%A| 


..(a) 


Courier 

New  York . Evening  Post  .(f) 

Attleboro . Sun  . (fl 

Salem,  Mass . News  . (f ) 

Batavia  . News  . (f) 

Wichita  Falls . Record-News  .(a) 

t  Includes  classified  advertising. 

Waterloo,  la . Tribune  . (a)  4,103,568  493,276 

tNumber  of  advertisements. 


4,185,059 

4,135,756 

4,121,068 

4,115,779 

4,111,884 

4,106,242 


801,538 

1,090,506 

467,670 

843,451 

658,000 


2,851,838 

2.581,706 

3,480,680 

3,272328 

3,128,884 


311,990  t3, 794352 
3.610392 


Rutland  . Herald  . (b) 

Mankato  . Free  Press  . . .  (f ) 

Quincy,  Ill . Herald  . (f) 

North  Adams. ... Trowjcripf  ....(f) 

New  London . Day  . (f) 

Sandusky  . Register  . (d) 

Gloversville  . Leadcr- 


4,094,858 

4,069,702 

4,056,164 

4,054,666 

4,051,628 

4,023,050 


709,061 

620,018 

667,464 

656,712 

1,045,352 

784,199 


3.254397 

3,274,110 

3388.700 

2,939300 

2,529,422 

2,879,443 


Republican 

■(D 

3,998,946 

596,652 

2.893,548 

g||J 

Salina  . 

Journal  . 

(fi 

3,983,515 

647,640 

2,949,052 

Boston  . 

,  Advertiser*  . . 

(b) 

934,064 

205,971 

419,535 

■KWi 

Sunday  ed  ... 

.(i) 

3,039,403 

1,308,335 

1,207,082 

Total  . 

(a) 

3,973,467 

1,514.306 

1,626,617 

83231 

*Daily  edition  only  is  tabloid  size. 

Sterling . 

.  Gaselte  . 

.(f) 

3,965,132 

435,936 

3,416,884 

1121 

Owensboro . 

.  Inquirer  . 

.(f) 

3,947.510 

436.926 

3,007,648 

5021 

Austin  . 

,  American  ... 

.(a) 

3,917,398 

758,660 

2,584,694 

sw 

Eaii  Claire . 

.Leader  St 
Telegram  . , 
.  Recorder  & 

(g) 

3,891,748 

930,594 

3«.« 

2,611,714 

.Amsterdam  .... 

Democrat  . 

.(f) 

3,890,771 

629.583 

3,261,188 

Racine  . 

.  Times-Call  . . 

.(f) 

3,846,752 

502,908 

2,922,752 

4211 

Lewiston  . 

.  Sun  . 

.(b) 

3.839,080 

742,700 

2,854,908 

241.( 

Cambridge,  O. .. 

.  Jeffersonian 

.(f) 

3,774,176 

584,836 

3,002,020 

187J 

Fond  du  Lac... 

.  Common- 

wealth  .... 

.(f) 

3,768,674 

643,454 

2,965,816 

I.^ 

Adrian  . 

Lockport,  N.  Y. 

.  Telegram _ 

.  Union-Sun  & 

.(f) 

3,765,216 

752,850 

2,305,992 

442S 

Journal  . . . 

.(f) 

3.753,605 

625,087 

2,836,704 

Vincennes,  Ind. . .  Commercial  ..(b) 

Pensacola  . Journal  . (b) 

Sunday  ed  . . . .  (i) 

Total  . (a) 

Long  Island  Gty.Sfar  . (f) 

Beaver,  Pa . Times  . (f) 

Augusta,  Me.... Kennebec 

Journal  .... (b) 

Augusta,  Ga . Chronicle  ....  (a) 

Indianapolis  . Times  . (f) 

Martin’s  Ferry..  .Times  . (f) 


3,739,333 

2,897,972 

797,398 

3,695,370 

3.691,729 

3,686,168 

3.637.326 
3,617,922 
3,612,469 

3.574.326 


t3.196,756 
658,084  432,714 

145,628  567,728 

803,712  1,000,442 

2,800,172 

241,598  2,964390 


809,728 

800,492 

669,141 

416,080 


2,464,144 

2,441,922 

2,943,327 

2.894,346 


xzsl 

m\ 

2aif| 

m 

3rj. 

ml 


*Classified  hicludes  readers,  15,428  lines;  legal,  33,488  lines. 


Parkersburg  ... 

,  Sentinel  _ 

..(f) 

3.572.044 

. 

Burlington,  la.. 

.  Gasette  . ... 

..(f) 

3,563.896 

910378 

2.330,608 

3213 

St.  Joseph . 

.  Gazette  .... 

..(b) 

3,546,807 

512,085 

2,715,461 

3153 

Hagerstown  .... 

.  Herald  . 

..(b) 

3,538.570 

805,378 

2.084,516 

6tf 

.Mail  . 

..(f) 

3.542,602 

805,378 

2,243,150 

Salem,  Ore . . 

.  Capital 

Journal  .. 

...(f) 

3,538,794 

747,124 

2,162,952 

j(w 

Danville,  Va. ... 

.Register  ... 

..(a) 

3,517,500 

797,006 

2,720,494 

Bee  . 

..(f) 

3,312,212 

757,736 

2,554,476 

♦Local  advertising  includes  classified. 

Eugene . 

.  Register  . . . 

..(b) 

3,440.514 

597,548 

2,842,906 

Dallas  . 

.  Dispatch  . . . 

...(f) 

3,432,100 

255,836 

2.641.758 

530 

Bloomington.  Ill. 

.  Bulletin  _ 

..(k) 

3,420,087 

216,549 

2.928,482 

tTentralia,  III... 

.  Sentinel  ... . 

...(f) 

3,398  766 

625,416 

2.452,604 

3311 

Marietta  . 

.  Times  . . 

...(f) 

2,596.972 

566,902 

1,651372 

Sunday  ed  , 

...(i) 

772,562 

59,430 

663,054 

Total  . . . . 

..(k) 

3,379,534 

636,332 

2,314,326 

Watertown,  N.  Y. Times  . 

...(f) 

3,378.067 

788,464 

2.591,603 

Belleville,  Ill... 

.  .4dvocate  . . 

...(f) 

3.352,461 

332,409 

3,020,052 

Marquette  . 

.Mining  Journal  (b) 

3,302,088 

645,170 

2,526.034 

13W 

Warren,  Pa.... 

.  Mirror  . 

...(b) 

3,267,556 

491,176 

2,693,798 

isJ 

Times  . 

...(f) 

3,277,120 

491,176 

2.703,374 

iSi 

Hamilton  (O.) . 

.Journal  ... 

...(f) 

3,267,978 

607,950 

2.660,028 

*  Not  lineage,  but  number  of  classified  advertisements. 

Cheyenne  . IVyoming  State 

Tribune^ 

Leader  . (f)  2,396,856  598,794  1.564,962 

Sunday  ed  ....  (i)  854,322  75,544  751,898 

Total  . (k)  3,251,178  674,338  2,316,860 

(Continued  on  page  40) 
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NEW  ENGLAND 

the  vast  opportunities  of  New  England  are  realized, 

*  *  national  advertisers  will  never  overlook  it. 

In  this  group  of  Northeastern  States  there  are  25,000  industrial  estab¬ 
lishments  employing  approximately  1 ,500,000  people. 

How  many  of  their  needs  do  you,  Mr.  Manufacturer,  supply? 

How  much  would  you  like  to  have  in  trade  orders  as  your  share  of  the 
more  than  $5,000,000  they  earn  each  day? 

What  would  you  figure  as  your  share  of  the  more  than  $  1 ,800,- 
000,000  they  earn  yearly? 

Acquaint  these  people  with  your  goods  by  advertising  in  the  daily 
papers  of  New  England. 

All  New  England  watches  its  local  papers,  for  all  that  is  best  and  new 
in  reliable  trade-marked  brands  of  merchandise. 


THESE  ARE  THE  SELECT  NEWSPAPERS  OF  NEW  ENGLAND 


KAUACHITBZm— PopaUtion.  I.S68.IM 


Ciron. 

latian 

6,600 

Unaa 

10,000 

Unaa 

**AttleboTo  Bud  . 

....(E) 

6,644 

.0676 

.0176 

fBaaten  Oloba  . 

.(MAE) 

816,467 

.46 

.46 

tBeiton  Globa  . 

. (B) 

666,416 

.66 

.66 

••FaU  Rirer  Harald  . 

....(E) 

11680 

.046 

.046 

**ntobbur(  Bantinal  . 

,....(E) 

11,191 

066 

.046 

**HaTerhiU  Oaiatta  . 

....(E) 

16.600 

.066 

.04 

**I.yan  Itan  . 

. (E) 

16,496 

.06 

.ou 

ttliowall  Cooriar-CltUan  and 

Zraalnp  Laadar . (HAS) 

61,696 

.06 

.06 

**Vew  Badford  Btandard-Karenrp 
(MAE) 

66.466 

.06 

.06 

**Baw  Badford  Bnnday  Btandard  (B) 

66,668 

.06 

.06 

fVortb  Adams  Transoript. 

. (E) 

9,664 

.0676 

.06 

tlPlttsBald  Eacla  . 

. (E) 

16,007 

.04 

.066 

ttBalam  Vows  . 

60,706 

.00 

.07 

Tanaton  Oaaatta . 

. (*) 

6,666 

.04 

.06 

**Woroastar  Talacram-Oaaatta 

(MAE) 

80,606 

.64 

.61 

''Worcaatar  Bnndap  Talacram . .  (B) 

46,669 

.16 

.16 

KAm— PopaUtlon,  768,014 


ttBanpor  Dallp  Oonunarcial. . . 

.(E) 

14,446 

.06 

.04 

••Portland  Prast  Harald ....  (MAS) 

66,476 

.08 

.06 

••Portland  Expraas  . 

(E) 

66.400 

.10 

.07 

**Portla.nd  Telcvnm  . 

(Bandap  Edition  Expraas) 

.(8) 

66,764 

.10 

.07 

ttWatarallla  Bantinal  . 

(M) 

6,880 

.068 

.068 

Jit H AMPSuxB^^" PopnluHop, 

4tt,686 

••Concord  Monitor.Patiiot  ... 

.(E) 

8,178 

.0676 

.068 

ttKaana  Bantinal  . 

.(E) 

6,466 

.06 

.064 

**)C«nehMter  TTnioB  LMder.<]CAE) 

68,677 

.10 

.07 

KHODZ  IBLAZl)— PopuUtioB.  604.167 


Ciron* 

8,600 

10,000 

lation 

Unas 

Unas 

ttEawport  Daily  Baars . 

...(E) 

6,660 

.0666 

.06N 

Pawtucket  Times  . . 

...(E) 

86,070 

.10 

.07 

tProTidenee  Bulletin  . 

...(E) 

61.688 

.17 

(A)  .66 

••Providenca  Journal . . 

...(M) 

85,169 

.09 

(A)  .86 

**ProTidenoe  Journnl  . 

...(B) 

68,167 

.16 

.16 

ttFrovidanoa  Tribune  . 

...(E) 

66.846 

.10 

.09 

••Waatarly  Bun  . 

(EA8) 

4,601 

.066 

.OU 

••Wonisooket  Call . 

...(E) 

16,666 

.04 

.04 

(A)  Oomblnatlon  rata  Dally  Journal  and  Bra.  Bullatia. 

TEBMOHT— Population,  666,466 

••Barra  Timas  . 

...(E) 

6,716 

.06 

.OH 

ttBannlarton  Banner  . 

...(E) 

6,061 

.0196 

.0U6 

••BnrUncton  Free  Press.... 

..(M) 

U,860 

.06 

.M 

••Batland  Harald  . 

...(M) 

10,646 

.04 

.M 

ttBt.  Jahasbury  Caladonlan-Baoord 

(E) 

6,610 

.0914 

.018 

(XWEZCTIOVT 

—Population,  1,660,661 

tBridcaport  Post-Talacram. 

(EAM) 

46,601 

.14 

.14 

tBrldpapurt  Peat . 

....(■) 

16,996 

.09 

.M 

••Hartford  Ooarant . 

...(!» 

M,117 

.06 

.M 

••Hartford  Oourant . 

....(•) 

60,1W 

.U 

.11 

ttHartfard  Timas  . 

...(E) 

«,196 

.U 

.19 

**lterlden  Becord  . 

...(M) 

7,666 

.046 

.06 

tMiddlatowa  Press . 

....(E) 

7,667 

.06 

.OH 

ttVaw  Haran  Racistar . 

.(BAS) 

67,066 

.11 

.19 

••Maw  London  Day . 

....(E) 

11,660 

.06 

.OH 

tfEarwloh  BnUatia  . 

...(M) 

16,9U 

.07 

.N 

••Vorwalk  Hour . 

,...(E) 

6.600 

.06 

.M 

••BtamfSPd  Adrooata  . 

....(E) 

6,667 

.0676 

.M 

••Watarbury  BepnbUean  American 

(ME) 

68.867 

.06 

.07 

**Wftt6rbttr7  BepubUoan  a  a 

....(B) 

16,698 

.06 

.06 

t  Oaaammaot  Btatament,  April  1,  1966. 

••  A.  B.  0.  Btataiaant,  Bapt.  60,  1666. 
tt  Oaaammant  Btatamant,  Bapt.  60,  1066. 
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IOWA 


WEALTH  FROM  HER  ACRES 
INVITES  GIANT  TRADE 

T  OWA  claims  the  largest  proportion  of  ac- 
^  tually  arable  lands  of  all  States  and  proves 
it  by  the  immense  agricultural  production, 
98.5%  of  all  the  land  is  tillable. 

There  is  a  total  farm  acreage  of  33,474,896; 
of  this  vast  agricultural  tract,  28,606,951  acres 
are  improved  land. 

The  farms  number  213,439,  averaging 
156.8  acres.  The  land  is  worth  $205  per  acre. 
Figure  the  invested  wealth  of  these  farms  and 
the  total  value  reaches  an  enormous  sum. 

The  income  from  crops  alone  amounts  to 
over  a  billion  dollars  per  year. 

Iowa  mines  produce  $18,000,000  and  her 
forests  yield  $17,000,000  annually. 

There  can  be  no  uncertainty  of  the  buying 
power  of  Iowa  people.  Nowhere  else  can  a 
more  responsive,  concentrated  market  be 
found  than  in  Iowa. 

Live  advertisers  are  enlarging  their  space  in 
Iowa. 


Rat*  hr 

CbxiiUlhB 


**BurlinKtoii  Gaxette . (E) 

**Ce<lar  Rapid*  Gasett* . (£) 

**Council  Bluffs  Nonpareil . .  . .  .  (EdkS) 

**  Davenport  Democrat  &  Leader . (E) 

**DaTenport  Democrat  db  Leailer . (S) 

ffDavenport  Timet  . (E) 

**Des  Moines  Capital . (E) 

**Des  Moines  Sunday  Capitad . (S) 

*  *lowa  City  Press-Citixen . (E) 

**Keokuk  Gate  City . (E) 

f f Mason  City  Globe  Gaxette . (E) 

* ’Muscatine  Journal  . (E) 

* ’Ottumwa  Courier  . (E) 

’’Waterloo  Evening  Courier . (E) 

”A.  B.  C.  Statement,  Oct.  1,  1923. 

ffGovemment  Statement,  Oct.  1,  1923. 


LINEAGE  OF  AMERICAN  NEWSPAPERS  IN 


(Continued  from  page  38) 


City 
Muscatine  . 


Newspaper 
.Journal  . (f) 


TOTAL 

LINEAGE 

3,242,722 


DISPL.\Y 
National  Lo 
634,648  2,43 


Reno . 

.Gazette  . 

.(f) 

3,150,112 

754,418 

2,068,178 

Modesto . 

.  Herald  . 

(b) 

3,148,978 

225,316 

2,389.354 

Denton . 

.  Record- 

Chronicle  . . 

.(f) 

3,147,102 

Birmingham  ... 

.  Post  . 

.(f) 

3,136,490 

519,890 

2,294,264 

Syracuse  . 

.  Telegram _ 

.(f) 

1,428,835 

123,904 

1,001,691 

Sun.  American 

(i) 

1,693,762 

879,970 

689,430 

Total  . 

.(k) 

3,122,607 

1,003,874 

1,691,121 

Corning . 

.Leader  . 

.(f) 

3,081,078 

590,226 

2,302,972 

Princeton,  Ind. . 

.  Clarion-News 

.(f) 

2,987,950 

657,300 

2,300,550 

Waukegan  . 

.  News  . 

.(f) 

2,959,440 

254,920 

2,261,776 

Mobile  . 

. News- Item  ... 

.(f) 

2,943,192 

745,500 

2,103,556 

Huntington,  Ind 

.  Press  . . 

.(d) 

2,855,348 

294,524 

2,421,804 

Grand  Jimction. 

.  Sentinel  . 

.(f) 

2,854,278 

396,816 

2,454,564 

Denver . 

.  Express  . 

.(f) 

2,850,302 

293,034 

2,174,536 

Athens  . 

.  Banner- 

,  Herald  . ... 

.(f) 

1,936,410 

673,736 

1,038,156 

iSunday  ed  . . 

.(i) 

886,354 

113,022 

743,652 

Total  . 

(k) 

2,822,764 

786,758 

1,781,808 

Iowa  City . 

.  Press-Citisen 

.(f) 

2,819,194 

556,556 

2,069,494 

Des  Moines  . . . 

.  News  . 

.(f) 

2,767,800 

372,064 

1,970,276 

Painesville  .... 

.Telegraph  ... 

.(f) 

2,746,282 

299,726 

2,446,556 

Harrisonburg  . 

.  News- Record 

(b) 

2,715,300 

477,666 

2,109,352 

Newburyport  . 

.(f) 

2,685,746 

Logansport  . . . 

.Press  . . 

,(b) 

2,662,488 

285,9()8 

2,324,()28 

Dixon . 

.(f) 

2,542,414 

Norfolk,  Neb.. 

.News  . 

.(f) 

2;514;804 

458,860 

i, 623,748 

Rome,  Ga . 

.News-Tribune 

(f) 

1,700,552 

498,890 

1,115,072 

, Sunday  ed  . . 

.(t) 

809,438 

61,460 

711,298 

Total  . 

.(k) 

2,510,090 

560,350 

1,826,370 

Canton,  Ill . 

.  Ledger  . 

.(f) 

2,453,178 

342,482 

1,925,854 

Hudson.  N.  Y. . 

.Star  . 

.(b) 

2,452,324 

292,495 

1,944,761 

Mitchell,  S.  D. 

.  Republican  . . 

.(f) 

2,451,000 

420,000 

2,016,000 

Crawfordsville 

.  Review  . . 

.(b) 

2,347,000 

325,000 

1,850,000 

Knoxville  . 

.  News  . 

.(f) 

2,321,690 

167,402 

1,781,958 

Ludington  _ 

.  News  . 

(m.) 

2,237,312 

378,756 

’1,858,556 

’Includes  classified  advertising. 


McAlester . 

.News-Capital 

.(f) 

2,174,805 

433,090 

1,482,045 

kb 

Gadsden . 

.Journal  . 

.(f) 

2,130,002 

402,066 

1,731,520 

IrS 

Pontiac,  Ill . 

.  Leader  . 

.(f) 

2,097,228 

289,156 

1,716,866 

Mt  Carmel,  Pa. 

.  Item  . 

.(f) 

2,076,648 

468,790 

1,505,434 

|[i@ 

Great  Falls . 

.  Leader  . 

.(f) 

1,917,986 

241,780 

1,483,216 

lola,  Kan . 

.Register  . 

.(f) 

1,839,852 

277,914 

1,547,938 

HeR 

Columbia,  Mo.. 

.  Missourian  . . , 

..(f) 

1,723.520 

218,400 

1,330,400 

Washington,  la. 

.  Journal  . 

.(f) 

1,409,916 

249,998 

1,114,448 

■1 

Staimton  . 

.  News-Leader 

.(d) 

1,348,522 

253,610 

897,274 

IM 

Washington,  D.  C.News  . 

.(f) 

1,220,968 

85,274 

832,608 

Clifton  Forge. . . 

.Review . 

.(f) 

981,260 

141,554 

740,964 

So.  St.  Paul. . . . 

.  Reporter  _ 

.(f) 

667,674 

127,710 

510,844 

.13 

Boone . 

.News- 

1 

Republican 

.(f) 

2,018,716 

401,086 

1,575,924 

i'J 

The  Dalles  . . . . 

.  Chronicle  . . . 

.(f) 

1,947,456 

297,360 

1,271,928 

LINEAGE  OF  CANADIAN  NEWSPAPERS  IN  1923 
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UNEAGE  of  CANADIAN  PAPERS  IN  1923 


(Continued  from  page  40) 


City 


Xoronto 


Regma  •  • 
Victoria 


Kingston . 

Fort  William 


Guelph  . 
Cilgary 
Halifax 


Lethbridee  • . 
Moose  Jaw  . . . 
Medicine  Hat. 


Sydney  . 

Charlottetown 


TOTAL 

DISPLAY 

Newspaper 

LINEAGE 

National 

Local 

Classified 

....(a) 

6,684,384 

1,333,962 

4,377.142 

973,280 

...Globe  - 

....(b) 

6,381,777 

3,039,496 

t2,160,124 

1,181,557 

422,574  lines, 

transient 

announcements  and  movies  advertising. 

...Leader  ... 

....(b) 

5,930,589 

2,079,997 

2,797,366 

1,053,226 

Post  . 

....(f) 

5,471,834 

1,949,690 

2,468,918 

1,053,226 

...Times  ... 

....(f) 

5,831,840 

1,206,324 

4,028,108 

597,408 

s.. Standard  . 

,....(f) 

5,171,754 

U26,173 

3,457,980 

387.601 

...Record  ... 

. (f) 

4,802,680 

1,206,772 

3,046,078 

550,830 

_ (f) 

4,450,254 

852,183 

3,598,071 

..Times- 

Journal 

....(f) 

4,262,538 

1,173.326 

3,089,212 

** 

**  Included  in  local  lineage. 

...Sentinel- 

Review 

. (f) 

4,156,146 

1,306,480 

2,756,030 

93,636 

....Mercury 

. (f) 

4,012,099 

1,022,192 

2,729,015 

360,892 

...Albertan  . 

. (b) 

3,967,549 

770.969 

1,984,256 

1,212,324 

...  .Chronicle 

. (b) 

2,847,054 

1,411,746 

1,070,272 

365,064 

Echo  .... 

. (f) 

3,001,264 

1,376,424 

1,272,516 

352,324 

...Herald  .. 

. (f) 

3.477,328 

1,109,965 

2,083,760 

283,603 

....Times  ... 

. (f) 

3,145,800 

1,196,244 

1.559,432 

390,124 

. .  .News  _ 

. (f) 

3,096,692 

1,019,368 

1,973,610 

103,714 

rie. Ytor . 

. (f) 

2,895,594 

957,432 

1,921,362 

16,800 

...News  - 

. (b) 

2,304,672 

812,160 

1,246,440 

246,072 

...Herald  .. 

. (f) 

2,287,000 

770.000 

1,380,000 

137,000 

. . .  Post  . 

2,919,000 

987,000 

1,932,000 

** 

♦*  Included  in  local  lineage. 

. .  Guardian 

....(■b) 

2,154,148 

1,251,876 

787,360 

114,912 

FALUNG  FRANC  PINCHES 
PARIS  PUBLISHERS 

Dailies  Face  Dilemma  of  Raising  Prices 
WKile  Editorially  Crying  Confi¬ 
dence  in  National  Exchange 
— Situation  Serious 


The  New  York  Herald  Paris  eehtton 
has  announced  an  increase  to  40  centmes- 
The  Paris  Chicago  Tribune  is  still  at  30 
centimes. 


A.  P.  READY  TO  MOVE 


By  G.  Langei.aas 
{Paris  Editor,  Editor  &  Publisher) 

The  question  in  every  newspaper  office 
in  France  today  is — to  increase  or  not 
to  increase.  With  the  fluctuation  in  ex¬ 
change  the  purchase  of  print  paper  is  a 


Will  Transfer  New  York  Headquarters 
Uptown  Feb.  26 

Wire  arrangements  are  now  ready  in 
the  new  offices  of  the  Associated  Press’s 
New  York  headquarters,  383  Madison 
avenue,  and  A.  S.  Thompson,  secretary 
to  the  general  manager,  this  week  an¬ 
nounced  Feb.  28  would  mark  the  start 


3  598  071  serious  problem.  The  franc,  it  is  of  actual  moving  operations,  which  it  is 


hoped,  will  rise  but  it  may  go  lower. 
What  can  newspapers,  which  are  calling 
upon  their  readers  to  'have  confidence  in 
the  franc,  do  under  the  circumstances  r 
If  they  increase  their  price  to  the  public 
they  will  appear  to  lack  the  confidence 


expected  will  be  completed  on  March  2. 

During  the  last  week  records,  files  and 
parts  of  the  library  have  been  moved. 
On  Feb.  28,  the  treasurer’s  office  and 
mail  department  will  be  transferred  to 
the  new  location.  On  Feb.  29,  transfer 
which  they  preach  day  in  and  day  out.  of  the  executive  offices  will  take  place. 


KEY  TO  LETTERS  IN  UNEAGE  TABLE 

Roman  type  indicates  Morning  news-  (f)  Every  evening  except  Sunday. 


papers. 

Hoik  type  indicates  Evening  news¬ 
papers. 

(a)  Every  morning. 

(b)  Every  morning  except  Sunday. 

(c)  Every  morning  except  Sunday  and 
Monday. 

(d)  Every  morning  except  Monday. 


(g)  Morning  and  evening  except  Sunday. 

(h)  Morning  and  evening  and  Sunday 
morning. 

(i)  Sunday  morning. 

(j)  Sunday  evening. 

(k)  Every  evening  and  Sunday  rooming. 

(l)  Every  evening,  including  Sunday. 

(m)  Every  evening  except  Saturday,  and 
Sunday  morning. 


NEW  YORK  AD  CLUB  FROUCS 


Seven  Hundred  Members  and  Guests 
Attend  Annual  Dinner-Dance 

Several  hundred  advertising  men  and 
women  danced  to  the  music  of  two  or¬ 
chestras,  Feb.  21,  Hotel  Biltmore,  New 
York,  at  the  annual  dinner  dance  and 
carnival  of  the  Advertising  Club  of  New 
York.  An  elaborate  course  dinner  was 
sened.  Dancing  afterwards  was  inter¬ 
spersed  with  numbers  by  professional  en- 
t^iners.  Colorful  dancing  numbers 
given  were  representative  of  the  four 


B.  Vail,  Bay  Minette;  H.  S.  Doster, 
Prattville;  L.  H.  Nunnelee,  Centerville; 
N.  C.  Cady,  Birmingham;  M.  B.  Darnall, 
Florence. 


Dailies  Best  for  Community  Ads 

Newspaper  advertising  is  one  of  the 
most  effective  means  of  bringing  results 
from  community  advertising,  Thomas  L. 
Emory,  of  San  Francisco,  Pacific  coast 
manager  of  the  bureau  of  advertising  of 
the  A.  N.  P.  A.  told  members  of  the 
Spokane  Advertising  Club  recently.  In 
order  to  produce  effective  results,  how- 


And  suppose,  after  they  have  increased 
the  price,  the  fraiK  improves?  It  is  cer¬ 
tain  that  for  many  of  them,  if  the  fraiK 
does  not  improve,  to  continue  to  sell  at 
15  centimes  a  copy  will  spell  loss.  The 
bigger  newspapers,  of  course,  can  go  on 
a  long  while  without  feeling  the  pinch, 
but  the  smaller  papers  may  soon  begin  to 
suffer. 

Many  plans  are  in  the  air  to  avoid  the 
increase  in  price,  which  all  feel  must 
come.  One  plan  is  tlat  once  or  twice  a 
week  papers  should  print  a  less  nunAer 
of  pages,  six  instead  of  eight,  or  four 
instead  of  six.  Another  suggestion  is  a 
weekly  rest  for  newspapers,  such  rest  to 
be  made  compulsory  by  law.  The 
Frenchman  is  so  used  to  reading  his  pa¬ 
per  on  a  Sunday  that  the  English  system 
will  certainly  meet  with  but  scant  favor 
in  this  country. 

An  important  meeting  of  newspaper 
proprietors  is  taking  place  this  week  to 
decide  whether  to  charge  3  sous,  as  at 
present,  or  raise  the  price  to  4  sous. 

The  Paris  edition  of  the  London  Daily 
Mail  has  raised  its  price,  as  from  Feh. 
1,  from  30  centimes  to  40  centimes  a 
copy.  .\s  this  paper  points  out.  ‘‘With 
the  rate  of  exchange  varying  between  90 
and  96  francs  to  the  pound.  40  centimes 
a  copy  (at  the  latter  rate)  represents 
exactly  one  ipenny.  If  it  becomes  neces¬ 
sary  to  raise  the  price  to  50  centimes  a 
copy,  the  equivalent  English  value  would 
be  still  less  than  the  charge  in  pre-war 
days.” 


March  1  is  the  date  set  for  moving  the 
cable  and  market  departments. 

The  hardest  work  of  movirvg  comes 
Sunday,  March  2,  when  between  3  a.  m. 
and  4  p.  m.  the  printer  telegraph  rm- 
chines  and  market  tickers  must  be  dis¬ 
connected,  transported  uptown  by  vaits, 
and  coimected  up  to  the  new  switchboard. 

Painters  are  still  at  work,  putting  fin¬ 
ishing  touches  to  the  new  A.  P.  offices, 
and  it  is  not  yet  possible  to  get  a  com¬ 
plete  idea  of  the  general  appearance. 
The  Madison  avenue  offices,  situated  on 
the  sixth  floor,  measure  21,(XX)  square 
feet,  or  almost  twice  as  large  as  the 
present  suite  at  51  Qiambers  street. 

In  drawing  up  the  floor  plans,  it  has 
been  the  aim  of  officials  to  ntake  the 
office  as  compact  as  possible.  The  east 
end  of  the  floor  will  be  used  for  the 
work  room,  measuring  90  feet  by  48  feet. 
Altogether  the  floor  will  be  divided  into 
22  sections. 


Moline  Dispatch  Increases  Capital 

Moline  (Ill.)  Dispatch  this  week  certi¬ 
fied  to  the  Secretary  of  State  to  an  in¬ 
crease  of  its  capital  stock  from  $80,000 
to  $200,000.  The  corporation  has  been 
under-capitalized  several  years,  the  pub¬ 
lishers  state,  and  the  increase  is  made  now 
to  transfer  funds  from  its  surplus  to 
working  capital  and  to  permit  the  ac¬ 
quisition  of  stock  by  H.  A.  Sward,  new 
business  manager,  and  L.  R.  Blackman, 
editor. 


cities,  Paris,  Tokyo,  Calcutta  and  New  ever,  the  advertising  must  be  planned  to 


York. 

Paul  Oscard  and  La  Torrecilla  gave  a 
"La  Danse  des  Apaches.”  Michieo  Itow 
gave  the  “Dance  of  Japan,”  “The 
Glorias,”  an  eccentric  dancing  number 
from  the  Music  Box  Revue,  Durand  and 
Lee  in  sin  exhibition  of  modern  dsmeing 
and  Princess  Nyota  Inyoka,  in  the 
"Dance  of  India,”  completed  the  pro¬ 
gram. 

The  Entertainment  Committee,  headed 
by  Paul  Meyer,  chairman,  included  R.  B. 
Alexander,  J.  C.  Creaver,  John  T.  Jones, 
Edward  E.  Pidgeon,  Vernon  Radcliffe 
and  H.  Wallace  Smith. 


go  farther  than  merely  expecting  returns 
on  coupons,  he  said.  He  estimated  that 
$2,5(X).000  is  being  spent  in  the  Pacific 
Coast  states  on  community  advertising  in 
newspapers. 


Daily  Adda  Farm  Section 

(Wis.)  Record-Herald,  on 
ceb.  13.  inaugurated  a  spwial  4-page 
rarm  Section,  incorporated  in  the  regu¬ 
lar  issue  each  Tuesday. 


Minnesota  A.  P.  Dailies  Organize 

Mitmesota  publishers  and  managing 
editors  of  AsscKiated  Press  newspapers, 
at  a  meeting  in  St.  Paul,  Feb.  16,  organ¬ 
ized  the  Minnesota  Associated  Press  Edi¬ 
torial  Association.  Former  Lieut.-Gov. 
Frank  A.  Day,  publisher  of  the  Fairmont 
Sentinel,  was  elected  chairman;  Fred 
Schliplin,  publisher,  St.  Cloud  Times, 
vice-chairman,  and  M.  M.  Oppegard, 
Twin*  Cities  correspondent  of  the  Asso¬ 
ciated  Press,  secretary.  Howard  W. 
Blakeslee  of  Chicago,  editor  of  the  Cen¬ 
tral  Division  of  the  Associated  Press, 
gave  detailed  information  relative  to  the 
news  service  the  papers  are  receiving. 


AUbam*  Preaa  to  Meet  June  12 

committee,  Alabama  Press 
meeting  in  Montgomery, 


Marion  to  Donate  Harding  Site 


•Association, 


Notice  has  been  given  to  the  Harding 

_  - - lu  iYiumsviiiiciy,  Memorial  .Association  that  Marion,  O., 

I'®.  8,  chose  Florence,  June  12,  13,  14,  will  donate  a  suitable  site  for  the  Harding 
«  the  date  for  the  annual  meeting.  The  Memorial  Mausoleum  and  in  addition 
following  members  of  the  committee  were  make  a  substantial  cash  subscription. 

Stephens,  (Tneonta,  pres-  - 

•  *’  Montgomery,  second  i  N  v  n.:i» 

vice-president;  Qiff  Wear,  Opelika,  third  Repretent  N.  Y.  Daily 

We-president ;  F.  W.  Stanley,  Greenville.  John  Lutz,  Tower  Building,  Chicago, 
f  ^  Greer,  Sylacauga,  editor  has  been  appointed  western  advertising 

°:."“Pv«sa,  official  organ  of  the  associ-  representative  for  the  New  York  Tele- 
«ion;  O.  H.  Stevenson,  Roanoke;  R.  gram  and  Evening  Mail. 


GOOD  NEWSPAPER  PRESSES 
That  might  just  suit  you 

TAKEN  IN  EXCHANGE  FOR 
LARGER  PRESSES 

Goss  Two  Deck  Pony  Straight-Line  Press  prints  up  to 
16  pages. 

(jOss  and  Scott  Three  Deck  Two  Page  Wide  Presses 
printing  from  4  to  24  pages. 

Hoe,  Goss  and  Scott  Four  Deck  Two  Page  Wide  Presses 
printing  from  4  to  32  pages. 

Goss  Five  Deck  Two  Page  Wide  Straight-Line  Press 
prints  from  4  to  40  pages. 

Hoe  and  Scott  Sextuple  Presses  with  color  attachments 
Available  Now. 

Scott  “Multi-Unit”  Double  Sextuple  Press  in  good  work¬ 
ing  condition.  Prints  up  to  48  or  64  pages,  if  desired. 

Scott  Octuple  “Multi-Unit”  Press  equipped  with  Heavy 
Duty  Folders.  Prints  and  folds  up  to  64  page  Papers. 

TELL  US  YOUR  REQUIREMENTS  — WE  WILL  SUPPLY  IT. 

WALTER  SCOTT  &  CO. 

PLAINFIELD,  NEW  JERSEY,  U.  S.  A. 

CHICAGO  NEW  YORK 

1441  Monadnock  Block  1457  Broadway,  at  42d  Street 
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-in  daily  circulation 
-in  lineage 
-in  reader  interest 
-in  proved  results 


Indianapolis 

NEWS 


Fitted  to  Your  Needs 


An  engineer  experienced 
in  general  manufacture 
wouldn’t  be  expected  to 
produce  your  paper  better, 
quicker  or  more  eco¬ 
nomically. 

But  engineers  with  pro¬ 
duction  experience,  work¬ 
ing  under  the  direction  of 
a  trained  newspaper  man 
can  design  buildings  and 
plants  which  should  ac¬ 
complish  that  result. 


S.  P.  WESTON 


Newspaper  Buildings 
Mechanical  Layouts 
Productian,  Opeimtian 

120  West  42nd  St.  New  York 


THE 

I 


|>TACOMA 
^ TRADE  TERRITORY 


Get  the  1923  popu¬ 
lation  figures  for 
Detroit — then 


you’ll 


know  why  the 

DETROIT  TIMES 

•  ^r\r\  r\r\f\  i  •! 


IS  over  200,000  daily 
and  over  210,000 
Sunday. 

1 920  census  figures 
are  "moth-eaten.” 


What  They  Are  Saying 


Significant  Sayings  and  Writings  of  Leaders  in  the  Field  of  Newpapesr 
Publishing  and  Advertising  During  the  Week. 


A  NEW  IDEALISM 

^^TVEVER  before  has  the  press  been  so  criticized  as  a  thing  subservient  to  material 
^  '  interest.  The  truth  is  that  never  before  has  the  press  come  so  near  to  freedom 
from  those  influences.  •  •  •  Probably  there  is  no  man  in  the  newspaper  pro¬ 

fession  who  has  not  experienced  the  trials  and  temptations 
of  financial  dependence.  That  was  the  prevailing  condi¬ 
tion  of  the  newspapers  which  we  took  hold  of  a  few  years 
ago.  You  men  have  made  these  newspapers  financially 
independent.  We  have  come  to  the  point  where  we  can 
look  our  biggest  advertiser  in  the  face  and  say,  ‘No!’  with¬ 
out  thinking  of  the  next  week's  payroll.  We  have  found 
a  new  sense  of  responsibility,  a  new  idealism.  The  pub¬ 
lisher  of  today  is  actuated  by  considerations  of  public  wel¬ 
fare,  local,  state  and  national,  to  a  far  greater  degree  than 
ever  before.  Tbe  Inland  Press  Association  has  organized 
this  idealism  into  a  force  of  national  significance.” 

— Frank  H.  Burgess,  retiring  president  Inland  Press 
Associaton. 


WAen  you  come 
to  London _ 


You  will  find  JOHN  BUi ' 
the  most  quoted  paper  ■  ■ 
Great  Britain.  |u 
rity,  honesty  and  outqlj.  I 
enness  are  proverbial  "If  i 
Ball  1 1 

IS  sol  has  become  am-' 
tional  saying.  | 

JOHN  BULL  hat  tha  largest  Nstfai  i 
Salt  of  any  24  wttkly  in  tht  wju  ' 
No  Bonutet.  No  Compteitist.  ' 
For  Advertising  Rates  and  o— ■-  ■  i 
write:  ! 

Philip  Emanuel,  AdvartisamentMeseM  I 

ODHAMS  PRESS.  LTD. 
S7-S*,  Long  Acre,  London,  W.CA  i 


FORTY  MILLIONS  FOR  “FINANCIAL” 

44 JN  financial  advertising  there  is  great  neessity  for  the  strictest  honesty.  Hun¬ 
dreds  of  millions  have  been  stolen  from  the  people  through  misleading  financial 
advertising,  but  this  is  rapidly  disappearing.  *  *  •  Last  year  $4,683,000  was 

spent  in  New  York  cit>  newspapers  alone  for  financial  advertising  and  I  estimate 
that  the  six  or  seven  hundred  members  of  the  Investment  Bankers'  .Association 
spend  annually  in  financial  advertising  $40,000,000.  Twenty  years  ago  this  would 
have  seemed  impossible.  I  predict  that  in  ten  years  financial  advertising  will  be 
doubled.  Advertising  is  one  of  the  biggest  assets  in  the  world,  and  bankers  realize 
•t-”" — John  W.  Prentiss,  Pres.,  Investment  Bankers  .Association  of  America. 


“BE  THAT  VOICE!” 

^4'T’HE  newspapers  were  never  more  independent  than  they  are  today,  never  less 
shackled  by  partisanship  or  by  outside  influences.  It  is  only  because  we  are 
facing  so  many  new  problems,  because  we  are  going  through  a  process  of  great 
social  changes,  that  the  press  needs  to  search  out  the  truth  more  carefully  than 
ever  before,  interpret  farts  with  greater  intelligence  and  take  a  bolder  stand  for 
right  principles  and  right  thinking,  that  it  may  continue  to  be  as  it  has  in  the 
past  the  greatest  single  influence  in  the  life  of  our  country.  Let  us  lead  rather 
than  be  led.  The  world  and  its  people  are  growing  tired  of  its  jazz.  They  are 
listening  for  a  voice  to  lead  them:  Let  ns  be  that  voice.” 

— John  L.  Stewart.  Editor  and  Publisher  Washington  Reporter  and  Washington 
Observer,  Washington,  Pa. 


FIRST  IN  rVBUC  SMRFICt 


TTie  World  and  the  Eve- 
ning  World  have  a  ooa- 
bin^  circulation  dad*,  o< 
650,000  for  $1.20  per  agate 
line  groaa,  subject  to  coa- 
tract  discounts.  They  carry 
more  class  dry  gnod, 

advertising;  are  read  by 
more  Jobbers,  departmeat 
and  chain  store  bnyert,  aad 
by  more  retailere;  oCer 
more  circulation  per  dollar 
and  a  more  ooncentratsd 
circulation;  a  reader  and  a 
dealer  influence  more  local¬ 
ized  than  any  other  mori- 
ing  and  evening  combination. 

Aivtrtit*  M  Nmtoftri 
by  tht  Ytor 


<EI)e  noria 

FuBtsor  Buildhig,  New  Ymh 
MaUor's  Buflilhig,  Feed 

Chicago  Damn 


Charle*  B.  Welch 

Preffident 

Editor  and  Geo.  Mgr. 

ADVERTISING 

REPRESENTATIVES 

David  J.  Randall 

Ford*  Parvont  Co. 

Ml  FiTlb  Ats. 

360  No.  Michigan  Ave. 

Naw  York  City 

ChkagOs  lllinoifi 

R.  J.  Bidwoll  A  Co- 

San  Francii^o  and  Lot  Anaeles.  Cal. 

WHEN  WE  GET  HUNGRY 

HEN  the  Uniterl  States,  growing  at  a  rate  that  will  preclude  all  possibility 
“  of  its  feeding  itself  within  the  next  50  or  100  years,  actually  comes  to  the 


point  of  hunger,  what  will  happen  to  the  less  thickly  populated  parts  of  the  North 
American  continent?  *  *  *  Wallowing  in  gold,  and  up  to  its  ears  in  food. 

United  States  is  today  at  the  peak  of  its  national  productive  ability.  *  *  *  This 

continent  forms  one  complete  trading  unit,  and  there  can  be  no  doubt  thaL  in 
the  ordinary  course  of  events,  the  United  States,  Mexico  and  Canada  will  be  forced 
into  economic  union  before  two  generations  have  passed.  *  *  *  A  hungry 

America  of  the  future  will  create  unequalled  opportunities  for  a  well-fed  Canada.” — 
Editor,  Vancouver,  B.  C.,  Sunday  Sun. 


GOOD-BYE  FREE  WRITE-UP! 


The  Deseret  News 

SALT  LAKE  CITY,  UTAH 


Seventy-three  years  old  and  tht 
oldest  daily  newspaper  in  the 
Intermountain  Country, 

Foreign  RepreiontatiTee 
CONE.  HUNTON  A  WOODMAN 
New  York  Chicago  DaM 

Kansas  Qtjr  SL  Louis  AdM 

Pacific  Coast  Representalhrts 
CONGER  A  JOHNSTON 
Loa  Angelea  San  Fraadn 


44lVr  O  industry  in  .America  gives  away  what  the  newspapers  are  asked  to  give  every 
'  day  of  the  week,  in  free  publicity  to  advertise  articles  in  commerce.  Here 
comes  a  letter  to  your  desk  and  mine,  asking  for  first-page  publication  of  a  "news 
story'  about  some  singer  who  has  reached  a  new  high  note  on  a  phonograph  rec- 
ord,  or  a  ‘news  story'  about  a  college  long-hike,  sent  out  by  some  one  interested  — — — — 
in  selling  shoe-leather.  Advertising  agencies  send  us  this  material.  If  it  is  news,  ^  r\ 

why  do  they  send  it?  They  are  not  news  agencies.  It  is  advertising  and  should  A  ^  O  O  O  O  Q 
be  paid  for.  'To  my  mind  this  very  deceptive  exploitation  of  newspapers  has  ^  $ 

reached  the  limit.  We  had  an  automobile  show  in  our  town  and  we  are  well 
spoken  of  for  the  way  we  handled  iu  but  we  had  handed  to  us  twenty  pounds  of 
free  publicity  copy,  mats,  photographs  and  text.  Many  newspapers  are  meeting 
the  situation  courageously  and  effectively.  Do  they  lose  friends?  No,  because  we 
make  friends  when  we  treat  everyone  fairly,  without  discrimination.  The  day  of 
the  old  free  write-up  is  past.” 

— D.  N.  Slep,  President  Altoona  Mirror,  at  convention  of  Pennsylvania  Associacted 
Dailies. 


live  within  50  miles  of  Sth 
Ave.  This  paper  carries  |JqJ^ 


more  men’s  wear  advertik 
ing  than  any  two  evening 
papers  in  the  City. 


Star  Owners  Sue  Vanderlip 


Louis  H.  Brush  and  his  partner,  Roy 
D.  Moore,  who  purchased  the  Marion 
(O.)  Star  from  President  Harding,  have 
brought  suit  in  U.  S.  District  Court  in 
New  Y'ork,  asking  damages  to  the  extent 
of  $600,000  from  Frank  A.  Vanderlip 
for  his  statements  regarding  the  alleged 
circumstances  of  the  newspaper’s  sale. 
Papers  were  served  on  Mr.  Vanderlip 
in  New  Y'ork  Feb.  20.  He  refused  to 
comment  on  the  suit,  in  which  it  is 
charged  he  accused  the  plaintiffs  of  at¬ 
tempting  to  bribe  President  Harding. 


the  sixth  floor  of  the  American  Bond 
Building,  345  Madison  avenue. 


NEW  YORK 
EVENING  JOURNAL]  pr 


Postal  Complaints  Decrease 


Complaints  of  three  or  four  days’  news¬ 
papers  being  delivered  in  one  day  have 
practically  ceased  since  newspapers  were 
placed  on  a  parity  with  first  class  mail, 
according  to  Charles  M.  Riddiford,  post- 
office  inspector-in-charge  at  Spokane  for 
the  district  comprising  Montana,  Idaho, 
W  ashington  and  Oregon. 


Harris-Dibble  Company  Moves 

Harris-Dibble  Company,  brokers  in  the 


transfer  of  publishing  and  allied  busi¬ 
nesses  for  the  past  26  years,  has  moved 
from  297  Madison  avenu:.  New  York,  to 


N.V.C.  Aids  “Glos”  Move 

National  Vigilance  Committee,  of  the 
-A.  A.  C.  \y.  and  the  40  affiliated  Better 
Business  Bureaus  have  agreed  to  co¬ 
operate  in  the  movement  inaugurated  by 
the  National  Retail  Dry  Goods  Associa¬ 
tion  to  secure  general  use  of  the  term 
“Glos”  for  artificial  silk. 


a 


AND 

"Cape-to-Cairo  Express 


Published  every  Seturdey  • 
London 
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NOW 

the  time  to  advertise 
g^merican  Products  in 
reat  Britain.  Never  be¬ 
fore  has  there  been  such 
demand  among  English 
people  for  the  best 
merican  Products, 
is  is  your  opportunity 
enter  a  profitable  and 
onsistent  market. 

you  already  advertise 


PICTURESQUE  SPOTS  IN 
HISTORIC  LONDON 


Some  item*  from  Loodoo.  Englaad,  that  will  abow  how  tha  Adocrtiifaig  and  Pnbliahmg 
hirn  of  Great  Britain  are  preparing  and  bnildiiig  for  the  Great  Adeertising  Cooeention 
in  London,  in  July,  1924. 

Bj  HERBERT  C.  RIDOUT 

(London  Editor,  Editoi  &  Pobluhib) 

London  Office — Hasting!  House,  10,  Norfolk  Street.  Strand,  W.  C.  2 


Church  with  two  shops — How  church* 
wardens  raised  money  in  olden 
days — No.  17  Fleet  Street — 

A  house  that  surrioed 
the  Great  Fire. 


■J 


MTS 


Record  Convention  Luncheon: —  directions.  Now  the  question  of  a  British 
The  biggest  attendance  at  the  weekly  Ad-  Empire  Advertising  Association  has 
vertising  Convention  Luncheon  at  the  loomed  up  from  h,  as  the  result  of  the 
Holborn  Restaurant  was  reairded  on  president  of  the  Advertising  Associa-  i 
Tuesday,  Feb.  5,  when  105  men  and  tion  of  Australia  and  New  Zealand.  1 
women  were  present.  This  was  largely  \V.  R.  McFerran  having  communicated 
due  to  the  general  desire  to  hear  Sir  to  the  secretary  of  the  Wembley  Adver- 
Charles  Higlwm,  whom  Harold  Vernon  tising  Convention  a  resolution  to  the  ef- 

introthiced  in  the  words  of  an  American  feet  that  the  .Association  get  in  touch 

newspaper  who  described  him  as  the  with  representative  associations  with  a 

"titled  go-getter  from  England”  vnew  to  developing  a  British  Fjnpire 

i  1  j.  J  Sir  Charles  on  Empire  Exhibition  -Advertising.  ,  ,  ,, 

or  contemplate  advertlS-  ^  Publicity:— The  sensation  of  the  lun-  McFer^  wrote:  It  has  been  felt 

-  J  •  /-  ,  cheon  was  created  by  Sir  Charles  y  that  such  an  assixiation 

a  your  goods  in  Lireat  l  Higham’s  statement  that  the  British  Em-  should  if  possible,  be  formed  and  from 
®  ^  ®  j  .  ,  ^  1  pire  Exhibition  was  not  being  advertised  information  received  from  a  representa- 

and  wish  to  |  ,•„  .America  at  all.  His  remarks  on  this  .Ca^ajl'an  Bodies  I  understend 

subject  are  given  in  a  separate  message,  ?  likelihood  of  siipp^  be- 

In  connection  with  this  I  may  be  ,)er-  that  Dominion, 

mined  to  express  surprise  that  in  an  of-  I  be^glad  if  ^u  could  give  the 

.  -  -  ■  "  matter  consideration  and  let  me  know  the 

£C  J  L  .L  hibition  authorities  describing  the  Wtm-  organized  bodies  in  the 

ice  as  IS  ottered  by  the  Wey  show,  so  little  appears  to  be  thought  United  Rin^om. 

of  the  International  .Advertising  Conv^-  r*  “T 

tion  as  a  feature  of  the  great  Exhibition,  ^rawT^d  has  addressed  a  meeting  of 
that  in  a  paragraph  dealing  with  various  Federation  of  .\Iaster  Process  En- 
conferences  to  be  held  in  the  Congress  K^a'ers  on  co^ng  Convemion 
Halls,  the  Advertising  Convention  is  . 

I  mentioned  last  of  all.  Yet  this  is  the  ^ave  a  talk  to  the  Margate 

medium  by  which  some  5,000  or  so  busi-  Commerce,  at  which  more  I  were 

I  ness  men  will  be  definitely  attracted  to  1.500  were  present  to  hear  some- 

I  the  Empire  Exhibition  from  all  parts  '.If 

Retail  Distributors  Will  Entertain: 

I  — The  Incorporated  Society  of  Retail 


Sf.  Ethethur$d'i 


Britain 

:ure  the  same  effici- 


:■!  .  A  j  .  •  •  Q  I  mmea  to  express  surprise  mat  in  an  oi- 

i»ncy  in  Advertising  ocr-  ,  licial  handbook  just  issued  by  the  Ex- 


jest  Agents  in  America, 


write  now  to 


SIR 

CHARLES 

HIGHAM 


whose  present 
American  Clients 
include : 

£2 1 1  Swift  and  Gimpany 

tmerican  Safety  Razor 
Corporation 

'K 

|JnitedJDrug  Company 

^alifomia  jPrune  and 
pricot!  -  Growers,  Inc. 

SHARLESF.  HIGHAM 

I  LTD. 

I  *  "'*•*  proyr*ssfti«  Agency  in  Europa 

Inipwal  House, 
Kingsway,  W.C2 
London,  England 

Associated  with 

icWm.H, Rankin  Company 

New  York  and  Chicago 


cently  offered  an  invitation  to  delegates 
to  visit  their  town — a  popular  seaside 
resort. 

m^''^o?X^'^BritSr'Emp^S^^xhStion 

-  -  -  _  ...  _  booked  to  speak  at  the  Convention 

Lundieon  on  Feb.  12. 

Sir  .Arthur  Marshall,  K.B.E,  con¬ 
tributed  an  article  to  the  Derby  Daily 


stores  of  London)  have  empowered 
committee  to  formulate  a  program  for 
discussion  and  arrangements  for  the  en¬ 
tertainment  of  visiting  delegates.  The 


Committee  includes  T.  E.  Jackson  (sec-  i^xpress  of  Feb.  4,  urging  the  value  of 
o  T  ■  A  ■  *he  Convention  upon  business  men  and 

o  A  "t  Jt’  ,  emphasizing  the  importance  of  the 

(Whiteley  Store),  J.  Tt^kmson  (Har-  a.A.C.W.  movement  for  Truth  in  Ad- 
nxls)  and  \V.  H.  King  (Waring  &  Ciil-  vertising 

.  On  Feb.  6,  Sydney  Walton  C.B.E.. 

Press  Ad-Managers  Dinner: — The  who  is  head  of  the  Convention  Press 
E’ress  Advertisement  Managers  .Associa-  Bureau,  addressed  the  Harrow  Chamber 
tion  held  their  annual  dinner  in  Ixmdon,  of  Commerce  upon  the  work  of  the  Ad- 
Feb.  1.  It  was  a  social  function,  with  vertising  Convention, 
no  speeches,  and  so  no  reference  possible  Convention  Delegates  Pilgrimage: 
to  the  Convention,  but  as  Philip  Emanuel  — In  recent  notes  I  referred  to  the  pro- 
and  George  Scott  are  president  and  vice-  posed  pilgrimage  to  be  undertaken  by 
president  respectively,  the  omission  was  the  .American  delegates  to  the  Wembley 
not  serious.  A  comic  cartoon  program  Convention  to  the  former  London  house 
and  presentation  surprises  to  the  ladies  of  Benjamin  Franklin  and  I  am  now  able 
were  features  of  the  evening.  to  furnish  further  details  of  the  historic 

Delegates  to  Visit  Liverpool: — At  spot, 
a  meeting  of  the  Liverpool  Publicity  The  house  is  No.  36  Craven  street. 
Club  on  FA.  1,  it  was  stated  that  a  CTiaring  Cross,  where  a  plate  erected  on 
party  of  250  to  300  Convention  dele-  the  waJl  1^  the  London  County  Council 
gates  will  visit  Liverpool  and  the  mem-  bears  the  simple  inscription  “Benjamin 
tiers  of  the  club  were  urg^ed  to  make  the  F'rankHn  lived  here.” 
ixxrasion  one  in  which  the  delegates  wtnild  .At  this  address,  in  what  was  formerly 
gain  a  knowledge  of  the  commercial  re-  the  boarding  house  of  Mrs.  Steven.son, 
sources  of  the  town  and  district.  he  resided  for  the  two  periods,  totaling 

Dublin  Won’t  “Wait  and  See”: —  seventeen  years,  during  which  he  repre- 
Mr.  D.  AfcConnell  of  Dublin  was  a  guest  sented  -America  in  Fjigland.  From  this 
of  the  Publicity  Club  of  Glasgow  on  boarding  house  in  1775  he  returned  to 
Feb.  1  at  their  weekly  luncheon.  He  said  his  own  country  to  assist  in  drawing  up 
that  while  giving  their  active  support  to  the  Declaration  of  Independence  of  the 
the  London  Convention  the  Dublin  Qub  L'nited  States. 

was  not  adopting  a  “wait  and  see”  policy.  The  houses  in  Craven  street  have  been 
For  some  time  they  had  been  in  cable  twice  renumbered  since  then  and  when 

touch  with  -America  and  had  received  the  Royal  Society  first  put  up  a  tablet 

assurances  that  the  .American  delegates  the  wrong  house  was  selected.  The 
would  certainly  visit  Ireland.  He  also  error  has  since  been  corrected  so  there 
pointed  out  that  Ireland  and  not  Eng-  is  no  possibility  of  the  pilgrims  paying 

land  was  the  first  country  to  get  in  touch  misdirected  homage  to  the  memory  of 

with  the  .Associated  Advertising  Clubs  of  their  “patron  saint.” 
the  World.  More  than  £500  had  already  Departmental  Committees  Pushing 
been  subscribed  locally  to  die  fund  for  Along: — Advertising  on  the  movies 
entertaining  the  .American  delegates  irre-  and  insurance  advertising  arc  two  depart- 


spective  of  the  monies  forwarded  to  the 
I  Central  fund  in  London. 

Australia  Wants  Empire  Associa¬ 
tion  of  Advertising: — The  psychologi¬ 
cal  effect  of  die  Advertising  Coni-ention 
is  making  itself  felt  in  a  hundred  different 


mental  phases  of  the  July  Convention 
in  which  their  respective  experts  in 
Great  Britain  are  pushing  along.  Special 
committees  arc  b«ng  formed  to  ensure 
complete  discussion  of  the  subjects  in  the 
Convention  program. 


The  first  thing  one  notices  on 
looking  at  the  “Church  of  Saint 
Ethelburga  the  Virgin,  Within 
Bishopsgate,”  is  the  quaint  old-fash- 
ioned,  irregularly  shaped  shop  that 
—  adheres  to  its 
western  wall, 
and  almost  com¬ 
pletely  masks  its 
front. 

This  shop — or 
rather  these  two 
shops — are  them¬ 
selves  of  quite 
respectable  an¬ 
tiquity. 

The  parish  at 
the  end  of  the 
Reformation  pe¬ 
riod  found  itself 
chur.h  very  poor,  and  in 

1571  the  church-wardens  built  a  small 
shop  on  the  south  side  of  the  church 
door,  and  let  it  to  one  John  Wiggett 
at  the  rerit  of  5s.  a  year. 

By  the  year  1610  the  rent  had  been 
raised  to  20s.  So  pleased  were  the 
parishioners  with  this  success  that  in 
1614  they  built  another,  larger  shop 
on  the  other  side  of  the  door  for 
which  they  were  able  to  ask  no  less 
than  £4  per  year. 

Each  shop  had  a  little  room  above 
it  clinging  to  the  church  wall  beside 
the  window.  When  these  two  rooms 
joined  so  as  to  block  the 
window  as  they  do  today  is  not  quite 
clear,  but  it  was  some  time  between 
1736  and  1810. 

A  picture  made  in  the  former  year 
shows  the  window  between  them, 
with  a  balcony  in  front  of  it,  while  in 
a  picture  dated  1810  the  two  upper 
floors  are  united,  as  they  now  are. 

Number  17,  Fleet-street  had  a  very 
narrow  escape  in  the  Great  Fire,  being 
only  about  two  doors  from  the  fur¬ 
thest  point  reached  by  the  conflagra¬ 
tion. 

The  house  at  that  time  was  rather 
over  fifty  years  old,  having  been  built 
in  1610-1611.  It  was  then  known  as 
“The  Princes  Arms.” 

The  ground  floor  seems  to  have 
been  a  tavern,  so  named  in  honour  of 
Henry,  Prince  of  Wales,  son  of  James 
I.,  the  much-loved  prince  who  died 
when  he  was  only  18  years  old. 

The  front  room  on  the  first  floor, 
which  runs  over  the  arched  gateway 
of  the  Inner  Temple,  is  believed  to 
have  been  used  by  him  as  an  office  for 
the  management  of  the  Duchy  of 
Cornwall  estates. 

That  it  had  an  intimate  connection 
with  him  is  evidenced  by  the  excel¬ 
lently-moulded  design  on  the  ceiling. 
Ihe  centre  of  which  shows  the  “Prince 
of  Wales'  Feathers”  with  the  initials 
P.  H. 

Since  that  day  the  house  has  been 
once  again  a  tavern,  known  as  the 
“Fountain,”  and  at  another  time  the 
home  of  an  exhibition  of  waxworks. 
But  through  all  its  changes  the 
Prince’s  feathers  have  figured  on  its 
front. 

At  the  end  of  last  century  it  was 
about  to  be  pulled  down,  but  was  res¬ 
cued  by  the  joint  action  of  the  London 
County  Council  and  the  Corporation 
of  the  City.  Instead  of  being  demol¬ 
ished,  it  was  restored,  so  that  its  fa- 
qade  is  now  as  it  was  when  first  built 
in  King  James’s  reign. 

“Prince  Henry’s  Room.”  as  it  is 
called,  IS  open  free  to  the  public  every 
day  from  10  a.m.  till  4  p.m. 

The  oak  panelling  at  the  western 
end  is  part  of  the  original  room.  The 
other  walls  were  re-panelled  in  the 
eighteenth  century. 

AdwHssrasB*  fciBsrWJ  br  THE  DAILY  MAIL 
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E  D  I 


OUR  FAITH  AND  ACTION! 

k  JOI’RNALIST  who  uses  his  power  for  any 

PK  sellish  or  otherwise  unworthy  purpose  is 
faithless  to  a  high  trust." 

*  *  * 

‘‘Promotion  of  any  private  interest  contrary  to  the 
general  welfare,  for  whatever  reason,  is  not  com¬ 
patible  with  honest  journalism.” 

*  ♦  ♦ 

‘‘Good  faith  with  the  reader  is  the  foundation  of 
all  journalism  worthy  of  the  name." 

*  *  * 

That  is  the  ground  we  stand  on.  These  are  true 
principles  and  sound  facts,  correct  in  theory  and  prac¬ 
tical  in  every-day  commercial  operation.  They 
represent  the  conscientious  belief  and  the  life  effort 
of  the  earnest  and  progressive  men  and  women  en¬ 
gaged  in  all  branches  of  newspaper  work.  They  can¬ 
not  be  denied  or  set  aside  by  any  faithless  minority 
no  matter  how  audacious,  cunning  or  powerful  it  may 
feel  itself  to  be,  no  matter  how  it  may  wiggle  and 
s(iuirm,  conspire  and  threaten,  quibble  and  stutter. 

These  are  excerpts  from  the  well-known  canons  of 
journalism,  adopted  by  the  American  Society  of  Xews- 
])aper  Editors,  April  28,  1923.  In  this  hour  they 
stand  as  the  pillars  of  our  faith  and  our  action. 

In  this  issue  of  Epitor  &  Publisher  will  be  found 
a  symposium  of  statements  expressing  the  senti¬ 
ment  of  representative  working  newspaiier  men  on 
the  recent  revelations  at  Washington.  These  men 
work  with  coats  off,  by  day  and  night,  in  some  of  the 
greatest  newspaper  institutions  in  this  country,  creat¬ 
ing  public  policy,  finding  the  news,  sifting  the  useful 
from  the  worthless,  the  true  from  the  false,  building 
pages  of  type  and  sending  them  to  press  rooms,  that 
the  {icople  may  know  what  is  transpiring  in  the  world 
in  which  they  live. 

These  men  are  typical  of  the  working  thousands  in 
the  newspaper  profession.  What  they  say,  from  their 
respective  locations  covering  the  map,  may  be  taken 
as  the  true  sentiment  of  American  journalism.  These 
men  do  not  often  speak  to  the  public  in  the  personal 
sense,  as  they  appear  in  our  columns  this  week. 
Usually  their  work  is  done  anonymously. 

What  do  they  say?  Unanimously,  and  in  language 
whiclt  betrays  deep-seated  indignation,  they  demand 
that  the  canons  of  journalism,  heretofore  quoted,  f<e 
conserved  in  letter  and  spirit  by  all  newsjiaper  pro¬ 
prietors  as  well  as  all  newspapiT  workers  in  this  coun¬ 
try,  if  our  free  press  is  to  live  and  function. 

Stone  blind  i>  he  who  fails  to  read  on  the  third  and 
ffmrth  pages  of  this  issue  of  Editor  &  Publisher  a 
darning  public  notice  that  .\nierican  institutions  and 
democratic  principles  are  in  safe  hands,  that  the  little, 
c>iiical  minority  who  prey  on  newspapers,  in  vain 
effc.rt  to  compensate  for  their  own  inferiority  and 
journalistic  incompetence,  are  merely  conspicuous 
without  authority  or  real  effect. 

Newspaper  policies  differ,  even  as  indi\'iduals  differ, 
but  the  rule  of  keeping  faith  with  the  reading  public 
is  the  rock  upon  which  the  whole  structure  is  built, 
and  newspajiers  and  newspapermen  live  by  that  rule 
and  are  jirepared  to  fight  for  it  when  it  is  threatened. 


NEW  BUILDINGS 

TWO  more  fine  new  newspaper  plants  are  this 
week  announced,  a  glittering  skyward  spike  for 
the  Philadelphia  Inquirer,  Col.  James  Elverson’s 
great  morning  and  Sunday  newspaper,  and  a  very 
practical  and  cha.ste  appearing  structure  for  the 
Lincoln  Star,  published  bj"  H.  E.  G<X)ch  and  L.  B. 
Tobin. 

Here  are  additicmal  reminders  of  the  rapid  growth 
of  this  industry.  Fine  offices  are  significant  both  of 
success  and  a  sense  of  civic  pride.  The  many  friends 
of  these  two  excellent  newspapers  will  rejoice  at  this 
manifestation  of  increased  efficiency  and  power  for 
jiublic  service. 


Down  They  Come! 


OBSERVE  that  two  great  gasoline  concerns  in 
England  are  removing  their  billboards  from 
the  roads  in  deference  to  public  demand  that 
the  English  countryside  lie  undefiled  by  advertising 
horrors !  One  of  the  concerns,  Pratts,  is  using  news¬ 
paper  paid  space,  to  tell  the  public  what  it  is  doing 
and  why.  feature  of  the  advertisement  is  a  half¬ 
tone  showing  a  crew  of  wreckers  at  work. 


THY  LIGHT 

ST.  LUKE,  CHAPTER  XI:  33-36 

No  man.  when  he  hath  lighted  a  candle, 
putteth  it  in  a  secret  place,  neither  under  a 
bushel,  but  on  a  candlestick,  that  they  which 
come  in  may  see  the  light. 

The  light  of  the  body  is  the  eye:  therefore 
when  thine  eye  is  single,  thy  whole  body  also 
is  full  of  light,  but  when  thine  eye  is  evil,  thy 
body  also  is  full  of  darkness. 

Take  heed,  therefore,  that  the  light  which 
is  in  thee  be  not  darkness. 

If  thy  whole  body  therefore  be  full  of  light, 
having  no  part  dark,  the  whole  shall  be  full  of 
light,  as  when  the  bright  shining  of  a  candle 
doth  give  thee  light. 


INDECENCY  IN  MOVIE  COPY 

ILTHY  advertising  and  publicity  matter  in  copy- 
sent  out  by  the  national  distributors  of  motion 
pictures,  and  in  instances  touched  up  by  local 
advertisers,  mu.st  go!  It  is  a  job  for  Will  Hays,  and 
Editor  &  Publisher  respectfully  calls  it  to  his 
attention. 

This  action  is  prompted  by  the  commendable  and 
forthright  course  taken  by  the  management  of  the 
Detroit  News.  H.  S.  Scott,  general  manager,  sent 
written  notice  to  all  local  advertising  motion  picture 
houses  that  objectionable  matter  must  be  cut  from 
movie  copy  intended  for  publication  in  that  newspaper. 
“The  News,”  he  said,  “will  gladly  forego  the  loss  of 
the  advertising  of  Detroit’s  motion  picture  houses 
rather  than  publish  pictures  of  women  in  a  state  of 
undress,  suggestive  poses,  cutlines  intended  to  direct 
the  mind  to  sex  suggestion  or  convey  an  idea  of  ‘rot¬ 
tenness’  that  we  find  is  never  borne  out  on  the  screen 
itself.  The  suggestiveness  of  the  text  of  many  adver¬ 
tisements  is  only  exceeded  by  its  plain  \ulgarity.” 

The  letter  truly  said  that  the  objectionable  material 
could  easily  be  avoided  and  properly  called  attention 
to  the  harm  being  done  to  the  permanent  standing  of 
the  picture  theatre  in  the  community. 

•As  a  result  there  has  been  a  wholesome  house¬ 
cleaning  in  Detroit,  excellent  for  newspapers  and 
theatres  alike,  not  to  mention  public  decency. 

Editors  are  respectfully  advised  to  watch  local  copy, 
with  the  certain  knowledge  that  it  contains  an  element 
of  fraud  if  it  promises  in  motion  picture  stories  sex 
features  which  would  not  pass  state  boards  of  review 
and.  of  course,  to  eliminate  salacious  pictures  and 
text  which  offend  thinking  people  and  corrupt  the 
unthinking. 


I  A  L 


THE  SPARKLING  FOUNTAIN 

OE  all  deceitful  copy-book  epigrams  whid,  ^ 
and  mislead  humanity,  the  most 
"W  hat  you  don’t  know  won’t  hurt 
you  do  not  know,  of  course,  is  exaaly  via  ' 
hurt  you.  Ignorance  has  never  helped  anyone^' 
little  knowledge  we  manage  to  store  up  in  o**’ 
is  our  only  safe  treasure.  ^ 

Poverty,  disease,  hate,  injustice,  prejud, 
stumbling  human  misery  traces  back  to  lack  of  r' 
edge.  This  is  as  trite  and  simple  as  any 
life,  yet  the  cynical  saw  is  one  of  the  best  sc 
pieces  of  nonsense  of  the  jiopular  parlanct  ,|\ 
day,  doubtless  originated  by  some  sly  Madiiavd' 
a  i>a.st  age,  who  slipped  it  into  the  cranium,-, 
serfs,  the  easier  to  exploit  them. 

American  newspapers,  more  than  all  other  aj- 
are  effectively  advising,  in  every  issue:  Vom»J 
young  w  Oman,  get  know  ledge !  Read  and 
Search  the  world  for  bright  treasures  fortl*:^ 
Build  wealth  of  intelligence,  easy  to  obtain  a 
day,  and  better  by  far  than  stored  up  gold  and  * 
Do  not  waste  t<x>  much  time  on  opinions!  U 
they  are  cheap  and  mistaken.  Seek  fact  and^ 
your  own  opinion  on  it ! 

Every  worth-while  fact  in  life  is  being  pul.^ 
somewhere  and  somehow-  in  this  country-.  CW, 
mentally  lazy,  the  illiterate  or  the  slavishly  i  -i 
are  denied  the  pleasure  and  profit  of  drinking* 
sparkling  fountain.  Thus  a  powerful  aristoo* 
rapidly  rising,  a  society  of  common  people  who  5 
better  than  common  understanding  of  the  vital  \- 
of  life.  Many  are  newspaper  educated.  To  -■ 
popular  appetite  for  sound  know-ledge  and  sentt 
our  chief  pride  and  cause. 

A  NEAT  FACT 

CC.ASION.ALLV  we  get  the  local 
advertising  story  in  the  anicrete.  Milwia- 
Journal’s  merchandising  service  bureao 
veyed  the  city  and  found  many-  interestiy : 
valuable  facts.  For  instance,  the  city-  has 
families  who  enjoy  electricity  in  their  homei  Oi 
number  75  jier  cent  ow-n  electric  irons,  but  ok 
per  cent  own  electric  percolators.  As  there  is  ao 
as  much  joy-  and  comfort  in  a  quickly-  brewed 
ing  cup  as  in  an  electric  iron,  tlie  Journal  men  1 
dertd  at  the  disparity.  They  found  that  »ri 
enterprising  dealers  had  advertised  irons  for  s>  r 
years  in  local  newspajiers  no  one  had  pushed  1 
jiercolator  in  newspaper  jiaid  space.  They  ten: 
sale,  but  jieople  do  not  buy  w  hat  they  do  not  s- 
about,  of  course. 

All  business  considerations  aside,  think  oi  3 
human  kindness  expressed  in  the  fact  that  .'J 
Milwaukee  housekeepers  own  electric  w-ashagi 
chines !  Did  you  ever  see  your  mother  or  wife » 
over  the  rubbing  board  of  an  old-fashioned  wash i 
Then,  and  only  then,  will  you  understand  wh*i 
mean  by  the  human  kindness  of  the  electik 
which  newsjsajxjr  advertising  puts  into  the  hai 
womankind. 
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GIVE  NEW  JUST  PRAISE! 


The  National  Editorial  .Association  foogh 
and  long  for  transmission  of  newspapers:! 
the  mails  as  exjieditiously  as  is  first-das? 
transmission  and  naturally  the  membership  is 
with  tile  order  of  Harry  S.  New,  Postmaster 
directing  jiostmasters  to  avoid  mixing  new^paff” 
sacks  with  other  mail,  except  first  class  nol  i* 
general  to  give  newspajiers  exjieditious  handhnt 
Pi  esident  Wallace  Odell,  of  the .  N.  E.  A. 
sensibly  asks  the  membership  to  show  appre-'- 
by  sending  appropriate  letters  to  Mr.  New. 


A  Job  Worth  Doing 

Each  year  weak,  unsojihisticated  and Jtjj 
mercenary  jieople  of  this  country  are  row^ 
an  estimated  $500,000,000  by  fake  sto^ 
land  promoters.  How  much  does  your  coo^ 
contribute  to  this  shameful  total  ?  Tell  yo® ' 
how  to  protect  their  savings,  and  see  that  ye* 
merchants  and  bankers  co-operate  in  the 
columns. 
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Herald  staff,  returned  this  week  from  a 
vacation  spent  in  Bermuda. 

Arthur  Maurice,  literary  editor,  New 
York  Herald,  has  returned  from  a  trip  to 
the  VV'est  Indies. 


IN  THE  BUSINESS  OFTICE 


FOLKS  WORTH  KNOWING 


PERSONAL  Arthur  Maurice,  literary  editor,  New  FOLKS  WORTH  KNOWING  |  J.  Cleveland  PresVlras 

^ _  York  Herald  has  returned  from  a  trip  to  _ _ _  been  IransfTrrX’D^ 

the  VV  est  Indies.  west  he  visited  relatives  in  Cherryvalc 

ILLIAM  ALLEN  WHITE,  pub-  Jacob  Fishman,  managing  editor.  New  Xj’  C.  GRIFFITH,  recently  appeiintcd  and  Independence,  Kan.  Mrs.  Alexander 
lisher  and  editor.  Emporia  (Kan.)  York  Jewish  Morning  Journal,  sailed  for  general  manager  of  the  Seattle  accompanied  him. 


(irrtte.  and  Clark  Howell,  editor.  At-  England  on  l^rd  the  Berenpria  Feb.  (Wash.)  Po.st-Intelligencer.  commenced  <^vilev.  business  manager.  New 

toa  (Ga.)  Constitution,  hpe  accep^  16.  to  attpd  the  executive  meeting  of  the  newspaper  work  York  Times,  was  elected  president  of  the 

ikioe  ■  vitations  to  act  as  judges  in  the  $5,000  W  orld  Zionist  organization  in  London. 

«.*  ^  ywly  prize  award  being  offered  by  the  R.  D.  Cannon  has  been  appointed  as- 
Pictorial  Review  for  the  American  sistant  managing  editor,  Portland  (Ore.) 
ynman.  judged  to  have  made  the  greatest  Telegram.  Mr.  Cannon  was  formerly 
0  **  contribution  to  human  progress,  during  cjty  editor  of  that  publication,  but  for 
the  preceding  year.  several  years  has  been  engaged  in  pub- 

Herbert  Bayard  Swope,  executive  edi-  licity  work. 

■  (or  Mew  York  World,  left  last  week  for  Vance  W.  McCray,  formerly  farm  edi- 
pjjm  Beach,  Fla.,  where  he  plans  to  spend  tor.  Cedar  Rapids  (la.)  Gazette,  and 
^  a  month  resting.  more  recently  connected  with  the  Sears- 

*  H.  Brush,  one  of  the  publishers  Roebuck  Agricultural  Foundation  of 

of  the  Marion  (O.)  Star,  has  been  se-  CTiicago,  has  resigned  this  position  and 
looted  by  the  ISth  District  leaders  as  the  returned  to  Cedar  Rapids,  where  he  will 

mii  coolidge  candidate  for  delegate  to  the  engage  in  the  insurance  selling  field.  the  advertising  staff  ”  Parsons '  V  Kan  )'  Sun  "  haV 

ji  national  convention.  Leo  E.  Thiele,  for  9  years  artist  and  E.  C.  G.iffith  d  e  p  a  r  tment  of  ',nade  advertising  manager  succeeding  the 

B.  F.  Irvine,  editor.  Portland  (Ore.)  cartoonist  for  the  Sioux  City  (la.)  Tri-  the  Minneapolis  j^te  James  Madison  ^  ^ 

o«»  J  loiimal  has  been  initiated  into  the  Ore-  bune,  with  the  exception  of  10  months  Tribune  and  has  remained  on  the  business  ,*  ,,  .  .  i 

ind  tT  eon  state  chapter  of  Sigma  Delta  Chi,  spent  in  the  army  during  the  W'orld  War,  side  of  newspaper  work  ever  since.  .  . Keephart  tas  joined  the 

(1^  jjlional  professional  journalism  frater-  has  resigned  to  become  supervisor  of  After  leaving  tlie  Tribune,  he  was.  for  wsiness  office  staff  of  the  Trenton  (N.J.) 


E.  C.  Giiffith 


r  of  the  Seattle  accompanied  him. 

mcer,  commenced  Louis  Wiley,  business  manager.  New 
"■ork  York  Times,  was  elected  president  of  the 
\  Fargo  Society  of  the  Genesee  at  the  25th  an- 
(N.  D.)  Argus  uyj^i  (linger  in  New  York,  Feb.  19. 

AS  A  rcoortcr. 

For  four  or  five  Frank  I.  Sefrit,  general  manager,  Bel- 
years,  he  was  as-  I'njgham  (Wash.)  Reveille,  has  been  ap- 
sociat’ed  in  edi-  Po'nted  chairman  of  the  publicity  com- 
torial  capacities  niittee  of  the  Bellingham  Tulip  Festival 
on  the  Minneapo-  Association,  which  will  stage  a  tulip 
lis  Tribune.  Min-  Pageant  in  May. 

neapolis  Journal,  Robert  S.  Weir,  circulation  manager, 
and  Milwaukee  Syracuse  (N.  Y.)  Journal,  is  back  at  his 
Sentinel.  deck  after  a  5-weeks  rest,  during  which 

About  15  years  time  he  visited  Atlantic  City, 
ago,  he  entered  Charles  W.  Bryson,  of  the  advertising 
the  advertising  staff.  Parsons  (Kan.)  Sun,  has  been 
d  e  p  a  r  tment  of  niade  advertising  manager,  succeeding  the 
the  Minneapolis  James  Madison. 


The  ceremony  took  place  at  the  service  for  the  Doll  &  Smith  Company 


j  ^ricultural  college  at  Corvallis.  New  York. 

J  Josephus  Daniels,  Jr.,  son  of  Josephus  Paul  H.  Montgomery,  police  reporter, 
T  Daniels,  editor,  Raleigh  (N.  C.)  News  Sioux  City  (la.)  Journal,  has  resigned 
Observer,  and  former  Secretary  of  to  enter  the  insurance  field. 


a  while,  advertising  manager  of  the 

Grand  Forks  (N.  D.)  Times-Herald.  Donald  L.  Weaver,  who  has  been  asso- 
Then  he  went  to  Chicago,  where  he  be-  ciated  with  N.  W.  Ayer  &  Son,  has  joined 
came  local  advertising  manager  for  the  the  service  and  copy  department  of  the 
Daily  News.  Soon  afterwards,  he  en-  Christian  Science  Monitor. 


the  Xavy.  has  been  elected  president  of  Gardner  H.  Kelly,  who  has  been  cov-  ^Fred  B.  Lonstreth  has  resigned  from 

r.  *  •_!.  If _ I _ a-*  .  .  ..  a  .  intr  annointod  manaofpr  fnr  »Vi»  efoAT  T 


the  Raleigh  Merchants’  Association. 


Frederick  Roy  Martin,  general  man-  (la.)  Tribune,  i 
■  ager.  Associated  Press,  New  York,  has  commercial  run. 


cnTte  p3icr,Z’f»  .iTsSJa  ,'  15.'',.  “rr?!"' C"!""  'S'  »««  «<  •!»  rutk  R^k 

,.a.,  Tribune,  fs  now  ha„dl,nk,h.  nigh. 


been  nominateel  candidate  for  election  as  Oon  E.  Wells,  of  the  Erie  (Kan.) 


lishers  representatives.  From  this  posi¬ 
tion  1h-  advanced  to  vice-president  and 

[  overseer.  Harvard  University.  Election  Record,  and  a’ssiiiat’ed''with  ' his  I>?rrm?ce™"dH7an”VomTO^^^^  HOLDING  I 

takes  place  in  June.  Seth  Ci.  Wells,  in  the  publication,  was  Por  2  vears,  before  going  to  Seattle,  Tf  C.  SHELTO 

i  1  Norman  E.  Mack,  publisher.  Buffalo  elected  president  of  the  Kansas  Day  Club  he  was  director  of  advertising  for  the  manager,  Utic 

[UX.  Y.)  Times,  accompanied  by  NIrs.  at  their  annual  meeting  in  Topeka.  Washington  (D.  C.)  Evening  Times,  and  Dispatch,  to  circ 

f  ilack  and  their  daughter,  is  spending  a  Mrs.  George  Mosher,  city  etlitor,  Au-  Morning  HeralY  Flearst  publications.  Worcester  (Mass.) 

f  vacation  at  the  Breakers,  West  Palm  hum  (Wash.)  Co-Operator,  was  pain-  -  Henry  Lyon,  fror 

fully  bruised,  when  struck  by  an  automo-  _  search  department, 

F..  P.  .Adler,  publisher,  Davenport  (la.)  bile  recently.  plant  pathology  at  Washington,  is  now  Ledger  to  managii 

^  limes,  and  head  of  the  I^  Syndicate  Mrs.  H.  O.  Salmons,  wife  of  the  editor  managing  editor.  .Alexandria  (Va.)  Ga-  (Wash!)  American. 

^  newspapers,  .las  ^n  re-electeel  president  „f  the  Newcastle  (Neb.)  Times,  is  criti-  =ette.  ^ 


HOLDING  NEW  POSTS 


D  C.  SHELTON,  from  promotion 
manager,  Utica  (N.  A’.)  Observer 


Washington  (D.  C.)  Evening  Times,  and  Dispatch,  to  circulation  department. 
Morning  Herald.  Hearst  publications.  Worcester  (Mass.)  Post. 

—  I'  ■  Henry  Lyon,  from  advertising  and  is- 

,  ,  ,  •  search  department,  Tacoma  (Wash.) 

plant  pathology  at  Washington  is  now  Ledger,  to  managing  editor  Bremerton 


of  the  Tri-city  Jewish  Charities  and  is  cally  ill  following  an  operation 


'  organizing  a  committee  for  a  local  cam-  Unnwav  has  resiimpd  as 

uraii*  paijin  for  $5,000  endowment  for  chari-  Miss  Gertrude  Conway  has  msign^  as 
K rki- society  editor  of  the  Sioux  City  (la.) 
iJoi"  ^  r  j  \ir  j  j  Li-  u  rs  Tribune.  She  has  been  succeeded  by  her 
™  JJ^ward  publisher,  Du-  lister.  Miss  Kethryn  Conway. 

ei  (Ji:  .boque  (la.)  Telegraph- Herald,  has  been  r  o„ir  i _ 

Imade  Resident  of  xL  Dubuque  Missis-  , xVlThTpeS  %taff  has^^^^^ 
re  is  lii!  sippi  Valley  League  Baseball  Association.  i  j  •  ’  f 

^  HVis  servimr  his  second  vear  as  head  of  k^f^cd  as  advertising  manager  for  the 
SlOT^wfion  '  '  '  ^  *  Bloedel  Donovan  Lumber  Mills  of  that 

1  men  ®  citv. 

^  I  Sir  Alfred  Robbins,  who  has  just  re-  c  wr  t\  •  u  .t  1 1  .i_ 

the  post  of  London  corre-  W  Davis,  who  recently  sold  the 

ipondent  of  the  Birmingham.  England,  -'•“•'ane  (Kan  )  News  to  S.  C.  Swen- 
I  Post,  after  35  vears  of  journalism  is  to  h'f.  first  vacation  since  he 

tyw*  lonr  .America  to  lecture  on  Freemasonry.  printing  business,  nearly  50 

®  **  !■  William  J.  Conners.  publi.sher,  Buffalo  ^*^^*i*^*!  t--  i  •  ■  u 

.  ;  :  (X.  Y.)  Courier  and  Enquirer,  and  Nor-  ,  is  now  covering  the 

ink  018  Bun  E.  Mack,  publisher,  Buffalo  Times,  Police  run  for  the  Sioux  City  (la.) 
that  Si* '  have  been  selected  to  represent  F>ie  ^  nnune. 

,-asl«gs'  eoomy  at  the  national  Democratic  con-  F.  M.  Holden,  city  editor,  Neodesha 
,f  ,jj( L ;■-! vemkm.  (Kan.)  Sun,  and  Mrs.  Holden  are  par- 

dwastai;  Hal  Boss,  editor,  Oregon  City  (Ore.)  ^ 

id  wl«  4  Enterprise,  and  Mrs.  Hoss  are  parents  of  M'ss  Myrl  Hart,  of  Kansas  City,  Mo., 


T  1 L  j  “Ray”  Humphreys,  from  assistant  city 
Fethbndge  e^jjtor,  Denver  Times,  to  staff,  Denver 


Miss  Gertrude  Conway  has  resigned  as  (Ylfi^cta)  Herald,  is  in  FMmonton  cov-  Post. 

society  editor  of  the  Sioux  City  (la.)  legislature  for  - - 

Tribune.  She  has  been  succeeded  by  her  papcc-  u/itw  tuf  AnvirQTi«PD« 

sister.  Miss  Kethryn  Conway.  Ward  Irvine  has  resignetl  as  private  istKa 

Clarence  Martin  of  the  Bellineham  secretary  to  Governor  Pierce  of  Oregon  A  RTHUR  OTIS,  for  two  years  asso- 
(Wash.T  Revdlle  staff,  L  been  en-  and  gone  back  to  his  place  on  the  edi-  A  Rawden  Bros.,  a  Daven- 

gaged  as  advertising  manager  for  the  6)rtal  staff  of  the  Portland  Journal.  port.  la.,  advertising  concern,  has  joined 

Bloedel  Donovan  Lumber  Mills  of  that  Betti  Kessi  has  resigned  as  society  e<li-  the  D.  A.  Lascombe  agency  in  Davenport, 
city.  tor,  Salem  (Ore.)  Statesman,  and  will  Mr.  Otis  is  a  member  of  the  Davenport 

Sam  W.  Davis,  who  recently  sold  the  advance  work  for  the  Ellison- White  Ad  Club.  His  place  in  the  BawMen  w- 


Chautauqua  Company. 


Franklin  H.  Chase,  associate  editor,  Merriman. 


ganization  is  taken  by  Miss  Dorothy 


entered  the  printing  business,  nearly  50  Syracuse  (N.  Y.)  Journal,  sailed  Feb.  .Albert  Highton.  for  the  last  5  years 
years  ago  16,  on  the  Tuscania  for  Europe.  He  will  associated  with  the  American  Writing 

Richard  Kingsley  is  now  covering  the  continue  to  conduct  his  column  “Knock-  Paper  Company's  editorial  and  advertis- 

dav  police  run  for  the  Sioux  City  (la.)  department,  has  resigned,  effective 

Tr'ihiine  trip  on  which  he  is  accompanied  by  Mrs.  March  1,  to  take  a  position  as  copy 


■ewmty  at  the  national  Democratic  con-  F.  M.  Holden,  city  editor,  Neodesha 
!  rnition.  ( Kan. )  Sun,  and  Mrs.  Holden  are  par- 

Hal  Hoss.  editor,  Oregon  City  (Ore.)  ^ 

Enterprise,  and  Mrs.  Hoss  are  parents  of  M'ss  Myrl  Hart,  of  Kansas  City,  Mo., 
son  bom  Feb.  7.  Mr.  Hoss  is  presi-  newspaper  woman,  has  been  elected  presi- 
iknt  of  the  Oregon  State  Press  Associa-  tl^nt  of  the  Kansas  Citjr  Alumnae  chap- 
tion.  ter  of  Theta  Sigma  Phi,  journalism  sor- 

Henry  J.  Haskill,  associate  editor,  ‘’’’’ty* 

'  Kansas  City  Star,  who  has  just  returned  Ralph  W.  Douglass,  of  Sterling.  Kan., 
from  a  4  months  tour  of  F'urope,  stopped  has  joined  the  art  department  of  the 
off  in  Washington  to  discuss  the  Euro-  Chicago  Daily  News. 

P«n  situation  with  President  Coolidge.  Jack  Lawrence,  who  retired  with  con- 
jay  X.  Darling,  “Ding.”  cartoonist,  Des  solidation  of  the  Lyons  (Kan.)  Republi- 
Moine<  (la.)  Register,  whose  work  is  can  with  the  Lyons  News,  will  take  a 
:>>Ti(iicateil  all  over  the  country,  was  ten-  vacation  in  Florida  before  re-entering  the 
a  complimentary  banquet  by  the  newspaper  field, 
embers  of  the  Greater  Des  Moines  F'd  Burkholder,  former  editor,  An- 
s..mmmtT  and  associate  members  of  the  thoiiy  (Kan.)  Bulletin.'  is  on  a  tour 
i  t'  .Moines  Club,  Tuesday,  Feb.  19.  through  Mexico  and  Central  American 
s - countries. 

IN  THE  EDITORIAL  ROOMS  .veteran  news- 

paperman  of  Minneapolis,  and  Mrs. 
D.  BAGLEY,  for  several  years  Bromley  celebrated  their  golden  wedding 
•managing  editor.  Bridgeport  anniversary.  Feb.  17. 

1  onn.)  Star,  has  resigned.  Joseph  H.  Forest  Warren,  of  the  Hiawatha 
L  '""’er  city  editor,  has  sue-  (Kan.)  World,  has  resigned  to  join  the 
mC  1*^*’  ^lll^^  DeForest  be-  staff  of  the  Amarillo  (Tex.)  Globe. 

Russell  Smith.  Trenton  (N.  J.)  Times 
unced  his  plans.  reporter,  h^  resigned  from  the  staff  to 

Freimi '***'<  ®ud  Andrew  A.  return  to  his  home  in  Birmingham,  Ala. 

York  Even?^ vt Fdgar  Randall.  Jr.,  formerly  a  stu- 
“f  the  New  if' dent  at  the  Oregon  Agricultural  College, 
Rem  ij  vir-i  and  who  after  leaving  school  to^  a 


writer  in  the  bureau  of  advertising  of 


r  ,p  cimur,  oriageport 

■  resigned.  Joseph  H. 
■-  J  ,‘°’'mer  city  editor,  has  suc- 

■  *  M  to  the  pc»t,  Elliot  DeForest  be- 

■  ming  city  editor.  Bagley'  has  not 

■  ‘ . unced  his  plans. 


The  following  papers  have  renewed 
their  contracts  for  the  Haskin  Service 
for  another  year: 

The  Asheville  Citizen 
The  Lynchburg  Daily  Advance 
The  Bristol  Herald  Courier 
The  Green  Bay  Press-Gazette 
The  Appleton  Post-Crescent 


R  •  ana  w’no  aiicr  jeaving  scnooi  took  a 

cgmaid  Wilson,  of  the  New  York  place  as  publicity  agent  in  the  bureau  of 
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the  L’liited  Typothetx  of  America.  Mr. 
Hightoii  will  be  located  in  the  U.  T.  A.’s 
headquarters  in  Chicago,  and  begins  his 
new  duties  March  3. 

O.  F.  Ballou  has  been  appointed  ad¬ 
vertising  manager  of  the  S.  Kann  Sons 
Company,  department  store,  Washington. 
D.  C.  He  is  now  advertising  manager 
for  Isaac  Long  Company,  Wilkes-Barre, 
Pa.,  and  will  assume  his  duties  in  Wash¬ 
ington  about  April  1.  He  succeeds  the 
late  Donn  Smythe,  who  died  several 
months  ago. 

George  P.  Refers,  for  6  years  general 
sales  and  advertising  manager  of  the  Py¬ 
rene  Manufacturing  Company,  New  York, 
has  resigned  to  become  vice-president  and 
director  of  sales  and  advertising  of  the 
Kant  Rust  Products  Corporation  of  Rah¬ 
way,  N.  J. 


IN  THE  AGENCY  HELD 

'pHOMAS  F.  GRAHAM,  E.  W.  Smith 
and  Frank  Swift,  of  Philadelphia, 
will  apply,  March  3,  for  a  charter  for  a 
corporation  to  engage  in  general  adver¬ 
tising  and  agency  business  under  the 
name  of  the  Merchants’  Publicity  Bureau, 
Inc. 

Society  .Advertising  Corporation,  New 
York,  has  increased  its  capital  from  $1,000 
to  $10,000. 

John  D.  Boyle,  Inc.,  New  York,  adver¬ 
tising  agency,  has  increased  its  capital 
from  $25,000  to  $50,000. 

Craig  Smith,  former  Detroit  news¬ 
paperman,  has  joined  the  staff  of  Brooke, 
Smith  &  French. 

John  K.  Riegel,  recently  resigned  from 
the  advertising  department.  New  York 
.American,  has  joined  the  staff  of  Dan  .A. 
Carroll,  publishers’  representative.  New 
York. 


Eugene  Larin,  editor,  Enumclaw 
(Wash.)  Herald,  has  bought  out  the 
intere.»t  of  L.  H.  Bostwick,  business 
manager. 

hiarl  Post  has  purchased  the  Moran 
(  Kan. )  Herald. 

NEW  PLANTS  AND  EQUIPMENT 

ASHEVILLE  (N.  C.)  TIMES  has 
contracted  for  the  first  and  second 
stories  of  a  5-story  structure.  The  com- 
I«iiy  expects  to  be  in  its  new  home  by 
Sept.  1.  New  machinery,  including  a  new 
32-page  press,  will  be  installed. 

Huntington  (W’.  Va.)  Herald  Dis¬ 
patch  have  installed  a  Goss  sextuple 
press,  with  modern  Hoe  stereotyping  ma¬ 
chinery.  with  a  capacity  of  48  pages,  and 
at  the  rate  of  18,(K)0  per  hour.  New  me¬ 
chanical  requirements  are  8  columns  12}4 
ems.  22  inch  column  length. 


NEWS  SERVICES  AND  SYNDICATES 

B.  McC.ABE  has  been  appointed 
•  manager  of  the  United  Press,  Har¬ 
risburg,  Pa.,  bureau,  succeeding  S.  P. 
Hollingsworth,  who  has  been  transferred 
to  the  business  office,  with  headquarters 
in  New  A'ork.  McCabe  has  been  in  the 
New  A’ork  bureau. 

Bryan  Herbert  has  been  appointed  man¬ 
ager  of  the  United  Press  bureau  at  Col¬ 
umbus,  O. 

New  A’ork  Bureau  of  Agence  Havas, 
formerly  of  51  Chambers  street,  after 
Alarch  1  will  be  located  at  383  Madison 
avenue. 

D.  D.  Meredith,  manager  of  the  St. 
Paul  bureau  of  the  United  Press,  is  re¬ 
covering  from  an  operation. 


editor  of  the  New  A’ork  Commercial,  and 
president  of  the  .American  Trademark 
.Association.  Oliver  B.  Merrill  will  be 
the  guest  of  honor. 

Baltimore  Advertising  Club  held  its 
annual  banquet  and  Valentine  party  Feb. 
14,  at  the  Emerson  Hotel.  United  States 
Senator  J.  Thomas  Heflin  of  Alabama 
was  the  principal  speaker. 

Women’s  Advertising  Club  of  De¬ 
troit  was  addressed  Feb.  18,  by  Wil¬ 
liam  G.  Woodward,  vice-president  of  the 
Gravure  Service  Corporation.  Wood¬ 
ward  has  been  associated  with  the  New 
A’ork  World,  American  and  Tribune  as 
advertising  manager. 

Portland  (Ore.)  Advertising  Men’s 
Association  has  just  launched  a  club 
weekly  named  Portland  Advertising.  The 
initial  issue  carried  a  portrait  of  Marshall 
N.  Dana,  Portland  newspaper  writer,  an¬ 
nouncing  an  address  to  be  given  by  him 
on  the  subject  “An  Editor’s  Viewpoint 
of  the  Advertising  Man’s  Job.” 

Hutchinson  (Kan.)  Ad  Club  is  cele¬ 
brating  “Leap  A’ear”  by  accepting  the  in¬ 
vitation  of  the  Business  and  Professional 
Women’s  Club  to  be  their  guests  at  a 
dinner  March  17. 

Buffalo  Arts  Club,  composed  of 
writers,  painters  and  musicians,  has 
elected  Arthur  Kowalski,  of  the  Buffalo 
(N.  A’.)  Courier,  as  president.  Other 
officers  are:  J.  R.  Broderick,  vice-presi¬ 
dent  ;  Mary  F.  Nash,  recording  secretary ; 
George  Laing,  treasurer;  E.  L.  Wathen, 
correspondence  secretary. 

Canada  Weekly  Newspapers  Associa¬ 
tion  will  hold  its  annual  meeting  in 
Toronto  June  5,  6,  and  7,  it  has  been  de¬ 
cided  by  the  board  of  directors.  After 


the  sessions,  150  of  the  iieivsiBofr 
will  leave  on  a  2  months’  tour  of 
Scotland  and  the  battlefi^  tJ!! 
pire  Press  Union  and  the  Enriijk  ,3 
paper  society  are  co-operating  b  3 
l^d  in  making  plans  to  en^3 
Canadian  visitors.  The  party  irul 
uled  to  Mil  June  1  from  iontrji 
the  C.  P.  R.  steamship  Mdita.  i " 
Fortin,  president  of  the  associatin.^ 
sided  over  the  meeting  of  thTfe- 

Southwestern  Associated 
sociation  elected  Folsom  Moo^ . 
eral  manager  of  the  Tuscon  (Arail 
president  of  the  association  for 
a  meeting  held  Feb.  11.  Moore 
G.  A.  Martin,  of  the  El  Paso°^ 
Herald,  who  held  the  presidency  4,* 
years.  Phoenix  was  chosen  for  ti* 
convention  to  lie  held  in  March. 

Financial  Advertisers’  AssodjJ 
holding  its  midwinter  meetingiT^ 
York,  Feb.  15,  voted  to  co-opeiatci 
the  A.  A-  C.  W.  in  preparing  {«- 
London  convention,  July  13.  Then 
nors’  board,  which  is  headed  by  j 
lord  S.  Morse  of  Chicago,  presiln 
the  association,  will  act  for  the  i; 
tion,  which  has  approximately  TOO 
bers. 

Woman’s  ^ess  Club  of  Brooq 
will  celebrate  its  35th  anniversary 
luncheon  at  the  Hotel  .Astor,  New 
Feb.  23. 


Legislative  Correspondents’  Asm 
tion,  Albany,  N.  Y.,  is  making  ar;cj 
merits  for  its  annual  dinner,  the  d* 
.which  has  been  set  for  March  V.  Ga 
D.  Morris  of  the  New  A’ork  Tthg 
and  Evening  Mail  is  president  d  ki 
sociation. 


MARRIED 


Charles  F.  Alward,  for  the  past  two 
years  associated  with  the  Shamokin  Pure 
Food  Products  Company,  Inc.,  in  charge 
of  advertising  and  sales,  has  joined  the 
staff  of  William  T.  Mullally,  Inc.,  adver¬ 
tising  agency.  New  York. 

E.  W.  Oldham,  formerly  treasurer, 
Goldman,  Carrigan  Agency,  New  A’ork, 
is  now  associated  with  the  Experimenter 
Publishing  Company,  Inc.,  New  A’ork, 
publishers  of  Radio  News,  Science  and 
Invention  and  Practical  Electrics  as  sales 
promotion  manager. 

ON  THE  MECHANICAL  SIDE 

T.  DENMAN,  assistant  manager 
•  of  publicity,  Mergenthaler  Linotype 
Company,  has  returned  to  New  A’ork 
from  a  six  weeks’  business  trip  to  the 
various  Linotype  agencies  in  the  United 
States,  and  to  Canadian  Linotype.  Lim¬ 
ited,  Toronto. 

Col.  Lem  A.  Woods,  veteran  Kansas 
printer,  for  many  years  employed  by  the 
Chaiiute  (Kan.)  Tribune,  was  run  down 
by  a  delivery  wagon  recently  and  pain¬ 
fully  injured. 

Intertype  Corporation  has  appointed 
George  R.  Grist,  formerly  special  repre¬ 
sentative  of  the  Epes-F'itzgerald  Paper 
Company.  Columbia.  S.  C.,  salesman  for 
South  Carolina,  eastern  and  lower 
Georgia.  Kenneth  L.  Eagon,  associated 
with  the  Sinclair  and  A’alentine  Printing 
Inks  Company  in  the  Middle  West  for  10 
years,  has  been  appointed  salesman  in  the 
-Arkansas  and  Southeastern  Missouri  ter¬ 
ritory. 


CHANGES  OF  OWNERSHIP 

JOSEPH  GOLDMAN,  who  recently 
sold  the  Jefferson  City  (Mo.)  Demo¬ 
crat  Tribune,  after  being  its  publisher 
for  20  years,  has  purchased  the  Clayton 
(Mo.)  St.  Louis  County  Sentinel. 

Hartsburg  (Mo.)  Truth,  published 
since  August.  1922,  by  H.  E.  Booth,  has 
been  sold  to  E.  L.  Mahon. 

Thomas  Daniel,  who  recently  purchased 
the  Montrose  (Mo.)  Tidings,  has  sold 
the  paper  to  .Arthur  F.  Drake,  former 
owner,  Jasper  (Mo.)  News. 

C.  T.  Richardson,  of  the  Garnett 
(Kan.)  Review,  and  William  “Old  Bill” 
Payton,  former  editor.  Colony  (Kan.) 
Free  Press,  have  purchased  the  Free 
Press. 


JOHN  V.  A.  WEAVER,  poet  and  lit- 
d  erary  editor  of  the  Brooklyn  Eagle, 
to  Peggy  Wood,  actress,  at  Hamilton. 
Bermuda.  Feb.  14.  Weaver  is  well 
known  for  his  verse  in  the  .American 
vernacular.  Mrs.  Weaver  is  the  daugh¬ 
ter  of  the  late  Flugenc  Wood,  author  of 
short  stories.  Her  first  appearance  on 
the  stage  was  six  years  ago  in  “Naughty 
Marietta.” 

Robert  Mcrrifield,  former  reporter, 
Bellingham  (Wash.)  Reveille,  to  Miss 
Mary  M.  Wood,  until  recently  society 
editor,  Berkeley  (Cal.)  Gazette,  at  Oak¬ 
land.  Cal. 

Perry  S.  Freeman,  courthouse  reporter, 
Toledo  Blade,  to  Mrs.  Norine  Wintrow. 
feature  writer  for  the  Blade,  A’alentine’s 
Day. 

ASSOCIATIONS 

REPUBLICAN  PRESS  ASSOCIA- 
TION  OF  COLORADO  laid 
plans  for  the  coining  Presidential  elec¬ 
tion  at  a  meeting  held  in  Denver,  Feb.  14. 
.Among  those  present  were ;  Oialkey  .A. 
Wilson.  .Akron  Pioneer  Press ;  C.  P. 
Schmidt,  Brush  Tribune;  E.  H.  William¬ 
son,  Grover  Pawnee  Press,  Carleton  T. 
Sills,  Gunnison  Republican;  L.  1.  Griffin, 
Ordway  New  Era;  E.  H.  Godfrey, 
A’ampa  Leader;  William  C.  Blair,  Lake 
City  Silver  World ;  J.  J.  VV' oaring. 
Sterling  Advocate;  Carl  S.  Milliken, 
secretary  of  state,  Denver;  P.  R.  Mc¬ 
Dowell,  Julesburg  Grit-Advocate ;  C.  E. 
.Adams,  Grand  Junction  News;  C.  M. 
Danford.  (^Iden  Republican ;  J.  W. 
Klein,  Golden  Republican;  H.  J.  Stahl, 
Central  City  Register-Call ;  George  W. 
Smith,  Hayden  Republican;  Will  R. 
Murphy,  Denver  Lincolnian;  C.  C.  Ham¬ 
lin,  Colorado  Springs,  Gazette  and  Tele¬ 
graph  ;  AVill  C.  Ferril,  Denver  Rocky 
Mountain  Herald;  George  AV’.  Johnson, 
Longmont  Call;  J.  H.  McDevitt.  Jr., 
Durango  Herald;  C.  'E.  Hegar,  Denver, 
Colorado,  Pioneer,  and  Halsey  M. 
Rhoads,  Denver  Rocky  Mountain  Mirror. 

New  York  League  of  Advertising 
Women  will  hold  their  monthly  din¬ 
ner  Feb.  36,  at  6:30  o’clock,  at  the  .Ad¬ 
vertising  Club.  Edwin  S.  Friendly,  busi¬ 
ness  manager  of  the  New  York  Herald 
and  the  Sun  and  Globe,  will  speak  on 
“What  the  Daily  Newspaper  Has  Done 
for  Advertising.”  “Textile  Advertising 
and  the  Daily  Newspaper”  will  be  dis¬ 
cussed  by  Francis  P.  .Adams,  associate 


Prepare  for 
Easter  Advertising 

Churches  probably  spenti  more  money  for 
advertising  at  Easter  than  at  any  other  time. 
More  churches  would  take  advantage  of  the 
opportunity  to  present  a  phase  of  Christian 
living  through  display  space  if  newspaper 
publishers  were  prepared  to  offer  copy. 

Series  No.  3  issued  by  the  Church  Adver¬ 
tising  Department  contains  excellent  ads  for 
Palm  Sunday  and  Easter  with  other  ads  whid 
lead  up  to  these  great  church  days.  | 

i 

Permission  to  use  these  ads  will  be  sold  to 
only  one  paper  in  a  town.  The  price  avcf^ 
ages  forty  cents  a  week  and  the  series  includes 
enough  ads  for  an  entire  year’s  campaign  if 
desired. 

Proofs  will  be  sent  on  request  to  Herbert 
H.  Smith,  518  Witherspoon  Bldg.,  Phila.,^Pi 

CHURCH  ADVERTISING  DEPARTMEMT 

A.  A.  C.  W. 
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•1  Forms  crowd  onf  another  at 

Iks' tt'sam  table  because  the  type  that 
iint  into  them  has^  been  set  durtng 
the  last  minute  rush.” 

So  complains  Mr.  Osmore  R.  Smith 
Is  a  recent  issue  of  Editor  Sc  Publisher. 

But  why  permit  the  steam  tables  to 
cfcoke  or  even  interfere  with  your  even 
Bow  of  production? 

The  Flexideal  Dry  Mat  cold  process 
of  stereotyping  does  away  wiA  the 
steam  tables  and  saves  from  4  to  7 
minutes  otherwise  consumed  in  drymg 
ind  baking  the  obsolete  wret  mat  on 
the  form. 

Think  of  4  invaluable  minutes  avail¬ 
able  to  you  by  adopting  the  Flexideal 
cold  process;  4  golden  minutes  to  keep 
the  forms  open  or  to  start  the  presses 
earlier;  btO  seconds  which  can  be  util¬ 
ized  to  the  benefit  of  every  branch  of 
your  paper  1 

Ask  us  for  information  regarding 
Flexideals  for  your  equipment— you 
incur  no  obligation  whatsoever. 

Now  is  the  time! 

The  Flexideal  Co.,  Inc. 

Sots  U.  S.  ft  Csnwdiwn  Distributors 

IJ  WILLIAM  ST.  NEW  YORK 
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ANNOUNCEMENT 

J.  Thomas  Lyons, 
for  the  past  8  years 
associated  with  The 
Sun  Papers  of  Bal¬ 
timore,  is  now  Vice 
President  and  Gen¬ 
eral  Manager  of 

The  Baltimore  News 

Baltimore's  Oldest  Evening 
Newspaper 


In 

^ew  Orleans 

ifs 

THE 
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Pittsburgh  Press 

A  Sriliim  Howard  Nawapapar 
DrnOy  ana  Suailaj 

Has  the  Liargest 

CIRCULATION 
IN  PITTSBURGH 
MEMBER  A,  B.  C 

fra  Advertising  Rmresentitlves 

▼andarMlt  Ava. 
luvH  *  *«rth  Wabash  At*. 
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SCHOOLS  OF  JOURNALISM 

ANNUAL  Journalism  Week  of  the 
University  of  Missouri  will  be  held 
May  12-16,  Dean  Walter  Williams  has 
announced.  Round  table  conferences  by 
heads  of  the  Associated  Press,  Interna¬ 
tional  News  and  United  Press  will  be 
features  of  the  week.  Other  conferences 
also  will  be  held. 

Five  new  members  were  initiated  into 
the  Michigan  chapter  of  Sigma  Delta 
Chi  national  honorary  journalistic  fra¬ 
ternity  at  its  annual  initiation  at  the  Uni¬ 
versity  of  Michig^an,  Feb.  17. 

University  of  Washington  School  of 
Journalism  has  begun  a  scrap  book  for 
all  articles  published  by  students  and 
graduates  of  the  school.  Whenever  a 
student  sells  a  story  or  article  to  a  maga¬ 
zine,  newspaper  syndicate  or  trade-jour¬ 
nal  with  national  circulation,  the  article, 
the  name  of  the  student  and  the  date  on 
which  it  was  published,  are  tiled  in  the 
book.  During  the  year  students  have 
sold  about  30  stories  to  publications  with 
national  circulation. 

Thirty-eighth  chapter  of  Sigma  Delta 
Chi.  national  honorary  journalistic  fra¬ 
ternity,  will  be  installed  soon  at  Wash¬ 
ington  State  College  at  Pullman.  In¬ 
stallation  will  be  in  charge  of  teams  from 
the  national  journalistic  fraternity  from 
the  University  of  Washington  and  Ore¬ 
gon  .Agricultural  College. 

Gene  Markey,  caricaturist,  Chicago 
Daily  News  and  New  York  Tribime, 
gave  a  chalk  talk”  at  the  down¬ 
town  Medill  School  of  Journalism,  Chi¬ 
cago,  Jan.  17.  .Among  the  ‘‘Famous 
Journalists,”  whom  he  drew  and  men¬ 
tioned  were  Keith  Preston,  column  con¬ 
ductor  of  the  Chicago  Daily  News;  O. 
L.  Hall  and  Ashton  Stevens,  dramatic 
critics;  Llewellyn  Jones,  literary  critic; 
Col.  R.  R.  McCormick  of  the  Chicago 
Tribune;  William  Randolph  Hearst  and 
Hevwood  Broun. 


SPECIAL  EDITIONS 

CT.  PAUL  Daily  News,  104-page  auto- 
mobile  edition,  Feb.  3. 

Toledo  (O.)  Blade,  a  56-page  automo¬ 
bile  edition,  Feb.  4. 

Cedar  Rapids  (la.)  Republican,  a  24- 
page  Farm  edition.  Feb.  13. 

Davenport  (la.)  Democrat  and  Leader, 
an  .Automobile  Show  edition,  Sundav, 
Feb.  17. 

St.  Paul  Sunday  Pioneer  Press,  144- 
page  automobile  edition,  Feb.  3. 


Oil  seeking  its  level  goes  pretty  high. 
— Detroit  News. 

“Scofflaw”  won’t  help  much.  What 
we  need  is  dry  agents  who  will  scoff 
cash.— Oi/  City  (Pa.)  Derrick. 

It  now  appears  that  thing  on  the  Dome 
was  a  TNT-pot. — New  York  World. 

Sing  a  song  of  sixty-eight, 

Cows  or  thou’  or  what. 

Forty  million  troubles 
B reived  in  a  Teapot; 

U’hen  the  pot  was  tilted — 

Shades  of  John  T.  King! — 

What  a  cup  to  brew  a  man 
Whose  hat  is  in  the  ring! 

— Philadelphia  North  American 

Mr.  Fall,  helped  onto  a  train  in  Wash¬ 
ington,  was  able  to  hop  off  briskly  in 
Texas.  The  benefits  of  travel  these  days 
increase  in  proportion  to  the  distance 
traveled  from  Washington. — New  York 
Evening  World. 

‘‘Do  you  believe  in  heredity?"  “You 
bet  I  do.  That’s  how  1  came  into  all 
this  money.” — Boston  Transcript. 

Mr.  Vanderlip  appears  to  have  done 
his  broadcasting  on  a  wave  length  of 
386  rumors. — H.  I.  Phillips  in  the  New 
York  Sun  &  Globe. 

Wouldn’t  it  be  just  our  luck  if  some 
of  those  French  senators  would  rise  to 
remark  that  Hell-an’-Maria  Dawes  and 
his  friends  ought  to  put  our  own  house 
in  order  before  they  consent  for  us  to 
play  reparations  tiddle-de-winks  with 
them. — Deni'cr  Express. 

Why  the  strange  silence  of  William 
Jennings  Brjan  in  all  this  Teapot  Dome 
hubbubbling,  as  one  might  call  it?  It 
can  not  be  that  there  are  any  little  drops 
of  oil  in  his  grape  juice. — R.  P.  M.  in 
the  Springfield  (Mass.)  Union. 

The  net  material  value  of  a  human 
lieing  is  now  announced  as  98  cents.  Add 
two  cents  postage  for  the  Dollar-a-Year 
Man  and  subtract  68  cents  for  that  Morn¬ 
ing  After  value. — New  York  Tribune. 

Oil  is  reputed  to  have  a  quieting  and 
pacifying  effect  upon  the  troubled  waters 
t>f  the  ocean.  But  upon  the  political 
seas  its  effect  seems  to  be  quite  the  re¬ 
verse. — Baltimore  Sun. 

Would  it  be  perfectly  all  right  to  refer 
to  several  members  of  the  Senate  com¬ 
mittee  investigating  the  Bok  .\ward  as 
scofHeagues  ? — Detroit  Neivs. 


Block  Owns  No  Worcester  Stock 

Feb.  18,  1924. 

To  Editor  &  Publisher: — I  notice  in 
your  edition  of  Feb.  16,  an  article  written 
by  -Arthur  T.  Robb,  Jr.,  that  Paul  Block 
of  New  York  is  said  to  be  interested  in 
the  Worcester  (Mass.)  Telegram  and 
Gazette,  amongst  other  papers. 

This  statement  is  absolutely  and  en¬ 
tirely  untrue,  as  Mr.  Block  has  no  inter¬ 
est  in  the  Telegram  and  Gazette,  other 
than  that  of  being  its  foreign  representa¬ 
tive. 

.All  of  the  voting  stock  in  the  Worces¬ 
ter  Telegram  Publishing  Company  which 
owns  both  the  Telegram  and  Gazette,  is 
owned  by  Theodore  T.  Ellis  of  Worces¬ 
ter,  and  Mr.  Block  is  neither  a  stock¬ 
holder  or  a  bond  holder. 

Worcester  Telegram  Publishing  Com¬ 
pany. 

Charles  H.  Morse, 

Business  Manager. 


of  rendering  so  great  a  service  to  so 
wide  a  field. 

The  Christian  Science  Monitor, 
Norman  S.  Rose 

Manager  of  Advertising  &  Promotion. 


Invaluable  to  All  Department* 

To  Editor  &  Publisher:  The  copy 
of  your  Year  Book  received  by  us  has 
been  passed  along  for  the  attention  of 
executives  in  our  editorial,  circulation, 
and  advertising  departments,  and  the 
comment  from  all  who  have  seen  it  is 
that  it  is  a  remarkable  publication,  of 
almost  inestimable  value  to  those  who 
have  use  for  the  information  it  contains. 
You  surely  must  rejoice  in  the  privilege 


The 

Syracuse  Herald 

SYRACUSE,  N.  Y. 

Is  first  in  Syracuse  leading 
the  second  paper  by  2,158,- 
316  lines  for  total  advertising 
for  1922. 

First  in  total ;  local ;  national 
lineages. 

Special  Representatives 

PRUDDEN,  KING  &PR0DDEN.  lac. 

m  FVth  Av*.  Stegw  BUc. 

N.  Y.  Qty  Chicago,  l£ 

Glob*  Bldg. 

Boston,  Mau. 


Utah,  Southern  and  East¬ 
ern  Idaho,  Eastern  Nevada 
and  Western  Wyoming — 
the  territory  served  by 

THE 

Salt  Lake  Tribune 

Mo  other  loction  of  tho  ooantry  offors 
tho  adTCTtiior  tho  opiiortanitv  of  prso- 
tically  eoToriii,  four  etatoo  by  naiac  on* 
nowapapor. 

FOREIGN  REPRESEMTATTVEB 

The  S.  C.  Beckwith 
Special  Agency 

New  York— Chioaco— Detroit^-St.  Lonia 
— Kanaat  City — Atlanta 

PACUIC  COAST  REPRZSZNTATIYR 

M.  C.  Morgensen  &  Co., 
Inc. 

Lot  Anpelea— San  Francieoo— Seattl* 


Editor  &  Publiaker  a  Text  Book 

Oakland,  Cal.,  Jan.  21,  1924. 

To  Editor  &  Publisher:  The  Oak¬ 
land  Tribune  has  for  several  years  sub¬ 
scribed  to  Editor  &  Publisher  for  the 
use  of  its  classified  department. 

It  may  interest  you  to  know  that  we 
use  your  publication  as  a  text  book  for 
the  instruction  of  our  junior  staff. 

TRIBUNE  PUBLISHING  CO. 

M.  .\.  McDonald, 
Classified  .Advertising  Manager. 


Thankfully  Received 

Modesto,  Cal.,  Feb.  9,  1924. 

To  Editor  &  Publisher: — I  am  glad 
to  enclose  my  check  for  $4  in  pa\-ment 
of  my  siAscription  to  Feb.  27,  1925. 

The  copies  of  Editor  &  Pl’blisher 
which  arrive  each  week  are  closely  read 
by  all  members  of  our  editorial  and  busi¬ 
ness  offices. 

The  1924  International  Year  Book, 
which  is  even  better  than  the  splendid  is¬ 
sues  of  former  years,  is  most  valuable  to 
us. 

H.  P.  Walls, 
Business  Manager, 
Modesto,  (Cal.)  News. 


SERVICE 

BENJAMIN  &KENTN0R  CO. 

Thirty  years’  experi-- 
ence  has  taught  us  a 
lot  of  things  about  eliminat¬ 
ing  lost  motion,  and  we 
pretty  well  know  where  to 
go  for  orders  and  how  to  get 
them.  Perhaps  that  has 
something  to  do  with  the 
kind  of  service  we  render 
the  newspapers  we  repre¬ 
sent. 

BENJAMIN  &  KENTNOR  CO. 

N«wspap«p  Advprtlaing 
Raprasantativas 

2WaBt4SthSt.  900  Mallara  Bldg. 
Naw  York  Chicago 

401  Van  Nuya  Bldg. 

Lob  Angolas 


List  Your  Features 
in  the 

Editor  Sc.  Publisher 
Directory — See  page  SO 
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170 

Pages 

Every  department  store  in  iDes 
Moines,  individually  and  collect¬ 
ively,  used  more  space  in  The 
Des  Moines  Capital  in  1923  than 
was  used  in  any  other  Des 
Moines  newspaper.  The  excess 
in  favor  of  the  Capital  amounted 
to  170  pages. 

THE  DES  MOINES  CAPITAL 

Lafayette  Young,  Publisher 

Special  Repretentativet : 

O'MARA  A  ORMSBEEs  INC. 

Ne  ar  York  —  Chicago  ^  San  Francisco 


Ahead  on 
its  Merits 

Circulation  and  lineage 
increasing  by  leaps  and 
bounds — news  satisfac¬ 
tion  —  advertising  re¬ 
sults.  These  merit  the 
growth  of  newspapers. 

It’s  the  answer  for  the 
continued  great  growth 
of  • 

The  Mt.  Vemon,  N.  Y. 
Daily  Argus 

AND 

The  New  Rochelle,  N.  Y. 
Standard  Star 

Write  for  information,  how  to  cover 
this  rich  field. 

WESTCHESTER  NEWSPAPERS,  Inc. 

T.  Harold  Forbes  New  Rochelle 


The  Washington  Herald 

Largest  Sunday  Circulation 
Any  Washington  Paper 

The  Washington  Herald 

morning 

and 

The  Washington  Times 

evening 

Largest  Daily  Circulation  at 
attractive  combination  rate. 
Concentrate  in  These  Papers 

G.  Logan  Payne 

Publisher  and  Gen.  Mgr. 


HICHAM  ASKS  FOR  MORE 
EMPIRE  EXHIBITION  ADS 


Few  Papers — (If  any) — sini>ass  the 

TRENTO^  TTMFS 

NEW  JERSEY  ^ 

AS 

A  Food  Medium 

A  recent  reader  survey  indicates 
that  among  the  housewives  of 
the  city  our  Thursday  Food 
Feature  Department — upward  of 
four  pages  devoted  to  food 
recipes  and  news  and  food  ad¬ 
vertising —  is  the  best  feature 
carried  bv  the  Times 


Circulation  30,403 


KELLY-SMITH  CO. 

Marlborough  Bldg.  Lytton  Bldg. 

New  York  Chicago 


“Titled  Go-Getter’’  Home  in  Englsmd, 
Says  U.  S.  Not  Informed  on  Huge 
Exposition — Lauds  Ameri¬ 
can  Hospitality 


Member  A.  B.  C. 


By  Herbert  C.  Ridoct 

(I.i’iidoH  Editor,  EniTOR  &  Publishkr) 

Like  all  Britishers  returning  from  your 
side  of  the  water.  Sir  Charles  Higham’s 
lirst  idea  on  landing  was  to  tiiid  a  quiet 
place  where  he  could  recover  from  your 
frontal  attacks  of  hospitality.  This  by 
the  way,  is  becoming  a  standing  com¬ 
plaint  with  our  fieople  who  visit  you,  and 
it  only  remains  for  somebody  to  be  made 
thoroughly  ill  from  this  cause  for  the 
British  Government  to  issue  a  note  to  the 
United  States  Government  requesting  a 
truce  in  the  matter  of  your  hospitality 
campaign  against  those  men  and  women 
who  land  unsuspectingly  in  your  midst. 
Either  that,  or  our  Convention  Hospi¬ 
tality  Committee  must  take  steps  to  re¬ 
taliate  in  the  fiercest  manner  possible. 


would  be  the  closing  speaker  in  the 
United  States  program. 

“I  want  to  tell  the  Americans  this,” 
concluded  Sir  Charles  Higham.  “There 
is  going  to  be  no  difficulty  in  London  for 
housing  our  American  visitors  in  July. 
If  the  hotels  are  full  and  accommodation 
seems  difficult  to  obtain,  I  will  ask  the 
newspapers  to  get  people  to  open  up  their 
homes  for  the  reception  of  our  visitors. 
That  will  solve  the  problem,  just  as  was 
done  in  Eklinburgh  for  the  last  Interna¬ 
tional  Rotary  Convention.” 


DAILIES  OFFER  2  FREE 
TRIPS  TO  BRITAIN 

London  Daily  News  and  Star  Will  Pay 
Expenses  of  Deserving  Delegates 
Chosen  for  Ability  by 
United  States  Clubs 

By  Herbert  C.  Ridolt 
(.London  Editor,  Editor  &  I’cblisiier) 

Proprietors  of  the  London  Daily  News 
und  its  evening  contemporary  the  Star, 
Si)eaking  at  the  .Advertising  Conven-  I'ave  arranged  for  two  young  advertising 
tion  Luncheon  at  the  Holborn  Restaurant  :lelegates  to  be  their  guests  in  London 
in  London,  he  offered  some  vigorous  fur  the  Advertising  Convention  in  July, 
comments  and  observations  upon  his  trip.  The  offer  is  open  to  include  either  men 
One  of  the  most  pointed  was  that  con-  or  women  and  the  two  will  be  selected  by 
cerniiig  the  lack  of  publicity  for  the  vote  on  account  of  their  ability  and 
British  Empire  Exhibition  in  the  United  promise.  The  process  of  selection  has 
States.  He  spoke  of  the  reasonable  been  left  in  the  hands  of  the  .Associated 
probability  of  some  2,000  American  men  .Advertising  Qubs  of  the  World,  whose 
and  women  attending  the  Convention  at  officers  will  make  the  necessary  plans. 

V\  embley  and  continued  :  "ppig  conceived  by  H.  Simonis, 

“Most  of  these  well-known  American  advertisement  director  of  the  News,  and  it 
busines  men  and  journalists  will  be  visit-  is  stated  that  adequate  steps  are  being 
ing  England  for  the  first  time  and  when  taken  to  secure  that  the  two  most  prom- 
they  get  here  they  will  probably  hear  ising  young  advertising  people  of  Amer- 
for  the  first  time  of  the  large  quantity  ica  who  cannot  afford  to  come  but  can 
of  prcjducts  of  the  British  Empire  being  1)e  given  facilities  will  visit  London  as 
shown  at  an  exhibition,  second  only  to  their  guests. 

the  Qiicago  Fair,  and  they  will  learn  Q  Harold  Vernon  has  congratulated 
also  for  the  first  time,  that  probably  the  Xews  on  their  'Very  practical  way  of 
park  in  the  world  showing  sympathy”  with  the  Convention 
will  be  found  m  the  world  s  metropolis  movement, 
at  Wembley.  In  mv  judgment  the  t-,  _  . 

British  Empire  Exhibition  authorities  publishers  have  just  ex- 

have  absolutely  failed  to  inform  the  ^cuted  a  smart  piece  of  advertising.  It 

world  of  the  wonders  of  this  exhibition.  'r"? ^ ? 
Why  thev  are  so  beliindhand  in  this  mat-  ‘hat  British  business  could  no  be  properly 
ter  is  bevond  mv  compreliension.  Look  conducted  wi^out  the  4  o  clock  cup  o 
at  our  Engli.sh  newspa^rs.  How  much  an  institution  general 

space  has  been  given  to  the  British  Em-  hroughout  business  houses  in  this  coun- 
pire  Exhibition.  Not  one  single  adver-  and  Star  have 

tisement  on  it  has  appeared  in  the  United  deliveretl  to  representative  adver- 

..  Using  men  sets  of  cups,  saucers  and 

„  ■  I  ,  ,  ^  ™  ,  plates  ( each  hearing  the  name  of  the 

He  added  that  200  advertising  women  paper)  for  use  of  the  office  staff.  The 
alone  were  coming  over  to  the  Conven-  l^ndon  office  of  Editor  &  Publisher 
tion.  New  expected  to  send  1,000  has  been  favored  with  a  .service  of  the 

delegates  on  a  Cunard  and  a  U-  Line  china,  a  compliment  highly  appreciated 
boat  respectively,  Boston  would  send  300  (hg  staff. 

on  a  Cunard  liner,  while  Houston  and  '  _ 

the  Southern  States  with  another  300  u  •  u- 

would  sail  direct  from  Houston  in  a  Herrin  Hit*  Page  One  Aga^n 

French  liner.  Telephone  and  telegraph  officials  cs- 

Sir  Charles  was  much  impressed  by  the  t'mate  70,0(W  words  were  sent  over  wires 
absence  of  any  anti-British  feeling  in  the  |jom  Herrin.  Ill.,  Feb.  11.  during  the 
States.  The  Hearst  newspapers  were  Klux  Klan  fighting.  Staff  corre- 

now  strongly  pro-British  and  VV’.  R.  spondents  from  the  larger  newspapers 
Hearst  told  him  he  expected  to  send  and  news^^  servic^  were  on  the  ground 
over  6  of  his  best  men.  The  feeling  for  ‘n  “cover  the  rioting, 
the  visit  to  London  is  keen  and  the  big 


mai  there  informed  Sir  Charles  they 
would  not  miss  the  opportunity. 

Part  of  his  business  in  .America  was  to 
straighten  out  certain  financial  transac- 


Kxrl  Walter  Goes  to  London 

Karl  Walter,  former  city  editor  of  the 

Kansas  City  Times,  has  been  appointed 
tcriaiii  imanciai  iransac-  |  _ ^ _  r  c-  tr  r>i  i 

tions  between  the  British  and  American  “"IT. 

Convention  Committees ;  in  this  he  has  tt  •, 


been  entirely  successful.  The  greetings 
he  had  carried  with  him  had  made  a  vast 


lie  iiau  eariicu  wiin  iiiiii  iiau  maac  a  vast  • 
impression.  “Today,  the  one  outstanding 
personality  in  connection  with  the  .Ad¬ 
vertising  Convention”  said  Sir  Charles 
“is  John  Cheshire,  the  leader  of  the 
British  delegation  in  June  last.  Every¬ 
body  looked  forward  to  meeting  that  sim¬ 
ple  Ejiglish  gentleman  again  at  Wem- 
blev.” 


paper.  He  sailed  for  Ireland  Feb.  16, 
with  Sir  Horace  who  has  been  visiting 


Siddall  Estate  $44,996  Value 

John  Mc.Alpine  Siddall,  editor  of  the 
.American  Magazine,  who  died  July  17 
last,  left  taxable  property  of  $^,996, 
according  to  an  appraisal  filed  Feb.  18. 
^  ,  ...»  .  . ,  ,  fu  October  1922,  he  gave  his  wife,  Mrs. 

Sir  Charles  said  the  .American  side  of  Jean  J.  Siddall,  stocks  valued  at  more 
the  program  for  London  was  practically  than  $100,000. 

settled.  The  scheme  was  for  50  per  cent  '  J _ 

.American  and  50  per  cent  British. 

It  would  interest  all  the  British  dele-  Aurti,lian  Editor  Vi.ita  U.  S. 
gation  to  know  that  the  American  com-  Delamore  McCay,  new  editor  of  the 
mittee  had  arranged  that  Fred  B.  Smith  Sydney  (.Australia)  Sun,  is  visiting  this 
who  delivered  the  stirring  inspirational  country  and  Canada  to  study  .American 
address  at  -Atlantic  City  in  June  last  journalism  and  newspaper  methods. 


AMARKniHAGNn 

Electrical  Sales 

Buffalo— where  cheap  electrial 
rent  ratei,  made  potaible  b,  Ni^| 
Falls  power  make  electrical  — ^  ^ 

selling  easy  when  combined  wiSi?  j 
cioui  newspaper  adTertiiing. 
need  ii  the  pulling  power  V  3 
BUFFALO  EVENING  NEWS 

A.  B.  C.  Toul  Net  Paid  119^  l 
tember  30,  1923  ^ 

BUFFALO  EVENING  NE»S 

Edward  H.  Butler 
Editor  and  Publitktr 
KELLY-SMITH  CO. 
National  Representativn 
Marhridg*  Bldg.  Lmw 

New  York.  N.  Y.  Chlcsg,,  1 


Detroit 


Fourth 
Largest 
City 

Complete  coverage  with 
one  paper. 

The  Detroit  News 

Offers  advertisers 
unusual  opportunities 


Satisf 

Subscriben 

is  the  result  all  Circulation  Di- 
partments  strive  after. 

This  result  is  certain,  and  tosj 
to  effect,  when  The  Multi- 
Mailer  System  is  used  in  the  up 
keep  and  addressing  of  the  nuil 
list. 

jSpeedwniBfic^ 

'  Campanil 

THE  MULTI -HAILER  SYSTEM 

•iy*sca  WASHINOTOM  StVA 

CHICAGO 


IN  NEW  ORLEANS  il 
irS  THE  STATES 

Largest  altcraooa  city  drealitk* 
Largest  afternoon  dreaUtiaa  Is  I* 
Orleans  trading  territory. 

Total  dady  o«ar  W» 
Total  Stalky  arar  TTJM 
Ua  advartlafag  gala.  LKM* 
Haaa. 

Greatest  record  in  tho  Soatk. 

Get  complete  informatioa  m  R* 
Orleans  attustion  bciort  dedasf  ■ 
advertising  caanpaign. 

Riprsaitsd  by 

JOHN  M.  BRANHAM  Ca 

S«.  Leak 


Ckleag%  Atlanta, 
Oty,  9sa 


S.  C  BECKWITH 
araciAi.  Aomcr 
NEW  YORK  OTT 
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I  Our  Features;  | 

!  Samuel  G.  Blythe  ; 

■  Irvin  S.  Cobb 

I  R.  L.  Goldberg  ^ 

I  Ed  Hughes 
O.  O.  Mclntyr; 

Penrod  and  Sam 
Will  Rogers 
H.  J.  Tuthill 
Albert  Payson  Terhune 
and  others 

Tke McNaoghi Sjrndkate, Inc. 

Times  Building,  New  York  . 


I  130115^^  PUU^J^P  O^I^JOUR^^ 

Wl  ....  1  Hos  Gained 


Iffeatwr^B 

500  nFTH  AVENUE 

U)NGACRE««7  CABLE  “NORDHOL” 

NEW  YORK  CITY 

PORTSMOUTH,  OHIO 

EVENING  TIMES 
MORNING  SUN 
SUNDAY  SUN.TIMES 

Tkey  coTer  South  Central  Ohio 
Completely. 

Feratga  Rspref  tattve 
ROBERT  E.  WARD.  INC 
I  S*.  Wabash  An.  HI  Fifth  Ava. 
Chicaca  New  York 

FINING 

PRESS 

SYNDICATE 

1161  Arcade  Building,  St.  LouU 

Features  *  Editorials  *  Specials 
Unusual,  Illustrated  Features 
for  Every  Holiday 
Expansion  Plans  Now  in 
Preparation. 

Standard  in  Every  RespecL 


Ln  Aagalaa,  CaBf. 

W.SIT  DaOy  Avarage  OrculatiaB. 
Swwa  Ooramment  Ktairmeot.  Bli  Mnniha 
“«rh  81,  ISM.  16«,S<I0  natlj  «x 
■*«»  taSlBf  Bapt.  SO.  ISM.  ISS.SOS 
2a  MIS?****  **  ATaraa#  ClicnU- 

n  OOTllB  THE  nZLB  OOKPLZTZLT 

RZFRZtZKTATTYZS: 

W.  KaUaaT.  SO*  Mma*  Bids.,  »»w  Toth. 
*»y»»  Oa.,  Ml  To  war  Bids..  * 
Ara.,  Cbloaso. 

«IU.  ns  Baant  Bldg..  Baa 

™»if»aa.  Caltf. 


Advertising  and  circulation  managers  are  always  on  the  lookout  for  new 
ideas  that  will  increase  advertising  receifts  and  xvin  new  eirculation.  Koar 
idea  for  increasing  advertising  or  circulation  may  not  apt>eal  to  your  manager, 
but  it  may  be  just  tke  thing  that  some  other  manager  wants.  Editoi  &  Put- 
LiSHEa  will  pay  $1  for  each  idea  printed  under  this  head.  The  fact  that 
the  idea  it  now  being  used  tn  your  city  does  not  bar  it  from  the  department. 

Address  your  communication  to  the  Doixae  PuU-ee  Editoe.  When  they 
appear  clip  them  and  mail  them  in  and  receive  payment.  UnavaUable  ideas 
uill  not  be  returned. 

AW  newsiwper  can  obtain  more  sub-  .\  two-page  announcement  in  a  Western 
scriptions  by  offering  packages  of  paper  tells  us  about  a  food  show  put  on 
seeds  as  an  inducefnent.  One  package  by  the  principal  market  house  in  the  city, 
each  of,  say.  a  dozen  varieties  of  garden  One  page  is  occupied  by  the  firm’s  an- 
prorluce  given  with  each  new  paid-up  sub-  uouncement  and  invitation,  illustrated  by 
scription  of  at  lea.st  three  months’  dura-  line  and  half-tone  cuts  of  exterior  and 
tion  received  up  to  a  specified  date  will  interior  views  of  the.  big  market  house, 
undoubtedly  regain  for  the  paper  lost  The  opiK)site  page  is  split  into  25  ad 
subscribers  and  at  the  same  time  gather  spaces  for  manufacturers  of  various  food 
into  the  fold  new  names.  The  great  products  exhibited  and  demonstrated  at 
popularity  among  the  masses  of  the  free-  the  show.  Admission  was  free  and  hun- 
se^  distribution  made  in  several  years  dretls  of  prizes  and  souvenirs  were  dis- 
past  by  Congress  is  well  knowni.  Now  tributed.  Personally  conducted  tours  of 
that  Congress  has  ceased  to  appropriate  the  f(K)d  show  and  market  house  were 
money  for  this  purpose,  an  excellent  op-  arranged  for  women’s  clubs,  domestic 
portunity  is  afforded  the  people  to  get  science  and  neighborhood  groups.  Work 
free  seed  from  the  newsapers  by  merely  out  details,  and  suggest  a  private  food 
subscribing  for  at  lea.st  a  short  period  of  slww  for  your  big  market  house.  Re¬ 
time. — Arthur  G.  Leisman.  member,  the  co-operation  of  manufactur- 

_  ers  cuts  the  ad  cost  down  to  little  or 

The  St.  Louis  Star  is  carrying  a  i«ge  ■’<>‘t’'ng.-Ge,^ge  C.  .Marcley.  Kepubli- 
sold  to  automobile  dealers  in  which  the  can-journal.  Ogdensburg.  N. 

dealers  advertise  their  cars  once  each  - 

week  and  a  prize  is  offered  to  any  of  the  Besides  the  classified  a<lvertising.  the 
readers  who  sends  in  the  most  names  of  real  estate  dealers  in  Topeka.  Kan.,  co- 
new  prospects  who  buy  new  cars  from  operate  in  sixty  inches  of  display  twice  a 
the  dealers  advertising.  The  dealers  pay  month.  This  advertising  consists  in  talks 
the  capital  prize  and  in  addition  agree  to  to  the  non-owner  of  property  trying  to 
pay  $10  for  each  prospect  who  is  sold  a  educate  him  to  the  ultimate  purchase  of 
car  through  one  of  these  subscribers,  to  a  home.  The  dealers  claim  they  have 
the  subscriber  sending  in  the  name  of  the  had  excellent  results. — James  W.  Hesse, 
purchaser.  A  12-inch  box  is  carried  in  Topeka  State  Journal,  Topeka,  Kan. 

the  paper  every  day  and  all  names  are  _ 

written  on  a  coupon  in  the  ad  and  maile<l  ^  appliances  had  a 

to  the  prize  editor  of  the  St.  Louis  Star  ,,jg  business  on  a  certain  electric  washer, 
and  not  to  the  firms  who  are  interested.-  tbe  dealer  made  up  a  list  of 

).  V..  itners.  those  to  whom  he  had  sold  the  machine 

and  worked  out  a  full  page  advertisement, 
using  the  names  in  a  single  row  down  the 
center.  He  followed  this  with  testi- 


9365 


Service  in  small  matters  brings  big  re¬ 
sults.  newspaper  which  clipped  ex¬ 


changes  for  bank  ads,  ready-to-wear  and  monials  about  the  machine  for  several 
hardware — daily  as  well  as  weekly  news-  weeks  and  nvide  a  number  of  sales 
papers — and  tabbed  them  neatly,  found  directly  from  the  ad.  This  proved  a  pay- 
that  they  attract^  business.  The  sample  ing  proposition  to  him  and  the  newspapers 
copy  was  kept  in  a  handy  place  in  the  also.  Perhaps  your  local  dealer  might 
office  and  the  advertisers  learned  to  use  it.  use  this  idea  also.  It’s  well  worth  trying. 
— A.  R.  B.,  .\ustin.  Minn.  — Donald  O.  Ross,  Washington,  Iowa. 


The  day  preening  a  holiday  is  usually  ^  by  a 

a  light  day  as  far  as  advertising  is  con-  the  rounds  of  the 

cerned.  It  is  then  hat  co-operative  ad-  merchants  scheduled  in  advance 

vertise^nt.s  appeal  to  grcKers.  banks  and  ^  ^  advertisement  with  the 

other  that  close  on  the  following  day.  A  merchants  pro-rating  the  cost.-Bert  A. 
nice  lay-out  of  a  closing  ad  with  a  go<^  Lock  Box  295,  Springfield.  Ohio, 

cut  and  message  at  the  top  will  generally 


NEW  SUBSCRIBERS 

IN  FOUR  WEEJCS 

the  first  of  the  four  periods  of  the 
Hollister  plan  campaign  now  being 
conducted,  although  its  price  is  50% 
greater  than  its  competitors. 

Wm  Can  Build  Your  Circulation  Likewita 
B  iro  l/$  Caro  of  Journal  Po«l 


MOLUSTH^  aROJlATlOH 
i  ORQANIZATICN 

300  Movtrrr  Dcpa.,  Los  AMaet.n.CAL. 


FEATURE 

FILLER 

P^ES 

**Edited  arid 
illustrated  to 

Perfection** 

-MAKE-UP— 

7  or  8  columns — 20"  or  21" 

THE  WORLD  COIOR  PRTG.  CO. 

R.  S.  GraUe,  Pres. 

Est.  1900  St.  Louis*  Mo. 

Nbw  ISauFtt 

is  New  Haven's 
Dominant  Paper 
Circulation  over  38,000  Average 
Bought  every  night  by  More  New 
Haven  people  than  buy  any  other 
TWO  New  Haven  papers  COMBINED. 

Sfeuf  Haul  nilrgte  ter 

The  Julius  Mathews  Special  Agency 
Boston  — New  York  —  Detroit — Chicago 


appeal  to  grocers,  and  large  space  can 
he  used  as  the  cost  will  be  small  for  each 


•Many  users  of  printing  in  even  the 


from  the  Daily  Drovers  Journal-Stock- 


iic  d.i  iiic  vusi  Will  lie  small  lor  cacii  uscis  pi  niiiiiis  ■■■  IkTTW  W  TfN 

and  it  helps  to  fill  up  the  space.— I>>nald  smaller  cities  feel  that  they  must  have  W 

O.  Ross,  Washington,  la.  lithograph  printing — and  thus  the  local  a  a  -BMaM  ▼▼ 

_  printer  loses  manv  of  the  best  printing 

wi,  »  •  1  ,,  t,  ,17  I  .1  »•  j®*’®  communitv.  The  Cottage  Isrgsst  morning  dall*  slrcnlmlon 

VVhat  IS  a  letterhead?  Is  advertis-  succeeded  in  fa*  Ptasbnrgh 

Irtterhead  making  inroads  into  the  business  going 

from  he  Daily  Drovers  Jounml-St^k-  production  of  -llltff dtttmh  fisBcf 

Tf"’  1“"***’  imitation  lithograph,  sold  as  such.  An  |IHl50ttr9l|  |I0$I 

Along  the  left  mai^m  of  the  letterhead  i^^it^tion  lithograph  plate  of  the  firm  f  *r 

appear  four  letters  from  fortwr  subsenb-  secured  and  the  type  used  is  MORNING  AND  SUNDAY 

ers.  all  of  which  are  boosters  for  the  ^bat  used  in  lithogl^ph  work. 

I«per.  On  the  reverse  side  of  the  letter-  ^  ^be  similarity,  is  Dsily  Clrenlstion 

he^  we  hnd  a  statement  from  the  pub-  plate-maker  should  be'  in-  9nnd.y  Cirenlrtinn  ...17M0I 

hsK*rs  stating  what  their  paper  is  for  f  3^  y  s^ircnmuon 

and  to  whom.  Then  we  have  a  statement  „  rJrooi  mothriA  In  N—W  A.  B.  C 


making  inroads  into  the  business  going 
to  the  big  cities  by  the  production  of 


Tf"’  \  1“"***’  imitation  lithograph,  sold  as  such.  An 

Along  the  left  mai^m  of  the  letterhead  i^jt^tion  lithograph  plate  of  the  firm 
appear  four  letters  from  fortwr  subsenb-  J3  3^^^^  ^be  type  used  is 

ers.  all  of  which  are  boosters  for  the  35^5,^^  ^bat  used  in  lithogl^ph  work. 
Qj^  reverse  side  of  the  letter- 


A  dull  ink,  to  add  to  the  similarity,  is 


he^  we  hnd  a  statement  from  the  pub-  ,,3^  plate-maker  should  be  in- 

hsK*rs  stating  what  their  paper  is  for  ^3  i3  f  ^ 

and  to  whom.  Then  we  have  a  statement  be  will  use  the  correct  method  in 

asking  the  new  subscnl^r  for  cntKr.sm  ^be  plate  to  bring  out  the  fine 

or  suggestion.s  If  this  isnt  advertising.  ,ines.--Robert  Bede.  Cottage  Grove.  Ore. 
show  us  something  that  is. — .A.  R.  David¬ 
son,  Y.  M.  C.  Omaha,  Xeb.  - 

-  This  is  a  rather  startling  way  to 

Delco  Light  recently  has  been  conduct-  stimulate  circulation  but  startling  things 
ing  carload  sales  campaigns  by  counties,  make  newspapers  able  to  have  thetr  Of" 
One  paper  found  a  means  of  co-operating  culation  stimulated.  Let  several  clerks 
with  this  plan  in  an  essay  contest  on  the  telephone  to  as  many  of  the  people  men- 
topic,  “What  Electricity  Means  to  the  tioned  in  your  pap^  as  they  can  reach 
Farm  Home.”  This  was  preliminary  to  as  soon  as  the  edition  is  off  the  press 
the  advertising  campaign  of  the  local  merely  tell  them  that  tbeir  name  is 
dealer.  It  aroused  interest  in  the  cam-  m  the  paper.”  The  natural  human  reac- 
paign  so  that  when  the  drive  started  the  tion,  whether  the  mention  is  favorable  or 
sales  went  beyond  the  objective.  It  dem-  disagreeable,  will  be  to  buy  a  copy.  aM 
onstrates  that  a  newspaper  may  co-oper-  later,  several  more  copies  for  friends, 
ate  with  an  advertiser  and  obtain  results  You  will  notice  an  inerMse  as  soon_  as 
beneficial  to  everyone. — R.  Bucking-  try  this  _  stunt.  David  Rcsnick, 

ham.  X'ews.  Austin.  Times,  St.  Louis,  Mo. 


We  can  Increaie  your  buiincM — you 
want  it  increaied. 

You  have  thought  of  preaa  clipping* 
yourself.  But  let  us  tell  you  how  press 
clippings  can  he  made  a  husiness  builder 
for  you. 

BURRELLE 

M5  Ufarette  St.  N.  Y.  Otr 

EstsMIslisd  a  QuarSsr  eM  •  Chatary 
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F.  Wallis  Armstrong  Conpanyp  F.  Wallis 
Armstrong  Bldg.»  Philadelphia-  Making  4O,(X)0 
line  contracts  for  the  Victor  Talking  Slachine 
Company. 

N.  W.  Ayer  &  Son,  3<l0  Chestnut  street, 
Philadelphia.  Making  yearly  contracts  for  the 
Atlantic  Refining  Company. 

George  Batten  Company,  383  Madison  avenue, 
New  York.  Making  3,iW*line  contracts  for 
Larvex  Corporation. 

Brooke,  Smith  A  French,  306  Eliot  street,  De¬ 
troit,  Mich.  Opening  a  campaign  in  news* 

fiapers  and  industrial  paj^rs  for  the  Degraco 
inc  of  paints  of  the  Detroit  Graphite  Company. 

CaropbeU-Moss-Johnson,  21  £^st  40th  street. 
New  York.  Making  contracts  for  Royal  & 
Borden.  Making  3,(XKl*line  contracts  for  the 
Thatcher  Sales  Company. 

Chappelow  Advertising  Company,  1709  Wash¬ 
ington  avenue,  St.  Louis,  Ma  Will  use  metro- 
(K>litan  newspapers  for  the  Hamilton  Auto¬ 

graphic  Register  Company,  Hamilton,  Ohio. 

D*Arcy  Advertising  Company,  International 
Life  Bldg.,  St,  Louis.  Making  l.dllO-line  con¬ 
tracts  for  the  General  Tire  &  Rubber  Company. 

George  L.  Dyer  Company,  42  Broadway,  New 
York.  Has  secured  contracts  for  Moon  Mo¬ 
tor  Car  Company. 

Evans  A  Barnhill,  Inc.,  247  Park  avenue. 
New  S'ork.  Planning  newspaper  campaign  and 
will  use  papers  in  Denver,  Kansas  City,  L>s 
Angeles  and  San  Francisco  for  the  Benito 

Rovira  Company,  Inc.,  manufacturers  of  La 

Confession  Cigars.  , 

Richard  A.  Foley  Agency,  219  North  Bnjad 
street,  I*hiladelphia.  Making  2,80ii-line  cem- 
tracts  for  Baltimore  &  Ohio  Railroad;  making 
2,a(»-line  contracts  for  Liggett  &  Myers 
V  ompany. 

Albeii  Frank  A  Co.,  14  Stone  street.  New 
York.  Making  yearly  contracts  for  J.  P. 
Morgan  &  Company. 

Ganfeer  Advertising  Company,  1627  Locust 
street,  St.  Louis.  Making  7,fXtJ-line  contracts 
for  Certain-teed  Products  CorporatKjn. 

Joseph  R.  Gerher  Company,  281  12th  street, 
Portland,  Ore.  Planning  campaign  for  the 
Washington  Nursery  Company,  Toppenish, 
Wash. 

L.  S.  Gillham  Company,  California  Bldg.,  Los 
Angeles.  Using  112  lines,  3  limes  for  Bums 
Shoe  Company. 

Harvey  Advertising  Agency,  Walton  Bldg., 
Atlanta.  Making  contracts  for  Kuykendal 
Chemical  Company. 

Hazard  Advertising  Corporation,  7  E^st  42nd 
street.  New  York.  ITacing  account  for  Morris 
A  Cb.,  Inc.,  Groveville,  N.  J. 

Dillard  Jacobs  Agency,  Candler  Bldg.,  At¬ 
lanta.  Making  contracts  for  Calotabs  Company. 

Wylie  B.  Jones,  107  Chenango  street,  Bing¬ 
hamton.  N.  Y.  Making  yearly  contracts  for 
McCoy’s  Laboratories. 

Joseph  Katz  Company,  506  Park  avenue, 
Baltimore,  Md.  Making  2,800*line  contracts 
for  David  H.  Fulton  &  Co. 

Lord  A  Thomas,  Marlin- Rockwell  Bldg.,  New 
York.  Have  secured  account  Uw  L.  Heller  & 
Son,  New  York  importers  of  Deltah  pearls. 

Lyddon  A  Hanford  Company,  110  East  42nd 
street,  New  York.  Making  l,(J0O-Iine  dontracts 
for  J.  Hungerford  Smith. 

MacManus,  Inc.,  82  Hancock  avenue,  East, 
l>ctroit,  Mich.  Has  secured  accounts  of  the 
Os!K»m  Manufacturing  Company,  of  Cleveland, 
and  the  Clauss  Shear  Company.  Fremont,  Ohio. 
I’sing  Middle  Western  papers  for  Osborn  Com¬ 
pany.  and  national  campaign  is  lieing  pre- 
f»ared  for  the  (lauss  Shear  Company. 

MeJunkin  Advertising  Company,  5  South 


Wabash  avenue,  Chicago.  Have  obtained  ac* 
count  of  Hotel  Pantlind;  Grand  Rapids,  Mich. 

Morse  International  Agency,  449  4th  avenue. 
New  York.  Making  yearly  contracts  for  Pot¬ 
ter  Drug  &  Chemical  Cx>mpany;  making  yearly 
contracts  for  Beeebam's  Pills. 

Newell*£mmett  Company,  116  West  32nd 
street.  New  York.  INacing  account  for  the 
New  York  Canners*,  Inc.,  Rochester,  Ark. 

Potts-Tumbull  Advertising  Company,  6  North 
Michigan  avenue,  Cliicago,  111.  Using  250 
lines,  twice  for  the  Portland  Cement  Associa¬ 
tion. 

Frank  Presbrey  Company,  247  Park  avenue, 
New  York.  Making  yearly  contracts  for  the 
Copper  &  Brass  Research  Association. 

Redfiel^  Fisher  A  Wallace,  105  West  40.% 
street,  New  York.  Hacing  account  for  the 
Columbia  University  Press,  New  York. 

Rogers  A  Smith,  326  West  Madison  street, 
Chicago.  Sending  out  80-line  orders  for  G.  E.* 
Conkey  Company, 

H.  A  J.  Stevens  Agency,  Murray  Bldg., 
Grand  Rapids,  Mich.  Placing  acxount  for  Bay 
View  Funiiturc  Ctmipany,  Holland,  Mich. 

Stewart-Davis  Advertising  Agency,  400  North 
Michigan  avenue,  Cliicago.  I'sing  250  lines, 
every  other  week  for  Wrigley’s. 

Jules  P.  Storm  A  Sons,  120  West  41st  street, 
New^  York.  Has  secure<l  account  for  CTiarles 
S.  Cash.  Inc.,  New  York  chain  nut  stores. 

Street  A  Finney,  171  Madison  avenue.  New 
York.  Has  just  secured  the  account  of  the 
Magazine  of  Wall  Street,  and  the  investment 
and  business  service  of  that  magazine.  Placing 
account  for  Pictorial  Clubs,  Inc. 

J-  Walter  Thompson  CompMy,  Lytton  Bldg., 
Chicago,  111.  Making  2,8Uf)  line  contracts  for 
Libby,  McNeill  &  Libby. 


S.  D.  EDITORS  OPPOSE 
ZONE  LAW  CHANGE 


John  Craig,  Editor  Tripp  Ledger  Named 
Preudent  at  Mid-Winter  Meet  in 
Sioux  Fall, — Odell  Principal 
Speaker 


DAIUES  AID  SAFETY  DRIVE 


Fifty  Newspapers  Support  Motor  Body’s 
National  Traffic  Campaign 

More  than  50  newspapers  in  different 
sections  of  the  country  have  already 
agreed  to  co-operate  with  the  National 
Automobile  Chamber  of  Commerce,  New 
York,  which  is  seeking  to  effect  a  com¬ 
bination  between  the  press  and  the  au¬ 
tomobile  industry  as  a  means  of  reducing 
traffic  fatalities,  it  was  stated  this  week. 

Co-operation  was  invited  only  a  short 
time  ago  and  the  response  has  so  far 
been  most  satisfactory,  officials  declared. 
It  is  hoped  there  will  soon  be  general 
representation  throughout  the  country. 

The  plan  is  sponsored  liy  the  recently 
appointed  Traffic  and  Planning  Commit¬ 
tee  of  the  motor  Ixxly. 

Newspapers  co-operating  are  e.xpected 
to  forward  a  weekly  summary  of  the 
motor  fatalities  to  the  National  Automo¬ 
bile  Chamber  of  Commerce  and  tin;  asso¬ 
ciation  then  intends  to  issue  monthly 
bulletins  giving  national  figures,  to¬ 
gether  with  corrective  suggestions. 

George  M.  Graliam,  chairman  of  the 
committee,  conunenting  on  the  plan  of 
obtaining  newspaper  aid  said : 

“Newsiiapers  render  a  public  service 
in  reporting  highway  catastrophes,  but 
tliat  service  becomes  thoroughly  con¬ 
s' ructivc  only  when  facts  are  developed 
showing  why  the  accidents  occur,  so  tliat 
the  pidilic  may  know  whcR-  the  weak 
sjKits  are.” 


Kditors  of  South  Dakota  opposed  the 
bill  introduced  in  Congress  to  repeal  the 
Postal  Zone  Law  at  the  mid-winter 
meeting  of  State  Press  Association  in 
Sioux  Falls,  Feb.  14  and  15. 

John  H.  Craig,  editor,  Tripp  Ledger, 
was  elected  president,  succeeding  Paul 
Dutcher,  Brookings  Register,  who  vyas 
chosen  vice-president.  J.  F.  Halladay, 
Iroquois  Chief,  was  re-elected  secretary. 

Wallace  Odell,  president  of  the  Na¬ 
tional  Editorial  Association,  was  the 
principal  speaker  of  the  meeting,  explain¬ 
ing  his  organization  and  stressing  the  im¬ 
portance  of  a  strong  editorial  page. 
Sioux  Falls  entertained  the  editors 
royally,  the  banquet  Thursday  evening 
going  down  as  the  most  jovial  in  the 
history  of  the  Association.  It  was  proved 
that  the  editors  were  adept  knockers,  be¬ 
cause  after  some  practice  they  used  with 
proficiency  the  souvenir  wooden  hammers. 

President  C.  W.  Pugsley,  of  the  State 
College,  Brookings,  former  .Assistant 
Secretary  of  Agriculture,  said  that 
weekly  newspapers  can  play  an  impor¬ 
tant  part  in  the  development  of  an  agri¬ 
cultural  program  in  the  state.  To  prove 
his  assertion  that  the  newspaper  affects 
the  community,  he  cited  experience  in 
Nebraska  with  a  survey  of  12  towns 
which  had  accomplished  some  outstand¬ 
ing  civic  good.  He  said  in  every  case 
the  editor  of  the  town  paper  had  been 
active  in  the  work. 


Official  hgures  were  read 
South  Dakota  farm  production  in  '4 
was  nearly  $400,000,000  or  Smi'j 
capita,  leading  the  nation  in  ne*  -  • 
per  capita.  The  editors  then  pass^ 
resolution:  “Whereas,  South 
being  given  special  adv  ertising 
nation'  at  this  time  incident  to  a  Cf  - 
situation  that  exists ;  we,  the  memlto 
the  South  Dakota  Press  Association, 
to  reiterate  our  belief  that  nothm  -'L 
ever  lost  by  enduring  faith  in  S. '  ^ 


SITU> 

«  A  WOl 


Dakota,  and  to  broadcast  the 
the  four  corners  of  the  earth.’’ 


Compiling  Alaska  Newspaper  Lin 

The  Washington  Newspaper,  rr-' 
publication  issued  by  the  Univei^jp 
Washington  School  of  Joumaliao’^ 
newspai^rmen  in  Washington,  BH% 
Columbia,  Alberta,  and  Canada',  b  ir- 
piling  a  directory  of  Alasla  neV-rA, 
and  magazines,  similar  to  the 
ton  State  Directory  published  in  Jas-^1 
Names  of  publications,  editors,  ..ii. 
staff  members,  frequency  of  issue,  tinfj 
publication,  and  date  advertising 
close  will  be  included. 


Veteran  Iowa  Editor  Retiisi 


a  Round  ^ 
Servict  mans 
of  over  200,0 

P  Small  west. 

I^roat  man. 
ad  bis  city 
ncd.  Hi^es 
all  daily  c 
A.flO.  Editor 


Clint  L.  Price  has  just  roundtdo® 
years  of  service  as  editor  and  will  rf ^ 
this  week  from  the  active  ditnrvh;-^, 
the  Indianola  (la.)  Tribune.  Mr. 
began  his  newspajier  work  Feb.  15,  ;<3j 
He  has  also  been  mayor  of  Inl¬ 
and  8  years  postmaster  under  the  : 
President  Wilson’s  administratioa 


AdnrtWaf 

J,  married; 
coBCCtion.  1 
fcek.  Now 
Ucr. 


Lewis  Leaves  Trade  Orfisi 

C.  A.  Lewis  has  resigned  as 
editor,  the  Pharmaceutical  Era  and 
of  the  Soda  Fountain,  effective  Mankll 


OrndiHm  R 

Sow  employi 
vitli  pablishe 
AddreM  A ‘63 


SUPPLIES  A  EQUIPMENT 

For  Newspapor  Making 


For  Sale. 

Twelve  page  Duplex  Tubular  Plate  press,  8 
columns,  21  inches,  with  complete  stereotyping 
equipment.  Can  be  seen  running  daily.  Urey 
Woodson,  The  Messenger,  Owensboro,  Ky. 


Prtatsn*  Outfitters 

Printing  Plants  and  business  bought  and 
sold.  American  Typefounders’  products,  print¬ 
ers’  and  bookbinders'  machinery  of  ewerT  de¬ 
scription.  Conner,  Fendler  &  Co.,  96  Beckman 
St..  New  York  Qty. 


Directory  of  Leading  Features 


FOR  DAILY.  SDlfDAY  AND  WEEKLY  NEWSPAPERS. 


Comic  Strips 


Fiction 


N.Y.  DAILY  NEWS 


HALF-TONES 

in  thu  World 


Made  by 


POWERS 


NEW  PROCESS 


Cline- Westlnghotise  Double  Molw-Me  I 
with  full  automatic  push  buttoa  eosM 


USED  BY  THE 

Minneapolis  Journal 

Minneapolis,  Minn. 


(Matksi  M 
d  fnven  al 
kratire  in 

rmity 
the  or 
lea  k)  crack 
jenererance, 
»eaent  in 
liM.  I  dor 
no  children. 
Utnr  & 


ICbalatiai  M 


emnlr 

1  a  tail 


We  refer  you  to  them  for  tUr 
opinion. 


n  man: 
work 
I  airier  h 
^  dty  am 


ins 


campai 
ad  I 


MAIN  omcc 
Fisher  BuUdlng 
$43  R  Dearfeorn  St. 
CHICAGO 


castskn  ma 

Martwlilp  IM 
Brosdwaf  at  >4B  I  ] 

MW  IN 


FAMOUS  FANS  in  3  col.;  great  stuff. 
KIDDIE  KAPEBS-in  2  col  ;  real  kids. 
Columbia  Newtpaper  Service,  799  B'wsy,  N,  Y, 


LET  US  BUILD  YOUR  CIRCULATION 
Famous  atorlea  by  famoui  autlium. 
Service  for  Authors.  3$  W.  43d  St..  New  York. 


Fashions 


TALES 

Lewis  Wilson  Appleton,  J 
1933  East  Faeiflc  St.,  Phila., 


HOLLYWOOD  FASHIONS— NEW  WEEKLY 


Hioto  News  Service 


AU  tlK)ut  the  clothes  worn  by  Filmland's 
besutlful  women  when  **off  location.** 
Irresistibly  feminine  and  timely. 


gEJTD  U8  TOUR  VBWB  AKD  FEATUBES 
plctarea.  We  pay  $3  and  $5  for  each  sccepted. 


Tom  Beck  Features,  7SS  flan  Fernando  Bldg., 
Los  Angeles. 


Xadel  A  Herbert. 

181  East  48d  Bt.,  Kew  York  City. 


Feature  News 


Weekly  Cartoons 


Editors  desiring  ■  novel  sod  "different**  service 
sre  taking  8cripps>Paine  Serrioe. 
Address:  BAIT  DIEGO,  CALIF. 


ROBERT  L.  DICKEY’S  DOO  CARTOON. 
*'Bnddie  and  His  Friends,'* 
is  a  rollicking  feature  for  your  Sunday  or 
Saturday  Newspaper. 

METROPOLITAN  NEW8F.  SYS.,  150  Nassau  St. 


R.  HOE  &  CO. 


For  One  Hundred  Ysora  the  Landing 
Design  see  nod  Manulacturem  of  Newa> 
nd  PHntlag  Mnchinery 
«l  AH  Kkida 


Quality  First — 
Progress  Always 


We  alwaye  carry  a  fttU  lin«  of  prea* 
and  Stareo-room  eopplica,  mdnding 
bUnkete  of  all  kinds,  knivea,  mbbere, 
cheek  woods,  matrix  Mper,  imported 
and  domestic  tieauc,  bruehes,  cbem 
icala,  countera,  paper  roll  tmdu,  etc., 
all  at  tbo  lowest  prioea  consiatent  with 
Hoc  high  quality. 


504-520  GRAND  STREET 
NEW  YORK  CITY 

No.  T  Watar  Siraot  Tilbtaa  BufldiBg 


REBUILT  LmOTWl 
AND  INTERTOTS 
FOR  SALE 


Write  us  for  infomutioi 
and  prices  on  Rebuilt  Liir 
types  and  Intertypes.  That 
are  machines  traded  in  a 
new  and  more  versw 
Linographs  and  are  *)■ 
with  our  guarantee.  Be  ««< 
to  state  model  wanted  wlx* 
writing. 


THE  LINOGRAPH  COMPMR 


DAVENPORT.  IOWA.  l).S.i 


HI  wrK 
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The  Market  Place  of  the  Newspaper 


SITUATIONS  WANTED 

A  WORD  •dvwtl.wiMBtA  ^ 

V  CmS  with  oritr.  For 

^  taoortlon  (odT.  not  to 

■  ■h^J^FREE.  _ 

I  **?^*in**1hir*t"'  Voung  man  33. 

■'’JriJd^and  a  stiver  is  making  a  change 
•*^15  A  leader,  business  getter  and  copy 
I(  Tou  are  looking  for  some  one  to  take 
■*^1  ..  rhinte  pep  >'P  y®"*"  organization. 
Sm  OP  your^oiiime  of  Display  and  Oassified. 
‘‘^^e^today  References  covering  my  past 
?’*'  1I!rs  proving  the  above  will  !«  fur- 
Address  *1236  t3th  street,  N.  W.. 
CUitOCL  0hiO» 


SITUATIONS  WANTED 


11  Roind  Newspaper  .  ... 

ij^anager  in  adv.  dept,  of  Eastern  daily 
T™,r  200  000  circulation  wants  to  locate  m 
SJI«,t  Experienced  salesman,  copy  and 
mall.  Also  smaU  country,  h^se  organ 
Sbil  city  editorial  expenence.  35  and  mar- 
S.  Highest  references.  Can  help  “put  over 
^  daily  or  like  proposition.  Address  Box 
jlAlO.  Editor  &  Publishej\ _ 

7l  Hilling  ""if  Copy  Writer, 

iTMrried:  seven  years’  experience;  seeks 
Middle  West  preferred.  $50.00  per 


(jawction. 

^  Now  employed. 

Utr. 


A-61S,  Editor  &  Pub- 


tboi 


uT^S^her,  are  voii  in  need  of  a  successful 
rmalatiis'  Manager’  Send  for  my  application. 
S<W  onpl'yed;  age  .15.  Address  .\-6.17,  Editor 
t  Milisher. _ 

Ckrdatl—  Manager. 

■lox  employed,  age  .13.  desires  pi  correspixid 
^di  publishers  needing  a  successful  manager. 
jWditii  A-636.  Editor  &  Publisher, _ 

Oodation  Manager.  ... 

PsMiliers  or  Imsincss  manager  m  need  ot  the 
anicts  of  a  circulatimi  manaprer  of  wide,  suc- 
aiifgl  experience  in  circulation  and  cireula- 
lin  promotion  work,  who  has  a  thorough 
■  landing  in  every  department  of  a  news- 
will  lie  given  full  particulars  on  re- 

^ _ Am  available  at  once.  .Address  Box 

Jgt  Editor  &  Publisher. 

QnkSkn  Muia«er  .01 

4  pmen  ability  as  an  Organizer  and  Sales 
hecBtiTe  in  various  high-grade  lines  scieks 

rnity  with  Daily  in  need  oC  services 
the  ordinary.  Unless  you  have  a  prob* 
ka  to  crack  that  requires  tact,  initiative  and 
snmrancr,  do  not  answer.  If  your  A.B.C. 
SMesioit  indicates  the  limit  of  your  possi- 
tftief.  I  don't  want  the  job.  Age  34.  married. 
tiQ  children.  Salary  $3,500.00.  Address  A*618, 
Eitor  &  I^blisher. 

CkabtMB  Manager, 

nmg  and  evening  ne>\  spaper  experience, 

I  him  etnpl^ment  either  as  circulation  mana- 
gr «  a  fair  sized  paper,  or  as  assistant  cir* 
T.ir  manager  on  larger  daily.  Knows  circu- 
klHB  work  from  bottom  up,  having  started 
M  orrier  boy  and  having  done  s«4iciting  in 
city  and  mail  territory.  Has  built  carrier 
f.  ::iti<ins  and  knows  how  to  handle  boys. 
**3f  campaigns,  and  agents.  Can  combine 
ad  promotion  with  circulation  on  mod- 

1n^  sued  paper.  Three  years*  reportorial  ex- 
;r^-rr.y  gives  him  a  viewpoint  on  newspaper 
'not  possessed  by  many  circulation 

(Fight  years*  circulation  work. 
Ihr  rr  International  Circulation  Managers' 
Aaociauon.  Fmployed.  but  desires  change.  An 
:5r  with  a  passion  for  studying  and  ap 
methods  i»f  n*‘wspaper  building.  Per- 
t  position  desired.  Write  A -633.  care 
k  Publisher. 


Managing  Editor  or  General  Manager. 

Can  take  care  of  editorial  end,  or  complete 
charge  of  small  daily.  I  know  the  game  ircnn 
the  composing  room  of  country  printshops  to 
executive  desks  on  the  biggest  papers  in 
.\nierica.  I  can  put  the  snap  and  go  of  met- 
rqKiUtan  sheets  into  smaller  dailies,  and  do  it 
with  curtailed  force  and  limited  equipment — 
and  I  can  do  lots  of  the  work  myself  and  direct 
others;  know  the  needs  of  the  smaller  com¬ 
munities  and  how  to  build  that  circulation. 
Strong  on  local- subject  editorials.  A-640, 
Editor  &  Publisher. 

General  Mechanical  and  Production 
Superintendent. 

O^n  March  1.  Practical,  all-around,  tech¬ 
nically  and  University  trained;  young.  Con¬ 
sider  newspaper  syndicate  or  what  have  you? 

A -543,  Editor  &  Publisher. 

Newspaper  Man 

with  successful  experience  as  reporter  and  desk 
man  on  papers  in  cities  up  to  50,000  must  slow 
up,  and  seeks  charge  of  bureau  or  branch  office. 
Knows  news  and  how  to  write  it.  Go  anywhere, 
but  prefer  eastern  half  of  country.  812  Acad¬ 
emy  Ave.,  Dublin,  Ga. 

Southerner, 

33,  with  successful  experience  as  city,  state 
news  and  telegraph  editor  an<l  reporter,  desires 
desk  in  east  or  middle  west  Good  on  heads 
and  make  up.  A-627,  care  Editor  &  Publisher. 

Superintendent-Foremwn. 

Married,  37;  executive;  competent  to  take 
charge  of  entire  mechanical  department  and 
get  J^st  results.  Wish  to  connect  with  paper 
in  city  of  twenty  to  fifty  thousand.  Moderate 
salary  expected.  Address  A-643,  Editor  & 
Publisher. 

Tborouflily  Expertecod, 

practical  advertising  man.  who  knows  type, 
layouts,  copy  writing  and  selling,  wishes  posi¬ 
tion  as  advertising  manager  on  metropolitan 
daily.  Now  employed.  Can  give  best  of  ref¬ 
erence.  .\ddress  A-626,  care  Editor  &  Pub¬ 
lisher. 

Wanted,  Poaltion  as  Busineaa  Manager, 
daily  newspaper.  Record  of  seven  years  on 
middle  west  evening  daily.  Sale  makes  change 
necessary.  References.  Address  Box  A-599, 
Editor  &  Publisher. 


6c 


HELP  WANTED 

A  WORD  for  advartlsementa  under  this 
classification.  Cash  with  order. 


— Sales — 
Appraisals 


NBWSPAPCR 

PROPKRTIU 


BUSINESS  OPPORTUNITIES 

A  WORD  for  advertisements  ladar  this 
classIficaticB.  Cash  with  order. 


Cartoonist  Wanted. 

I.eo  Thiele,  cartoonist  and  artist  for  the  past 
eight  years  w'ith  The  Sioux  City  Tribune,  is 
called  to  the  New  York  field.  We  are.  there¬ 
fore,  looking  for  a  finished  commercial  artist 
with  an  ambition  to  Ivcomc  a  cartoonist.  Ad¬ 
dress.  Eugene  Kelly,  Sioux  Gty,  Iowa. 

Linotype  Machinist  Wanted. 

To  take  charge  of  7  linotype  plant  equipped 
with  2  Ludlows  and  a  Monotype  strip  caster. 
Pleasant  situation,  permanent  employment. 
Union  shop.  Wages  $49  per  week.  Apply  or 
write  Plant  Superintendent,  News,  Newburgh, 
N.  Y. 

Salesmen  Wanted  by  Largest  Circulatka 
Building  Orgaaiiatioo  in  the  Country. 

Road  men.  Salesmen,  Solicitors  who  are  ex- 
pe.'ienced  in  newspaper  work,  we  are  operating 
fifteen  campaigns  with  many  more  to  start 
this  year,  ^lendid  opportunity  for  permanent 
connections  with  rapid  advancement  to  pro¬ 
ducers.  Strictly  commission  basis.  Must  fur¬ 
nish  clean  record  and  intend  making  permanent 
connection.  Address  Desk  R.,  The  Fred  Cox 
Service,  Coatesville,  Pa. 

Top  Notch  National  Adv.  Mgr.  Wanted 
by  one  of  the  largest  newspapers  in  Ohio^ 
Must  be  real  live  wire  with  exceptional  ability 
m  handling  national  advertising.  Should  under¬ 
stand  full  direction  of  such  a  department  from 
the  home  office  and  be  familiar  with  national 
advertisers  and  agencies.  Must  do  some  trav¬ 
eling.  This  is  a  big  opportunity,  if  you  have 
the  desired  qualifications.  Waste  no  time;  get 
in  touch  immediately  by  wire  or  special  de¬ 
livery  letter.  State  experience,  age.  salary 
desired  and  refefeners.  Box  A-635,  Editor  & 
Publisher. 

Wanted 

At  once,  energetic  young  reporter,  from  small 
paper  preferred,  salary  right  to  right  man. 
Write  or  wire  A-632,  Editor  &  Publisher. 

Wanted. 

Go-getter  rural  route  solicitor  who  can  write 
news  items,  year  around  position  for  right  man 
or  woman.  Address  .^-631,  Editor  A  ^b- 
Usher. 

Wanted. 

Experienced  newspaper  copyreader  and  re¬ 
write  man.  One  who  understands  something 
aliout  make  up  preferred.  Give  references,  ex¬ 
perience,  salary  expected.  Call  in  person  if 
possible.  The  Evanston  News-Index,  1316 
Sherman  Ave.,  Evanston,  IlL 


Palmer,  DeWitt 
&  Palmer 

Parl/Sc  ComM  Ragrenafafiai 
M.  C.  MOORE  $1$  Canon  Drtvo 

Bororiy  HUlt.  Calif. 


UniisiialOprtunities 

Daily  A  Weekly 
NEWSPAPERS 
TRADE  PAPERS 

BARWELL  &  CANNON 

Natetpaper  and  Magmslmt 
Propartim 

Times  Building,  New  York 

EtUbUsM  1910 


I  WE  CONNECT  THE  WIRES  f 


YOU  SOLD  maga¬ 
zine  color  pagea  to  na¬ 
tional  adrertiaen?  Do  the 
bif  apace  buyera  gire  yon 
the  glad  hand  when  you 
call?  Are  yon  free  to  make 
new  salary  contract  in  the 
fire-ligurea  data?  If  yes, 
tell  oa  your  story  fully.  We 
may  be  of  great  serrioe  to 
you.  We  ham  the  Oppor¬ 
tunity. 


COMMUNITY  SALES  DAY 
BOON  TO  RETAILERS 


rnsl 


aiitioi 
Lins 
Tb» 
in  V 
ratil* 
soN 
le  *®* 
whtf 


ipiin 


Manager  and  Aaaiatant. 

i  daria^  the  years  1922  and  1923.  have  pro- 
*a  mcreaie  of  35,000  net  paid  or  23% 
t  piCKnt  total  circulation  of  the  news- 
’  Oi  which  they  are  now  employed  desire 
'  Wwtiuiity  to  build  an  organization  and 
“elation  for  you.  Can  you  use  us? 
rreducer,’*  A-STl,  Editor  &  Publisher. 


NEWSPAPERS  FOR  SALE  come  to  my  store  helps  my  fellow  mer- 

a-  A  WORD  for  advertisements , under  this  chants  and  the  inducements  they  offer 
classification.  Cash  with  order.  help  me. 

P  g. -  “We  have  been  using  this  plan  for_ 

\\>ll  established  and  money  making  California  *"0"  ^^an  two  years  and  it  gets  better* 
daily— town  of  6.nnn.  Will  take  $30,000  Cash  as  each  sale,  it  has  a  great  many  advantages 
first  paymwt  Unless  you  have  this  sum  and  I  have  yet  to  find  a  disadvantage. 
r6R  care'^Fdlto;  .  “I*  create  the  habit  of  trading  other 

days  aside  from  Saturday. 

“Now  as  to  getting  in  the,  copy.  The 
Sales  Day  Committee,  selects  the  day 
when  the  sale  is  to  be  held.  In  our  case 
we  hold  it  on  Tuesday.  On  Friday  morn¬ 
ing  preceding  the  Tuesday  issue,  some 
one  member  of  the  committee  is  made 
responsible  for  the  handling  of  the  copy, 
and  each  merchant  is  supposed  to  have 
his  copy  in  this  member’s  hands  that  day. 
Each  ad  is  numbered,  and  if  ray  com- 

-  petitor  has  handed  in  his  ad  before  me 

new  form  of  the  Neosho  plan  known  the  committee  finds  that  we  have  the 
as  “Trade  Extension  and  Friend-Making  glides,  I  am  toW  to 

~  Sales  Day,”  was  explained  bv  D,  E.  Farr  sel^  something  else. 

Preferably  l.xitad  in  Southern  Florida,  Ohio  of  .\ledo.  Ill.,  at  the  Move'-More  Mer-  We  go  to  our  newspapers  and  conti^ 
or  Southern  CaUfomia,  but  if  property  inter-  chandise  Conference  of  the  Advertising  ^dh  them  for  double  spreads  for  a  period 
d^*'’1vuT’’buy  field  «i?ta  Cl“h  of  St.  Diuis,  held  in' connection  f  time.  The  committee  is  responsible 

TTall^tat  icLr^U  ^muLatilr  heui  with  the  convention  of  the  American  Re-  for  the  copy,  collects  the  money  ^d  the 

confidential.  R.  K.  Kerr,  Box  711,  Wilmington,  tailers*  .Association  recently.  newspapers  have  nothing^  to  do  but  set 

Dhio.  co-operative  community  sales  day  “P  run  the  ads.  In  this  way  you  may 

at  Aledo  is  held  once  each  month  through-  he  able  to  buy  your  s^ce  for  less  money 

out  the  year  ^  ’t  cuts  overhead  for  the  newspapers 

“It  is  usually  held  the  first  Tuesday  and  relieves  them  of  all  responsibility, 
of  each  month,”  explained  Mr.  Farr.  We  ,h*  surprised  to  knw 

have  40  merchants  who  co-operate  in  this  ^  friendly  feeling  this  eventually  builcb 
event,  we  use  a  double  spread  in  each  of  among  the  merchants  of  the  community. 


A  Small  Daily  NewHwper 

in  MassachuMtts  for  sale.  Only  year  old  but 
making  money.  Alone  in  its  field;  no  com¬ 
petitor.  Splendid  opportunity  to  own  your 
own  newspaper  without  heavy  burden  of  debt. 
55,000  cash  required.  A-634,  Editor  &  Publisher. 

For  Sale. 

ESvening  newspaper.  New  England  city  15.000 
to  20,000.  large  trading  center.  Associated 
Press  membership;  will  sell  real  estate  or  will 
rent  adequate  quarters,  with  or  without  stereo¬ 
typing  equipment  and  accompanying  press. 
A-601,  Editor  &  Publisher. 

Newspaper  Radio  Broadcasting  Statfam 
complete  with  tubes,  generator,  all  eouipment. 
fully  tested,  for  sale  at  very  attractive  price 
owing  to  combination  newspapers.  Address 
Radio  A- 588,  Editor  h  Publisher. 

Premiums. 

Sherlock  manufacturer  o(  circulation  building 
premiums  sells  direct  to  newspapers.  Articles 
used  with  success  from  office  or  with  can¬ 
vassers.  Write  for  particulars.  Geo.  K.  Sher¬ 
lock,  Jr..  Mfr.,  513-529  Court  street,  San  Ber¬ 
nardino,  Calif. 


Brings  Increased  Lineage  for  Dailies 
Also,  Farr  Telit  St.  Louia  Mer- 
ckandisa  Conference — Varia¬ 
tion  of  Neosho  Plan 


ASSOCIATES  FETE  WATSON 

Aasistant  Publisher,  N.  Y.  American, 

Tendered  Dinner,  Feb.  16 

More  than  200  friends  and  associates  our  two  local  newspapers.  Each  store 
attended  a  dinner  given  Feb.  16,  to  Victor  is  alloted  a  space  3x4  inches,  using  two- 
Watson,  assistant  publisher  of  the  New  sized  type,  no  display,  cuts  or  anything  Chicago  Daily  News  has  republished 

York  American,  at  the  Hotel  McAlpin.  to  detract  one  from  the  other,  each  store  in  a  pamphlet  its  series,  "Creed  of  the 
Martin  Dunn,  city  editor,  relat^  a  is  allowed  one,  two  or  three  items,  not  raansmen,”  prepared  by  Edward  Price 
number  of  escapades  in  which  Watson  over  three  in  any  case.  No  one  is  al-  Bell,  containing  an  authorized  interview 


K.K.K.  DitciiMioa 


AdvwtUing. 

,  Minager  of  a  paper  in  New  York, 

Rtzzy.  Conn,  or  Pa.  Can  you  use  a 
22,  experienced  in  street  and 
"aatatiou,  familiar  with  classified  pro- 

•ble  to  write  good  copy,  now  em-  -  .  - 

Coold  work  both  classified  and  dis-  figured,  when  the  guest  of  the  evening  lowed  to  use  the  same  item  as  another,  with  Dr.  H.  W.  Evans,  Imperial  Wizard 

H®.  Address  Box  j^d  he  were  “legging”  the  town  for  copy.  In  this  way  we  have  no  conflicting  items  of  the  Ku  Klux  Klan.  and  discussion  by 

- “*°**'’ _  He  also  explain^  how  Watson  got  his  and  with  this  plan  40  merchants  offering  Israel  Zangwill,  noted  Jewish  author; 

nickname  of  “Hetman.”  It  came  to  him  three  different  items,  which  most  of  ours  Mayor  Ora  D.  Davis,  of  Terre  Haute; 

on  UepnblicM  or  Indewn^t  daiW  he  said,  after  the  American  staff  had  been  do,  furnishes  a  total  of  120  hems  to  at-  Edward  H.  Morris,  colored  member  of 

hi  writ^^il^t  called  by  an  irate  reader  a  band  of  tract  the  peofde  to  our  town  on  that  day  the  Chicago  bar,  atKl  Frank  Johnson,  Jr, 

Cossacks.  to  trade.  The  merchants  I  induce  to  Justice  qT  the  Illinois  Appellate  Court 
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UholUcts 

%  •  f  t 


dompanjL 

deneral  Offices’ 
Memphis,  --Tenn. 

»  %  m 

We  inci-ease  ijoui* 
Local  Displave 
10,000  lines  Monihlu 
lV///t  Our 

Pei^m  an  e/? 
Weeklp  Business' 
Revieiu  Pa^e 

Loo  A  us  up  ill 
Dun  on  Bnadsfneei’s 


Fashions 

and  the 


Home 


are  still  the 
Chief  Interests  for 
Women 

THE  MARY  MARSHALL 

DAILY  AND  SUNDAY  SERVICE 

is 

Attractive  and  Authentic 
in  Styles 

Progressive  and  Practical  in 
Household  Matters. 

Let  us  send  samples 

THE  McCLURE 
NEWSPAPER  SYNDICATE 

373  Fourth  Avenue,  New  York  City 


Million 

Dollar 

Hearst 

Features 

The  World’*  Crent— t  CircolatioB 
Boildor* 

International 
Feature  Service,  Inc. 

New  York 


Can  you 
feature 

this? 

BILLY  STIFF 

is  a  comic  strip  with  a 
variety  of  appieals! 

PROOFS  and  PRICES 
from 

ART  CRAFTS  GUILD 

INC. 

510  N.  DEARBORN  ST, 
CHICAGO 


hunches 

Managyig  editors  and  city  editors  are  always  on  the  lookout  for  news  and 
feature  ideas  that  can  be  used  locally.  Editor  &  Publisher  will  pay  $1  for 
^ach  hunch  r>ublished  under  this  head.  The  (act  that  the  hunch  is  now  being 
worked  successfully  m  your  city  does  not  bar  tt  from  this  department.  Address 
cortributfons  to  the  Hunch  Editor.  When  they  appear,  cliO  them  and 
ifiait  then,  in  and  receive  payment.  Unavailable  hunches  will  not  he  returned. 

rpHE  Vancouver  Daily  World  put  on  letters  the  clerks  had  tx-en  utterly  unable 
-I-  a  very  successful  .Memory  Lemtest,  to  decipher,  in  the  hope  that  refers  of 
which  brought  hundreds  of  letters  from  the  paper  might  be  able  to  make  out  the 
subscribers.  Instead  of  following  the  hieroglyphics  and  thus  make  it  possible 
stereotyiHxl  plan  of  using  syndicate  illus-  to  put  such  mail  in  the  hands  of  its  own- 
trations,  the  World  selected  45  cuts  of  ers.  Many  letters  were  thus  aided  to 
l<-)cally  and  internationally  famous  people  reach  their  destination,  the  san^Ies  print- 
from  its  own  morgue  and  arrangwl  them  cd  wx're  emjAasized  as  “horrible  exam- 
in  a  page  layout.  As  a  heading,  a  prize  pies."  to  be  avoided,  and  in  two  ways  the 
offer  was  made  announcing  cash  awards  e.xperiinent  proved  of  benefit  to  the  com- 
to  the  winners.  The  value  of  the  prizes  munity,  and  evoked  much  favorable  com- 
was  not  stressed — as  a  matter  of  fact  the  ment.— C.  L.  Moody,  Lynn  (Mass.)  Tele¬ 
prizes  were  small,  $5  first  prize,  $3  second  gram-Xews. 
prize,  $2  third  prize,  and  ten  sets  of  - 


movie  tickets  as  lionorable  mention.  The 
main  appeal  was,  “Test  Your  Memory.” 
“E>o  you  know  the  famous  jxople  of  to¬ 
day?,”  etc. — Richard  Barrett,  X'ancouver 
(B.  C.)  World. 


Why  not  offer  two  theatre  tickets  daily 
to  the  first  person  bringing  in  a  clipping 
of  an  advertisement  appearing  in  the  pa¬ 
per  and  containing  a  misspelled  word. 
This  plan  will  demand  more  scrutiny  on 

-  the  part  of  the  reader  than  the  method 

The  Indianapolis  News  is  carrying  on  usually  adopted,  that  of  issuing  the  tickets 
an  effective  bit  of  accident  prevention  to  those  whose  name  appears  in  tlie  ad. — 
work  by  publishing  daily  a  photo  of  a  K.  W.  Stevenson,  Express,  Easton,  Pa. 

danger  crossing  or  corner  in  the  city.  - 

The  photos  are  numbered  and  each  is  In  a  city  wliere  rivalry  between  morn- 
accompanied  by  remarks  regarding  the  ing  and  afternoon  papers  is  especially 
frequency  of  accidents  there,  the  cause  keen,  the  morning  paper  adopted  the  cus- 
and  precautions  that  should  be  taken  to  tom  of  running  a  front-page  box.  two 
prevent  their  reoccurrence. — Robert  L.  columns  wide,  every  day,  calling  attention 
Beard.  News- Sentinel,  Fort  Waj-ne,  Ind.  to  the  number  of  stories,  local  or  othcr- 

-  wise,  which  it  had  published  the  dav  be- 

“Rewrite  the  other  paper  before  you  fore  and  which  were  copicfl  or  rewritten 
start  on  fresh  stuff”  has  been  the  rule  for  by  the  afternoon  papers.  It  proved  quite 
years  of  the  city  editor  of  an  unusually  effective  in  calling  readers’  attention  to 
successful  mid-western  afternoon  paper,  the  faas.  This  idea  could  proliably  be 
The  only  other  paper  in  the  city  is  a  used  by  almost  any  paper,  regardless  of 
morning  newspaper,  which  has  had  this  the  exact  time  of  going  to  press.  It  at- 
attitude;  “If  you  can’t  get  a  new  angle  tracks  a  good  deal  of  attention. — Cyril  E. 
on  the  story  of  the  afternoon  paper,  for-  Lamb. 

get  about  it.”  The  afternoon  paper  has  - 

outdistanced  tremendously  the  morning  X  feature  which  will  work  in  any  city 
paper.  was  recently  carried  out  by  the  Milwau- 

A  civic  or  fraternal  organization  whose  kce  Journal.  A  special  writer  was  as- 
moeting  is  not  mentioned  in  either  paper  signed  to  attend  classes  in  the  city  schools, 
can  understand  that  a  newspaper  is  hu-  entering  in  the  kindergarten  and  proceed- 
man.  that  oversights  will  occur.  But.  ing  through  the  several  grades  at  the  rate 
when  the  afternoon  paper  has  a  story  of  one  grade  a  day.  Each  day  she  at- 
about  the  meeting,  and  the  morning  paper  tended  a  different  school.  Her  experi- 
ignorcs  it.  there  is  rc"sentment.  On  the  ences.  accompanied  by  pictures  taken  In- 
other  hand,  if  the  morning  newspaper  has  the  .staff  photographer,  made  good  read- 
a  story,  the  afternoon  paper  will  have  it,  ing,  and  not  only  interested  the  parents 
also,  no  matter  how  trivial.  The  after-  of  the  children  but  the  children  them- 


noon  paper  is  regarded  as 
plete.” — S.  K.  Davis. 


more  com- 


XX'ith  cities  all  over  the  country  trying 
to  encourage  the  building  of  additional 
houses,  isn't  it  peculiar  that  practically 
all  of  them  penalize  the  prospective  build¬ 
er  by  charging  fairly  high  fees  for  huild- 


selves,  as  well  as  arousing  wider  interest 
in  school  problems. — F.  I.  Brabston.  Mil¬ 
waukee  Journal. 


XX  hy  do  so  many  papers  regu. 
larly  print  the  daily  serials  of 
Mildred  Barbour? 

•Fairweather  XVives”  no* 
being  released.  “Love  Stakes* 
ready  soon. 
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The  Honolulu  Star-Bulletin.  HoiioImIu. 
Territory  of  Hawaii,  runs  an  annual  veg¬ 
etable  and  flower  garden  contest.  Prizes 
totaling  over  $1..500  annually  are  given 
ing  permits.  Elgin.  Ill.,  has  begun  to  see  to  the  school  bids  each  year  for  the  best 
tlK-  inconsistency  of  this  course  and  is  school  and  individual  gardens.  The  enn- 
taking  steps  to  alxilish  tlie  fee  system,  test  has  the  many  advantages  of  bringing 
Imth  to  encourage  construction  work  and  in  columns  of  news  free,  of  stimulating 
to  get  better  service  from  the  building  interest  in  home  and  school  gardening,  of 
inspector's  department,  who  now  depend  interesting  children  in  the  cultivation  of 
on  fees  too  Largely.  Find  out  how  it  is  tlie  soil,  and  in  the  raising  of  flowers  and 
or  might  be  handled  in  your  city. — .\.  C.  fresh  vegetables,  of  lieautifying  both 

-  home  and  school,  and  of  creating  an  hon- 

XX'hen  letters  to  the  Newark  (N.  J.)  est  appreciation  for  tlie  community  serv- 
Star-Eagle’s  lovelorn  editor  began  to  fall  ice  which  the  paper  is  doing.  .MI  school 
off,  the  managing  editor  took  a  hand  in  officials  co-operate  and  aid  in  every  wav 
the  situation  and  wrote  one  himself.  He  n'ossihle.  The  letters  written  about  the 
asked  why  women  invariably  walk  zig-  gardens,  which  are  a  requirement  for  en- 
zag.  and  block  sidewalk  traffic.  Hun-  try  in  the  contest,  arc  printed  as  received, 
drerls  of  letters  from  women,  who  indig-  and  serve  as  exercises  in  the  use  of  Ehg- 
nantly  denied  women  DID  zigzag,  and  lish.  Teachers  alwavs  have  the  paper  in 
hundreds  of  others,  some  serious  and  the  classrooms  for  correcting  the  letters 
some  humorous,  giving  every  conceivable  that  anpear,  and  thus  the  children  become 
explanation,  were  received.  The  discus-  acquainted  with  the  naper  and  will  hnv 
sion  became  the  talk  of  the  town  and  it  when  they  get  older,  and  become  the 
eventually  reached  page  one.  where  it  snb.scrihers  of  the  city.  The  paper  is  well 
stayed  a  whole  week. — XX'alter  L.  XVinn,  repaid  for  its  community  interest.  The 
Cleveland  News.  plan  is  a  very  successful  one  in  Hawaii. 

-  V  hich  is  an  agricultural  community.  It 

The  recent  “better  mailing”  campaign  would  be  successful  in  a  non-agricnitural 
conducted  by  the  post-office  department,  a  community,  and  would  aid  toward  lieauti- 
feature  of  which  was  an  appeal  for  the  fying  the  city.  The  work  of  caring  for  a 
more  legible  addressing  of  letters,  recalls  garden  through  the  summer  would  keep 
a  popular  feature  used  by  one  fair-sized  manv  children  interested.  Judges  will  he 
daily,  several  ycar.s  ago.  XX’ith  the  co-  easily  found  to  visit  the  vardens  once  a 
operation  of  the  local  postmaster,  who  week  or  once  a  month.  Pictures  of  win- 
had  been  a  newspaper  man,  photographs  ners  will  furnish  good  space  filler. — Con- 
were  taken  weekly  of  the  addresses  on  rad  Van  Hyning.  Honolulu.  T.  H. 
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INDISPENSABLE! 


MORNING  EVENING  SITNDAY 


January  Average  Net  Paid  Circulation 
Daily  (Morning  and  Evening)  .  .  242,607 

Sunday .  175,404 

A  Gain  of  11,583  Daily  and  13,070 
Sunday  Over  January,  1923 


Everything  in  Baltimore  ' 
Revolves  Around 


WHO  is  it  that  links  the  homes  of  Baltimore  with 
the  great  outside  world,  the  world  beyond 
their  street — their  town? 


And  the  Sun  Carrier  is  a  responsible  business  man.  He 
has  his  hands  full  serving  papers,  collecting  accounts, 
getting  new  business.  He  devotes  his  end  re  tinie  to  this 
work.  His  franchise  for  the  distribution  of  The  Sunpapers 
in  his  territorv  represents  an  investment  of  from  $1,000  to 
$5,000. 


Sun  Carrier  Service  guarantees  the  same  circulation  of 
The  Sunpapers  to  the  same  homes  of  Baltimore  every  day. 
Sufi  carrier  delivery  not  only  satisfies  the  reader,  but  also 
rings  the  cash  register  bell  for  the  advertiser. 


It  is  the  Sun  carrier. 


Early  every  morning  and  afternoon  he  is  oh  the.' 
job,  tossing  The  Sunpapers  into  the  homes,  in  many 
blocks  stopping  at  every  doorstep.  He  is  a  member 
of  an  unique  organization. 

To  Baltimoreans  the  Sun  Carrier  is  an  indispens- - 
able  part  of  their  scheme  of  things.  He  serves  th«r 
newspaper  needs,  regularly  and  promptly  in  fair 
weather  and  foul.  In  most  cases  he  is  the  only  repre¬ 
sentative  of  The  Sunpapers  they  ever  see.  ....  .. 


JOHN  B.  WOODWARD 
Bowery  Bank  Bldg^  New  York 


GUY  S.  OSBORN 
UnioB  JEr|u|| -Bldg,  Chicago 


Baltimoreans  Don't  Say  They  Say  ''SUNpaper’ 
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